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INNOVATION IN TOURISM - AS ONE OF THE FACTORS OF
INCREASING THE LEVEL OF SOCIO-ECONOMIC DEVELOPMENT OF
THE COUNTRY

Tourism is the main economic activity that has a positive impact on economic
growth and employment in the country, as it has a huge impact on key sectors of the
economy, such as transport, hotel and restaurant services, trade, construction,
consumer goods and many others.

Also, tourism is an important tool for strengthening the opinion of Uzbekistan in
the world, shaping our values and contributing to the development of the country's
attractiveness, which is the result of centuries of cultural exchange, linguistic
diversity and creativity.

In addition, tourism is becoming an increasingly important aspect in the lives of
citizens who travel more and more for business or leisure purposes. As an activity
that affects the cultural and natural heritage, as well as traditions and modern culture
in the country, tourism provides an opportunity for economic growth and sustainable
development of Uzbekistan.

Thus, tourism is a complex intersectoral complex, which requires a systematic
approach to regulating the socio-economic interaction of many branches of the
economy, both at the state and regional levels.

The economic, political and social problems in the world that have affected the
economies of all countries have had a significant impact on the demand for tourism
services, so the issue of an innovative approach to tourism is becoming acute.

To understand what innovations in tourism and services are, how important they
are, and how they are achieved, we must first determine the concept of innovation as
such. Innovation is not just something new, it is the implementation of this new one,
be it the most advanced experience in the field of management, implementation of
tasks, the introduction of technology and the latest scientific achievements, aimed at
improving the products and services required by the market. Tourism is for many
countries the main source of income for the population, with a share in GDP of 50-60
percent. Even in developed countries, tourism is one of the most important sectors of
the economy, which makes the innovation process, which is the key to the
development of any industry, so important.

Proceeding from the aforesaid, it can be concluded that innovation in tourism is
an ongoing and obligatory process, the essence of which is to develop new directions,
create new tours and excursions, and offer a new tourist product on the market.

In accordance with the Strategy of social and economic development of the
Republic of Uzbekistan until 2021, “the tourist and recreational complex is one of the
most promising and priority areas for the development of the republic's economy,
which is a multi-sectoral complex in which the interests of business entities are
reflected. Increasing the level of social and economic development of any region
depends to a large extent on the use of potential in the provision of tourist services.
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In addition, the improvement or creation of new materials, equipment, technological
processes, products, services and methods, fundamentally alters and significantly
improves the efficiency not only of tourism, but also of the economy as a whole.

The successful development of a particular sphere of the economy largely
depends on the periodically occurring innovation processes that affect not only the
field of science and technology and technology, but are also closely related to
economic and social transformations.

Innovation in tourism is the development, the creation of new tourist routes,
projects, etc., the introduction of which will increase the employment of the
population and ensure the growth of its incomes [1].

Innovations in tourism should be viewed as systemic events that have a
qualitative novelty and lead to positive changes that ensure sustainable operation and
development of the industry in the region [2]. Thus, the idea of creating and
implementing tourist projects that do not even bring significant profits at the
beginning can give an impetus to the development of tourism and thereby actively
contribute to the creation of additional jobs and increased incomes of the population.

The scope of innovation is enormous, it not only covers the practical use of
scientific and technical developments and inventions, but also includes changes in the
product, processes, marketing, organization. Innovation acts as an explicit factor of
change, as a result of activities embodied in a new or improved product,
technological processes, new services and new approaches to meeting social needs.

Thus, innovative activity in the sphere of tourism is aimed at creating a new or
changing existing product, improving transport, hotel and other services, developing
new markets, introducing advanced information and telecommunication technologies
and modern forms of organizational and managerial activity.

However, it should be noted that the introduction of innovations in tourism is
significantly influenced by the economic situation in the country, the social situation
of the population, national legislation, as well as intergovernmental and international
agreements. Therefore, the motives and reasons for the emergence of innovations in
tourism activities in each country are different. Nevertheless, several characteristic
features can be distinguished:

- growth of the population's need to get acquainted with the way of life in other
regions and acquire new knowledge;

- glut of the population by many traditional destinations;

- the aggravation of competition, the growth of proposals for standardized global
products;

- the need to deter the departure of their citizens to zones similar to those in the
regions of their country (nature, culture, climate);

- a harmonious combination of attractive conditions for recreation and travel
(natural and cultural features, leisure opportunities, the acquisition of specific goods
and special tourist services) to fully meet the needs of the most demanding tourists;

- technological revolution and expansion of services in the economy;

- the transition from the supply economy to the demand economy.

Unique and unique are the culture and art of the peoples of our republic.



Here, each nation has preserved its long traditions, folklore, folk crafts and
ethnolinguistic appearance. The peculiarity of the Uzbek mentality is the kindness
and cordiality of people. Attracting tourists to rest in the homes of the local
population aims to create good human relations between them, the exchange of
cultures and traditions. When such relationships are established, the hearts of people
open up and make them ready for any creative creation, which is so necessary for all
of us, in our difficult times.

Tourist routes to historical settlements that have preserved cultural heritage sites
are of great historical, cultural and scientific value and are of great interest to tourists
and holidaymakers.

Uzbekistan is a country with a lot of historical attractions and preserved in the
inviolability of picturesque rural places, with nature parks and museum-cities "in the
open air". Intensive tours and accommodation in family mini-hotels, the development
of a network of which is actively encouraged by the state, in such tourist centers as
Samarkand, Bukhara and Khiva.

Thus, in the region there is a unique opportunity to create the necessary
conditions for the development of tourism as a highly profitable branch of the
economy, whose potential in the republic is greatly underutilized. The emergence of a
new product in the tourist services market will help to develop other, more advanced
projects, to enable them to finance. Innovations in tourism require large material,
financial costs. Therefore, state support is needed.

At the end of 2016, the President of Uzbekistan Shavkat Mirziyoyev signed a
decree "On measures to ensure the accelerated development of the tourism industry
of the Republic of Uzbekistan", which includes the creation and development of
tourism infrastructure, simplification of visa procedures and provides for the
establishment of the Coordinating Council for Tourism under the Cabinet of
Ministers of the Republic of Uzbekistan. The creation of the Coordination Council
will allow coordinating the activities on the development of tourism between various
ministries, departments and other business entities, as well as to promptly consider
and solve issues related to the development of tourism in the country.

The key mechanism for state regulation and support of tourism development is
the republican and targeted municipal tourism development programs developed on
their basis. Successful implementation of the activities of regional targeted programs
in the sphere in question will allow to ensure a faster development of tourism than in
other sectors, competitiveness of the republic's tourism products in foreign markets.

Thus, innovative activity in the sphere of tourism is aimed at creating a new or
changing existing product, improving transport, hotel and other services, developing
new markets, introducing advanced information and telecommunication technologies
and modern forms of organizational and managerial activity.
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Acpaxynoe A.C., ykumyeuu,
®apzona oasnam ynugepcumemu, Y3bexucmon
TYPU3M XU3MATJAPHU BO3OPUIA AXOJIN CAMAPAJIN
BAHJIJIMTTHUHT UKTUCOJUET PUBOKJIAHUIINUT A TABCUPH

PecnyOnukaza uira J1aékaTiid axOJMHUHT KaH4ya Ky KUCMU TYypU3M COXacuia
Ganx Oyaca OyHmaH KypuHHO Typubmuku, Y30ekucron —Pecrmy6iamkacu
UKTHCOMUETHAA TYPU3M CAHOATHHHHT XaM YpHH ToOOpa MyXHM axamusT Kach
ATaéTraHWHM aHrinaragu. by aca Typusm nasinar AMMparm ynymm xaMm IOKOpHU
OymummHu tTamunnaiian. Ulynnait naBnatnap OOpKH, aXxOJUCHHHUHT KYMPOK KHUCMHU
Typu3M Ba Xu3MaT KypcaTuml coxacuga Oanpaup. UlyHMHr HaTHkacuja Xu3mar
KypcaTuil Ba TYpU3M COXacH XKyJa IOKOPH CypbaTia PUBOXKIAHTAH Ba TypHUCTIAp
OKHMH XaM XKyJa IOKOPH.

Byrynru kyHna naBiaTUMH3 TOMOHHIAH TYPU3MHHM PHUBOKJIAHTHUPHILNTA KaTTa
THOOp Oepuiamoraa. XycycaH KWUYMK OM3HECHM PUBOXKIIAHTHUPHUIITa WWJIaH-Hura
UMTUE3NIap KEeHrahmb6 OopMoKaa. ByHMHT HaTwkacujga Typu3M coXacuja KHYUK
OM3HeC XaM JKyda JKaJa/ulMK OWJIaH pHUBOXIAHHO OOpMOKIA. Wunnan-inira
TypUCTHK (upMaIap, MEXMOHXOHAIAp COHU Kymalud mamuiakaT TYpU3M coxacujia
paKOOaTHUHT OpTHUIIUTa, OYHHUHI HATIXKAcHUJa XHU3MaT KypcaTuil CcU(paTUHUHT
SAXIIWIAHUIINTA, KOJaBepca, eTUIMO 4YMKa&TraH €l CajJoXUATIN KaJApJjapHU HII
OwiaH TabMHUHJIAaHUIUra spumimiaMoraa. Iy Ownan Oupra mammakarumusga Em
TaIOMPKOPIMKHY PUBOXJIAHTHUPHUIITA XaM KarTta 3bTUOOp OepuiMoKda, ynapra y3
OM3HECIapyHH OYHII YUyH OaHKJIapaa UMTUEINN (HOU3TH KPenuTiIap aXpaTUIMOKIA.
VYnapHuHT OU3HEC FOSUTApPUHU JaBjiaT TOMOHHIAH XaéTra TaJOUK KWJIUIIIAPUra KeHT
MMKOHUSATIIAD APATUIMOKAA. ByHUHr HaTtmkacuza €1 CaOXUATIN MyTaxacCHciap
Typu3M 0030pura Y3IapHMHUHT WHHOBALMOH FOsUIapH OWIaH KUpUO KeIMOKaaiap Ba
SHTM Wl YpUHJApU sipaTUiuImura cababum OynMmoxmanap, Oy 23ca TypusMm
COXACHHUHI Y30EKMCTOH HMKTHCOAMETHIATM VYPHHHM sSHAaJa MyCTaXKaMJIAHMIINTa
cabab OynIMoKa.

V36eKnCTORa TYPU3MHM PHBOMKIAHTHPUII Ba YHHHI CaMapajopJHrHHHU
OIIUPUIITHUHT aCOCUN OMWJUIApUIAH OMpU MamilakaTAa XyKM Cypa€TraH THHWIUK,
XaBQCU3IUK, CHUSCHMH Ba MKTHMOHMH-HKTHCOOMH OapKapoOpIHKIHD. Y36EKHCTOH
Pecniy6iukacu  Ilpesumentunuar 2016 #ium 2 gexabpmarn  “Y36ekucTon
PecryOnmMKacHHUHT TypHU3M COXACHHU Kajal PUBOKIIAHTUPHUIIHA TabMHUHIIAII Y0pa-
Tanoupnapu Tyrpucuaa’tu @apMoHU coxa pUBOXKHUIA SHTU KajgaM OViau[1]. Maskyp
XYXKKaT MaMJIaKaT HWKTUCOAMETHHHHT CTPATeTUK TapMOFHd cudaTtuga TYPU3MHH
KaJaJl PUBOKIAHTUPHUIN YIYH KyjJall MKTHCOAWM Ba TAIIKWIMKA MIApT-IIAPOUTIIAp
SApaTUIl, XyAYAHUHT YyIKaH TYPU3M CaJOXUATHIAH SHajga TYJIUK Ba caMapaid
doinananui, Ma3Kyp TApMOKHH OOIITKAPUIITHU TyO1aH TAKOMHIJIIAIITHPHUII, MUJUTHNA
Typu3M MaxCyJOoTJapJiapuHu SIPaTHUIIl Ba YyJIapHU >KaxOoH Oo30piapuia TapruOoT
KWIHIIL, TYpU3M COXacuja V36eKUCTOHHUHT KOOHIA KuE(hacHHN MaKJUIAHTHPHUIITA
HYHANTUPUIITAHIUTH OUJIaH aXaMUSTIIHIAD.

2017-2021 ¥innnapia Typyu3M COXACHHU KaJall pUBOXKIAHTUPUIN OVitnda 1actyp
cailéxjap y4yH MYyJDKajUlaHTaH OOBEKTIAPHUHT Xap TOMOHJIaMa MakOyn Oymumim,
TPAaHCIIOPT Ba MEXMOHXOHA XH3MaTiapW Xamja CaEXJIUK JIOTUCTUKACHHH



TaKOMIJIJTAIITHPHUII Ba CAalEXJIMK UHAYCTPUSACH OMIaH OOFJIMK XU3MATIAPHUHT TYPIIH
coxajapura 3aMOHaBUM  axOOpOT  TEXHOJOTHSJAPUHM  SKOPUM  JTHILIHU
TabMUHIANAU[2].

Typusm xuszmatrnapu 0030pujia axOJIMHU Uil OWsIaH OAHTTUTHHYA TabMUHIIALIAA
MeXHaT 0030pH MyXHM axaMUAT KacO ATHO, WYUK Ky4d TaKpoOp r03ara KEIUIIMHUHT
Oapua OOCKHUYIApU/IA: YHUHT €TUIITUPWIMIIN (MK TUMOUI-1eMorpaduk Kuxar, stHru
UITYM Kydd Taijgo OViauinm), aWupOONUIaHUIIM (COTHO OJUII-COTHII XapaKaTH
amajra OIIMPUJIUINK), TAKCUMJIAHWUIIW (WITYM KYYHHUHT FOKTUMOWN, KacOwii Ba
XYIyIuid KYYWIIA OPKajdd TaKCUMJIAHWIITK) Ba MEXHAT coxacuaa (oiimaaaHuIHIIT
Oockuuwiapuaa XoauM OwiaH Ui OepyBuUM YpTacuaa KedaJuraH WKTUMOUN
MyHOcabatiap TU3UMH TYUIYHUJIUIINA Kepak. Typusm coxacuaa MexHaT 0030pH HII
OwtaH OaHUIMKHU TapTHOTra conmmaa (haon pon yiHaiu. Mexaat 6030puaa acocui
MUJUTAHA pecypc - UIMYY Ky4yd MakUIaHaad XaMa Typpupmaiap, MEXMOHXOHAIap Ba
TYpJIU XU3MaT KypcaTHIll 00bEeKTIapy OYiinya TaKCUMJIIaHA U,

MexHat 6030pu UKTUCOAUHN (a0 aXOJIMHUHT HIN OuiaaH OaHIMTHHM, WUILIa0
YUKApUII Ba XM3MaT KYpcaTUIl COXAcHra >Kajl0 OSTWIMIIMHA TaMuHIaau. Y
XOJIMMHUHT V3M Y4YyH $IHaJla MOCPOK HII >KOMUra YTHUIIMHUA EHTWUIAIITUPAIHN.
MexnaTt 6030pu OpKaM KOpXOHalap 3apyp MHUKJIOp/a Ba Tanad KWIMHTaH cudarra
ara MINYM Ky4yd OuiaH TabMHUHJIAHAIM. MexHaT O0030pu KaHAal Kajpiap,
MyTaxaccucliiap, kacOnmapra tanabd Oopiuru, yjaapaaH KaHaaligapu OpTUKYATIUTHHU
Kypcataau. MexHaT 0o30puja pakOOATHUHI MaBXyJ OynumiM, OUp TOMOHZAH,
émranMa xoaumiiap ¥3 npodeccruoHan MaxOpaTUHU YCTUPHILM Ba KEHTaWTHUPHIIH,
MaJlaKaCHHH ONITUPUIIMHU parOaTIaHTHPAId, UKKUHYM TOMOHAH, UIII OepyBUMUIAPHH
KyJaii MeXHAT Ba YHTa XaK TYJall MIapOUTIApHHU SIPAaTUII XaMja cakjiad Typuiira
YHIAWU.

Typusm xu3matiap 0030puja MexHaT 0030pUCH3 MYBO3aHATIU MKTUCOAUETHU
Oynén »tud OYynMaiian, YyHKM WKTHUCOMUETHU OOIIKAPWII, aBBAJO, OJaMJIAPHUHT
MexHaT (aonusaTuHU OomKapuiiHu Hazapaa tyraau. lyHuHT yuyH kymiad der
AJUTMK UKTUCOAYUIIAP MEXHAT UKTUCOAUETH Ba MEXHAT COIIMOJIOTUSICH MacalaJapuHU
U XaKy Ba WIIl OWJIaH OaHJIMK UMKOHUSTIAPUHUHT Y3ap0 OOFIMKJINIY, TAbJIUM Ba
XonuMiap Taéprnamra kanuTtan Mabnar capduamHa parOaTIaHTUPUIN Ba IIy
capIapHUHT camMapajopJIird, MEXHATHUHT WXTHUMOMM MacajajJjapuHA MEXHaT
0030pu HyKTau Ha3apuaaH OJu0 Kapaauiap.

Typusm coxacujga MexHaT 0030pu Uil OWiIaH OaHIJIMKHUA TapTUOTa COJIUIIIA
daon pon yitHaiinu. MexHaT 0o30pHaa acocuil MWUIMHA pecypc — HINYM Ky4H
MIaKJUIaHAIA XamIa KOpXoHaiap, TApMOKJIap Ba MUHTaKaidap Oyinda TakCuMIIaHa/IH.

Typusm coxacuaa MexHaT 0030pH XaKUKUH WIUTAITMHUHT MyXHM IIIapTH YH]IA
Oapua MexHAT MyHOcabaTjapyW WINTUPOKYWIAPU: [aBlaT, WII OepyBuUMiap Ba
¢nlaHMa WIMYMJIAPHWHT MOC XaTTH-Xapakarjapw XucoOjaHaau. ByryHrm KyHna
pexanu UKTHCOMUETAAH 0030p HWKTHCOAUETHTA YTa€TraH Mamjakariap OoIlrKavya
mapouTra Tymuod KoJIau. YIapAaa MeXHAaT MyHocabariapu JOMMO XaM JPKUH
TaHJaHABEpMaWUTaH TyJa Uil OujaH OaHITMKKa MyBO(GUK KeTaJuraH OJaMIIapHUHT
Ce3WSapii KOHTUHTEHTH IHakutanrad. WMm Ounman OaHa ojaM ydyH MeEXHAT
MyHocabatimapura 6030p MyHOca0aTIapy IEMEHTIIAPUHUHT KUPUTHWIHIINA aHYarnHa
OFMp Kewanu. bup xun wumra Oup XWwiI W Xakd Oepuil  oJaMJIapHUHT



TYIIYHMOBUMWJIMKJIAP Ba HOpO3WJUKiIapura ca®ab Oynumu mymkuH. Opamuapiaa
UIIICK3 KOJIUIII TYMOHHM, aHHWKCa, WII >KOWHMAaH ¥3 ailbu OuiaH 3mac, Oaliku M
XQOKMUHUHT KaMaluIM €KW KOPXOHAHWUHT (CHHMIN) OaHKpOT OYaumu Tydaiiu
MaxpyM OYaumm pyxuii 3apbara onu6 KeluIId MyMKHH. EJaHMa Xomum MexHart
OO30pMHUHT aCOCUH XOJMMH XHUCOOJAHTAHJIMIM YYyH XaM YHHMHI TyIIyHYa Ba
Kapamiap TU3UMHU Iy ©Oo3opra MyBodHK Oymuimm kepak. MexHaT 0o30puaa
KUIIMJAH IOKOPM KacO-mallaka Japakacu, KacOud KalTta YKuIl, MajakaHu
OIIUPHINTA, 3apyp OYATaHma, KacOHU €KW WII YKOWWHH aJIMAIITHPUINTAa TAHEPIUK Ba
naékar Ttanad stwinagu. dakaT WKTHUMOUK Ba XyAyIUH XapaKaT4aHJIWUTU FOKOPH
Adapaxana OyiraH KUIIUTa Y3u y4yH MEXHAT 0030pHja IOKOpU pakoOoaTOéapIOIIIHK
Japa)xaCHH TabMHUHIIAIITa UMKOH OEpHILN MyMKHH.

N Ounan OGaHIIMK MyHOcabaTiapu MKTHUCOIUH, neMorpaduk Ba MKTUMOMIA
xapaéunap Ounan Oofnuk. WMm OwiaH OaHIJIUKHUHT UKTUCOAUN Ma3MyHH
XOJIMMHUHT ¥3 MEXHATH OUJIaH Y3Ura MyHOCHO Xa€T KeUMPHUIIHU TabMUHJIAIl OWIaH
Oup KaropAga IKTUMOUNM  HIUIA0  YUKAPUIIHU  PUBOKIAHTUPHUIIHM  XaM
ndonanariau[3].

Nm  Ownan  OaHIJIMKHUHT  CaMapajlOpJUTUHU  J1aBliaT  TapaKKUETUHUHT
Ma(Kypacu akc STTUpaaUraH Kypcarkuwiap OuiiaH TaBcudiaad Oepuil MyMKHH.
Bynap mMexHar pecypciaapUHMHT WXTUMOHM doiinanu (HaonusaTiaa UIITAPOK ITHII
XyCyCHUsITIapura acocjlaHraH TaKCHUMJIAIl MPONopIusIapuian ubopataup. Yiaap
MEXHAT YHYMJOPJIUTHHHUHT YCHII Japa)kacl, axOJMHUHT HWINra OYiraH 3XTHEKU
KOHJIUPWINIIM Ba WII OWIAH TYJWK OaHJIMKKA SPUIIMIMIIN KaOW KypcaTKudjap
ownan ndonananniand. YyHKH, WKTUMOUN MEXHAT YHYMIOPJIUTH KaHYAIUK FOKOPHU
Oynca, >KaMHATAA XOAMMIIAPDHUHT JapoMaajiapy Ba MOJAIMN IIapT-IIAPOUTIIAP
IYHYAIUK KYyOpoK TymiaHangd. Wm  Ounan  OaHmiukK — camapaJopiIuruHUHT
XyCycusiTAapuiaH sHa OupW MexXHarra KOOWIMSATIM axXOJIMHUHT Ul OuiaH
TabMHUHJIAHTAHJIMK Aapaxkacuaup. VIKTucoauii »uxataaH Oy KYpcaTKud aXOJWHUHT
U1 Ba U YpUHIApUTa OYIIraH SXTUEKUHU aKC dTTUPAJIH.

N 6unan 6aHAIuK camapaiopIMTHHUHT YYUHYU XYCYCUATH UILTOBYMIIAPHUHT
MaMJIaKaT MKTUCOMMETUHUHT TapMOKJIapu Oyiinua TaKCHMIIAIl Ty3WJIMacHIaH
ubopataup. XO3UPrd BaKTAa axXOJWHUHT Wil OwnadH OaHgmuru  Oyiinua
UKTHUCOMUETAATY TapMOK TY3WJIUIIN MaBXyJ >KaMHUSIT MEXHAT TMOTEHIMaIUIaH
doiiganaHnIn caMapaJopiIuryd JAapakacu TACTIUTUHU aKC JTTUPAIM Ba y TyOnaH
y3rapTUpuira MyxToxaup.

HuxosT, wm OwimaH OaHUIMK CcaMapaJOpJIUTHHUHT TYPTHHYH XYCYCHSITH
MIUIOBYMJIAPHUHT KacO-manaka rypyxJjapura OyamHUIIM XxucoOnaHaau. Y Uil Ouian
0aHj| aXOJMHUHT KacO-Mallaka TypyxJjiapu Oyiinua TaKCUMIIAHMIIKM Xamja MajlaKajiu
XoJuMIIapra Oyarad 3XTuéx OUjlaH MyTaHOCUOJIUK JapakaCHHHU aKC ATTUPAIH.

JlaBnaTHUHT TYJIOB TaJla0MHU KYMaTUpUIITa WYHaNTUPWIraH XHJIMa-XuJjl
yCyJilap BOCHTACH/Ia HMKTUCOMUETTA apallalllyBU OPKAIH HMKTUCOAWHM (HhaOJUTUKHU
parOaTnaHTUpHIN Ba OYHMHT HaTH)Kacuaa Wi OuiiaH OaHIJUKHU KEHTaWTUPHIITa
spulIMIl MyMKHMH. byHna xanm KwiyBunm pon, KelWHc Hazapuscura kypa, XyCycui
capMosi KyWHJIMaJapuHH JIaBJlaT TOMOHUJAH parOaTIaHTUPHUII Ba TapTUOTA COJIMIII
xucobnanagu. Capmosi KyWWIMalapuHH KEHTaWTHpUII WIUIA0 YUKAPUIIHH Ba
XU3MaT KYPCATUIITHU PUBOMIIAHTUPHUII aCOCHIA aXOJIWMHUHT WIl OWiiaH OaHIMTHHU



OlIMpUIIHU aHrnataan. Ammo, dakat 40 Ba 50-inmnapra kenu0, KEMHCUMIMK U1l
OwiraHn Tynma OaHJIMK’® IIMOPU acocuaa OypKya HKTUCOAMM Ha3apuscu Ba
aMaJTMETUHUHT TalIKUJIoTUMIapura ananau. 40—duuiap ypranapujia UIICU3TUKHA
TapTuOra cojuil Oyiuya Tmaijgo OyiaraH pacMuil XyKymaT XyxoKaTiaapy Ba
KOHYHUMJIMK, OJIaT]a UIl OWJaH TYJIHUK OaHIMKHUA MUKIOP >KMXATJaH aHHUKJIaMaraH.
KypcarkuyHuHr mnacTpok Oyiaumm ‘“MexHaT OO030pHMHUHT HOpMal HIuIammra’”
MYBOQUK KeIMalAuraH, UIIYM Ky4d Tanald Ba TakIM(GUHUHT ONTHUMal HUCOATUHU
Oy3aguran xonat cudatuaa 6axonanrad. 70-inmnap oxupuraya Fapouii EBponanaru
2-3% wumcuszmuk Ba AKnarm 4,0% wumcusnuk naenat cuécatu cudaruma Kadym
KUJIMHTaH. XaTTo, COLHMAN-IEMOKPAaTUK XyKyMarT “Um OwiaH TYIuK OaHAIuK’
cu€catHn yTkasraH llIBenusiga WIICH3IMKHUHT PACMUKM TaH OJMHIAH JHT KaM
napaxacu 1,5% oynran[4].

Xankapo Mexnat Tamkunoru (XMT) ycnyoustu Oyitmua wm Ownan OaHA
AMACJIMK Japakacy MILICU3JIAp COHUHUHI MEXHAT pecypciapy coHura Oyiran HucoOar
OwiaH TeHrjamaad. Y WIIYM Kydura OyiraH Tajnad Ba Takiudumara Ty3uIMaBU
HOMYTAHOCHUOIMKHU Kypcataau Ba Oy OwiaH Oy HIN >KOWJIapW y4yH MII W3Ta&Tra
IaxciIapHUHT OUp BaKT/la MaBXYJIMTUHU aHTJIaTa Iu.

byrynru kynaa v Ounad OaHJIMK KATOp OMUIIIAp TabCUPHIA TAKIIaHAIN:

1. Nmna6 yukapui coxacuaa coaup Oymaérran y3rapunuiap:

- xoMmam€, maTepuajUlapHU €TKa3u0 Oepull Ba MOJMSUIAITHUHT KaMalWIIN
MyHoca0aTu OmiiaH uiiad YuKapuil (ML, Xu3MaTiap) XaXKMUHUHT KaMailuiy;

- KOpXOHaJapAa MEXHaTHM TallKWI OSTHII Ba YyHra XaK TYJallHUHT
TaKOMUWJLIAII THPUITUIIIN;

- KOpXOHajiapa 0olKapyB Ty3WJIMaIlapUHUHT TAKOMUJUTAILITHPUIIHILIN.

2. Hcremon caBaTMHUHTI KHMMATJIALIYBUM HATWXacuga axojdd TypMyLl
Japakacd, YHUHI JapoMajjlapd Ba HCTEbMOJIM Japa)kacuaard Yyirapuiiapiaa
HaMOEH OVIaurad MKTUCOIUN OMUJLIap.

3. OMWITapHUHT K TUMOU I -IEMOTpaQuK TypyXH:

- MEXHATIa JIAEKaTIU aX0Ju COHU;

- Tabuui ycul Ba YIuM MUKIOPU;

- Mamlakatja €uuiap MUKJIOPUHUHT y3JIyKcu3 YcuO Oopuin (KOJIJIex Ba JUIEH
OuTHpyBUYMWIApHU, XapOuil XU3MaTaaH KalTraHiap Ba X0Kaso);

- MUTpaIys Kapa¢HaapuHu GaoIalITHPHUII;

- KaJpjap KYHUMCHU3JIUTMHUHT KECKUHJIAIIYBU.

N Gunan 6aHAJIMKHUHT XO3UPTH XOJATH KYTI )KMXATJaH MEXHAT Ba MKTUMOMIMA
cuécar coxacujaru y3rapuiuiap OuiaaH OOFJIUK.

N 6unan 6aHIIuK coxacuaaru Ba3UsTHUHT Y3Ura XoC XyCycUsTIapuaaH Oupu
TapMOKJIap/ia Uil OUiaH TaMUHJIAHUII Japaykacyu Xap XuJil 1apaxkaia dSKaHIJIUTH.

- HoMIUIA0 YWKAPUII COXACHJaru Wil OuJjiaH OaHIJIMKHUHT TacT Japaxkaja
OKAHJIUTH, UITUIOBYMIAPHUHT KYMUUIUK KUCMHU MOJIMM WIUTA0 YUKAPUII COXAcHaa
MEXHAT KUJIaETranauTry OuilaH XapakTepaaHaIu,

- KUIUIOK XY>KaJuTW Ba CaHoaTAa Wil Owiad OaHj OyiraH xXoaumiap COHU
HucOaTaH 0KOpH OYyiica-fa, »amMu HIll OujiaH OaHUIMKAArd YJIapHUHT YIyIId OUpo3
ITacauraH.



N Ounan OaHJIMKHUHT 3HT MYXUM XYCYCHSTJIApUra YHMHT camapajopJiuru
HYKTaW Ha3apuJaH HUpUKIAIITraH Makpo Aapaxana 60axo 6epuin 3apyp. bynnaii 6axo
Oepunuiap ¢akar MaBXKyJ MyaMMOJApHU aHMKJIAII Y4yH 5Mac, Oajku uml OuiiaH
OaHUIMK coxXacuaaru opTud 6opaéTraH KOHyHUI TaMOWMJUIAPHU aHUKJIAII YIYH XaM
MYXUMIMP.
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BuxDU “Iqtisodiyot” kafedrasi dotsenti, i.f.n.

Hamidov Muhammadsodiq BuxDU talabasi

TURIZM SOHASI KORXONALARIDA INNOVATSION MARKETING
VA UNDAN FOYDALANISH

Igtisodiyotda, xususan, turizm sohasidagi korxonalarda innovatsion faoliyatni
rivojlantirishda marketingning o’rni va ahamiyati nihoyatda yuqori bo’lib
hisoblanadi. Turistik korxonlarda innovatsion faoliyatni yanada rivojlantirishda
innovatsion marketing texnologiyalarini qo’llash yaxshi samara beradi.

Marketing tadbirkorlikni boshgarishning muhim asosidir, zero undan
ko‘zlangan magsad iste’molchilar ehtiyojini aniglash va ushbu ehtiyojlarni qondirish
magsadida kichik korxona resurslarini safarbar etishdan iborat. Iqtisodiyotda
ragobatni keskinlashtirish yo ‘lida marketing konsepsiyasini ishlab chiqgish yanada
muhim ahamiyat kasb etib bormoqda. Tijorat sohasida marketing ishi samarali
qo‘llanilishi tufayli ushbu atama korxonani raqobat sharoitida boshqgarish
konsepsiyasi sifatida shakllandi®.

Har bir korxona o’ziga xos shart-sharoitlarda faoliyat olib boradi va o’zining
muayyan maqgsadlarini hal etadi va shundan kelib chigib, marketing tizimi ham uning
qayerda, qaysi tarmoqda qo’llanilishiga garab turlicha ko’rinishda bo’ladi.

Turizm sohasidagi korxonalarda marketing texnologiyalari qo‘llanilishidagi
jiddiy to‘siq bunday korxonalarning moliyaviy resurslari cheklanganligi bilan
izohlanadi. Kichik korxonalar marketing uchun ulkan xarajatlar gilishga deyarli
jur’at qilolmaydi. Biroq, bozorni o‘rganish yoki to‘g‘ridan-to‘g‘ri (vositachisiz)
savdo kabi marketing texnologiyalari har doim ham katta mablag‘larni talab

! Angpees C.H., Menbunuenko C.I'., Menbuuuenko JILH. OCHOBBI HEKOMMEPYECKOro MapkeTwHra. — M., 2007. —
C.256.
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qilavermaydi va ko‘p hollarda bu kabi marketing tadbirlarini korxona o‘z ichki
resurslari bilan ham amalga oshirishi mumkin. Yana shunisi ham ma’lumki,
marketing ishiga e’tiborsiz qarashdan ko‘rilgan bevosita zarar ko‘p hollarda “tejab
qolingan” mablag‘lardan oshib ketadi?.

Turizm sohasidagi korxonalar kundalik amaliyotida innovatsion marketing

faoliyatini samarali amalga oshirilishi quyidagi yo‘nalishlarda olib borilishi lozim:

- bozordagi holat to‘g‘risida axborotni 0’z vaqtida olish hamda uni to’g’ri tahlil
qgilish;

- marketing magsadlarini to’g’ri yo’lga qo’yish va ularga erishishning asosiy
yo’llarini ishlab chiqish;

- resurslarni magsadlar bilan, magsadlarni esa iste’molchilarning talabi bilan
moslashtirish hamda bozor talabini yuqori darajada gondirish uchun mahsulot
turi va assortimentini shakllantirish;

- reklamaning rag‘batlantiruvchi tadbirlarini o’tkazish hamda bozorda o’z
o’rnini, vositachilar va xaridorlarni topish uchun harakat qilish;

- marketing tizimini yangi korxona sharoitiga moslashtirish uchun kundalik
boshgaruv ishini tashkil etish va boshgalar.

Innovatsion marketing innovatsiyalar bozori konyunkturasini o‘rganish,
innovatsion loyihani  biznes-loyihalashtirish, uni amalga oshirishdan tortib
innovatsiyalarni bozorga harakatlantirish, innovatsiyalar diffuziyasi va daromad
olishgacha bo‘lgan butun innovatsion siklning tizimli integratsiyasini ifodalab
beradi.

Innovatsion marketing jarayoni yangi mahsulot to‘g‘risidagi g’oyani hamda
xaridorning ushbu mahsulotga bo‘lgan talabini aniglashdan boshlanadi. So’ngra esa
bozor kompleks tadqiq gilinadi. Mazkur tadgiqotni bozorni segmentlashdan boshlash
magsadga muvofiqdir, bu esa bozorni xaridorlar va sotuvchilar guruhiga bo‘lib
olishni anglatadi. Bozorni segmentlash sektorlar bo’yicha bozorni to‘liq tadqiq qilish
uchun asos bo‘lib xizmat qiladi. Mazkur tadqiqotning maqsadi talab, uning hajmi va
bozor imkoniyatlarini aniglash, yangi texnologiya va mahsulot turini kelgusida
yaxshilash va kengaytirish istigbollarini belgilash, shuningdek, innovatsiyaning
pozitsiya egallashini aniglash hisoblanadi.

Korxonalarda innovatsion marketingdan foydalanishning obyekti bo’lib,
intellektual mulk, yangi materiallar va tarkibiy gismlar, yangi mahsulotlar, yangi
jarayonlar, yangi bozorlar, tovar va xizmatlarni siljitishning yangicha tashkiliy
shakllari hisoblanadi.

Fikrimizcha, innovatsion marketing - maqgsadli marketingdir. Turizm sohasi
korxonalarida innovatsion marketing bozorning muayyan segmentini tanlashga va
mazkur segmentda mos innovatsiya va marketing majmuini ishlab chigishga
asoslanadi. Magsadli marketingning xarakterli tomoni  uning butun bozorga
yo’naltirilganligi, uning alohida bo’g’inlariga emas, balki alohida qismlariga
(segmentlar) yo‘naltirilganligidir, u bozorni segmentlash asosida oldindan tanlanadi.
Bu esa innovatsiya jarayoni, investitsiya doirasi, sotuvchisi va xaridori uchun eng

2 Barues I'.J1., TapaceBuu B.M. Mapketunr: Vuebuuk. - M.: Dxonomuka, 2007-135¢.

11



yugori foydani ta’minlovchi bozorning aniq segmentini tadqiq qilinishiga e’tiborni
garatishga imkon beradi.

Demak, “Innovatsion marketing” — korxonaning bozor sharoitlarida tadqiq
etish asosida uning innovatsion, ishlab chigarish va sotish faoliyatani
optimallashtirishga garatilgan xo‘jalik faoliyatining bir turi hisoblanadi. Boshqacha
gilib aytganda, innovatsion marketing - korxonada an’anaviy marketingning usul va
shakllarini doimiy ravishda takomillashtirib borishga qaratilgan marketing
konsepsiyasidir.

Innovatsion marketingning asosiy magsadi innovatsiyalarni bozorga Kiritish
strategiyasini ishlab chiqish va yangi mahsulotning bozorda mustahkam o‘ringa ega
bo’lishi hamda kelgusida uni eksportini ta’minlashdan iborat. Shuning uchun
an’anaviy marketingdan farqli ravishda innovatsion marketing asosida innovatsiyalar
bozorini tadqiq etish, bozorni test gilish, bozor konyunkturasini tahlil gilish, talabni
shakllantirish, iste’molchilar xulq - atvorini modellashtirish orgali bozor segmentlari
ishlab chigish yotadi.

Innovatsion marketing korxonaga iste’molchi ehtiyojlarini yaxshiroq qondirish,
zamonavily biznesda ustuvorlikni “funksional” mahsulotlardan “‘innovatsion”
mahsulotlarga o’tkazish hisobiga bozorni egallab olish imkoniyatini beradi:

- funksional mahsulotlar eng muhim, zaruriy ehtiyojlarni qondirishga xizmat
qiladi va aksariyat hollarda xarid joyiga qarab o’tirmasdan xarid qilinadi;

- innovatsion mahsulotlar esa, aksincha, texnika va modaning so’nggi so’zini
ifodalaydi, ularga talabni oldindan aytish qiyin, ularning hayotiylik davri esa ancha
qisqaroq bo’ladi.

Fikrimizcha, turizm sohasidagi korxonalar avvaldan o’z harakatlarini bozorni
egallashga, segmentatsiyalarni  kengaytirish ~ va  chuqurlashtirishga, o0’z
iste’molchilarini shakllantirishga garatgan bo‘lishlari lozim. Zamonaviy marketing
fagatgina bozor tahlili va tashqgi omillar bilan chegaralanib golmasdan, balki doimiy
imkoniyatlarni shakllantirishga ham o0’z hissasini qo’shadi.

Innovatsion marketingda boshqaruv usullari vaziyatga qarab o‘zgarishi
mumkin. Innovatsiyalarning har bir hayotiylik sikliga alohida usul va strategiyani
ishlab chiqgish talab etiladi.

Odatda, tadbirkorlarning innovatsiyalarga rag‘bati ularning sifatli,
ragobatbardosh hamda yangi mahsulot ishlab chigarish yoki yanada samarali va
modifikatsiyalangan texnologiyalardan foydalanish asosida olayotgan foyda
miqdorini oshirishga intilishi bilan belgilanadi. Muvaffagiyatli innovatsiyalar
haqgiqatdan ham foyda va hatto qo‘shimcha foyda keltiradi. Lekin, bu qo‘shimcha
foyda yoki qo‘shimcha foyda yo’lidagi innovatsion bo’sag’adan hamma ham o’ta
olmaydi, yangi mahsulot va texnologiyalarni o’zlashtirish davrida xarajatlar baland
bo’ladi.

Biroq, innovatsion loyiha bilan shug’ullanish uchun tadbirkor imkoniyatga ega
bo‘lishi lozim. Avvalo, ekspertizadan yoki sinov ekspluatatsiyasidan o’tgan ixtiro
yoki ilmiy-texnik faoliyatning boshqga natijasi, kamida texnologik qo‘llash uchun
yaroqli bo‘lgan innovatsion g’oya bo‘lishi lozim.
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Ashurova Sh.Sh., teacher,
Karshi State University, Republic of Uzbekistan
TOURISM IS MAGNIFICENT INDUSTRY IN THE WORLD

Definitely, tourism plays an important role in the development or becoming
popular of the country. Nowadays, global tourism is developing day by day in every
place of the world. It is clearly seen that, by the help of tourism or organizing various
touristic trips, one can enrich his or her knowledge about a particular area, basically,
having an idea about its history, origin, culture, traditions or widely used customs.
Many touristic offices conduct new marvelous journeys account the world, mainly,
for broadening the people’s horizons.

Therefore, many well-known large world organizations put more unpleased on
the global tourism. As we known, there are so many sight- seeing’s, historical places,
monuments in the world. In this case, most people want to visit and be award of all
news or information belonging to the certain country, and its sings.

International tourism has great beneficial sides all over the world. It many
impact well on the education system, culture, traditions, interactions with people and
other spheres. There is a great member of foreign countries which lives on the
tourism. Such as UAE, the Saudi Arabia, France, Vatican and so on. We can include
such famous countries to the global touristic centers. Because they are rich in
religions centers, churches, as well as modern and fascinating buildings or towers
which cause to have a strong desire boar traveler to go and see them closely.

It's noticeable, to state that there is a high importance in using the foreign
languages among the travelers in the tourism. That is why the group of tourists
always need interpreters for explaining them, historical, geographical, archeological
origin of the selected place. In fact, most guides know their own countries’ past and
present changes in order to inform the tourists. Among the foreign languages, the
most widely used ones English, Russian, French, Chinese, Spanish, Italian and
Arabian.

Beet most travelers know Russian and English and they can speak and share
their opinions freely and fluently. Furthermore, most tourists known these languages.
And we can say, English has a high importance in the branch of tourism. For
example, when we go to our historical and exciting towns, we face a group of
travelers who knows English very well, and we can easily have a good and
entertaining communication with them.

In my opinion knowing more and more foreign languages has a bright future in
accordance with the tourism. Every nation knows that there are great impacts of
tourism to the development of the country in various fields. In can mostly effect to
the industry. As a matter of fact, tourism increases the outcomes incomes of the
government. For instance, our ancient Uzbekistan is rich in historical places
wonderful sightseeing’s. Our country also receives more guests from different parts
of the world. The tourists have a deep interest to our religion, culture, traditions and
also national meals. Obviously, Uzbek national meals are famous for all over the
world. As every country has a great history, our Uzbekistan has a long and
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considerable in heritage through the world. In Uzbekistan, there are same prominent
regions which are the witnesses of the thousands years’ history.

Such as Samarkand, Bukhara, Khiva live on the tourism because they are the
touristic centers of our country which involve the people by their beauty, miracle,
long and rich history, national values, people’s interactions and the famous saints
who are our great ancestors.

In sum up Travelling to Uzbekistan is one of the most effective ways to widen
one’s horizon. Places filled with historical aura are still enjoyable for the foreigner’s
Old buildings of the cities created by the excellent past times architects will surprise
you with all their reputation. The reconstruction of ancient cities such as Samarkand
Bukhara Shakhrisabz Khiva are contributing to develop an economical field of
Uzbekistan These remarkable monuments on the territory of Uzbekistan are put on
the list of the values of the world civilization.

USES LITERATURES
1. https//simple/m Wikipedia
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3. Cuture on display: The production of Contemporary Visitability. Bella Dicks

Djabbarov 1.G.
o ‘qituvchi, Buxoro davlat universiteti
MEHMONXONA XIZMATLARI SIFATINI JARAYONLI YONDASHUV
ASOSIDA TAHLIL ETISH

Xizmat ko‘rsatish sifati mehmonxona turlaridan birini tanlashda asosiy
me’zonlardan biri hisoblanadi. Mehmon ishonchini gozonish va uni doimiy mijozga
aylantirish — mehmonxona barcha bo‘limlari tashvishi hisoblanadi. Shu bilan birga
xizmat ko‘rsatish baholash nisbatan mushkul bo‘lgan murakkab kategoriyalardan
birini tashkil etib, baholashni amalga oshirishda an’anaviy usullarni qo‘llash ko‘p
hollarda nomagbul hisoblanadi.

Mehmonxonalarda xizmatlar ko‘rsatish sifatini baholashni tashkil etish jarayoni
olimlar M.B. Yefremova va O.B. Chkalovalar tomonidan ishlab chiqgilgan bo‘lib, bu
to‘rt bosqichni o°z ichiga oladi.

Uning o‘ziga xosligini alohida va kompleks biznes jarayonlarini ishlab chiqilgan
protsedura va sifat ko‘rsatkichlari orqali baholash imkonini beruvchi majmuiy
yondashuvda namoyon bo‘ladi.

Mehmonxona Xxizmatlari sifatini baholashda jarayonli yondashuvni qo‘llash
chog‘ida eng mushkul bosqich — bu biznes jarayonlarni ishlab chigish hisoblanadi.
Bunda, dastlab umumiy biznes jarayoni ishlab chiqiladi, keyinchalik ko‘rsatkich va
sifat me’zonlari aniqlanadigan jarayon osti va operatsiyalar shakllantiriladi. Olimlar
tomonidan o‘tkazilgan tadqiqotlarga tayanadigan bo‘lsak, mehmonxonadgi umumiy
biznes jarayonlar soni o‘rta hisobda 200 dan 500 birlikkachani tashkil etishi mumkin.
Buni aniq misolda keltirib o‘tamiz.

Mehmonxonalarda xizmat ko‘rsatish biznes jarayonlarining umumiy ko‘rinishi
2-rasmda ko ‘rsatilgan.
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Mehmonxonalarda xizmat ko‘rsatish umumiy biznes jarayonlari oltita
jarayonostilardan iborat bo‘ladi: bronlash, tashrif paytida ro‘yxatdan o‘tish, oldindan
to‘lovlar, xonaga joylashtirish, turli xizmatlarni ko‘rsatish(ovqgatlantirish,
sog‘lomlashtirish, konferens zallar, xona xizmati, maishiy xizmatlar, chipta
buyurtmasi servisi va hokazolar), ketish oldidan yakuniy hisob-kitoblar.

Nomerni bronlash(Reservation) haqidagi so‘rov turli kanallar (elektoron pochta,
faks, telefon, teleks) orqali kleishi mumkin. So‘rov kelganda komputer yoki daftarda
mijoz haqida quyidagi ma’lumotlar qayd etiladi[1, 151]:

e Famliyasi, shaxslar soni, yashash manzili; ¢amunmsicu, maxcmap coHwu,
SIIIAIT MaH3WIH;

e Qanday nomer va gancha muddatga kerakligi; kanmaii HOMep Ba KaH4a
MyJJaTra Kepakiury,

e Nomer haqini to‘lash kafolati va haqini kim to‘lashi; Homep Xakunu Tynarm
KadoraTi Ba XaKHU KUM TYJIaIlIH;

e Mijozning alohida xohish-istaklari(xonada gullar, allergiyasi borlar uchun
parsiz yostiq va sh.k.).

Bronlash, bronlash talabnomasini gabul gilishdan va u hagida yakuniy garorni
rasmiylashtirishgacha bo‘lgan kichik jarayonostilar yig‘indisidan iborat bo‘ladi.
Sifatli xizmat ko‘rsatishni ta‘minlash uchun ushbu kichik jarayonostilar aniglab
olinishi lozim. Xususan, mehmondan buyurtma talabnomasini olish ko‘plab
operatsiyalar ko‘rinishida tasavvun qilish mumkin. Muallif tomonidan bronlash
talabnomasini qabul qilish chog‘ida ishlab chiqilgan operatsiyalar 3 blokdan iborat.

I. Shaxsiy alogani o‘rnatish:

— aniq tanishtiruv: “Xayrli tong(kun, kech), Mehmonxon “X”, “0‘z ismini
aytish”;

— agar abonent o‘zbek tilida gapirmasa, salomlashuv ingliz tilida takrorlanishi
lozim;

— yumshoqlik bilan mehmonning ismi aniqlanadi: “Iltimos, o‘zizni tanishtiring”
yoki, “Sizga qanday murojaat etsam bo‘ladi?”

I1. Kommunikatsiyaning asosiy gismi:

— mehmondan uning ehtiyojlari haqida ma’lumot olgandan so‘ng, albatta
mehmon talablari to‘g‘ri tushunilganligiga ishonch hosil qilish uchun takroriy so‘rash
lozim;

— ma’lumotlar maxsus bloknotga yozib borilishi zarur.

I11. Xayrlashuv:

— Agar mehmon mehmonxonaga qolishga qaror qilgan bo‘lsa, unga
“Mehmonxonamizda vaqtni maroqli o‘tkazing” deb ayting;

— Agar u mehmonxonada yashamayotgan bo‘lsa, xayrlashuvni “Xayr,
ishlaringizga muvaffaqiyat” deb yakunlash mumkin.

Odatda mijoz eng yaxshi mehmonxonani gidirib, bir nechta mehmonxonaga sim
qoqadi. Binobarin, rezervlash stoli vakili 0‘z mehmonxonasining boshqa
mehmonxonalardan afzal jihatlarini tavsiflab, mijozning tanlashiga ta’sir ko‘rsatishi
mumkin [1,164]. O‘zi faoliyat yuritayotgan mehmonxonaning mavjud
imkoniyatlarini jonli muloqot tartibida olib borishi, berilishi mumkin bo‘lgan
savollarga oldindan tayyorlangan javoblar bilan munosabat o‘rnatishi, muloqot
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gilishning odob-axlog qoidalarini o‘zlashtirganligi administratorning kasbiga
layoqatliligi va mahoratini aniglab beradi. Bunda mehmonxona xo°‘jaligi xizmaltlari
bir biri bilan uzviy bog‘langan xizmatlar va jarayonlardan iboratligini inobatga olib
har bir karayonni oldindan tuzilgan mezonlardan kelib chigib xolisona baholash,
mavjud kamchiliklar yoki mehmonxona iqtisodiy ravnaqiga to‘sqinlik qiluvchi salbiy
omillarni erta aniglagan holatda ularning oldini olish mumkin bo‘ladi.

Jarayonli yondashuv asosida mehmonxona xizmatlari sifatini baholashni
tashkillashtirishning murakkabligi ko‘plab omillarni: mehmonxona turi va
kategoriyasi, mehmon holati, uning yoshi, millati, xizmat ko‘rsatish vaqti va h.k.
e’tiborga olish bilan shartlangan. Masalan, VIP kategoriyadagi mehmonga xizmat
ko‘rsatish aeroportning o‘zidan boshlanadi: yuqori sinfga tegishli dabdabali
avtotransport yuboriladi, mehmonni mehmonxona boshgaruvidan bir vakil bir dasta
gul bilan kutib olishi shart. Mehmonni yuki joyidaligiga ishonch hosil gilgandan
so‘ng mashinaga kuzatib boriladi. Agar VIP mehmonning anig kelish sanasi aniq
bo‘lmagan hollarda, qabul qilish va joylashtirish xizmati oldindan ma‘lumotni
kuzatib borish, va davriy ravishda mehmonxonaning manfaatdor xizmatlarini
xabardor gilishi kerak.

1-jadval
“Telefon vositasida xonani bronlash” biznes jarayonining sifatini baholash
ko‘rsatkichlari
Baholash natijasi,
Sifat ko rsatkichi holatlar soni*

Ha Yo‘q

Telefon go‘ng‘irog‘iga uchta gudok ichida javob berildi

Xodim mos ravishda salomlashdi, mehmonxonani
tanishtirdi, 0‘z ismini aytdi

Xodim aniqg va xushmuoamalalik bilan gapirdi

Mulogot hech gqanday shovqinlarsiz o‘tdi

Xodim mehmon ismini bilib oldi

Xodim xona haqida barcha zarur ma’lumotlarni
aytdi(qo‘shimcha xizmatlar va tariflar)

Xodim darhol xona mavjudligini tekshirdi

Xodim xona narxini va nimalar xona narxiga
Kiritilganligini aytdi

Xodim to‘lov shakliga aniqlik kiritdi

Xodim mehmonning chekishga nisbatan munosabatini
anigladi, mabodo mehmon chekmasa unga
chekmaydiganlar uchun xonani taklif etdi

Xodim mehmonga transfert xizmati zarurligini so‘rab
anigladi

Xodim mehmonni kerkli bo‘lim bilan uladi (zarur

hollarda)

Agar mehmon telefon go‘shagi 6 gudok vaqti davomida
ko‘tarilmganda, darhol mehmon bilan alogani gayta
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tiklash

Xodim mehmonning telefon ragamini bilib oldi(elektron
pochta, faks)

Xodim mulogot oxirida kelishuvlarni gayta takrorladi va
kelishuv anigligiga erishdi

Xayrlashuv odobiga rioya gilindi

Manba: muallif tomonidan ishlab chigilgan.
* tekshiruv jarayonida mavjud bo‘lganda ko‘rsatkichga ‘“Ha” natijasi belgilandi;
tekshiruv jarayonida mavjud bo‘lmaganda ko‘rsatkichga “Yo‘q” natijasi belgilandi.

Shunday qgilib, mehmonxonada biznes jarayonlarini ishlab chigish, murakkab va
vaqt kesimida anchagina uzog muddat talab etadigan bosqich bo‘lib, undan xizmat
ko‘rsatishni tashkil etish sifati bog‘liq bo‘ladi.

Xizmatning muayyan ehtiyojlarni qondirish qobiliyatini ta’minlovchi eng
muhim xususiyatlariga quyidagilar kiradi [2, 131]:

e ishonarlilik;

e jonkuyarlik;

e ishonchlilik;

o tezkorlik;

e kommunikativlik;
o seriltifotlik.

Aynan yugorida sanab o‘tilgan xususiyatlarlar mehmonxona har bir xizmat

ko‘rsatuvchi xodimining ajralmas insoniy va kasbiy xususiyatlaridan bo‘lishi zarur
deb aytish mumkin, ya’ni tagdim etilgan xizmat mana ajralmas unsurlar zamirida
yaratilsagina xizmatning belgilangan sifatini ta‘minlash mumkindir.
Biznes jarayonlarini ishlab chiqgandan so‘ng ekspertlar sifat ko‘rsatkichlarini
shakllantirish bilan shug‘ullanishadi. Majmuiy yondashuvning asosiy talabi ayni
biznes jarayonining sifatini shakllantiruvchi keng gamrovli tashkil etuvchilarning
ko‘proq sonini belgilab olishdan iborat. Misol sifatida, ishlab chiqilgan ikki biznes
jarayonlarini baholashning sifat ko‘rsatkichlarini ko‘rsatamiz: telefon orqali xonani
bronlash va mehmonga xonada xizmat ko‘rsatish (1-, 2- jadvallar).

2-jadval
“Mehmonga xonada xizmat ko‘rsatish” biznes jarayoni sifatini baholash
ko‘ratkichlari
Baholash natijasi,
Sifat ko‘rsatkichi holatlar soni*

Ha Yo‘q

Xonani har kunlik tozalash 14.00 da yakunlandi

Xodim ozoda yuniformada edi

Xodimning xulgi va o‘zini tutishi yogimli edi

“Bezovta gilinmasin” axborot taxtachasi qo‘yilganda
xodim buni e’tiborga oldi

Mabodo mehmon xodimga iltimos bilan murojaat
etganda, talabi qondirilgan
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Pol/gilam/kafel obdon yuvib tozalangan

Xonada chang yo‘q

To‘shak tartibli to‘shab taxlangan

Ko‘rpa-to‘shaklar toza va nugsonsiz

Eshik va deraza pardalari toza va tartib bilan osilgan

Minibar yangilanagan

Kansellariya jihozlari yangilangan

Kuldonlar yuvib qo‘yilgan

Ko‘zgular yuvilgan

Xodim mehmonning shaxsiy anjomlarini yig‘ishtirib
go‘ydi

Xona yig‘ishtirilgandan keyin hamma narsa oldingi joyida
goldirildi

Iflos stakan, likopcha va boshga oshxona jihozlari
xonadan olib chigilgan

Axlat chelak toza

Manba: muallif tomonidan ishlab chigilgan.
* tekshiruv jarayonida mavjud bo‘lganda ko‘rsatkichga “Ha” natijasi belgilandi;
tekshiruv jarayonida mavjud bo‘lmaganda ko‘rsatkichga “Yo°q” natijasi belgilandi.

Mehmonxonada xizmat ko‘rsatish sifatini kopleks baholash magsadida mos
bo‘lgan ko‘rsatkichlar qolgan biznes jarayonlar uchun ham aniqlab olinishi lozim.
Tadqiqotlarimiz ko‘rsatganidek, biznes jarayonlarini ishlab chigish mehmonxonaning
alohida xizmat bo‘limlarida amalga oshirish maqsadga muvofiq. Shu holatda
baholash natijalariga asosan tegishli mehmonxona bo‘linmasi uchun bartaraf etish
chora-tadbirlarni ishlab chiqish imkoniyati bo‘ladi, shuningdek aniglangan
kamchiliklari tezda bartaraf etish, tegishli bo‘linma rahbarlariga shaxsiy javobgarlik
mas’uliyatini oshirish mumkin bo‘ladi.

Muallif tomonidan ishlab chigilgan ekpertlarning keltirgan mehmonxona
xizmatlari sifatini baholash natijalarini aks ettiruvchi shakli 4 —rasmda ko‘rsatilgan.

Mehmonxona
Mutaxassis (FISH)
Tekshirish sanasi

Tekshirish vaqti

Ko‘rsatkichlar Baho

1

2

3

Mutaxassis imzosi
1-rasm. Oralig hisobotni namoyish etish shakli
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Dalillarga asoslangan bazani yaratish va mutaxassislarning baholashlaridagi
subyektivlikni fargni yo‘qotish uchun baholash jarayonida audiotexnika vositalarini
qo‘llash katta ahamiyat kasb etadi. Mehmonxona menejmenti tomonidan audio ovoz
bilan mustahkamlangan hisobotga ishonch, oddiy qog‘oz formatidagi hisobotlariga
qaraganda sezilarli yuqori bo‘ladi.

Tadgiqot olib borish davomida Hozirgi kunga kelib Buxoro viloyati va shahrida
mehmonxonalarning soni mos ravishda 131 va 118 tani tashkil etib, shundan 13 ta
mehmonxona Vobkent, G‘ijduvon, Jondor, Rometan, Qorako‘l tumanlarida o‘z
faoliyatini olib bormoqda. Buxoro viloyatida xo‘jalik yuritayotgan 131 ta
mehmonxonalarini xizmat ko‘rsatish darajasi kesimida tasniflasak hozirda shu
raqamdan 3 tasi to‘rt yulduzli, 17 tasi uch yulduzli, 20 tasi ikki yuldizli, 44 tasi B&B
(yotoq va nonushta bilan ta’minlaydigan mehmonxonalar) mehmonxonalar bo‘lib
golgan 47 ta joylashatirish vositalarini uy mehmonxonalar yoki darajasi
aniglanmagan mehmonxonalar tashkil etadi. Tadgiqot ekpertli usulda 2018-yil aprel
oyida olib borildi. Ekspertlar soni 16 kishini tashkil etdi. Ekspertlar oldindan maxsus
tayyorlangan dastur asosida tashkillashtirilgan o‘quv mashg‘ulotidan o‘tdilar.

Ekspertlardan har biri odatiy mehmon ko‘rinishida tadqiq etilayotgan hamma
mehmonxonaga bir martadan qo‘ng‘iroq qilishdi. Baholash 16 ta ko‘rsatkichlar
asosida olib borildi, qo‘ng‘iroqqa zudlik bilan javob berish, muloqotni aniq va
xushmuomalalik bilan olib borishidan boshlab, mehmon bilan kelishuv erishish
texnikasini amalga oshirishgacha. Tadgiqot kunduzi va kechqurungi vaqgtlarda olib
borildi. Ko‘rsatkichlarni tekshirish jarayonida mavjud bo‘lgan holda “Ha” javobi
belgilandi, teskarisi tekshiruv paytda mavjud bo‘lmaganda esa “Yo‘q” javobi belgilab
olindi.

Buxoro shahridagi o‘rganilgan 2, 3, 4 yulduzli hamda B&B mehmonxonalarda
xonalarni bronlash sifatini baholash ko‘rsatkichlari bilan birga ularga qo‘yilgan ballar
va ularning natijalari 3- va 4-jadvalda keltirilgan bo‘lib, ushbu mehmonxonalar
nomlari berilmasdan ularga mos ragamlar belgilandi.

“Telefon vositasida xonani bronlash” biznes jarayoni sifatini baholash

ko‘rsatkichlari
Baholash natijasi, Ball
Sifat ko‘rsatkichi holatlar soni* (maksimal
Ha Yo‘q ball 44)
Telefon go‘ng‘irog‘iga uchta gudok ichida 5
javob berildi
Xodim mos ravishda salomlashdi, 5
mehmonxonani tanishtirdi, 0°z ismini aytdi
Xodim anig va xushmuoamalalik bilan 4
gapirdi
Muloqot hech gqanday shovqinlarsiz o‘tdi 2
Xodim mehmon ismini bilib oldi 2
Xodim xona hagida barcha zarur 4
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ma’lumotlarni aytdi(go‘shimcha xizmatlar
va tariflar)

Xodim darhol xona mavjudligini tekshirdi 2

Xodim xona narxini va nimalar xona
narxiga Kiritilganligini aytdi

Xodim to‘lov shakliga aniqlik Kiritdi 2

Xodim mehmonning chekishga nisbatan
munosabatini anigladi, mabodo mehmon

chekmasa unga chekmaydiganlar uchun 2
xonani taklif etdi

Xodim mehmonga transfert xizmati 5
zarurligini so‘rab aniqladi

Xodim mehmonni kerakli bo‘lim bilan uladi 5

(zarur hollarda)

Agar telefon go‘shagi 6 gudok vaqti
davomida ko‘tarilmaganda, darhol mehmon 2
bilan alogani gayta tiklash

Xodim mehmonning telefon ragamini bilib

oldi(elektron pochta, faks) 4
Xodim mulogot oxirida kelishuvlarni gqayta 4
takrorladi va kelishuv anigligiga erishdi

Xayrlashuv odobiga rioya gilindi 4

(xayrlashuv so‘zini yozing

Manba: muallif tomonidan ishlab chigilgan.
* tekshiruv jarayonida mavjud bo‘lganda ko‘rsatkichga “Ha’ natijasi belgilandi

2018 yil may oyida Buxoro shahrida faoliyat yuritayotgan mehmonxonalar
bronlash xizmatlarining sifatini baholash natijalari

Ne Mehmonxona Joylashjur_ls_h Ball | Baholash natijasi
obyekti tipi
1. Mehmonxona Nel 4* 8 Talabga javob
bermaydi
2. Mehmonxona Ne2 4* 34 Talabga javob
beradi
3. Mehmonxona Ne3 4* 30 Talabga javob
bermaydi
4. Mehmonxona Ne4 3* 18 Talabga javob
bermaydi
5. Mehmonxona Ne5 3* 38 Talabga javob
beradi
6. Mehmonxona Ne6 3* 36 Talabga javob
beradi
7. Mehmonxona Ne7 3* 42 Talabga javob
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beradi
8. Mehmonxona Ne8 3* 26 Talabga javob
bermaydi
9. Mehmonxona Ne9 2% 24 Talabga javob
bermaydi
10. Mehmonxona Nel0 2* 26 Talabga javob
bermaydi
11. Mehmonxona Nel1 2* 14 Talabga javob
bermaydi
12. Mehmonxona Nel2 2% 22 Talabga javob
bermaydi
13. Mehmonxona Nel3 2% 30 Talabga javob
bermaydi
14, Mehmonxona Nel4 2* 34 Talabga javob
beradi
15. Mehmonxona Nel5 B&B 36 Talabga javob
beradi
16. Mehmonxona Nel6 B&B 14 Talabga javob
bermaydi
17. Mehmonxona Nel7 B&B 10 Talabga javob
bermaydi
18. Mehmonxona Nel8 B&B 10 Talabga javob
bermaydi
19. Mehmonxona Nel9 B&B 34 Talabga javob
beradi
20. Mehmonxona Ne20 B&B 32 Talabga javob
bermaydi
21, Mehmonxona Ne21 B&B 2 Talabga javob
bermaydi
22. Mehmonxona Ne22 B&B 24 Talabga javob
bermaydi
23. Mehmonxona Ne23 B&B 26 Talabga javob
bermaydi

Joylashtirish vositalarida xonalarga buyurtmalarni gabul qilish jarayonini
baholashda maksimal 44 ball belgilangan bo‘lib, shundan mehmonxona xo°‘jaligida
telefon vositasida samarali sotuvlarni amalga oshirish uchun minimal 34 balldan kam
bo‘lmagan ko‘rsatkich tashkil etishi lozim. Shu ma’noda Buxoro shahridagi mavjud
xo‘jalik yuritayotgan 131 mehmonxona orasidan tanlab olingan 23 ta joylashtirish
vositasidan atigi oltitasida xonalarga buyurtmalarni gabul gilish xizmati talab
darajasiga javob beradi va bu xizmatni biz ishlab chiggan talab mezonlariga javob
berganligi sababli bu bronlash xizmatini sifatli deb aytishi-mizga asos bo‘ladi.
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Mehmonxona telefon vositasida bronlash xizmati sifatini baholash davomida
quyidagi yo‘l qo‘yib bo‘lmaydigan kamchiliklar aniglandi:

1) administratorlar xonani bronlash bilan bog‘liq suhbatda ingliz tilidagi so‘zlar
ma’nosini tushunmaydi;

2) Xonalarni bronlash texnikasini puxta o‘zlashtirmagan, buyurtma qabul qilish
bo‘yicha kasbiy kompitentli emas;

3) Mehmonxona administratorlaridan ba’zilari ingliz tilini bilmaganligi uchun telefon
go‘shagini qo‘yib qo‘ygan holatlar kuzatildi;

4) Administrator xodimlar bronlash jarayonida xonaning jihozlanishi, qulayliklari
bilan birga mehmonxona taklif etayotgan asosiy va qo‘shimcha xizmatlar hagida aniq
axborotga ega emas;

5) Xodim qo‘ng‘iroq oxirida xayrlashuv odobiga rioya etmaydi

6) Admisitrator xonani bronlash uchun yoki potensial mehmonga kerakli
ma’lumotlarni berish va zarur savollarga javob olish ko‘nikmalari yetarli emas.

7) Bronlash bo‘yicha mas’ul xodim biznes tilida muloqot qilish tartibiga rioya
etmasdan, balki “qadrdon do‘stim” deb murojaat etishi ijobiy holat emas.

Yugoridagi kamchiliklarni bartaraf etish maqgsadida quyidagilarni taklif etish
mumkin:

e Autsorsing usulida tashgaridan mutaxassis chagirib, mehmonxona bronlash
xizmati xodimlarining malakalarini oshirish orgali;

e Buxoro viloyati turizm departamenti va Buxoro davlat universiteti tajribali shu
sohada vyetarli darajada malakaviy amaliyot tajribasiga ega professor-
o‘qituvchilar bilan hamkorlikda mehmonxona xonalarni bronlash xizmati
xodimlariga amaliy darslarni tashkilllashtirish lozim;

e Mehmonxona o‘zida faoliyat yuritayotgan eng faol yuqori tajribaga ega
kompitentli xodimlarning taqdimot va master klass o‘quv-amaliy darslar;

e Bronlash bo‘limi xodimining har biriga to‘g‘ri bronlash texnikasi yoritib
berilgan risolalar bilan ta’minlash;

e Mehmondan so‘ralishi mumkin bo‘lgan savollarga oldindan tayyorlangan
javoblar mavjud ma’lumot manbalari va bu ma’lumotlarning administrator
tomonidan to‘liq o‘zlashtirilgan bo‘lishiga erishish yordamida;

e Administrator lavozimiga avvalambor o°‘z ishining mas’uliyat darajasini
anglagan, telefon orqali kommunikatsiya qilish qobiliyatiga ega, o‘z ishi
natijasidan yuqori darajada ruhiy-ma’naviy motivatsiyalangan xodimlarni
tayinlash magsadga muvofig.

e Doimiy tarzda mehmonxona rahabariyati tomonidan “mystery guest” — sirli
mehmon usulida bronlash jarayonini baholash, kuzatilgan kamchiliklarni
baratarf etish uchun tushuntirish ishlarini olib borish.

Shunday qilib, muallif tomonidan ishlab chigilgan mehmoxnona xizmatlarini
baholashning jarayonli usul asosidagi majmuiy yondashuvi biznes jarayonlarini
chuqur o‘rganish, ularning sifatini baholash imkonini berib, oddiy sharoitlarda xizmat
ko‘rsatish jarayonlarini baholash faoliyatiga maksimal yaginlashtirish imkonini
beradi. Buxoro viloyatidagi 23 mehmonxona biznes yuritish jarayoni tahlili shuni
ko‘rsatdiki, hududda bronlash xizmati sifatini oshirish bo‘yicha bajarilishi lozim
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bo‘lgan bir gancha muammolar o‘z yechimini kutayotgan bo‘lib, bu muammolarning
yechimi dastlab iste’molchi afzalligi va biznes yuritishning odob-axloq goidalari
negizida tashkil etilsa magsadga muvofiq bo‘ladi.
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TACTPOHOMMYECKHWH TYPU3M KAK DJIEMEHT YBEJIMYEHUA
TYPUCTHUYECKOI'O ITIOTOKA B PECITIYBJIUKY Y3BEKUCTAH

COBpeMEHHBIII TYpPUCT pa3UTEIbHO OTIMYAETCA OT IyTEHIECTBEHHUKA,
KoTopbiit ObuT 20 setr Hazan. K ducimy mpuopUTETOB, HA KOTOpBIE CTalld OOpaliarhb
0oJplIIe BHUMAaHUSI TYPUCThI HOBOT'O IMOKOJIEHHS, JOOABUIIUCh TaKUE JIEMEHTHI Kak
3a00Ta 00 OKpYy»Karollei cpeae, BO3MOKHOCTh BEJECHHUS 3I0POBOTO 00pasa >KU3HU BO
BpeMsl MyTEIIECTBUS, KeJIaHUe MPUHUMATh y4acTHe B 00pa3e KU3HU U KYJIbTYPHBIX
TPAAULIMAX TOCEUIAEMOUN TEPPUTOPUU U MHOTOE JIPYTOE.

Pa3ymeercsi, onucanHoe BbIlIE, KaK U BCE UTO PAaCCMOTPEHO B JAHHOW CTaThe,
OTHOCUTBCA K coOupaTelbHOMY 0O0pa3y THIIOBOTO TypUCTa — MYTEUIECTBEHHHUKA,
HaIpaBJISIIOLIETOCS B JIPyTHE TOCYAapcTBa B O3HAKOMUTEIBHBIX, KYJIBTYPHO-
MPOCBETUTENILCKUX IeNsIX. Marepuan HE TpPUHUMAeT B pacyeT OCOOEHHOCTH
cnenu@UIecKnX BUIOB TypHU3Ma, TAKUX KaK OM3HEC-TypHU3M, MEIUITUHCKUNA TYPU3M U
npouee.

Cy1ecTByeT MHOXKECTBO TOUYEK MPUTSHKEHUS, KOTOPbIe POPMHUPYIOT HHTEPEC K
IMOCEIIEHNIO TOM WJIM WHOH MecTHOCTH. B VY30ekucraHe >To B OCHOBHOM Ooraroe
KyJbTypHOE Hacieaue, ¢ €€ HEMOBTOPUMBIMU MMAMSTHUKAMU apXUTEKTYpHI,
KOJIOPUTHBIMH YJIOYKAMH, HEOOBIYaHBIM FOCTENPUUMCTBOM KHUTEJIEH U BOJIILIECOHON
aypoil BOCTOYHOUW cTapuHbl. CerogHs Hale TOCYyJapCTBO YJIENIseT OrPpOMHOE
BHUMaHHUE MOAJIECPKAHUIO0 U PA3BUTHUIO JAHHOTO acleKkTa. 3a MOCIEIHUE HECKOJIBKO
aetr ObuUl TMpoJeNaH OrpOMHBIA 00BeM paldOThl ISl CO3JaHUS KOMQOPTHOM
TYPUCTCKOM  HMHQPPACTPYKTYphl, oOecreueHuss O€30MaCHOCTH U MOBBIMICHUS
MPUBJIEKATEILHOCTH pPEruoHa JJsi TypuCTOB. McTopuyeckue TypUCTUUYECKUE
HampaByieHUs, Takue Kak TamikeHT, byxapa, Camapkanng u XuBa 3HAYUTEIBHO
peoOpa3uinuch, CTaIM yao0HeH, spue u KpacuBei. [loMrumo 3TOTO, OpraHsl BIaCTU
MPUKIIAJIBIBAIOT HEMaJO YCWJIMM JJIsI CO3/IaHUSI HOBBIX LEHTPOB MPUTSIKEHUS C
Ooraroit UICTOpHEl U KyJIbTYpOl U B Ipyrux o0JacTsax peciyonuku. PectaBpupyrorcs
JIPEBHUE TAMSTHUKA apPXUTEKTYPhl, BOCCTAHABIIMBAIOTCS MECTaMHU T03a0bIThIC
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TPAOULIAHA, CTPOATCS TOCTUHHIBI WM MY3€H, NIPOKIAAbIBAIOTCS TPAHCIOPTHHIE
MapUIpyTHI.

Bcé 310 yxe ceronHs na€T CBOU IUIOABI, U IOTOK TYPUCTOB B HAIll Kpail pacTeT
u3 roxa B roA. OIHAKO MHUPOBOM ONBIT IIOKA3BIBAET, YTO I IOJIYYEHUS
MAaKCUMAJIbBHOW OJKOHOMMYECKOM BBITOJBI OT TypU3Ma, TIOCYyAAapCTBO, IIOMHUMO
pa3BUTUSL KIIIOYEBOIO HAIIpaBJICHUS W HHPPACTPYKTYpbI, TOJKHO NapajuieIbHO
CTUMYJIMPOBATh 3aPOKICHUE HOBBIX HAIIPABICHUM, KOTOPbIE CMOTYT 3aUHTEPECOBATH
MHOCTPAHHBIX F'OCTEHN U BBI3BATH KEIAHHUE MOCETUTh Y 30€KHUCTaH.

OpHUM U3 TaKUX HAIpaBJIE€HUH B OTHOLIEHWU HALIErO PErMOHA, MOKET JIETKO
cTaTh racTpoHoMus. IMEHHO MEPCIEKTUBHOCTH TaCTPOHOMHYECKOTO Typu3Ma si Obl
XOTeNa TMOCBSATUTh JAHHYIO CTaThl0. YUHUTHIBas OCOOEHHYIO, OOraTyio y30€KCKYIO
KyXHIO M 0o0Jbllloe pa3HoOoOpa3ue TOJIE3HBIX M TOKa €IIe HE TaK CHUIIBHO
3arpA3HEHHBIX XHMMHMEN JapOB MPUPOABI, TaCTPOHOMHYECKHMU TYypHU3M HMEET
CYILLIECTBEHHBIE IIIAHCHI HA YCIIEX B HAILIEM Kpaec.

["'acTpOHOMMYECKUH TYpU3M — OTO IIYTELIECTBUE 10 CTPAHAM U KOHTUHEHTAM
JUI 3HAKOMCTBA C OCOOCHHOCTSIMHM MECTHOM KyXHH, KYJWHApPHBIMHU TPaJULIUSIMU, C
LeJIbI0 OTBEATh YHUKAJIbHBIE JJI1 HHOCTPAHHOIO TypUCTa OO0 WM MPOIYKT.

Cpenu cTpal, B KOTOPBIX HAa CETOAHSALIHUN J€Hb FACTPOHOMUYECKUN TYPU3M
(uHOT1a Ha3bIBa€MbI MPOJOBOIBCTBEHHBIM TYPU3MOM) (OPMHUPYET CYLIECTBEHHOE
HaIlpaBJICHUE B IIPUBJICYCHUM TYp IIOTOKA MOXHO BblaeanTh Ppanuuro, Mrammro,
Snonnto u CIIIA. A B Takux rocygapcrBax Kak Y30ekucraH, XopBarus, BeeTHam
i Mekcnka, HECMOTps Ha TO 4YTO, €Ja HWIpaeT OYEHb BAXHYK pOJb B
OOILECTBEHHOM ObITE, JJI IPUBJICYEHUS] TYPUCTOB UCHOJIb3YETCS HE B MOJHON MEpe.

Henp3s ckasaTh, 4TO, NPaBUTEIBCTBO HE YACISIET JTOMY HaIpaBJICHUIO
BHUMaHUs coBceM. lIpoBogumelie (ecTUBaIM, W MPE3EHTALMM Ha TEMbl, UMEIOIINE
OTHOUIEHWE K KYJIMHApPUU M TaCTPOHOMUYECKHM TpaIuUUiAM Y30€KHCTaHa,
0€e3ycJI0BHO, COCOOCTBYIOT pa3BUTHIO B 3ToM cdepe. K mpumepy, cam Qectunaiib
lenk wn Coeuun B  KakoM-TO Mepe  SBISETCS  METOJOM  IOBBIIIECHUS
racTPOHOMHYECKOM TMpuUBJIEKaTeNbHOCTH byxapel. OnHako, Ha MOW B3I,
IMPUHUMAEMbIE MEpbl JTOJDKHBI UMETh 0oJiee HIMPOKUN OXBaT, U LEIbI0 UX JIOJKHO
cTaTh (popMHpOBaHUE MHTEpECA K y30EKCKON KyXHE Kak K HEe3aBHCHUMOM KaTeropuw,
ABJISIFOLIEICS MEPBONPUYMHON TOCElleHnss pernoHa. Crenyer OTMETHUTh, 4YTO B
HACTOSAIEE BPEMS, B LIEJIOM, FaCTPOHOMUS — OTO JIMIIb MPUITHOE AOIOJHEHHUE K
0a30BbIM TYpPUCTHUYECKMM MpPOrpaMMaM, XOTS W BEChbMa Ba)XHOE, HO BCE-Taku -
JOTIOJIHEHHUE.

JlnHaMuKa TOCIENHMX JIET TMOKAa3blBAa€T, YTO B TYPUCTHYECKUX LIEHTPAX
VY30ekucraHa u3 roga B roj pacTeT YHUCIO PECTOPAHOB C HALMOHAIBHOM KyXHEM.
KonuyecTBO yHUKaNbHBIX OJI0J] HAaCUMTHIBAET COTHHM pa3HoOBHAHOCTeH. MHTepec
TYpPUCTOB K Hailed KyxHe cTaOuibHO pacteT. [lomynspuzanuu y30€KCKOH KyXHH
CHOCOOCTBYIOT HE TOJBKO OT3bIBBI TYpUCTOB IOCETHBIIMX HAIly CTpaHy, HO U
OTPOMHOE KOJIMYECTBO y30EKCKHUX PECTOPAHOB 0 BCEMY MUPY, a TAK)Ke MOMYJIsSpHbIE
KHIDKHBIE HW3JIaHUSl C pelenTaMd HalluX HalUMOHAJNBHBIX OJ0J, HAalKUCaHHBIC
MMEHUTBIMHU IIOBApaMHU.

Bcé u3noxkeHHOE CBUAETENBCTBYET, 4YTO ISl (DOPMHUPOBAHHS OTAEIHHOTO
HAIpaBIIEHUS TaCTPOHOMUYECKOTO Typu3Ma, B Y30ekucraHe He MoTpedyercs
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CyllecTBeHHbIX ycuiuil. [Ipornecc yxe uaér aBToMmaTH4ecKku, Onarogapsi OrpOMHOMY
NOTEHIMANY TPAIULIMOHHOW HAIMOHAJIBHOW KyXHHU. CIIeTyeT JIUIIb HAPaBUTh €r0 B
HY’)KHO€ PYCJ0, U OOECHEYUTh YCIOBHS JJI LIEHTPAIM30BAHHONW U MPOrpaMMHON
NOMyJISIpU3allid ~ TaCTPOHOMHYECKOTrO  Typu3Ma Ha  3apyOeXHBIX  pbIHKax
TYPUCTUYECKUX YCIYT.

CornacHo paHHbIM AHanmuTuyeckoro areHTctBa «TypCrat», Y30ekucran
CEroJiHsI BXOAMUT B MATEpKY JuaepoB cpeau ctpan CHI' u 6mmkHero 3apy0Oexbs Mo
MIPUBJIEKATEIBHOCTH JJI1 TaCTPOHOMHUYECKOrO0 Typu3Ma cpenud rpaxnan Poccuw.
VYuuteiBasg 00ratcTBO TpaAULMI HAllEH KyXHHW, HA MOW B3IJIS[, HAIl Kpail UMEET BCE
BO3MOXKHOCTH JIJII TOTO, 4YTOOBI OBITh B IISITEPKE JIMICPOB HE TOJBKO Cpeau
POCCUHCKUX TYPUCTOB, HO U CPEAU TYPUCTOB BCETO MUpA.

CeromHast OONBITMHCTBO KPYMHBIX TYPUCTHYECKHUX AareHTCTB Y30eKHCTaHa
MMEIOT B CBOEM MporpaMMe TacTPOHOMHYECKHUE TYphbl, KOTOpPbIE COIJACHO
CTaTUCTHUKE, TOJIb3YIOTCS MOMyISpHOCThI0. (OJIHAKO Ha3BaThb 3TO HAIPABIICHUE
3arpy>KeHHbIM TOKa Henb3s. g oOecredeHus: MOJHOr0 PACKpPBITUS IMOTEHIMaIa
TaHHOTO cdepbl TYPUCTHUUECKOro Ou3Heca TpeOyeTcsl MPUHSITHE TOCYIapCTBOM psiia
Mep, HallPaBJICHHBIX HA CUCTEMAaTU3ALUIO U MPUJAHUE TUHAMUKH MPOLIECCY.

Cpeny HUX MOXKHO OTMETHTH:

- HEHTPAIU30BAHHYIO MOMYJISPU3AIMIO TACTPOTYPOB Ha 3apyOeKHBIX PhIHKAX
(npe3eHTanuu, KOH(MEpPEHIMH, Yy4acTHE€ B  BBICTABKaX, MEPOIPHUATUS TpU
MOCOJILCTBAX, PEKJIaMa B MEPUOINUECKUX U3JaHusIX, TB, B ceTH HHTEpHET U Mpoyee);

-CTUMYJIUPOBaHUE  CO3/JaHUSI  YaCTHBIM  OW3HECOM  UH(PACTPYKTYPHI,
o0ecreynBamel MakCUMallbHO KOM(OPTHOE TMPOBEAEHUE TaCTPOHOMHYECKUX
TYpOB;

-CO3/laHue U MPOJBIKEHHUE €AUHOTO OpeHIa, CTOCOOCTBYIONIETO0 00ECTICUCHUIO
Y3HaBA€MOCTH JIAHHOW KaTerOpUM TYPUCTUUECKUX YCITYT;

-MIOJZICPKKY ~ TYpPareHTCTB, NpPEAJiararoiiux TMOJ00HOr0 poja  yCIyTH
(puckanbHple  TOCTAOJICHMS, KOMIIEHCAllUsl ~ MapKETHHIOBBIX  PacXoJOB,
HaIpaBJICHHBIX Ha MOMYJISpU3alKi0 OpeHa racTpoTypu3Ma u mp.);

-3allUTy W MPU3HAHUE MECTHBIX MNPOIYKTOB MOCPEICTBOM MApKUPOBKU U
0003HaYEHUS MECTa UX MPOUCXOKICHUS;

-aKIIeHT Ha MOJATOTOBKY KAaJIpOB B IAHHOM HaIlpaBJICHUU;

-CO3/IaHNE  JICUCTBEHHOW  CHUCTEMBbI  cepTU(HKAIMK, TapaHTUPYIOIICH
0€3011aCHOCTh MUIIEBBIX MPOAYKTOB;

-YBEJIMUCHHUE KOJIMUECTBA (pecTUBANICH, KOHPEPEHIIUN U MPOYUX MEPOTPUSTUI
BHYTPU CTpPaHbl C TPUIJIAIICHHUEM HHOCTPAHHBIX TOCTEH CIOCOOHBIX O0ECIEUUTH
MIPUTOK TYPUCTOB B CTpPaHy (COTPYAHUKHU IOCOJIbCTB, PYKOBOJMUTEIH WUHAYCTPUU
Typu3Ma U 1p.);

JIaHHBI CHMCOK MOYKHO JOINOJIHUTH, B 3aBUCUMOCTH OT PECYPCOB, KOTOPHIE
rocyJlapCTBO TOTOBO BIIOKUTh B Pa3BUTUE JaHHOTO HampasieHus. Kpome Toro,
HEKOTOpbIE U3 YKa3aHHBIX [YHKTOB YK€ BBINOJHSIOTCSI, M MOCTENEHHO
CIOCOOCTBYIOT POCTY aKTHMBHOCTH B c(hepe raCTpOHOMHUYECKOTO TYpU3Ma, OIHAKO
JUTST TIOJTHOTIEHHOTO 3¢ (deKTa, KenareabHO MPUHATHE MAacITaOHBIX MEp BO BCeX
HaIlpaBJIEHUAX Cpasy.
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Hab6nrogas 3a mpeoOpa3oBaHUsIMHU, MPOUCXOANTAMU B HaIlEM TOCYAapCTBE
MOCJIETHUE HECKOJIBKO JIET, X0TeJla Obl OTMETUTh YTO, HA MOU B3TJIsi /I, PUHATHE MEP
no OypHOMY pPa3BUTHIO B cepe raCTpOHOMHYECKOTO TypH3Ma 3TO JIMIb BOIPOC
BPEMEHHU, IPUYEM, OTHOCUTEIIBHO HE JAJIEKOrO.

Cnmcok ucnosib30BaHHOM JIMTEPaTypPhbl
1. III.M. Mup3uéeB. Mbl Bce BMECTE IMOCTPOMM CBOOOJHOE, JEMOKpPAaTHYECKOE W
IPOIIBETAOIIEE TOCYAAPCTBO Y30eKrCcTaH. TalllKeHT: §’36eKI/ICTOH, 2016.
2. II.M. Mup3suéeB. Kputnueckuii aHanus, *eCcTKasi TUCIUIUIMHA U TEPCOHATbHAs
OTBETCTBEHHOCTh JOJDKHBI CTaTh TOBCEJHEBHOM HOPMOW B JIESITEIHHOCTH
Kaxaoro pykosoaurens. Tamkent: Y36exucton, 2017.
A.b. braros. bezomacnocts B Typusme. Poccus. 2010.
E.JI. TIucapesckuii. OcHoBBI Oe30macHOCTH TypusMma. Poccust. 2010.
Hcnonb30BaHHbIE HHTEPHET PeCypChl
1. http://mice-uzbekistan.uz
http://www.centralasia-travel.com
3. http://www.worldcitiescultureforum.com

B~ w

N

Maxmudova N.O"., katta o’gituvchi,
Hakimov Farrux, talaba,
Buxoro davlat universiteti
MEHMONXONA BIZNESINI RIVOJLANTIRISHDA
TUROPERATORLARNING ROLI

O’zbekistonda mustaqillik yillaridan boshlab har bitta soha rivojlanishni
boshladi. Shu o’rinda xizmatlar sohasi ham. Xizmatlar ichida turizmning ulushi
yildan vyilga o’sayotgani quvonarli holat. Turizm sohasi yaqin yillargacha
O’zbekistonda yangi sohalardan biri edi. Ammo oxirgi yillarda turizmda ko’zga
ko’rinarli o’zgarishlar sodir bo’ldi. Jumladan Prezidentimiz Shavkat Mirziyoyev
ta’kidlaganidek: «Hozirgi kunda milliy iqtisodiyotga yuqori daromad keltiradigan
istigbolli tarmoglardan biri — bu turizmdir. O'zbekiston turizm sohasida dunyo
bo'yicha ulkan salohiyatga ega bo'lgan davlat hisoblanadi. Yurtimizda 7300 dan ortiq
madaniy meros obyektlari mavjud va ularning gariyb 200 tasi YUNESKO ro'yxatiga
Kiritilgan.

Shu bilan birga, mamlakatimizning betakror tabiati, go'zal dam olish maskanlari
imkoniyatlaridan foydalanib, yangi turistik yo'nalishlar ochish mumkin. Bu sohaga
jahon brendlarini faol jalb etgan holda, biz ziyorat turizmi, ekologik, marifiy,
etnografik, gastronomik turizm va bu sohaning boshga tarmoglarini rivojlantirishga
alohida e'tibor qaratishimiz zarur. Bu borada davlat-xususiy sheriklik
munosabatlarini qgo'llash sohani taraqqiy ettirishda keng imkoniyatlar ochishini
hisobga olishimiz lozim.

Samargand, Buxoro, Toshkent shaharlaridagi mugaddas gadamjolar va
yodgorliklarni ziyorat gilish dasturini rivojlantirish va jadallashtirish zarur. Ichki
turizm sohasidagi katta imkoniyatlarni ham to'liq ishga solish lozimy.
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Darhagiqgat hozirgi kunga kelib turizm igtisodiyotning ajralmas negiziga
aylangan. Bu esa yurtimizda turistik bozor va ragobat muhitini rivojlanishiga zamin
yaratadi.

Shu o’rinda turistik bozor nima degan savol tug’iladi? Turistik bozor deganda,
turistik mahsulot sotuvchilari va xaridorlari o’rtasida yuzaga keladigan va turistik
mahsulot sotilishi yuz beradigan bozor tushuniladi.

Ularning asosiy vazifasi bozor talablarini o‘rganish va qondirishdan iborat.
Ulgurji turfirmalarga o‘z biznesini rivojlantirish uchun sezilarli moliyaviy vositalarni
investitsiya qilishga to‘g‘ri keladi. Bu o‘z savdo markazi va mahsulotning harakati,
samarali sotish tarmog‘i yaratish va boshqalar uchun zarurdir. Turistik bozorning
katta bo‘lakligi va segmentatsiyasi va talab tuoperatorlarning faoliyatini o‘z
mahsulotini aniq ixtisoslangan yo‘nalishga qaratishiga zarurat tug‘diradi.
Tuoperatorlik faoliyatining asosiy ixtisoslashga yo‘nalishlari quyidagilar hisoblanadi:

TURIST

turistik mahsulot iste’'molchisi

Turistik mahsulotga talab

A\ Turistik mahsulotga taklif
TURAGENTLAR
- =
TUROPERATORLAR
Turistik Transport va Ekskursien ko'ngil
resurslar L mehmonxona Sl e S ochar industriya
industriyasi

1-chizma.Turistik xizmat bozorining faoliyati
(b.IL. CadapoB MunTakaBuii Typu3M OO030pPHHUHI MKTHCOAUN MEXaHHU3MHHHU
takoMuutantupuil. Monorpagus. TomkenT-2013 6- 0)

Turistik bozorning turistik mahsulot sotuvchilari va xaridorlari o'rtasidagi
igtisodiy munosabatlarning xususiyatiga to'xtaladigan bo'lsak, turistik mahsulotning
har bir sotuvchisi va xaridori 0'z manfaatlariga ega bo'ladi hamda bu manfaatlar
0'zaro mos tushgandagina turistik mahsulot sotuvi amalga oshiriladi. Shu sababli,
turistik bozor deganda, turistik mahsulot ishlab chigaruvchilari va sotuvchilari
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manfaatlarining o'zaro moslashtiruv instrumenti tushunilib, xo'jalik yurituvchi turistik
subyekt uchun (turoperator, turagent) turistik bozor deganda ushbu subyekt
mahsulotini xarid etishdan manfaatdor bo'lgan hamda bugun yoki ertaga uni xarid
etish uchun yetarli pul mablag'lariga ega bo'lgan iste'molchilar yig'indisi
anglanadi. Turistik bozorda eng muhim rolni turoperator bajaradi.

Turoperatorlar turistik mahsulotlarni ulgurji sotuvchilari hisoblanishadi.

Turoperatorlar turistik xizmatlar ishlab chigaruvchilar va ularni chakana
sotuvchilar o‘rtasida bog‘lovchi o‘rinni egallaydi. Ommaviy turistik mahsulotlar
(inklyuziv safarlar) yaratish uchun ular mehmonxona, restoranlar, transport
korxonalari katta hajmdagi xizmatlarini sotib oladilar. Ulardan belgilangan
yo‘nalishda guruh va individual sayohatlar uchun safar paketlarini shakllantiradilar.

Turoperatorlar uyushtirilgan turizmning bosh generatorlari hisoblanadi.

Turoperator xizmatlar yetkazib beruvchilar bilan shartnomalar bo'yicha va
turistlar ehtiyojlariga mos ravishda turlar komplektatsiyasi bilan shug'ullanadigan
turistik firma(tashkilot)dir. Turoperator - bu turistik paket ishlab chigaruvchidir. U
turistik yo'nalishlar ishlab chigish va turlar komplektatsiyasi bilan shug'ullanadi;
ularning amal qilishini ta'minlaydi, reklamani tashkil giladi, bu yo'nalishlar bo'yicha
narxlarni hisoblaydi, turlarni to'g'ridan-to'g'ri yoki turistik agentliklar vositasida
turistlarga sotadilar. Turoperatorlar turistlami turli turistik xizmatlardan tanlash
nnkonini ta'minlab beradi va bir vaqtning o'zida boshga shahar va joylarda buyurtma
berish vazifasini 0'z zimmasiga olib osonlashtiradi.

Turoperatorlar  turizm industriyasida maxsus rolni  bajaradilar.  Ular
turmahsulotlarni (joylarni-samolyotda, nomerlarni-mehmonxonada) sotib oladilar,
turistik xizmatlar paketini shakllantiradilar va foyda olish magsadida turli to'g'ri yoki
bilvosita foydalanuvchilarga (turistlarga) sotadilar. Turoperator turistik xizmatlarni
alohida ham sotishi mumkin. Bu yo foyda olish, yoki zaruriyat yuzasidan gilinadi.
Birinchi holda, ya'ni, turoperator paket shakllantirayotganda u turmahsulotlar ishlab
chigaruvchisi sifatida faoliyat yuritadi. Ikkinchi holda, ya'ni, turoperator xizmatlarini
alohida sotayotganda turistik xizmatlarning ulguiji dilleriga aylanadi. Bu holat
turoperator ishlab chigaruvchidan turistik paketni shakllantirish uchun kelagidan
ortigcha turistik xizmatlar sotib olganda bo'lishi mumkin. Bundan tashgari, hozirda
ommaviy (ko'p) sotib olgani uchun mehmonxonalar va xizmatlar yetkazib beruvchilar
orasida tegishli imtiyozlarga ega bo'lgan maxsuslashgan ulgurji turoperatorlari
mavjud. Turoperatorning yana bir ahamiyatli jihati shundaki, u turistlar uchun
igtisodiy qulay bo'lgan turistik paketlarni shakllantirish uchun oladigan
xizmatlarining narxi o'zgarishidan kafolatlana olish gobiliyatiga ega.

Ulgurji turoperator narxlari har doim mehmonxonalar narxlaridan arzon
bo'ladi. Ammo baribir turoperatorni turmahsulotlarning keng ko’lamining ulgurji
sotuvchisi sifatida emas, balki yangi mahsulotlar ishlab chiqaruvchi sifatida ko'rib
chigish lozim. Shunda u hagigatga to'g'ri bo'ladi, turoperatorning asosiy faoliyati
turlar yoki turpaketlarm shakllantirishdan iboratdir.

Turoperatorlik firmasi - bu barcha turistik xizmatlar va turlarni jamlab yagona
turistik mahsulot sifatida shakllantiruvchi korxona. Turoperatorlik firmalari turistik
marshrutlar ishlab chigadi, turistik mahsulotdagi xizmatlarni bir tizimga bog'laydi va
xizmatlarni sifatli ko'rsatilishiga javobgarbo'ladi. Turlarga narxlar belgilaydi.
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Turagentlik firmasi esa vositachi korxona hisoblanadi. Tur mahsulotni
realizatsiya giladi ya'ni bozor tomon harakatlantiradi. Turizm bozorida turoperatorlik
firmalarining ahamiyati katta hisoblanadi. Ular turistik mahsulotlarni ulguiji
sotuvchilar hisoblanadi. Turoperatorlar turistik mahsulot ishlab chigaruvchilar va
ularni chakana sotuvchilar o'rtasida bo'g'lovchi o'rinni egallaydi. Ommaviy turistik
mahsulotlar yaratish uchun ular mehmonxona, restoranlar, transport korxonalari katta
hajmdagi xizmatlarini sotib oladilar, ulardan belgilangan yo'nalishdagi guruh va
individual sayohatlar uchun safar paketlarini shakllantiradilar. Turoperatorlik firmasi
turizm bozorida asosiy "dastak" vazifasini bajaradi. Ulaming asosiy vazifasi bozor
talablarini o'rganish va gondirishdan iborat.

Turoperator va turagent o'rtasidagi asosiy farglar:

A. Daromad tizimi bo'yicha: Turoperator ba’zi turistik xizmatlarni sotib oladi.
Uning foydasi sotib olish va sotish narxlari fargidan shakllanadi. Ko'pincha,
turoperator alohida xizmatlarni sotib oladi va keyin o'zining narx mexanizmi orgali
turmahsulot kompleksini shakllantiradi. Turagent esa chakana savdo bilan
shug'ullanib, uning foydasi boshgalarning turmahsulotlarini sotganligi uchun
oladigan komissionlardan tashkil topadi. Turagent turmahsulotlarni turoperator yoki
xizmatlar ishlab chigaruvchilarning real narxlarida sotadi.

B. Turmahsulot tegishliligi bo'yicha:

Turoperator har doim sotish uchun turmahsulot zahirasiga ega bo'ladi, turagent
bo'lsa mijoz sotib olish istagini bildirgan holdagina ma’lum xizmatlarni talab etadi.
Birog amaliyotda ba'zan turoperator va turagent orasidagi fargni ajratib bo’Imaydi,
chunki har ikkalasi o'xshash vazifalarni hal gilishlari mumkin. Masalan, firma
turoperator sifatida yo'nalishlar ishlab chigishi, turistlar va boshga agentliklarga
sotishi ham mumkin. Xuddi shu vaqtda aynan shu turistik tashkilot turagent sifatida
boshga firmalardan xizmatlar sotib olishi va turistlarga sotishi ham mumkin. Shu
o’rinda turoperator turmahsulotni ishlab chiqgishda bir necha tashkilotlar bilan
hamkorlik shartnomalarini imzolashi lozim. Bu tashkilotlar mehmonxona, restoran,
transport va boshga tashkilotlar. Bulardan eng muhimi mehmonxona tashkiloti
hisoblanadi. Mehmonxona va turoperator o’rtasidagi shartnoma:

Mehmonxona xizmatlarini ko‘rsatuvchi korxonalar bilan o‘zaro munosabatlar
asosan quyidagi bitimlar bilan aniglanadi:

a) 30-80% bandlikni ta’minlash kafolati bilan joylar kvotasi haqida
shartnoma.

Bunday shartnoma bo‘yicha turistik firma mehmonxonadan shartnomada
kelishilgan davr mobaynida turistlar bilan to‘ldirishi lozim bo‘lgan belgilangan
miqgdorda joylarni oladi. Bunda u ajratilgan joylar kvotasining 30-80% miqdorida
to‘lov amalga oshirishni kafolatlaydi, hatto, bu joylardan foydalanilmasa ham. Firma
kvotaning qolgan gismini belgilangan muddatlarda bekor gilish huquqgiga ega. Firma
bu shartnoma bo‘yicha mehmonxona joylariga odatdagi tariflarga nisbatan past
narxlami oladi.

b) bandlikni ta’minlash kafolatisiz joylar kvotasi haqida shartnoma.

Bu shartnoma bo‘yicha firma unga ajratilgan joylar kvotasini to‘ldirishga hech
ganday kafolat bermaydi. Firma mehmonxona bilan odatdagi tariflar bo‘yicha hisob-
kitob qiladi. d) to‘lig to‘lovlarni amalga oshirish bilan joylarni gat’iy sotib olish
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haqida shartnoma. Bunday shartnoma bo‘yicha firma mehmonxonaga ajratilgan
joylar kvotasi bo‘yicha, ularning to‘lish-to‘lmasligidan qat’iy nazar, to‘lovlar to‘liq
amalga oshirilishini kafolatlaydi. Bunday sharoitlarda firma mehmonxonaga
joylashtirish narxlarini odatdagi narxlarga nisbatan tushirish uchun savdolashadi.

C) Joriy bron qilish hagida shartnoma.

Bu turistik firmalar uchun nisbatan odatiy shartnoma hisoblanadi, aynigsa,
individual turizm bilan shug‘ullanadiganlar uchun. Shartnoma bo‘yicha firma
mehmonxonadan hech qanday joylar kvotasini olmaydi. Mijozlar murojaat
gilganlarida u mehmonxonaga bron qilish uchun talabnoma yuboradi va undan
tasdiglanganligi to‘g‘risida ma’lumot olganidan keyingina mehmonxona xizmatlarini
sotishni amalga oshiradi. Bunday shartnomalarda odatdagi mehmonxona tariflari
amal giladi.

2018-yil aprel oyida "K.Komil Bukhara
Boutique" mehmonxonasiga tashrif
buyurgan mehmonlar soni (foizlarda)%

M Turfirma orgali

B Internet saytlari(
booking.com,expedia.com)o
rgali

M Individual

2-chizma. Muallif tomonida ishlangan

Istalgan variantda ham quyidagi shartlarni ko‘zda tutish (kelishib olish) kerak:
- nomerlar narxi va bron qilish;
- nomerlar turlari va ularning zarur miqdori
- xizmat ko‘rsatish (mavsum) davomiyligi;
- bo‘sh davrlar;
- turistlarning ketish grafiklari;
- bir marta xizmat ko ‘rsatish davomiyligi va muddatlari;
- ko‘rsatiladigan xizmatlar to‘plami;
- ovqatlantirishni tashkil qilish shakli va migdorini mehmonxona restoranida
ovqatlantirish variantlari
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- turistlarga ovqatlantirish xizmatini ko‘rsatish vaqti;

- dam olishda maxsus qulayliklar (masalan, nogironlar, faxriylar uchun vah.k.);

- personallar gapirishi kerak bo‘lgan tillar;

- turistlar kelishini tasdiglash muddatlari (bron qilish);

- jarima sanksiyalarini ¢’lon gilmasdan kelishlarni bekor qilish muddatlari;

- bekor qilish o‘lchami va muddatlari bo‘yicha jarima sanksiyalari;

- ko‘p miqdordagi kelishlar va doimiy bandlik uchun chegirmalar;

miqdor jihatdan kam kelish, kelishlarning wuzilishi, mehmonlarni
joylashtirishdan bosh tortish uchun moddiy javobgarliklar;

- boshga spetsifik masalalar (masalan, mehmonxonada sauna, bilyarddan
foydalanish nomer narxiga kiradimi yoki yo‘q, basseynning ish vaqti va boshqalar).

Bundan tashgari, xizmatlar yetkazib beruvchi hamkor berayotgan kafolatlarga
ham e’tibor berish lozim. Xizmatlar yetkazib beruvchilar bilan munosabatlarda
(shartnomada) narxlarning teskari oshishi imkonsizligi hagidagi shartni (narxlarni
faqat sotilmagan xizmatlargagina oshirish mumkin) ko‘rib chiqish kerak va bu
shartning bajarilishi mexaniznmi ishlab chigish lozim.

Pastdagi 2-chizmada “K.Komil Bukhara Boutique” mehmonxonasida bir oy
ichida kelgan mehmonlarning qaysi vosita orqali kelganligi ko’rsatilgan.Bundan ham
mehmonxona biznesining rivojida turoperatorning roli ganchalik muhimligini ko’rsak
bo’ladi.Deyarli 65% turist bir oy ichida turoperatorlar tomonidan gilingan taklifga
binoan kelyapti.Bu esa mehmonxonaning deyarli 65% daromadi turoperatorning say-
harakatlari tufayli desak xato bo’Imaydi.

Turoperator turizm rivojlanishida muhim rol o’ynaydi.Turoperator o’z ishini
bajara turib bir vaqtning o’zida mamlakat elchisi sifatida ham o’z ishini
bajaradi.Mamlakat nomidan reklamani amalga oshirish orgali u mamlakatni tanitish
vazifasini ham o’z bo’yniga oladi. Agar mamlakatga turist olib kirsa, har bitta soha
rivoji uchun wulkan hissa qo’shadi. Mehmonxona tashkiloti, ovgatlantirish
tashkiloti,transport, savdo-sotiq sohasi hamma soha bundan birdek manfaatdor
bo’ladi. mamlakatda turizm sohasining ulushini oshirishni istasak avvalambor
turoperatorlik faoliyatiga e’tibor qaratishimiz lozim. Zero donolar aytganidek,
“Daraxt tomiridan suv ichar”. Biz turizm sohasini bir daraxt deb oladigan bo’lsak,
turoperatorlar shu daraxtning ildizlaridir, mehmonxona esa barglari. Agar ildiz suv
ichsa, daraxt ham gullab yashnaydi, 0’z navbatida mehmonxonalar ham. Shunday
ekan, turoperatorlarlik faoliyati bilan shug’ullanadiganlarga imkoniyatlar berish
lozim.

Foydalanilgan adabiyotlar:

1. http://uza.uz/uz/documents/o-zbekiston-respublikasi-prezidenti-shavkat-
mirziyoyevning-0-22-12-2017

2. b.11. CapapoB MuHTaK,aBuil Typu3M 0030pUHUHT UKTHUCOJIUN MEXaHU3MUHU
TaKOMIJITAIITHPHIIL.

3. Kamilova F.K, Ro'ziyev S.S.- Turizm marketinggi. O'quv go’lannma

4. Tyxmue U.C Ba 6omrkanap.- Typusmuu pexxanamrupuii. Jlapciauk

5. Nurfayziyeva Mohinur Zayniddinovnaning ‘“Turoperatorlik firmlarida
ragobatbardoshlikni oshirish yo'llari” 5A610302 - "Turoperatorlik xizmatini tashkil
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BUXORONING MEHMONXONA INDUSTRIYASIDA KICHIK
BIZNESNI O’RNI

Turizmning rivojlanishi birinchi navbatda turizm industriyasining o‘zagi bo‘lgan
mehmonxonalarning rivojlanishi bilan bog‘lik. Chunki, mehmonxona biznesi
turizmning ajralmas qismi bo‘lib, birinchi navbatda turistlarni qabul qiluvchi va
turistlarning tunashga, dam olishga bo‘lgan ehtiyojlarini qondiruvchi, murakkab
xizmatlarni amalga oshiruvchi eng muxim bo‘lagi hisoblanadi. Shuning uchun ham
XXI asr turizmida mehmonxonalar biznesida nafagat xizmatlar assortimentini
ko‘paytirishga, balki ko‘rsatilayotgan xizmatlar sifatini va samaradorligini oshirishga
alohida etibor berilmoqda, ya’ni xizmatlarning sifatini va samaradorligini oshirishda
yangi-yangi texnologiyalar ishlab chigilib amaliyotga joriy etilmoqda.

Prezidentimiz Shavkat Mirziyoyevning 2016-yil 2-dekabrdagi “O‘zbekiston
Respublikasining turizm sohasini jadal rivojlantirishni ta’minlash chora-tadbirlari
to‘g‘risida”gi farmoni mehmonxonalar tizimini rivojlantirishning yangi istigbollarini
belgilab berdi. Prezidentimizning yuqoridagi farmonidan kelib chigib gabul gilingan
Vazirlar Mahkamasining tegishli garorida mehmonxonalar tizimini rivojlantirish
uchun gator imtiyozlar belgilangan.

Mehmonxona industriyasida tadbirkorlikni, xususan Kkichik shaklini
rivojlantirish katta ahamiyatga ega.

Buxoro viloyatida mehmonxonalar soni yildan yilga ko’payib bormoqda.
{ozirgi kunda Buxoro shaharning o0;zida 126 ta mehmonxona mavjud.
Mehmonxonalardagi o’rin — joylar soniga nazar tashlaydigan bo’lsak, 2010 yilda jami
o’rin-joylar soni 2290 ta bo’lgan, 2018 yilga kelib esa 4000 taga yetdi. Demak, 8 yil
ichida Buxoro mehmonxonalardagi o’rin joylar soni deyarli 2 baravar oshdi.
Shulardan xususiy mehmonxonalarda, agarda 1995 yilda atiga 12 ta o’rin-joy bo’lgan
bo’lsa, 2015 yilga kelib bu ko’rsatgich 3170 taga yetdi. Bu ragamlardan biz shuni
ko’rishimiz mumkinki, mehmonxona industriyasida xususiy sektor juda tez suratlarda
rivojlanib bormoqda.

Buxora shahridagi mehmonxonalarning huqugiy-tashkiliy magomini tahlil
qiladigan bo’lsak, ular qo’yidagicha:

1-jadval
Buxoroda mehmonxonalarning huquqiy-tashkiliy magomi [1]
Jami Shu jumladan Kichik
mehmonxonalar Kichik mehmonxonalarning
(soni) mehmonxonalar ulushi, % da
(xonalar soni 1-25)
Mehmonxonalar, | 126 112 89
shu jumladan:
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MChJ 51 40 78
Xususiy korxona |19 17 89
Xususiy firma 12 11 92
Oilaviy korxona |44 44 100

Buxoro mehmonxona industriyasida asosan MChJ magomiga ega - 51ta yoki
40% korxonalar faoliyat yuritmoqda.Oilaviy korxonalarning soni 44 ta va ularning
Buxoro mehmonxona bozoridagi ulushi 35% ga teng. (1 - diagramma)

1- diagramma
Buxoroda mehmonxonalarning huqugqiy-tashkiliy magominiga ko’ra ulushi
(%da)

Oilaviy
korxona
35%

Xususiy firma

Xususiy
10%

korxona
15%

Zamonaviy dunyo tajribasidan ma’lumki, tadbirkorlikning oilaviy shakli
kompaniyalarga eng daromadli korxonalar reytingiga kirishga imkon beradi.
Dunyoning 200 ga yaqin oilaviy kompaniyalardan oshig. Ko'pgina mamlakatlarda
oilaviy biznes umumiy biznesning 70 foizdan ko'proq gismini tashkil etadi va
igtisodiyotning o'sishi va ish bilan bandligida muhim rol o'ynaydi. Ispaniyada barcha
korxonalarning 75 foizi oilaviy korxonalar bo'lib, YalMning 65 foizini tashkil giladi.
Lotin Amerikasida oilaviy kompaniyalar YalMning 60 foizini tashkil giladi. Evropa
Ittifogida faoliyat yuritayotgan korxonalarning 87 foizi  yoki 21 milliondan ortiq
firma - kichik kompaniyalardir. Xuddi shu holat AQShda kuzatiladi, u erda har
uchinchi amerikalik oila kichik biznes bilan shug'ullanadi [2]

Tahlilar shuni ko’rsatmoqdaki Buxoro mehmonxonalarning tashkiliy-huquqiy
maqomiga ko’ra asosiy o’rin oilaviy korxonalarga tegishlidir.

Butun dunyo bo'ylab oilaviy biznes muvaffagiyatining sirini nimada?

Innsbrux Universitetining igtisodchilari mehmonxona va restoran oilaviy
biznes sohasida tadqiqotlar olib borishdi. Natijalar shuni ko’rsatdiki, oilaviy korxona
egalari oilaviy biznesning qo’yidagi afzalliklari mavjud deb hisoblaydilar:

1) xodimlarning yugori shaxsiy manfaatdorligi;
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2) shaxsiy, personallashtirilgan mahsulotni yaratish va shu tariga sodig mijozlarni
saglash qobiliyati;

3) atrof-muhitning o'zgaruvchan sharoitlarga biznesning yuqori moslashuvchanligi va
egaluvchanligi;

4) kompaniyaning qulay, "boshqgariladigan” hajmi;

5) mustagillik;

6) mehnat xarajatlarini tejash. [3].

O’zbekistonda oilaviy korxona — bu yuridik shaxslar uchun tadbirkorlikning
nisbatdan yangi innovatsion tashkiliy-huqugiy shaklidirdir. "Oilaviy Tadbirkorlik
to’g’risida"gi Qononning 1-moddasiga muvofig oilaviy tadbirkorlik oila azolari
tomonidan tavakkal qilib va o’z mulkiy javobgarligi ostida daromad (foyda) olish
maqgsadida amalga  oshiriladigan  tashabbuskorlik  faoliyat bo’lib, 0’z
ishtirokchilarining ihtioriyligiga asoslanadi. Oilaviy tadbirkorlik yuridik shakhs
tashkil etgan yoki tashkil etmagan holda amalga oshirilishi mumkin. Yuridik shakhs
tashkil etgan holda amalga oshiriladigan oilaviy tadbirkorlikning tashkily-huqugiy
shakli - oilaviy korxonadir.

Oilaviy korxonalar tadbirkorlikning ilg'or shakli hisoblanadi, aynigsa,
mehmonxona biznesi sohasida. Shuning uchun, bizning fikrimizcha, bu tadbirkorlik
shakliga tegishli gonunchilik va solig bazasini takomillashtirish zarur.

ADABIYOTLAR
1.Buxoro viloyati turizmni rivojlantirish departamenti ma’lumotlari.
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Hasponos H.O.
byxapa, Y30exucman
NMHHOBAILIMU B TYPU3ME U TOCTEITPUUMCTBO

3a mocliemHUEe HECKOJBKO NECATHJICTUH YCIYTH ChITpaju TJIABHYIO POJb B
HDKOHOMHUKE OOJIBIIMHCTBA IMPOMBIIIJICHHO Pa3BUTBIX PETHOHOB. HHOBAIMOHHBIC
TEXHOJIOTMM W BHUABl OW3HECAa W3MCHUIU COJCPKAHHE OKPYIKAIOIICH CpEIbl.
HMHHOBaIMOHHBIE YCIYTH «03HAYaIOT YTO-TO HOBOE B 00Opa3e XW3HHW, OpraHU3allniy,
CpOKax ® pa3MENICHUH TOTO0, 4YTO OOBIYHO MOXKHO OXapaKTepHU30BaTh Kak
WHIUBUIyaJIbHBIE W KOJUIGKTHBHBIC  TIPOIECCHI, KOTOpPBIE  OTHOCATCS K
notpedbutensim».  MccnenoBanuss B 00JacTM  MHHOBaMii B cdepe  ycuyr
HBOJTFOITMOHUPOBAIIN C TIIO0OATBHON TOYKW 3PEHHS HA TMEPCIEKTUBY pa3rpaHUYCHHUS,
n300pakasi e Kak HeYTO OTIMYHOE OT MHHOBAIIMN MPOAYKTA U, HAKOHEII, IEPEXO0]] B
MEepPCIEKTUBY CUHTE3a. [lepcrekTrBa MOAKITIOUEHUSI TTOMYEPKUBACT HEOOXOAMMOCTh
KOMILJIEKCHOTO ~ TIOJIX0/la K HMHHOBAIMSAM, KOTOPBIA pacCMaTpUBAIOTCS  Kak
TEXHOJIOTHYECKHE, TAK M HETEXHOJIOTUIECKUE ACTIEKTHI.
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NHHOBanuu MOXHO M3MEPUTh pa3HbIMU crnocobaMu. OCHOBBIBAsCh Ha
JICJIOBOM CJIOBape, MHHOBAIIMS - 3TO METOJ] IIEPEBO/Ia UJIEU WU U300PETEHUS B TOBAP
WIH YCIyTy, KOTOpas yCTaHaBIMBAeT IIEHHOCTh WJIM 32 KOTOPYIO KJIMEHTBI OyAyT
wiatutb. UYTOOBI OBITh Ha3BaHHBIM HOBOBBEJCHHMEM, UJEi JOJDKHA OBITh
TUPAKAPYEMON MO SKOHOMHYECKHM 3aTpaTaM M JOJDKHA OTBEYaTh KOHKPETHOMN
notpeOHoOCTsIM. VIHHOBaIMM  TOJIpa3yMEBAIOT  «IpPEJHAMEPEHHOE MPUMEHEHUE
uH(pOopMaIK, BOOOpaKEHUS W HHUIIMATUBBI B TMOJYYEHUH OOJBIIUX WM PA3HBIX
LIEHHOCTEeW U3 pecypcoB». MHHOBalMM 3alyCKAalOTCS B HOBBIX MPOAYKTaX, HOBBIX
yCJIyrax M HOBBIX IMPOIECCAaX, KOTOPbIE BO3HUKAIOT B ATUX HOBBIX coueTaHusx. Ho
JUTSL TOTO, Y4TOOBI MPHUIyMaTh 3TH HOBBIE KOMOWHAIMH, Y KOTO-TO JOJIKHBI OBITH
cBexHE uaeu. M3MeHeHus: B TYPUCTCKOM MPAKTUKE MOTYT MPUHECTU CYILIECTBEHHBIE
BBITOJIBI 32 CUET MOTHMBAIIMM HM3MEHCHHUN K OOJIbIIEH YCTOWYMBOCTH B IICTIOYKE
MMOCTAaBOK TypU3Ma U JPYTUX CEKTOpax.

[IpouiBeTaHne B TOCTUHUYHOM OW3HECE HUYEM HE OTJIMYAETCS: TOCTUHUYHBIC
HOBAaTOpPHI y4YacTBYIOT B CO3JaHUM OTEJNEH, Tle, MO0 WUX MHEHHIO, BBITOJbI OyayT
HaIpaBJeHbl B CTOPOHY NPOMBINIIEHHOCTH; TOCTUHUYHBIE CETH pa3padaThIBaOT
CTaJAMIO0 PpACIpPOCTPAHEHHUsA, KOTOpasi OOECIeuYrBaeT HOBBIE MPEUMYIECTBA B
OTHOILICHUU KIJINEHTOB.

MHHOBallMOHHBIE TEXHOJOTUM MW BHUABl OW3HECA W3MEHWIM CTPYKTYpy
rocrenpuuMcTBa u Typusma. [IpumepoM Takux HOBOBBEICHUHN  SIBIISIOTCS
TeneoHHbIE KIIOYM, MOOWIbHAs CcamMoOOCTyKMBaHHE, OHJIAWH-OPOHUPOBAHUE C
TeneoHamMu, KUOCKH JJIsi caMOOOCHTY)KMBaHMS, YCTPOMCTBAa sl JTOOOUPYIOIMIMX
MeJua-naHeNnei, 3JIEKTPOHHbIE Teru Oaraxka, MNPUHOCAT € cOo00il COOCTBEHHOE
YCTPOMCTBO, YMHBIC -(DOHMYECKHUE IMOCATOYHBIE TAJOHBI, CUCTEMbl ONTHUMHU3AIUU
TOCTUHUYHBIX YCIIYT, WHCTPYMEHTHI I TOAKIIOUECHHUS YCTPOMCTB MJisl TOCTEH,
roJIocoBble TeNe(OHbI Yepe3 HHTEPHET-MPOTOKOJ, KOTOPhIE€ B3aMMOCBS3aHBI C
DKOCUCTEMOM OTENs, PAa3JInYHbIE YCTPOWCTBA [JI PACIIO3HABAHUS TOCTEH, MEHIO
MJIaHIIETa U CHUCTEMbl OpOHUPOBAHUS TaONWIl, YTOOBI HAa3BaTh HECKOJBKO. OJTH
HOBOBBEJICHUS MOTYT MMETh MECTO Ha TMEPBOM JIMHUM OOCITYKUBAHUS, TJ€ KIUCHTHI
HaOIIOAAI0OT 32 MHHOBAIUSIMU WJIM MOTYT paboTaTh B O9KAIHI U OBITH «HEBUIAUMBIMU
sl moTpeduTeneiy. B HEKOTOpBIX  yciayrax  TOCTEPUHMMCTBA  TOCTH
B3aUMOJICUCTBYIOT C MOCIEAHUMU TajpKeTaMu B ¢oile OTeNel WM UCIOJIb3YIOT CBOU
coOCTBEHHBIC MOOWJIbHBIC YCTPOWCTBA JJISi COCTABJIICHUS IJIAHOB o0ea WiIN JAPYTHX
YCIIYT.

NHHOBaIMM B MHAYCTPUU TOCTENPUHUMCTBA U TypHU3Ma OTHOCSITCS K JIOKYCY
WHHOBAIITMOHHBIX PEKUMOB  OOCIIYKHUBaHUSA, OTJIMYAIOIIUXCS OT HWHHOBAIUH
npoaykTta. B pe3ynbTaTe MOCTOSIHHBIX WHHOBAIlUN CEPBUCHBIC (DUPMBI YIYUIIHIHA
Ka4eCTBO CBOETO OOCTY>KMBAHUSI U MPEIJIOKIIN 00JIe€ WHINBUAYATbHBINA OMBIT. ITO
BBITIOJTHSACTCSI TTyTEM MPOTHO3UPOBAHUS MOTPEOHOCTEH M MOTPEOHOCTEW KIHUEHTOB,
MOBBIIIEHUS JIOSJIBHOCTH 4Yepe3 pa3jInyHbIe MPOTrPaMMbl, PACIIMPEHUS KIMEHTCKOM
0a3bl MpU OJHOBPEMEHHOM CHWIKEHUW HEHCITOJIb3yeMbIX MOIIHOCTEH M TOBBINICHUN
3(h(PEeKTUBHOCTH W MPOU3BOAUTEIHLHOCTH. CepBUCHBIC WHHOBAIUU OMPEISISIOT
CIOCOOBI CO3MaHUSI W TMPEJOCTABJICHUS] OOJBINEH IEHHOCTH KIWEHTaM uepes
TEXHOJIOTHH Wik Tiporiecchl. OH BKITIOYAET B Ce0sl TOCTOSIHHOE COBEPIIICHCTBOBAHHE
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Y ONTUMU3ALMIO UAEH I paCIIMPEHHs] BO3MOKHOCTEW COTPYJHUKOB, aKIIMOHEPOB U
norpeduteneil. B pe3yiabTaTe HHHOBAIMI BO3HUK HOBBIN OMBIT KJIMEHTOB.

NHHOBalIMOHHOE COTPYJHUYECTBO MEXAYy OpeHIIaMH, KOTOpble pabOTaloT B
pPa3HbIX OTpacisX, Takke (GOPMHUPYET HHIYCTPUU TOCTENPUUMCTBA M TypuU3Ma.
Peructpaius camooOcCiy:kMBaHUs. DTO MOKET OBITh CIlacaTeyieM JJisi MEHEKEPOB
CTOMKM peructpanuu. ['OcTH MOryT caMu TpOBEepUTh cebOs, H30aBUTHCS OT
pazoyapoBaHUsl U CTpecca. DTO OCBOOOXKIAET BpeMs Uil CTOMKH perucTpaium,
YTOOBI TIOCBSITUTH BPEMS TOBBIIMICHUIO YA0OCTBA TOCTEH U COXPAaHEHUIO 3aKa30B.
Kpome Toro, 3To mpocto ymo6HO (M goBoibHO KpyTo). B Jumeirah Frankfurt B
I'epmanun u Ha Eccleston Square B Jlonmone, BenmxoOputanusi, rocTd MOTYT
CIIEIUTh 3a YTPEHHUMHU HOBOCTSIMH, YHCTHB 3yObl, OJlarojaps IUJIOCKUM SKpaHaM
TeJEeBU30pa, BCTPOSHHBIM B 3epKaynio B BaHHOHN komHate. B Four Points Starwood B
CIIA Taxxe pa3paOaTbIBalOTCSl MHTEIUIEKTYaJIbHBIE 3€pKaja Ha KOTOPBIA JTOJKEH
YUTATh 3aroJIOBKA WM TPOBEPATH MPOrHo3 morojel. Mexny tem Openn Aloft
IPYIIIBI SKCIIEPUMEHTUPYET € 3€PKATIOM C CEHCOPHBIM 3KPAHOM, KOTOPBIA MO3BOJISIET
rOCTSIM HACTPauBATh CBETOJUOIHOE OCBEIICHUE B BAHHON KOMHATE.

BaxxHoil HOBOW OW3HEC-MOJENBIO SIBJISIETCS COBMECTHAsh WJIM COBMECTHas
HKOHOMUKa, KOTOpas elle Ooblie N3MEHUIa JIJaHAa(T rocTeNpUUMCTBA U TypU3Ma.
Wnest 5koHOMUKH OOMEHa 3aKJII0YaeTcsl B UCIOJIb30BaHUU HEUCIIOIb3YEMbIX JTMUHBIX
pPECYpPCOB, TAKMX KaK BEJIOCUIIEABI, YUCTAs €a, TPEHaKEPHBbIE 3aJbl B HOMepe. OrTenn
YCWJIMBAIOT O3JOPOBUTEIbHBIE IMPUBUJIIETMM B Macce, OTBEYas IMyTEIIECTBYIOUIEH
OOIIECTBEHHOCTH, KOTOpasi CTAaHOBUTCS TIIyOOKO OCBEAOMIIEHHOHM O 3]10pPOBBE.
Cornacuo pnoxinany Spafinder Wellness 365, otenu pa3pabaThIiBalOT CIOCOOBI
NpUOETHYTh K 3a00T€ O 3J0pPOBBE TYPUCTOB, MOTOMY UYTO 3TH MYyTEIIECTBEHHUKU
TpaTAT B cpeaHeM Ha 130 nporeHToB Ooiblie, YeM cTaHAapTHbIE TOCTU. CyLIEeCTBYET
TaK MHOTO MPUMEPOB KaMIIAHMA MO OXpaHe 3J0pOBbA B oTenie: B oresie Kimpton
Hotels BbICTaBNSAIOTCS MEHIO M3 CBEXKETO COKAa, B TOM YHUCIE 3€JeHBbIH HAUTOK U3
orypua, CelbAepe, IIUHAT, KamycTa U JUMOH, B 10 pectopanax KumnToH no Bceit
ctpane. Westin Hotels & Resorts 3amyctuna 15-munnmonnoe nsuxkenue «Bectun
0J1IaroCOCTOSIHUS», B KOTOPOM €CTh NPEUMYILECTBa Ul 3J0pPOBbs, TaKHE Kak
TPEHUPOBOYHOE CHApsDKEHUE (IOCTYMHO Uil apeHabl) U MeHio «SuperFoodsRx».
Nnu paccmorpute HOBble otenu EVEN, npennaraemeie IHG, ¢ 3proHoMuyHbIMU
CTYJIbSIMH, 3JJ0POBBIMH MEHIO U CHOPTUBHBIMU CTYIUSMH.

HccnenoBanrie MHHOBALMK B cpepe Typu3Ma Takke HaXOAUTCS B 3a4aTOYHOM
COCTOSIHUU. Pa3nuuHble MNPUYMHBL JIeKaT 3a HEOOJNbUIMM YHUCJIOM HAayYHBIX
MCCJIEI0BAaHUM B 3TOM cekTope. CMBICI TYPpUCTUUYECKOTO MPOAYKTa KaK KOMOMHAIU
psga BJIEMEHTOB OCIOXKHSET SMIMpUYeckue wuccienoBanus. Ha camom nene
MPOJIYKThl TypU3Ma MOTYT BKJIIOYAaTh MaTepUalibHble M / WM HEMaTepualbHbIC
sneMeHThl. Hampumep, MyHKT Ha3Hay€HUsI MOXKET OBbITh BBICTPOCH Kak 000 u3
MHOTOYHMCJIEHHBIX MTOCTABUIMKOB, TAKMX KaK TOCTUHULIBI, PECTOPAHBI, TYPUCTHUECKHE
¢bupmbl / areHTCTBA, (PUPMBI TIO TIPOKATY aBTOMOOWIICH, TYPpUCTHUYECKHE TUABI U T. J.
Kpome Toro, Typusm - 3T0 HE MPOCTO MPOU3BOJACTBO TOBAPOB WM ycayr. Heckosbko
HEMaTepUaIbHBIX XapAKTEPUCTUK BOILIOIIEHBI B JTHOJAX KaK JJUYHOCTH.

B crathe mokaszaHo, 4YTO KiacCHU(pHUKalus HHHOBAUMNA M WHHOBAI[MOHHAs
JeSTeNIbHOCTh OYeHb BaXHbl. HO Takke HWHTEpECHBI BONpPOC - MOAyMaTh 00
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VMCTOYHMKAX HHHOBamMi. W mouemy 510 BaxkHo? IloTomMy, 4TO WHHOBalUuU B
TOCTUHUYHOM OU3HECE HE TaK PaclpOCTPaHEHBI, TOATOMY UX WHHOBAIIMOHHbBIC UJCH
B OCHOBHOM IOCTYIAIOT U3 JPYTUX CEKTOPOB.

JIMTEPATYPA:

1. Barcet, A. (2010), “Innovation in services: a new paradigm and innovation
model”, in Gallouj, F. and Djellal, F. (Eds), The Handbook of Innovation and
Services: A Multidisciplinary Perspective, Edward Elgar, Cheltenham, pp. 49-67.

2. YmakoB JI.C., ManaxoBa Hatanps HukomaeBna. VMHHOBanmu B Typusme u
cepsuce. U3narensctBo: MapT, Pocros-Ha-/{ony, 2008 T.

Mycaesa /K.K.,
byxMTH kamma yKumyeuucu
TYPU3M COXACHUJA UHHOBAIIMOH BOILIKAPYBHUHI'
XYCYCUATJIIAPHU

Mamnakatumuzga o0 OOpHIa€TraH KEHT KYJaMJIM HCIOXOTIAp XaTKUMU3
TOMOHHJIaH K¥J1a0-KyBBaTiIaHMOK1a. by y3rapuinapHUHr nactiabKy HaTKalapu
axoJuMU3 Xa€TU Ba KyHJAIMK TYpMYIIHAa Y3UMHUHT SKKOJ M(OJACHHU TOIMMOKJA,
AI-IOPTUMHU3HUHT HOKTUMOUMN (DAOJIIUTH, SPTAHTH KyHTa UIIOHYH YCcuO O0pMOKIa.

®aon TagOUpKOpAUK Ou3zHeC (AONUSITUHN WHHOBAIMOH, S'BHU 3aMOHABHMA
€HJalryBiIap, WIFOP TEXHOJOTHS Ba OOLIKApYB yCyJUIapy acOCH]la TAllIKWJI 3TagUraH
UKTHUCOIUN  WyHanuumaup. AWHUKca TYpuU3M  coXaculga  TaJOUPKOPIUMKHU
PUBOKJIAHTUPUIITA KEHT UMKOHUATIIAP APATUIMOK/IA.

byryn Ou3 paBnmat Ba KaMHAT XAaETUHUHT Oapua coXallapuHd TyOaaH
SHTWJIAIra KapaTWIraHUHHOBAIMOH PUBOXKJIAHUIN Wynura yTMokaamui3. by Oexus
smac, anbarra. YyHkM 3aMOH MMANAT OWiIaH PUBOXKIAHUO Oopa€TraH Xo03upru
naBpaa KuM rotaau’? SIHru GuKp, SSHTU FOsTa, MHHOBAIIUSATA TassHTaH JaBjaT 0TaIHu.

NuHoBanus — 0y kenaxak jaerand. buz Oyrok keinakaruMu3HU 0aprio dTHUIIHU
OyryHnan Oommaiauran OYyicak, YHM aliHaH WHHOBAIMOH FOsJIap, MWHHOBAIIMOH
EHanyB acocuaa oonnianmMnu3 kepak. [1]

V36eKnCTOHNa  MKTUCOMMETHHUHI  JHOCpAaIallyBH  KapaéHH  KaxOH
0o30piapusia Typu3M COXacHUJard KECKWH Y3rapuiuiap JaBpura TYFpPH KEJJIH.
XKaxonna TypusM HMKTUCOAMETHUHT axaMUSTIN TapMOKJIApHUIaH Oupura aujaaHmm.
Typusm WHAYCTpUSACH MWIUIMOHTA SKWH WINYM Ba XH3MAaTYWJIAPHU WII >KOWJIapH
OwiaH TabMUHIA0, ynap KacO MaxOpaTMHUHT YCHUIIWIa HMKOHUATIAp spaThO
o6epmoxna. [llynu aiitud yTum kepak-ku, Oy coxaaa Uil OMiaH TabMUHJIAHUIIT OOIITKa
coxajiapra Kaparasja WKk OapoOap Te3 ycmokaa. Muku Ba Xalkapo TypuU3M
PUBOKJIAHUIIKM TapTHOCH3 paBUIAa coaup OYaMaiiau. by OONIKApUIUIIN JIO3UM
OynraH WHCOH (AONUSATHHUHI Maxcyc wmakauaup. TypusMm HHIycTpUscHIa
MEHEKMEHTHUHT PUBOXKJIAHUIINTA WKTUMOWM-UKTUCOMNM, TEXHUK Ba TEXHOJIOTHK
OMWUIAp TabCHp Kwiagu. Macaman, HUKTHUCOAUET OepaauraH JapoMaiapcus
TYPU3MHUHT OMMAaBUUJIUTHTA SpUMUO OViamaiian, neMak OOMIKApUIIUIN BOCHTACH
XaM MaBxy 0ynmaiinu.[2]

V36exucron PecryGmukacu Koncturyumscuaa (yKapomapHHHI JaM  OJIHII
XyKyKJapu Oenrunad KyWwirad, JekuH Oy XyKyknaH (oipanaHuin ydyH KaTop
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VOKTUMOMI €pHAMIIIArKM MYaMMOJAPHM XaJl KWJIMII JIO3UM: TPAHCHOPT, €EbI,
OBKATJIAaHUII Ba OOIIKajap IIyjap KymjacuaaHaup. by epaa OolIKapuiauiM Kepak
Oynran Typu3M uHdpaTy3yJIMacu Ha3zap/a TyTHIMOK/IA.

MenexMeHT coxacu OyilM4a Typu3M TalIKUIOTIIApU OJIIUTa MKKHUTA Y3apo
OoFnuK Bazuda KyHuiaau :

-0030p MyHOcabaTiapuHu OyTyHJall amanuérra KUPUTHUILN, SbHA TYpHU3M
MEHEXMEHTHUTa 0030p UKTUCOAUETH Ma3MyHUHHU CUHTIUPUIILI,

-Typu3M  coXacujgaru "Hoy-xay" SHTWIMKJIAPUHUA SHCH  acp  IIapOUTHUIra
MOCJAIITAPUI, SIbHU AYHENArW Iy WyHaIWIAa OyiaraH y3rapuiulapHd MakKCHMall
paBuIIa XUCOOra OJIMIL.

TypusMm HUHAYCTpUSACH  MEHEKMEHTH KYpPCHHHHT  Basudacu  TypusMm
UHAYCTPUSICUHU OOIIKApUII MOJETH XamJa PUBOXKJIAHTaH JIaBiaTiap TaXpuOacuHU
xycoOra oJiraH XoJiia Typu3M coxacujard MyBadpakuaTaapHu TaxJIWIUN paBUIIIA
Tajabaiapra TYIIYHTUpUILAAH uOopar.Typu3sM pUBOXKIAHUINN >KapaéHuaa, Oy
TYIIYHYaHUHT TYpJIHM TaJKUHIapu maigo OYnau.Typusm TylryH4acura Ttabpud
Oepuill yuyH aBBaJl YHUHT kapa€H cudarura OenruiapuHu axpaTud OJUII Kepak.
1. Kot y3raprupwmmiu. by epna Mynoxasa oanuii MyXMTIaH TallKapuaa OYyiraH
xoira cadapxakuna OopMokiaa (yigan wuimn >koimrada Oynran cadap OyHIaH
MYCTacHO).
2. bomka Oup >xoiira kenu6 »xoinamuii. by epja acocuil mapT XKOMIAIUIT KoUK
JOUMHI €KUM Y30K MyJJaTra MyJbKaJJIJaHMaciauruaad noopat (konnammm 12 oinan
OIIIMACJIUTH KEPakK).
3. 3uépaTt MaH3WIroxuaaru Manoagan MexHaT TyynoBu. CadapHUHT aCoCUi MaKcaaH,
3u€parT MaH3WITOXUAaru MaHOalaH TyJaHaAUTraH MexHaT (aoNMsITUHU amMaira
olMpHUIlJIaH uoopaT sMac (OyHmai maxciuap ca€xjap sMac, OalKu SMUTpaHTIap
xucobyanaan). [3] demak, Typusm 0y MyHocabatTiap, ajloKajiap Ba BOKea-xoaucanap
OwiaH OMprajavkiaa KUIIWIAPHUHT cadapu Ba yIapHUHT JOUMHM €KUM Y30K MyJaaTra
MVIJDKaJUTaHMaraH >KOMJIallyBU Ba yJIapHUHT MeXHAT (aonusTura OOFIMK OyImara
Maxxmyajaad uoopat. "Typusm" cy3u "grand tour " (kaTTa caéxar) udbopacunan keiaubd
yuKkKaH OynuO, Oollka MagaHuATIap OWiIaH TaHUIYBra MYyJDKaJJlaHTaH cadap
TymyHuiaaan. Typusm nry xKymilajgaH TypKOpXOoHaiap Ba OMpUHYM HaBOATIA TYpU3M
Mramkunoruniaapu Ba BocuTadwiapu ¢aonuarunadn uoopar. I[llynnmaii xkumuo,
TypU3M HKTUCOJHHMHT OOIIKAPWIMIIKA Kepak Oyiaran Ba y3 UWYUTa TYpU3M
TAIKWJIOTYUIIAPY Ba BOCUTAUYMJIAPUHUHT (DAOTUATHHU Kampal OJyBUM TAPMOKIHUP.
TypuzMHHOOIIKapUIIIAKY T AArnEHJAITYBIIApAKPATUIIAIN:

1. TabaumoTiap Oyiinya €HaaIyB:
- UJIMUI OOILIKAPYB TabJIMMOT MAaKTaoH;
- MabMypHUi OOILIKAPYB;
- HHCOHJIap OpacHiard MyHOcabaT Ba XaTH-Xapakar Xxakujaaru gasmap;
-0omkapyB paHu €k MUKIOPHI ycayOap.

2. Kapaén €nnamryBu-001IKapyBHU Y3JIyKCH3 OOIMIKapuil (yHKCHSUITAPUHUHT
HuruHAKCH cudaTuaa YpraHaiu.

3. Taxunuii €Hgantys.

4. Ba3usr €HallyBH.
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TypT TapnuMMOT MakTaOMHUHT OOIIKAPYB (UKPUHUHT PUBOXKIJIAHUIINTA
KYIITaH XUCCaCH:

A. Unmuii 601IKapyB TabIMMOT MaKTaOu:
a) BasudamapHu Oakapulll y4yH OHI SXIIM YCIyOJapHU aHUKIAIIa WIMHMA
Tax IiaaH GoigalaHuIIL;
0) BasudanapHu Oaxkapull Y4yH SHT MOC KeJIaJuraH XU3MaTuujapHU TaHjall Ba
yJIapHU YpraTuil,
B) ¥3 BazudanapuHu caMapaiiv Oaxapullyd yayH XU3MaTunuIapHu Kepakiu pecypciap
OujIaH TabMHHJIALLL,
T') Il YHYMJIOPJIUTHHYU OIIUPHUIIIA MOINA parOaTIaHTHPUIIAAH TU3UMIA EHAAITYB
acocua Ba TYFpu (HoJaTaHuNIII;
1) peXKaNaTAPHUII Ba GUKP IOPUTHUIITHH HIII O KapUIIIaH aKpPaTHUIIL.

b. MyMT03 (K1accuk) OOMIKApYB TabJIMMOT MaKTaOu:
a) OOIIKapyB TAMOWUJUTAPUHUHT PUBOKIIAHUIIIN;
0) OomikapyB BazudamapuHu TabpudIiai;
B) OYTYH TaIIKWJIOTHU OOILIKAPHUIITA TU3UMIIH EHJIAITYB.

JI. Unconnap opacumaru MyHOca0aT TabJIMMOT MakTaOW Ba XaTH-Xapakar
XaKuJard GaHiap TabIMMOT MaKTaOu:
a) Imaxciuapapo MyHoca0ariap YCayOMHHM KYilad KOHUKHII —Jlapa)kacu Ba
YHYMJIOPJIMKHYU OLTUPHIIL;
0) wuHCOHNAp opacuaaru MyHocabaT QanmapuHM OOIIKApyB Ba TAIIKUIOT
IAKJUTAaHUIIAAA KyJU1aml.

E. MnMuii OomkapyB TabJIMMOT MakTaOu:
a) MoJIeJIapHU KYJ1ab Mmypakkald 0omIKapyB MyaMMOJIAPUHU aHTJIall;
0) mypakka® BaszusTIapja Kapop KaOyn KwiyBud paxOapiapra €paam OepyBud
MUKJIOPHUH YCYIUTAPHU PUBOKIIAHTHPHILL
XKapaén éEnnmamyBu. bomkapyB Basudamapura: peskanami, TaIlIKWI —KHJIHII,
MOTHBallMg Ba HazopaT kupamu. A. PaénHuHr Qukpura kypa ynap y3apo OOFIUK
OynmMmaras xoJijia MycTakui ¢aonuar onubd 6opasu.

Pexxanamrrupuin 3 caBosra xaBob Oepaau:
1. Xo3upru Bakraa 6u3 Kaiepaamus (ad3amivk Ba KaMUMIUKIAPHU aHUKJIAI)?
2. Atpod-myxutra 0Oaxo OepuO, Kaiichm EpHaMUIIIA Xapakar KUJIMOKIaAMU3
(pakoOaTumiap, TEXHOJIOTHUSI Ba UKTUCOIUN Ba3UsIT)?
3. Ky3nanran Hatuxara KaHJai SpUIIMOKYAMU3?
Tamkun Kuaumn - MabIyM OWp TY3WJIMaHH SpaTHI XUCOOMaHaau. TalKuiaoTra Kum
KHpaJy Ba HUMa OWJIaH IIyFYJUIAHUIIU Kepak?

MoTHUBaIUA-TAIIKWJIOT ~ ab30JAPUHUHT  pEeKaHW  OakapuIy Ba  yJap
OaxapaéTraH WUl TOMIIUPWITaH (JIE€JIErMpOBaHUE) MaXOypusTiapra MOC KEeIHIIN
JEeMaK.

ParGaTnaHTUPUIII-MHCOH OXTHEKIAPUHHN SIXIIA HWIT OPKaTK KOHIAUPUIIIAH
nbopar. Hazopar - Tamkunor y3 onaura KyMraH MakcaJjapura SpUIIUIINHUA
TabMUHJIOBYM kapa¢H. bomkapyB MHazopaTuHUHT 3 KUppacu MaBxXyd. YIap
KyhHugarmiapaad noopar:

- CTaHJapTIap YPHATWIWIIN, MAabJIyM BaKT OpaUFUAa OaKapuauIIM Kepak OynraH
MaKca/JIapHU SKKOJI aHUKJIAIIT;
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- SPUILWITAH HAaTWXKaHU 0axoJall Ba KYTHITaH HaTHKa OUJIaH COMILTHPHILL;
- TYFpWJIAll Ba AHUKJIMK KUPUTWIAJUTAaH Kapa€H, TYFpUKapop KaOys KWIMII Ba
aJloKa (KOMMYHUKaIMs, ax00opat alMalluHyBUHU Tanal 3Taju.

Tyrpukapop KaOys KWIMII y4yH MYTaHOCHO (aIeKBaT) axOoOpoT Kepak. YHH
OJIUII YUyH MIIOHYIM KOMMYHUKaLUs 3apyp Oynaau.

Tuzumnm €xpamyB-oAaTia TAIKWIOTHUHT Y3apo alloOKalapu KypcaTWJTraH
OJIOK-CXeMa KYpUHUIIMJA TacBUpJIaHAAU. AHUKPOFUXApaKaTIaHyBUM TacBUP-
"lyubayl " sspatunanu. Arap pax0apusT TAIIKWJIOTHUHT OUp KUCMUHU Y3rapTupca, Oy
X0JaT TAIIKUIOT (PyHKIUATApUTA TabCHP ATaad. TH3UM - OYTYHIUK EKU SXJIUTIHK,
TapkuOWi KHCMIIapU Y3apo OOfnuK OYynmO, Xxap Oupum OyTYHIWK TaBcudura ys3
XUCCAaCUHU Kymaau. MacanaH, TU3UMIa MalluHa, KOMITFOTEDP, TEJIIEBU30pJIap MHUCOI
oyna onmamu. [4]

EHjamyBHUHr Mapkasujaa BasuAT, AbHM, MyaiffH BakTJa TAIIKUIOTIa KydjlH
TabCUp YTKA3aUTraH Ba3UATIAp TYIUIAMU Typa/H.

Bazusr y3rapyBuniapu UYKH Ba TaIllIKUTa OYJIMHATH.

WNukm y3rapyBuwiap ojartia TaUIKWIOTAA KYJNaHWUJIAJWTaH KapopiapHU
OolIKapuIll HATWXKAacH, yHTa TAIKWIOTHUHI KyHuzard TaBcuu KHpaau: Makcal,
pecypciap, yiuamiap, MEXHAT TAKCUMOTH. Taliku y3rapyBumiapra: pakooaryuniap,
VOKTUMOUM OMUJUIAp, JaBjiaT TOMOHUAH TapTHOra ColMIUIap Ba X. K. KUPaJu.

Basuar EnpamyBu MaBXyT yciyO Ba FOAJAapHM MyalsH BaszusTiapia
KyJutaiinn. Ba3usaT €HpamlyBM WYKM Ba TallKW Yy3rapyBUWJIap AacOCHHHM aHHMKIA0
TU3UMJIAP HA3apUACHUHH aMAJIMETA KYUIAaHUITUIIMHU KEHTaUTHPIH.

Typuszmaa MexHaTHU OOLIKAPUILIHUHT Y3Ura X0C XyCyCUsiTIapu MaBxkyja 0ynuo,
y Oomka coxanaru unaunap gaoauaruaad papkkuiaad. Typusmaa MEHE)KMEHTHUHT
Bazudacyu, yMyMuil TEHICHIMS Ba YHUHT PUBOXKJIAHWII KOHYHHUSTIAPUHHU aHUKJIAII
XamJa y3ura Xxoc TOMOHJIAPMHU TONMILIAH nbopat. Typu3M COXAaCHHUHI y3Ura XOcC
TOMOHJIApYM  TYpU3M TalIKWIOTJIApM Ba BOCHUTAYWiIap Takiug Kuwiaérrad
XU3MATJIAPHUHT Y3UTa XOC XyCycHsTiapujaH kennbd umkaau. Kymuummmk Typusm
TAlIKWIOTJIapU YHYa KaTTa 3Mac. Karra Typu3M TamKwioT/Iapu (akaT axoiu 3ud
AlIaiANrad Koiyapia Ty3uiaaau, yjaap TYpU3M HHIYCTPUSCH YUYH OJJAMNA XOJIup,
nexkuH Oy 3aBoJi cMHTrapu ¢akat Oup Typaaru cex kabu OOIIKapyB TY3WJIMIIWTA AT
aMac.

Typusm unayctpuscua xxyaa Ky Typu3M TaUIKWIOTIApU Ba areHTIapy SiroHa
XyIyauid OOIIKapyB TU3UMHUTA MOC KEJMIIN Kepak Ba Oy OO30pHUHI Y30K MyJjaTra
MVJDKaJUIAaHTaH —~— MIIOHWIMJIMTH  Ba  pakoO0aTOapJONUIMIUTMHU — TabMUHJIAII
MakcajJjlapura Kapatuiarad Oyiuiy kepak. Typusm TalIKuiaoTiapura HKKHEKIama
MachyJIAT IOKJIATUATaH OYiauo, ynap ¥3 daoauaru JaBoMuaa Xyayaaard TakaudHU
MYBOQUKJIAIITUPYBUM TAIIKWIOT BazudacuHu Oaxapaauiap Ba OyTyH XyJyAHUHT
(baonusaTH yuyH xkaBoorapaupiuap. [4]

PuBoxknmanum crpateruscu OyTyH Xyayararu kabu amoxuga TypU3M
TAIIKWJIOTH YYYH XaM HWIUIA0 YUKUIUIIN JIO3UM. TYpU3MHUHT OOLIKapyB OOBEKTU
cudaTraa y3ura Xociauru, HOaHuK Ba KUMHMH aHUKJIaHAAUTaH MaKcaaaapaup.

@oiinann kymautupuml, (oWjga ONuIIra KapaTWiraH XyCYCHW TYpPUCTHK
TAlIKWIOTIApH MEHEKMEHTHHHHI acOCHMH  Makcaau XucoOmaHagu. Typusm
TAIIKUWJIOTIAPH MEHEKMEHTH y4yH OyHAail Makcajiap KOpXOHa, XyaAya Japakacuaa
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MaBXKyJl 3Mac. TypusM TalIKUJIOTHHUHT MyBad(dakusaTH HUMajapjaaH uOopar Ba y
KaH/Jall aHUKJIaHAIU?

Typusm OOMIKapyBUHUHT YYMHYM V3Ura XOC XYCYCHUATH, YHHHT XYy
PUBOKIIAHUIIINTA YEKJIAHTaH Tabcupuaad noopat. UyHKu, TYpU3M TAIIKUIOTH JaBiatT
Macajajapu OWIaH IIyFyJjlaHaIu Ba OYHUHT yYyH KYIUHYA JIaBJIaT BOCUTAJApHIaH
doitnanananu. llly cababnm yHra naBiat cuéCaTUHUHT TabCUPH XKy1a KaTTa OViaau.

Typu3MHUHT siHa Oup y3ura Xocauru MaHhaaTIop MIKO3JIAPHUHT YHTa Ky4JIH
TabCcUp YTKazummuaan uOopar. TypusM TalIKWIOTIApH axOojd opacuia TypU3M
PUBOXJIAHUIIUWAAH MaH(paaTnop OYiraH KpeauTop, CHUECHIM TAIIKWIOT, XOKHMIIUK
XamJia TabMUHOTUMIIap OMiiaH OeBOCUTa ajoKaaa Oymanu.|[S ]

Mebépnap acocupa OomikapyBra (Typu3M TalIKWJIOTH Japa’kacHua-KOpXOHa
cuécatura, XyIAyIuid Japaxkaga >SpraiiTUpyBYd THMCOJIHM HIIA0 YUKHUIIHU
pexanamTUpuil Ba MyBODUKJIAITHPUINTA) KaTTa axaMusT Oepuiaau.Typu3sMHUHT
00IIKApyB 00BEKTU cU(aTHIa MyXUM XYCYCHSTH YHUHT ¥3Ura X0C MaxCyJOTH, sSIbHU
MaxCyJIOTHUHT MaHOauJaH aXpaaMaciauruaup. TypMaxcynoT Xu3Mar KYpUHUIIHMIA
OYnraHu y4yH, YHUHT 3apypuil IapTH MUYKO3HUHT UIITHPOK AT M Ba YHH oMOopra
xoinad OYynmacnmurugaaup. TypMaxCyJOTHMHT TallKd KYPUHHUINW YHUHT Y3HUTra
XOCIUTUHYU TalIKuUA Kujaau. TypusM HKTHUCOM, KOJOTUs, cuécar Kabu coxaiapra
KaTTa TabCUp YTKa3aJM Ba ylap XaM ¥3 HaBOaTuaa Typusmra tabcup sragu. [llyHuHT
yUyH MW caiiH Typu3Mra Tanad optud 60pMoKa.

MamnakatumMu3ga TYPU3MHHU PUBOXJIAHTUPHUIN Hynunaa JlaBnatumuz paxdapu
BWJIOSATIa VyTraH Wuiarkd Ttampudu dYoruaa byXxopo 1IaXpuHUHT —Ccal€xJuk
MH(paTy3uIMaCUHHU SHaJa PUBOXKJIAHTHUPHUII MaKCaAWa YHUHT TapUXUUA KHUCMUJA
XyHapMaHjjlap MaB3ecH Kypuil, Xakukar Ba XVyxa Hypobon kydamapunu
KeHrautupu6 cainroxra anantupuil, [loiin Kanon Ba Mup Apab® manpacanapunu
KaiiTa TapMupail 0yiirya TONIMUpUKIIap OepraH 3/1u.

[yara myBodpuK, XaKUKaT Ky4yacu KEHrauTupuiano, 1,5 MeTp KaJUHIUKIarud
TYHPOK KaTiaMu o0 Tamauau, Tapuxui oouaana parpodu ounmau. Kyua 6yitnad
OMpUHYM KaBaTHJAa JYKOH Ba ycTa XoHajgap OYyiraH, HWKKUHYM KaBaTUIa
XyHapMaHuiap OWIAJIApU sIIAaWIrad yWjiap Kypuuira kupumwiay. Hatrmkana kyda
IMaxapHUHT TAapUXWM KUCMHIa MOHaHJ caiiroxra annmanuO, IllaBkar Mupsuéen
Byxopo mIaXpMHHMHT TapuxXWii KHUCMHUJA BWIOSTAA TYPU3M COXACHUHU sHaJa
PUBOMIIAHTUPUII KOHIEMIUSICH acoCHJia amayra OmupuiaéTrad umnuiap Ouiad
TaHMIIIJIH.

Byxopo V3uHUHT OeTakpop Tapuxuil oOujaIapu, OCOpU-aTUKAJIapH, acpiiap
ollla JaBOM ATHO Kena€TraH MWIUIMK XyHapMaHUIM KaHbaHalapu OuilaH HOPTUMU3
TYPUCTHUK >KO3UOAJOPIUTMHM OIIMPUIIAA YJKaH canoxustra sra. Bunosrna 2018
Huiaa Typu3MHHM STHaJia PUBOXKIIAHTUPUIN KOHLETIUsicura MyBo(uk, 61 Ta iolnxanu
xaétra TaTOMK STHUIN Ky3aa TyTuwiarad. XXymmaman, 32 mexmonxoHa, 12 moren, 10
uctupoxat O6orm Oapro >tminub, “byxopo Ilamac”, “Bapaxma” Ba ‘“3apaduion”
MEXMOHXOHAJIApU PEKOHCTPYKIMS KWIMHAAW. ByHIaH Tamkapu, TypusM Oyiinua
XaJIKapo Ba MUJUTHMA TAIIKUJIOTIAp OWJIaH XaMKOPJIMKHUA KEHTAUTHPHUII, pECTOpaHIap
Kypulll, caié€xjapra Xu3MaT KypcaTyBUM TPAHCHOPT BOCUTAJIApU Xapuj KWJIUII,
MaJaHuii Mepoc OOBEKTIApUHU TaaOMpKOpJapra rkapara OEpHIl, XaBo IIapuaa
caéxatau Oopmokma. Bunosrtra kenaérran caitéxmap Oy epra xam Tampud Oyropuo,
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yCTa-XyHapMaHJIapUII ~ OWJaH TaHWUIIMOKIA, WIAK Tujamjap, Karirauap,
3apOopTYHIAp, TYpPIMKUWKUM-KE4aK, yH-py3ropOyromiapu, CyBEHUpJIAp Xapuja
KWInO, ByXOpOHWUHT KaauMuil JOBPYFMHM AYHETa sHajJa KEHr EMuIra MyHOCHO
XHCCa KyIIMOK/IA.

Kopuii iinnna [loiin Kanon Maxkmyacuaaru Tapuxuii oOuiajgapHyd TabMUpAaH
yuKapuil Oyiimya Jsoduxanap wunuiad yukwiad. Xyxka HypobGox kydacuaa
xKoMnamran ~AOmyna3uW3XoH Ba @ YiayrOek Majpacanapuja TabMHUpIall — Ba
TUKJIAIIUIIUIApYA ~ aMajra OMmupwiIagd. ApK KYpFOHH Maxkmyacu aTpodwu
00OMOHNATHPUINO, YHUHT WYKapUCHAArd OWHO Ba WHIIOOTIAP TabMHUPJIAHAIM.
Mup Apa® wmagpacacuHM KaiiTa THKIAIl Ba YHUHT SHTU YKyB OWHOCHHHU
Kypummniapu o6 Oopunagu. Illy kydaHuHr ¥3upa XyHapMmaHmjiap pacTacw
Kypunaau.[6]

[[TaBkaT Mup3ué€eB 5CKkM mIaxap KUCMUHHUHT TYypU3M HH(paTy3UIMaCUHU
PUBOXIIAHTUPHUII AAcTypiiapyd OWJIaH TaHUIIAp 9KaH, ymly XyAyJd TOM MabHO/AA
ByxopoHUHT 10paru OYIuIIM KEPaKIUTMHA TabKUITIAIN.

JaBnatumu3 pax0Oapura MIaXapHUHT TapuUXUl KUCMUJATH MaJaHuil Mepoc
OOBEKTIIApUHU TabMHUpJAIl Ba TUKJAMI, ylapAaH caMmapaiu (pougamaHull, Tapuxun
oOunanapuu Kampab onran byxopo maxap KHYMK Xajika Hynu xamja nuénanap
Hynakimapu Kypull, MyXaHIUCIUK-KOMMYHHKALUS TAPMOKJIAPUHH PEKOHCTPYKIIUS
Kuidi, Tamky uKTucoanit GaoausaT MUUIMM OaHKM TOMOHHUJAH MaMJlaKaTUMH3/a
3aMOHABHUI KMHOTeaTpjap TapMOFUMHU Oaprio 3THII JIOMMXATapu XAKUJa MablyMOT
oepun.

[Ipe3unenTuMu3 xap Oup JoliMxa ro3acuaaH Y3 Takiau( Ba TaBCUSIIAPUHU
oepau. Mup Apabd Magpacacu OMHO Ba HHIIOOTIApH, TYpUCTJIapra Xu3Mar
KypcaTyBuUM aBTOYJOBJIAp, UH(ppaTy3uiIMa oObEKTIIApUHU Ky3naH keuupnu. [lemky
TYMaHH XOKUMJIMTHAA BWIOAT (aouiapu HUIITUPOKUAA WUFUIUII Ja byxopo
BWJIOATHHU WXTUMOMN-UKTUCOANI PHUBOXKIIAHTUPHIL, axXOJH TYpMYII Japa>kacHHU
sHa/la OLIUPHII, THHYWIMK Ba OCOMMINTATIMKHA MyCTaxKamuiail, Enuiap TapOusicu Ba
yJIApHU U OWJIaH TAbMUHIIAI Macajajiapura ajloxuaa YTHOOp KapaTUIIIu.

JaBnatumus pax6apuHuHr byxopo Busostura Ttampudu AaBOMHAA KYy31aH
KEUHPWITaH MCTUKOOJIIN Jouxanap, Oynub yTran yupaimryB Ba cyxOarmap Paon
TaIOMPKOPINK, HWHHOBAIIMOH FOSUIap Ba TEXHOJIOTHSUIAPHU KYIJUTa0-KyBBaTJIaIl
Wunuaa SHrM Mappajiap capy Jaaui Kaaamjap KywuinO, axonu (papoBOHIMTHHU
OIIMPHUIIJIA MYXUM IOTYKJIAp KyJara KUPUTWIAETTAHUHUHT siHA OUp €pKUH TacauFu
oynau. TypusMHU PHUBOXKJIAHTUpHIIIa OOIIKApYB Ba MHHOBALIMOH EHIAIIYB JaBP
Tamabu xpucoodmaHaau.[6]
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6. 2018 #innga BUIIOSTAA TYPU3MHU SIHAJIA PUBOKIIAHTUPHUII KOHICTIIIUSACH

Boltayeva M.Sh.,
Buxoro, O’zbekiston
O’ZBEKISTONDA SERVIS SOHASINI RIVOJLANTIRISHDA
INNOVATSIYALARNING AHAMIYATI

Bozor islohotlarining amalga oshirilishi, mamlakatning jahon hamjamiyatiga
integratsiyalashuvi, jahon iqtisodiy tizimining bilimlar va axborot rolining o’sishi
tomon o’zgarishi, yangi texnologiyalar va kapital bozori o’rtasidagi aloqalar
kuchayishi bilan mamlakatimiz iqtisodiyotining innovatsion rivojlanish yo’liga
o’tishi dolzarb ahamiyat kasb etadi.

Dunyoning yetakchi rivojlangan va rivojlanayotgan mamlakatlarida rivojlanish
umumiy qonuniyatlari va tendensiyalarini bilish, shuningdek, boy tabiiy resurslar,
ishlab chigarish va ilmiy-texnik salohiyatga ega bo’lgan O’zbekistonning 0’ziga xos
sharoitlarini hisobga olgan holdagina O’zbekistonning innovatsion rivojlanish yo’liga
o’tish yo’llari va usullarini ishlab chiqish mumkin. Bu borada Respublika Prezidenti
Shavkat Mirziyoev shundan degan edilar “Bugun biz davlat va jamiyat hayotining
barcha sohalarini tubdan yangilashga qaratilgan innovastion rivojlanish yo’liga
o’tmoqdamiz. Bu bejiz emas, albatta. Chunki zamon shiddat bilan rivojlanib

borayotgan hozirgi davrda kim yutadi? Yangi fikr, yangi g’oyaga, innovastiyaga
tayangan davlat yutadi”*®

Shu munosabat bilan 2018 yilga yurtimizda “Faol tadbirkorlik, innovastion
g’oyalar va texnologiyalarni qo’llab-quvvatlash vyili,” deb nom berildi. Faol
tadbirkorlik biznes faoliyatini innovastion, ya’ni zamonaviy yondashuvlar, ilg’or
texnologiya va boshqaruv usullari asosida tashkil etadigan iqtisodiy yo’nalishdir.

Aynan shunday sharoitida xizmat ko'rsatish korxonalari 0’z faoliyatlarini doimiy
takomillashtirib borishlari uchun zamonaviy texnika va texnologiyalarga ehtiyoj
tug’iladi. Bunda innovatsion faoliyat rivojlanishning kafolati sifatida xizmat qiladi.
Respublikamizda innovatsion faoliyatni tartibga solish uchun mustahkam gonunchilik
tizimi tashkil etilgan bo’lib, hozirgi kunda yanada takomillashtirishga alohida e’tibor
garatilib kelinmogda. Innovatsion faoliyatni tashkil etishning uslubi va uslubiyotini
takomillashtirishdan magsad innovastiyalar bo’yicha konseptsiyalar yaratish va ularni
igtisodiyotimizning o’ziga xos xususiyatlarini hisobga olgan holda amaliyotga joriy
etish zaruriyati bilan izohlanadi.

Hozirgi vaqtda butun dunyoda, shuningdek O°‘zbekistonda ham iqtisodiyotning
noishlab chiqarish, xususan xizmat ko’rsatish sohasiga e’tibor tobora kuchayib
bormoqda. Insonlar bo‘sh vagqtlarini samarali o‘tkazib, dam olishga, sog‘ligini

O’zbekiston Respublikasi Prezidenti Sh. Mirziyoevning Oliy Majlisga Murojaatnomasi. Xalq so’zi gazetasi
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tiklashga, dunyoni, xalglarning urf - odatlari, gadriyatlarini bilishga intilmoqdalar.
Bunday xizmatlarni turizm sohasi ko‘rsatadi. XX asrga kelib bunday intilishlar
kuchaydi va xizmatlar sohasini rivojlanishiga turtki bo‘ldi. Ayrim mamlakatlarda
turizm sohasi juda ham barqaror rivojlanib bormoqda va ularning har yillik o‘sish
sur’ati 11%-12% gacha boradi. Bu esa xizmat ko’rsatish sohasining ganchalik
darajada mamlakatlar igtisodiyoti tizimida hal giluvchi ahamiyatga ega ekanligidan
dalolat beradi. Shunisi qizigki, turizm rivojlanishi natijasida transport, bozor
infratuzilmasi, savdo-sotiq, ozig-ovgat tarmogqlari, qurilish, hunarmandchilik va
boshqa xizmat ko‘rsatish tarmoqlari ham rivojlanib boradi.

Kelajakda aholiga xizmat ko‘rsatish sohasining kengayishi munosabati bilan
xizmat ko‘rsatish sohasida band bo‘lganlar soni ortib boradi. Turizm sohasida
hamkorlik qilish orqali xo‘jalikning jadal rivojlanishi, uning iqtisodiy ahamiyatining
o‘sishi turistik xizmat sohasining katta foyda keltira olishi, bu sohaga sarmoyalarni
ko‘plab sarflanishiga olib keldi. Mablag‘ni ko‘p talab qilishiga garamay, turistik
sohaga sarflangan sarmoya juda foydalidir, chunki u o‘zini nisbatan tez qoplaydi.
Xorijiy turistlardan olinadigan pul tushumlari daromadga aylanadi va milliy
igtisodiyotning turli tarmoqlarida muomalada bo‘ladi.

Bugungi kunda mamlakatimizda xizmatlar sohasining rivojlanish holati
xususida ayrim dalillarni, ko’rsatkichlarni keltirishni magsadga muvofiq deb topdik
(1.1-diagramma).

1.1-diagramma
Mamlakatimiz igtisodiyotida xizmatlar sohasining YAIMdagi ulushi
(foizlarda)
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Manba:O zbekiston Respublikasi Davlat Statistika Qo mitasi ma’lumotlari asosida
tuzilgan.

Mamlakatimiz iqgtisodiyotida ushbu sohaning yalpi ichki mahsulotdagi ulushi
2000 yilda 30 foizni, 2005 yilda 38,3 foizni, 2006 yilda 39,5 foizni 2015 yilda 54,5
foizni tashkil gilgan. Aksariyat rivojlangan mamlakatlarda bu ko'rsatkich 60-80
foizni tashkil etadi va igtisodiyotlarida band bo’lgan aholining 70 foizi aynan shu
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sohada faoliyat ko'rsatmoqgda. Shulardan kelib chiggan holda, xukumat tomonidan
mazkur sohani jadal rivojlantirish zarurligiga katta etibor garatdi. Chunki, xizmat
ko rsatish sohalarining rivojlanmaganligi aholi iste'mol xarajatlari tarkibiga ham o'z
ta sirini ko rsatadi.

Bugungi kunda respublikamiz aholisining iste'mol xarajatlari tarkibida
xizmatlarning ulushi 15,4* foizni tashkil gilsa, bu ko'rsatkich rivojlangan
mamlakatlarda 50-60 foizni tashkil etmoqda. Shu o'rinda ta'kidlash kerakki, xizmat
sohalarini rivojlantirish oilalarni maishiy texnika, kompyuter va shaxsiy avtotransport
turlari bilan ta'minlash darajasining oshishiga hamda ularga ko rsatilayotgan xizmat
turlarining ko payishiga ham imkon yaratadi.

Shu bilan birga, xizmat sohasini rivojlantirishdagi jiddiy kamchilik, bandlikni
oshirish va aholi daromadlarini ko’paytirish, mahalliy byudjetlarni to’ldirishni
manbai sifatida servis va xizmat ko’rsatish imkoniyatlaridan kam foydalanilishi
hisoblanmoqda. Xizmat ko’rsatish sohasi qishloq joylarda sust rivojlanmoqda. Shular
sababli, xizmat ko’rsatish sohasining yalpi ichki mahsulotdagi ulushi bozor
mezonlariga mos kelmaydi va uni dunyoni rivojlangan mamlakatlarida bu sohada
erishilgan ko’rsatkichlarga taqqoslab bo’Imaydi.

Bu mamlakatlarda xizmatlarni yalpi ichki mahsulotdagi ulushi 60-80 %ni tashkil
qiladi, xizmat sohasida iqtisodiyotda band bo’lgan aholining qariyb 70 %i mehnat
qiladi, aholining iste’mol xarajatlari tarkibida esa, mazkur soha 50-60 %ni tashkil
qiladi. Respublikamizda esa, bu ko’rsatkich 10-15 %dan oshmaydi.

Xizmat ko’rsatish sohasi iqtisodiyotimizni bargaror rivojlantirishning eng
muhim manbai va omili hisoblanadi.

2016 yil ykunlari bo’yicha berilgan ma’lumotlarga ko’ra xizmatlar ko’rsatish
oldingi yilga nisbatan 12,5 %ga oshdi va YIMdagi ulushi 59,3 % dan 59,5% ga
oshganligini ko’rishimiz mumkin.2010 yilda xizmatlar sohasining YIMdagi ulushi
49%ni 2015 yilda esa 54%ni taskil gilgan edi. Shuningdek 2016-2020 yillarda xizmat
ko’rsatish sohasini rivojlantirish dasturini amalga oshirish doirasida 2,3 mingdan
ziyod ob’ekt barpo etildi. Ko’rsatilgan xizmatlar hajmi 12,1 % , xususan aloga va
axborotlashtirish xizmatlari 22,9, sog’ligni saqlash xizmatlari 14, avtotransport
xizmatlari 15,7, savdo xizmatlari 13,1% ga ko’paydi.

Innovatsiyalar, fan va texnika rivojining o’zaro alogasi innovatsion jarayonning
asosi bo’lgan yangi texnika texnologiyani yaratish va o’zlashtirish jarayonini ko’rib
chigishdan kelib chigadi. Innovatsion jarayon quyidagi bosqichlarni 0’z ichiga oladi:
fan-texnika-ishlab  chiqgarish-iste’mol. Innovatsion jarayonning boshlanishini
fundamental va izlanish xarakteridagi, ya’ni sof nazariy turdagi ilmiy tadqgigotlar
bilan bog’lashadi. Boshqacha qilib aytganda, joriy davrda minimal ma’lumotlar
mavjud bo’lgan yoxud umuman mavhum bo’lgan tabiat xususiyatlari tadqiq etiladi.

Servisda innovatsion faoliyatni davlat tomonidan rag’batlantirish alohida
ahamiyat kasb etadi. Bu esa respublikamizda innovatsion faoliyatni xalgaro talablar
asosida takomillashtirishni zarur qilib qo’ymoqda, aynigsa respublikamizning jahon
hamjamiyatiga qo’shilishi, turli xalqaro tashkilotlarda qatnashishi innovatsion

4% V36ekucron Pecriybnukacu Jlasnat Cratucruka Kymuracu mabiymotiap
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rivojlanishning uslubiy tamoyillarini jahon amaliyotida gabul gilingan andozalar
talablariga javob berishni talab etadi.

Respublikamizda innovatsion faoliyatni tartibga solish uchun mustahkam
gonunchilik tizimi tashkil etilgan bo’lib, hozirgi kunda yanada takomillashtirishga
alohida e’tibor garatilib kelinmoqda. Innovatsion faoliyatni tashkil etishning uslubi
va uslubiyotini takomillashtirishdan maqsad innovastiyalar bo’yicha konseptsiyalar
yaratish va ularni igtisodiyotimizning o’ziga xos xususiyatlarini hisobga olgan holda
amaliyotga joriy etish zaruriyati bilan izohlanadi.

O’zbekiston mustaqillikka erishganidan so’ng, mamlakat va jamiyat hayotida tub
islohotlar amalga oshirildi. Bugun, O’zbekiston, avvalambor o’zining kuch va
imkoniyatlariga tayangan holda, ijtimoiy yo’naltirilgan bozor iqtisodiyotiga
asoslangan huquqiy demokratik davlat barpo etish yo’lidan og'ishmay qat’iyat bilan
bormoqgda.Mustaqil taraqqiyotimizning o’tgan 25 vyillik davri mobaynida amalga
oshirilgan keng ko’lamli ishlar, xayotimizning barcha sohalarida, shu jumladan
tadbirkorlik va xususiy sektor sohasidagi islohotlar bugungi kunda o’zining ijobiy
natijalarini bermoqda.Mamlakat miqyosida tadbirkorlik sinfining ahamiyati bargaror
oshib bormoqgda, chunki mazkur soha mamlakat iqtisodiyotining taragqiyoti uchun
keng imkoniyatlar ochib beradi.

Innovastion faoliyat o’ziga xos murakkab va ko’p qirrali masala bo’lib,
korxonaning tadgiqotlar, ishlab chigarish hamda sotuv munosabatlari majmuini
gamrab oladi. Uning samaradorligini oshirishda asosiy o’rin boshqaruvga tegishlidir.

Servisda innovastion faoliyat o’zida turli funksiyalar (marketing, rejalashtirish,
tashkil etish, nazorat) birikmasini namoyon etib, ularning har biri o’ziga xos va turli-
tuman aniq tadbirlarni amalga oshirishni talab etuvchi korxona alohida bo’linmalari
o’rtasidagi o’ziga xos va turli-tuman o’zaro aloga masalalarini yechish hamda
korxonaning tashqi muhiti o’zgarishlariga mos samarali faoliyat olib borishini
ta’minlashga yo’naltirilgandir. Boshgaruv sohasi nafaqat ishlab chiqgarish, balki ilmiy
tadgiqot va tajriba-konstruktorlik ishlari, sotuv, moliya, kommunikastiyalar, ya’ni
korxona faoliyatining barcha sohalarini gamrab oladi.

Hozirgi kunda O’zbekiston Respublikasi igtisodiyoti tobora bozor
munosabatlariga kirib borayotgan sharoitda ishlab chigarishga ilmiy texnika
taraqgiyoti yangiliklarini Kiritish strategiyasini tuzib biluvchi, loyihalarni ishlab
chiquvchi va ularni taxlil qilishni biluvchi mutaxassislarni tayyorlash muhim
ahamiyatga ega. Servisda innovastion faoliyatni joriy etish bozor munosabatlari
sharoitida ishlay oladigan hamda korxona ilmiy texnik siyosatini samarali tashkil
etishga qodir malakali boshqaruvchilar va mutaxassislarni tayyorlash, ya’ni servis
sohasi ishttirokchilariga innovastion faoliyat borasida zamonaviy fikrni shakllantira
oladigan, xo’jalik yuritish va boshqaruvda yangicha usullarni qo’llay oladigan,
shuningdek, innovastiya sohasida rahbarlik san’ati sirlarini o’rgana oladigan darajada
nazariy va amaliy bilimlar berishdir. Servisda innovastion faoliyati asosiy vazifasi
servisda innovastion faoliyatni boshqarish tizimini takomillashtirish, shuning
negizida bozorni zarur yuqori sifatli xalq iste’moli mahsulotlari bilan boyitish, jahon
bozoriga chiqgishga keng yo’l ochish va o’z mahsulotlarini xorijiy davlatlarda
ragobatbardosh etib tayyorlash, uni valyutaga sotish va bu bilan respublika
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iqtisodiyotini boshgarishni xalgaro andozalarga olib chigadigan darajadagi kasbiy
mahoratga ega mutaxassislar yetishib chiqishining ilmiy negizini ta’minlashdir.
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Djafarova N.A.
Turizm fakulteti o’qituvchisi
Buxoro davlat universiteti
O’ZBEKISTON TURIZM STATISTIKASI TIZIMIDA ISLOHOTLARNI
AMALGA OSHIRISH

“O’zbekiston Respublikasi turizmni rivojlantirish davlat qo’mitasi faoliyatini
tashkil etish to’g’risida” gi O’zbekiston Respublikasi Prezidentining qarorida
“O’zbekiston Respublikasi turizmni rivojlantirish davlat qo’mitasi” faoliyatining
asosity vazifalaridan biri etib “turizm faoliyati sohasida birinchi navbatda BMT ning
Butunjahon turizm tashkiloti, turizm bo’yicha nufuzli xalqaro va milliy tashkilotlar
hamda turizm sohasida faoliyatni amalga oshiruvchi xorijiy kompaniyalar bilan
xalgaro hamkorlikni kengaytirish, xalgaro va davlatlararo standartlar va
normalarni turizm faoliyati va amaliyotiga joriy etish” belgilangan. [1]

BTT tomonidan chop etiladigan Highlights va “Annual Report 2015”
jurnallari, Avstriya Milliy Turizm Offisining 2015-yilgi hisoboti hamda BTT
tomonidan hozirgi statistika ma’lumotlar eng mukammal tayyorlanadigan mamlakat
deb tan olingan Fransiyaning “Parij shahri Muhim Raqamlari, 2016” hujjatlari
o’rganib chiqilib, ular asosida quyidagi ko’rsatkichlar yagona jadvalga birlashtirgan
hisobot e’lon qilinishi tavsiya etiladi:

1) ichki turizm, xalgaro turizm, jami tashrif buyuruvchilar miqgdori;
2) mavsumiy va mavsumiy bo’lmagan davrlarda tashrif buyuruvchilarning soni;
3) xalqaro turistik daromadlar, xarajatlar, ularning birta turistga to’g’ri keladigan
o’rtachasi;
4) Turistik kunlar jamisi va birta turistga to’g’ri keladigan o’rtachasi;
5) O’zbekistonga boshga davlatdan kelgan tashrif buyuruvchilar va ularning
jamiga nisbatan ulushi.
1 - jadval
Davlatlar bo’yicha O’zbekiston Respublikasiga kelgan tashrif
buyuruvchilar (chet el fugarolari) soni (kishi)

Ne Tashrif 2015-yilning
buyuruvchilar Farqi jamiga
Mamlakatlar (Kishi) (%) nisbatan
2014 2015 ulushi (%)
1| QozogTiston b | 1250812 | 107947 | 6522
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2 | Tojikiston 275602 | 212376 | -63226 11,07
3 | Qirg’iziston 114296 | 139790 | 25494 7,3

4 | Rossiya 117531 | 113318 | -4213 5,91
5 | Turkmaniston 39714 | 46845 7131 2,44
6 | Turkiya 37 927 36 256 -1671 1,89
7 | Koreya 28 852 25679 -3173 1,34
8 | Afg’oniston 16 690 18 414 1724 0,96
9 | Hindiston 18 602 18 058 -544 0,94
10 | Xitoy 11 317 11 758 441 0,61
11 | Eron 8214 6 315 -1899 0,33
12 | Germaniya 7777 5529 -2248 0,29
13 | BAA 4 353 4 802 449 0,25
14 | Fransiya 5 964 3540 -2424 0,18
15 | Isroil 3247 3439 192 0,18
16 | Ozarbayjon 3519 2 905 -614 0,15
17 | Italiya 3433 2421 -1012 0,13
18 | Malaziya 3260 2 404 -856 0,13
19 | Yaponiya 2417 2 276 -141 0,12
20 | Ukraina 4 478 2 269 -2209 0,12
21 | Birlashgan Qirollik 1920 1810 -110 0,09
22 | AQSH 1 365 1 206 -159 0,06
23 | Tailand 1145 1186 41 0,06
24 | Belarus 630 1127 497 0,06
25 | Litva 612 755 143 0,04
26 | Latviya 563 384 -179 0,02
27 | Pokiston 14 361 347 0,02
28 | Gruziya 135 225 90 0,01
29 | Saudiya Arabiston 71 212 141 0,01
30 | Ispaniya 1534 186 -1348 0,01
31 | Polsha 345 168 -177 0,01
32 | Vyetnam 36 148 112 0,01
33 | Avstriya 131 88 -43 0,005
34 | Chexiya 1874 68 -1806 0,004
35 | Belgiya 77 67 -10 0,004
36 | Qatar 40 59 19 0,003
37 | Quvayt 55 50 -5 0,003
38 | Shveysariya 77 46 -31 0,002
39 | Slovakiya 50 46 -4 0,002
40 | Bolgariya 63 28 -35 0,001
41 | Ruminiya 17 24 7 0,001
42 | Gretsiya 39 23 -16 0,001
43 | Estoniya 27 22 -5 0,001
44 | Sloveniya 68 21 -47 0,001
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45 | Vengriya 38 20 18 0,001

46 | Avstraliya 31 4 27 0,0006

47 | Shvetsiya 12 7 5 0,0004

48 | Boshqa xorijiy 854 115 -739 0,006
mamlakatlar :

49 | Boshga MDH 80 52 -28 0,004
mamlakatlar :

Jami Pl 1017714 | 55753 100

Manba: O’zbekiston Respublikasi statistika qo’mitasi tomonidan olingan
ma’lumotlar asosida muallif tomonidan tayyorlangan.

O’zbekiston Respublikasi Davlat statistika qo’mitasi tomonidan ishlab
chigilgan “O’zbekistonda Turizm, 2016” deb nomlangan statistik to’plamda
mamlakatimizga tashrif magsadlari quyidagilarga ajratilgan:

1. Turistik firma va tashkilotlar

2. Mehmonxona va boshqa turdagi joylashtirish maskanlari
3. Kurort-sanatoriya maskanlari

4. Dam olish tashkilotlari

5. Turistik zonalar

Ushbu magsadlar yuzasidan yurtimizga 50 dan ortig mamlakatlardan tashrif
buyuruvchilar turistik safarlarni amalga oshirishadi. Mavjud ragamlar yordamida 1-
jadval shaklida ma’lumotlarni ¢’lon qilinishi magsadga muvofiq bo’lar edi.
Mamlakatlar ro’yxati, tashrif buyuruvchilar soni, oldingi yildan farqi hamda jamiga
nisbatan ulushi kabilar hisobi olib borilishi va birta jadvalda birlashtirilishi, undagi
axborotning barchaga tushunarli bo’lishiga sabab bo’ladi deb hisoblaymiz.

Statistika ma’lumotlarni mavsumiy va mavsumiy bo’lmagan davrlarga ajratib
taqdim etilishi, mavjud axborotlarni turli yo’nalishlarda qo’llashga, mamlakat turistik
salohiyatiga chuqur baho berishga ko maklashadi.

2 - jadval
Avstriya mamlakati tashrif buyuruvchilar
Tashrif 2015 yilning qish | 2015 yilning yoz 2015 Vi
buyuruvchilar fasli fasli yil
y
Turistik 65.8 mIn 69.4 min 135.2 min
kunlar (+2.1%) (+3.3%) (+2.5%)
Ichki turizm 15.2 min 21.1 min 36.4 min
(+0.7%) (+2.7%) (+2.1%)
Xalgaro turizm 50.6 min 48.3 min 98.8 min
(+2.5%) (+3.5%) (+2.6%)
Tashriflar 17.5 min 21.9 min 39.4 min
(+3.6%) (+6.3%) (+4.9%)
Ichki turizm | 5.2 min (+2.4%) | 7.4 min (+4.0%) %3375?/(')')‘
Xalgaro turizm 12.2 min 14.5 min 26.7 min
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| | (+41%) [ (+75%) | (+56%) |

Manba: Tourism in Austria: Facts & Figures, Factsheet Tourism in Austria
2015.

[Elektron resurs]: https://newsroom-en.austriatourism.com/tourism-in-austria-facts-
figures/

Yuqoridagi jadvaldan ko’rish mumkinki, Avstriya mamlakatining statistik
ma’lumotlari ikkiga ajratilib, qish va yoz mavsumlari statistik ko’rsatkichlari
yordamida talqin etiladi. Ushbu tizimni mamlakatimizda qo’llanilishi, har bir
mavsumning jamiga nisbatan ulushini aniqlashga ko’maklashadi. Bunday axborot,
ayni qaysi mavsumda tashrif buyuruvchilarning oqimi ko’pligini ko’rsatish, bundan
kerakli xulosalar chigarib, mavsumiylikni yumshatishda yangi takliflar ishlab
chigishga manba bo’lib xizmat qiladi.

Turistik daromadlarni hisoblash, turizm sohasining mamlakat igtisodiyotidagi
ulushini anig sonlarda ifodalashga, turizm sohasidan kelayotgan daromadlarni
aniqlashga ko maklashadi.

Xulosa qilib aytilganda, hozirgi kunda mamlakatimiz turizm statistikasini
takomillashtirish va xalgaro standartlarga moslashtirish uchun garor va farmonlar
gabul gilinganligi kabi ilk gadamlar amalga oshirilgan bo’lib, endilikdagi asosiy
vazifa berilgan imkoniyatlardan foydalanib mavjud statistik axborotlarni
mukammallashtirish va xalqaro darajada ommaga e’lon qilishdir.
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Tokhirov J.R., Lecturer,
Bukhara State University, Uzbekistan
SMALL INVESTMENTS IN ECO-TOURISM INFRASTRUCTURE

International tourism, the development of which is leaps and bounds, as one of
the most successful industries, is directly related to this issue. Uzbekistan is an active
member of the world community and is at the stage of formation of a market
economy, pays great attention to the development of those sectors of the economy,
which bring large profit the country and tourism is no exception.

One of the priority directions of modern international tourism is ecotourism. It is
no coincidence, since the main reason for the further development of the hospitality
rooted in the collimation of relations in the "tourism - environment" system. Hence,
obviously, and the origin of the concepts of "soft tourism", or "green tourism". That
focus on the environmental component in order to attract tourists can be attributed to
Increased attention in recent years to visit places with uncontaminated nature.
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On the emergence of eco-tourism had a significant impact the processes of
industrialization and urbanization. There is no doubt that industrialization strengthens
the economic power of the country, creates the material conditions for its further
development. But at the same time, it restricts the living space of people, limiting
their mobility, subjects them to "iron Moloch", imposing man they dictated the
rhythm and pace of life.

The process of urbanization is irreversible, and question it - anyway, that the
fight against windmills. According to the forecast of the United Nations, in the
industrialized countries, the share of urban population will exceed 90% by 2025, but
a hundred of the largest cities in the world will total more than 5 billion. This
explains the growing interest in eco-tourism. Many sociological studies show that
among the leading motives of travel to the fore more and more pushed people's desire
to communicate with nature. For example, in one survey, tourists who prefer a
refreshing holiday in the mountains, answered that they wanted to breathe fresh air,
see the clear streams, tranquil mountains and lawns, where cows, but not displayed in
supermarkets.

Eco-tourism - is a kind of tourism, which is expressed in the active time of
transmission to the human environment, not only with the use of its recreational,
educational and other opportunities, but also with regard to their conservation and
enhancement, both on a conscious and on a practical level.

The basic idea of eco-tourism - is, above all, concern for the environment, which
Is used for tourism purposes. It is this use of the wealth of nature combined with the
education of love for her, the statement of the importance of its protection and is the
hallmark of ecological tourism.

The idea received a specific embodiment is that ecotourism is intended to:

- Continuously, systematically and purposefully cultivate balance environmental
criterion we Natural environment;

- To harmonize the relationship between the environment, society and economy;

- To focus the organization on the tour to preserve and increase the use value of
the natural environment through the allocation of part of the tourism revenue to solve
related problems;

- To subordinate short-term interests to profit from tourism long-term interests
of nature conservation for future generations as well as for the further development of
tourism;

- To form the tourists a sense of personal responsibility for the state of nature
and its future, maintaining their sense of belonging to it as an organic part of it.

Development of ecological tourism in the republic, in the presence of a strong
ecological tourism base, is constrained mainly by economic and organizational
reasons. Among the economic reasons are:

- Lack of the necessary initial capital for financing the creation of environmental
centers, which would have started exploring the whole complex of issues related to
the development of targeted programs of environmental travel;

- Small investments in eco-tourism infrastructure, which affects the condition of
the hotel, tourist transport services;
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- Lack of funds for an advertising campaign in order to attract the attention of
potential tourists to visit at least those areas that have any infrastructure for the
reception, accommodation and guest services.

For organizational reasons include:

- The limitations of the tourist routes in the field of eco-tourism and a weak
furnished;

- Lack of specialized tour companies in the area of eco-tourism;

- Bureaucratic restrictions and restrictions on access to the eco tourist attractive
in relation to the natural places mainly due to no elaboration mechanism of
interaction between the administration of protected areas with the organizers of
tourist trips and eco-tours;

- Modest set of recreational services for tourists;

- The lack of ecotourism advertising;

- A limited number of qualified professionals in the field of eco-tourism, can
take over the development, organization and conduct eco-tours;

- Lack of adequate legal framework of ecotourism.

To this we must add the factor of psychological unpreparedness to participate in
the organization and conduct of the eco tours as the administration of protected areas,
and living in these territories of the local population. In this direction a lot of work to
be done. Its result would be a recognition of the ecological tourism in environmental
protection activities, entrusted by law as a full participant in the protected areas,
which, in fact, he suggests, but rather in a correct manner.

In Uzbekistan, the use of tourism as a potential factor in the development of
individual regions takes place within the framework of the adoption of target
complex programs. Almost all areas with promising tourism resources, developing
such projects. As part of the program allocated promising types of tourism, as also
defined a list of specific actions to implement them.

In the territorial structure of the economy of the country can find a lot of places
for which the tourist activity will be an additional impetus for the development, and
the government should take care of it. A limitation of polluting industries, agriculture
and transport, the formation of comprehensive income regions tourism acts battery of
economic policy. There is no doubt that it is eco-tourism, environmental constraints
of production form the economy of the future both in Uzbekistan and abroad.

References:

1. Honey M. Ecotourism and Sustainable Development: Who Owns Paradise?
Island Press, Washington, D.C., USA, 1999.

2. Kekushev V.P. Fundamentals of Management and other eco-tourism:
Textbook. - M.: MNEPU 2001.

3. Klancnik R. International Tourism up by 5,5% to 808 million Arrivals in
2005// News Releases, WTO Press and Communications Department. - Madrid. - 24
January 2006.

4. Yegorenkov LI Environmental tourism and service. Textbook. M.: Finance
and Statistics, 2003.

5. http://www.ecotourism.org.

52



Djabbarov 1.G.
“Turizm?” fakulteti o ‘qituvchisi,
Buxoro davlat universiteti
XIZMATLAR SIFATINI OSHIRISH MEHMONXONA KORXONASINING
RAQOBATBARDOSHLIGINI OSHIRUVCHI VOSITA SIFATIDA

Mehmonxona industriyasining rivojlantirilishi turli maqgsadga ko‘ra barpo
etilgan joylashtirish vositalari xizmatlari ko‘lami va turini kengaytirishga qaratilgan.
Bu kabi yo‘nalishlarni rivojlantirish mehmonxona biznesi vakillari o‘z oldiga
qo‘ygan muyyan maqsad va vazifalari natijasi hisoblanadi: ko‘rsatilinadigan
xizmatlar ragobatbardoshligi darajasini oshirish, doimiy mijozlar ma’lumotlar
omborini yurutish [1].

Bu yerda eng muhim jabha maqgsadli mijozlarning kutishlarini oglaydigan,
hattoki ortig‘i bilan qondiradigan xizmatlarni taklif etish hisoblanadi. Xaridor doim
xizmatning narxi va sifatining muayyan muvofiqgligigiga erishishga harakat giladi.
Shuni qayd etish lozimki, xizmatlar xaridori, tovarlar xaridoriga garaganda
narxlarning yugoriligidan kamdan kam hollarda shikoyat giladi. Agar xaridor tovar
narxini oshirilgan deb topganda, u bu tovar yoki xizmatni xarid gilmasdam Kketib
qoladi. Xizmatdan qonigmaslik, o‘z navbatida bozor ulushidagi yo‘qotishlarga olib
keladi. Aynan shuning uchun xizmatlar ishlab chigaruvchilar imkoni boricha
o‘zlarining maqsadli mijozlari ehtiyojlari va kutishlarini yuqori aniglikda oydinlik
Kiritishlari kerak [2].

Xizmatlar bozorining ochiglik darajasining ortishi va mehmonxona korxonalari
orasida raqobatning keskinlashuvi ular oldiga xizmatlar sifati va mijozlar ko‘z
o‘ngida xizmatlar jozibadorligini doimiy oshirib borish vazifalarini qo‘ymoqda.
Iste’mol va xaridorlarni o‘zgartirayotgan omillar sifatni oshirish masalalarini oldingi
planga chigarmoqda. Sifat deganda iste’molchiga qoniqish hissini paydo qiluvchi
yoki kamchiliklarning bo‘lmasligi, mijozda qoniqish holatini kuchaytiruvchi
Xizmatning xossa va xarakterli xususiyatlari tushuniladi.

Demak, sifat — bu, eng avvalo, xizmatdan qonigish hissi, sifatli xizmat esa —
bu mehmon talablariga javob beradigan xizmatdir. Sifat darajasi, o‘z navbatida
mijozning mehmondorchilik tashkilotlarida real va xohlangan xizmat ko‘rsatish
borasidagi ta’assurotlarining qanchalik muvofiq kelish darajasidan kelib chiqadi [3].
Mehmonxona korxonalari uchun potensial mijoz sifat deganda nimani tushunishi hal
qiluvchi rol o‘ynaydi, yoki ular uchun iste’molchilarning qiyofasi muhim
hisoblanadi.

Iste’molchi xizmat sifatini baholashda unga ko‘rsatilgan xizmatni, o‘zi olishni

xohlagani bilan tagqoslaydi. Kutiladigan xizmat kutiladigan sifatni namoyon etadi va
iste’molchilarning individual norma va istaklari, kutganlari hagida obyektiv
ta’assurotlar yoki boshqa chog‘ishtirish standartlari bilan bog‘lanishi mumkin.
Sifat bahosi shu kabi xizmatlarni ishlab chigaruvchilarga murojaat etish, xizmat
haqida bilish, bozor kommunikatsiyalari (reklama e’lonlari, OAV, Kkataloglar,
iste’molchining shaxsiy istagi va ishlab chigaruvchining obro‘yiga bog‘liq bo‘ladi.
Iste’mol qilinayotgan xizmat his etiluvchi sifat sifatida saralangan idrok qilish,
moslashish hamda idrok qilinayotganlarni tuzatuvchi ta’sirlariga bo‘ysungan [4].
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Oxirgi yillarda O‘zbekistonga tashrif buyuruvchi xorijiy sayyohlar soni ortib
bormogda hamda mahalliy sayyohlar uchun “Ozbekiston bo‘ylab sayyohat qil”
hamda “Buxoro bo‘ylab sayohat qil” dasturi asosida tashkil etilib kelinayotgan
sayohat aksiyalarining amaliyotga tadbiq etilishi igtisodiyotning mehmonxona sohasi
vakillari uchun mavsumsiz paytlarda ham o‘rinlarni band qilish imkonini bermoqda.
Bunday holat mehmonxnona korxonalari orasida ragobatning bir muncha
kuchayishiga sabab bo‘lmoqda, bu esa o‘z navbatida raqobatdagi ustunlikka
erishishga istakni kuchaytirib xizmatlar sifatini yaxshilashga muhim turtki
bo‘lmoqda. Milliy mehmonxona xizmatlari bozorida xizmatlar assortimenti va narx
siyosati mos ravishda bir xil bo‘lganligi uchun, raqobatdagi bosh ustunlik bu ragib
mehmonxonalarga garaganda ancha yuqori darajadagi sifatli xizmatni tagdim etish
hisoblanadi.

Mehmonxona xo‘jaligi korxonalarining raqobatbardoshligiga sifatning ta’sir
etishining ko‘rinishi 1-rasmda ko‘rsatilgan.
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1-rasm. Mehmonxona xo°‘jaligi tomonidan ko‘rsatilgan xizmatlar sifatining
ragqobatbardoshlikka ta’siri

Sifat tushunchasini hosil giluvchi asosiy omil, bu turli talablar va shinamlikni
o‘zidan kelib chiqib tushunadigan mehmonlarning ehtiyojlarini to‘liq qondirish
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hisoblanadi. Masalan, rossiyaliklar yaxshigina mini-bar va turli tuman ichimliklar va
xohlagan tabga mos bo‘lgan gazaklarni taklif etuvchi xizmat ko‘rsatishning keng
tizimi mavjud mehmonxonalarni shinam deb hisoblashadi. Amerikaliklar esa, kokteyl
ichimligini tayyorlash uchun joy ajratish ko‘zda tutilgan, xohlagan vaqtda muz
bo‘laklari mavjud, shuningdek xavsizlikning samarali tizimi ishlayotgan xonalari
bo‘lgan mehmonxonalarni shinam deb bilishadi.Yevropaliklar sanuzel va
ovqgatlantirish ~ korxonalarining turli  xildaligiga asosiy e’tibor qaratishsa,
yaponiyaliklar mehmonxonada mahalliy tilni bilmasdan to‘g‘ri yo‘nalish olish
imkonini beruvchi zarur ma’lumotni tezgina olish va piktogrammalar tizimi(maxsus
ramziy belgi va rasmlar)ning va sharqona oshxonaga ega restoranning mavjudligini
muhim deb hisoblashadi[5]. Xizmat sifatini baholash mushkuldir, chunki
maxsulotdan fargli ravishda xizmatlar xususiyatiga sezilmaslik, ishlab chigarish va
iste‘molning ajralmasligi, sifatning o‘zgaruvchanligi va saqlanmaslik xosdir [6, c.
66].

Mehmondorchilik xizmatlari darajasi bir nechta me’zonlar asosida aniglanadi:
xodimning tashqi ko‘rinishi, maxsus ish kiyimining bo‘lishi, ishchilarning shaxsiy
gigiyenasi va turmagi, mijozlar mulogot gilganda xodimlar tomonidan odob-axloq
goidalariga amal gilinishi va korporativ etika, xonalar, xollar, restoran va boshga
jamoat joylarida tozalik va tartibni talab giluvchi sanitariya gigiyena talablariga rioya
etish, bino interyerini jihozlash va bezashda tabiiy materiallar va gullardan
foydalanish; xonalarning shinamligi; mehmonxonada tunovchilarni qo‘riglash va ular
xavfsizligini ta’minlash; mehmon istagi bo‘yicha individual va qo‘shimcha xizmatlar
assortimenti.

Mehmonxona xizmatlarini 1-rasmda keltirgan me’zonlar bo‘yicha baholash
ko‘rsatilinayotgan xizmatning darajasini belgilab olish, oqibatda esa mijozning —
xizmat iste’molchisining qoniqish darajasini aniglash imkonini beradi.

Taqdim etilayotgan mehmonxona xizmatlarining yuqori, o‘rta yoki past darajadasi
mijozda mos ravishda qoniqish darajasini shakllantiradi: yuqori, o‘rtacha yoki past.
Mijozlarning mehmonxona xizmatlari bilan yuqgori darajada gonigishi mehmonxona
imijiga ijobiy ta’sir o‘tkazadi, uning brendini shakllanishiga olib keladi. Agar
brendni, aniq Xizmatning ijobiy ruhiy assotsiatsiatsiyalariga asoslangan korxona
obro‘sini ko‘rsatuvchi tushuncha sifatida garab chigsak, unda brendni shakllantirish
va mehmonxonaning imijini oshirish faqgatgina iste’molchilarning taqdim etilgan
xizmatlardan yuqori darajada qoniggandagina amalga oshadi, deb xulosa qilish
mumekin.

Zamonaviy mehmonxona xizmatlari bozori nuqtayi nazaridan, shu bozorda
faoliyat yuritayotgan korxonaning raqobatli pozitsiyasi ko‘p holatlarda kuchli
brendning mavjudligi bilan baholanadi, shu o‘rinda brend pozitsiyalash va
rivojlantirish ustida doimiy ishlash muhimligini talab giladi. Kuchayib boruvchi
ragobat, bir xil narxdagi segmentda mehmonxona analogik Xizmatlarining turli
tumanligi mehmonxona korxonalarini qo‘shimcha raqobatda ustunliklarga erishish
yo‘llarini yaratishga majbur etmoqda, bulardan biri esa kuchli brendni yartishdir.
O‘rtacha va past darajadagi qoniqish mehmonxona korxonasi imijini pasaytiradi va
jjobiy emotsional asostsiatsiyalarni vujudga keltirmasdan, ko‘rsatilgan xizmatlarning
brendini shakllanishini ta’minlamaydi.
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Mehmonxona Xizmatlarini sifatining yakuniy iste’molchilari — Xizmatning
xaridorlari foydalanilagan xizmatning sifatiga obyektiv va xolis baho beruvchi
hakamlardir. Shu nuqtai nazardan kelib chiqib shuni ta’kidlash mumkinki, har bir
mehmonxona xo¢jaligi xizmat sifatining hozirgi ahvolini aniglashi, mijozlarning istak
va talablari gay darajada gondirilayotganini aniglash aynan mijozlarning xizmatdan
goniqish darajasi negizida baholash ko‘rsatkichlarni ishlab chiqish zarur hisoblanadi.
Juliet M. Getty and Robert L. Getty tunash sifati indeksi ko‘rsatkichlari ishlab
chigilgan bo‘lib, bu baholash usulidan mehmonxonada sifatni boshqarish bo‘limi
mas’ullari yoki mehmonxonaning bronlash va xizmat ko‘rsatish bo‘limi menejerlari
o‘z faoliyatini obyektiv baholash imkoniga ega bo‘ladilar(1-jadvalaga garang) [7].

1-jadval
26 ko‘rsatkichdan iborat tunash joyi sifati
Kattalik O‘Ichov birligi
Seziluvchanlik 1. Mehmonlarni gabul gilish stolining vizual jozibadorligi

2. Xodimlarning toza va ozoda yuniformaga ega

3.Retoran atmosferasining yogimliligi

4. Do‘konlarning yoqimli va jozibali bo‘lishi

5. Tashqaridagi choratrof maftunkor bo‘lishi

6. Mehmonxona charog‘on va yetarlicha yoritilgan bo‘lishi
7. Mehmonxona ichki va tashqi ko‘rinishi yaxshi holatda
saglangan

8. Mehmonxonaning toza-ozodaligi

Ishonchlilik 9. Xonani band qgilish samarali amalga oshirildi

10. Xonaning va’da berilganidek tayyorligi

11. Televizor, radio, konditsioner, chiroglar, va boshga
mexanik jihozlar soz holdaligi

12. Men to’laganimga mos xonaga ega bo‘ldim.

Hozirjavoblik 13. Xodimlarning mijozlar talablariga tezgina javob
gaytarishi

14. Mehmonxona haqgidagi ma‘lumot risolasi berilganligi
15. Xodimlar savollarga javob berishga tayyor edi

16. Xodimlar muammomni hal etishga tezgina kirishishdi
17. Xona xizmati darhol ko‘rsatildi

O‘z-o‘ziga ishonch | 18. Xodimlarning mahalliy diqggatga sazovor joylar hagida
bilishi

19. Xodimlarning mehmonlar bilan hurmat bilan murojaat
etishi

20. Xodimlarning mehmonlar savollariga xushmuomalalik
bilan javob gaytarishi

21. Mehmonxona yon atrofi xavfsizligi

22. Mehmonxona anjomlari qulay tarzda joylashtirilgan

Kommunikatsiya 23. Hisobga kiritilgan to‘lovlar aniq gilib tushuntirilishi
24. Mehmonlarni gabul qilish stolida bo‘linmagan e’tibor
garatilishi

25. Bronlash bo‘limi xodimining alohida mijoz alohida
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ehtiyojlarini aniglashga urunishi
26. Xodimlar tomonidan mehmon ehtiyojlarini oldindan
aniglanganligi

Statistik ma’lumotlar yig‘ilganidan keyin tunash sifati indeksi bahosi (TSI)
hisoblab chiqgiladi. Javoblarning 1/3 qismi salbiy bo‘lganda baholash natijasi
pastligini, agar savollarning 2/3 va undan ortig‘i ijobiy bo‘lganda tunash sifati indeksi
yugori deb hisoblashga asos bo‘ladi.

Ko‘rsatkichlarning yaroqliligi va ishonchliligi ko‘rib chiqilganda tadqgiqotchilar
TSI bilan qoniqish o‘rtasida bog‘liglikni kashf etishdi. Qoniqishni hisob-kitob
gilishda mijozlarga berilgan quyida keltirilgan 3 ta savoldan foydalanildi:

1. Siz tunayotgan mehmonxonani do‘stingizga tavsiya qilgan bo‘lardingizmi?
2. Mehmonxonada yashashingiz davomida biror muammoga duch keldingizmi?
3. Agar javobingiz ha bo‘lsa, muammo qoniqtirgan darajada hal etildimi?

Shunday qilib, yuqorida aytilganlarni yakunlab, shunday xulosa qilish
mumkinki, mehmonxona xizmatlari bozorida ragobatning kuchayib borishi va
mijozlarning — mehmoxona xizmatlari iste’molchilari talabi va ehtiyojlarining o‘sish
tendensiyasi ularni ragobatbardoshlikni oshirish hisobidan ragobatdagi pozitsiyasini
mustahkamlash yo‘llarini 1izlab topish uchun zarurat tug‘dirmoqda. Taqdim
etilayotgan xizmatlarning takrorlanmasligi hisobidan mehmonxona xo‘jaligi
korxonalari  raqobatdagi  ustunlik bo‘lib  ko‘rsatilinayotgan = mehmonxona
xizmatlarining sifati hisoblandi, chunki mehmoxona faoliyatining aynan shu yuqori
darajasi mijozlarning xizmatlardan yuqori darajada qoniqishlarini ta‘minlaydi,
korxonaning imijini yaxshilaydi, taqdim etilgan xizmatlarning brendini shakllantiradi.

Olingan natijalar asosida berilgan takliflar mehmonxona xo‘jaligi rahbar va
menejerlariga mo‘ljallangan.

Foydalanilgan adabiyotlar ro‘yxati
1. CamoitnoBa E. A. YnpaBneHue KOHKYpEHTOCTIOCOOHOCTBIO MPEANPUATHI chepbl
roctuHnyHOTO X03siicTBa: Ha mpumepe OAO «I'K «Kocmocy: aBToped. muc. ... kau.
AKOH. HayK. — M., 2009. — 19 c.
2. AHanu3 Ka4ecTBa TOCTUHUYHBIX YCIYT HAa pUMEpPe rocTUHULBI KanuauHrpan. —
URL: http://ref.by/refs/54/12732/1. html
3. YmpaBneHue KayecTBOM yCIyr B UHIyCTpuH roctenpuumctsa. — URL:
http://buklib.net/books/23528/
4. KauectBo yciyru kak o0bekT yrpasienus. — URL: http:// ooopht.ru/1174.html
5. T'ocynapcTBeHHOE peryirpoBaHUe TOCTUHUYHOTO jeiia / 'ocTHHUYHOE Je0. —
URL.: http://dw6.ru/pokazateli_kachestva_ostinichnyh_ uslug.htmi
6. Kasibuenko JI. A., [lononsk . B. YnpasiieHne cucteMoi KauecTBa yCiIyr B
roctuanuHoM OusHece // Kynbprypa HapoaoB [Ipuaepnomopss. — 2007. — Ne 121. — C.
66—-68.
7. Juliet M. Getty and Robert L. Getty. “Lodging quality index (LQI): assessing
customers’ perceptions of quality delivery”, International Journal of Contemporary
Hospitality Management 15/2 [2003]
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Najmiddinov S.N.,
Buxoro davlat universiteti
TADBIRKORLIKNI RIVOJLANTIRISHDA HUNARMANDCHILIKNI
AHAMIYATI VA INNOVATSIYALARNI O’RNI

Tadbirkorlik-shaxsning o0’z  bilimini, kuchuni, pulini sarflash orqali,
tavakkalchillik asosida yuqgori daromadga erishish jarayonidir. Hozirgi kunda
tadbirkorlik nafagat igtisodiyotning asosiy gismi, balki jamiyat hayoti uchun muhim
ahamiyat kasb etmoqda.

“Bugungi kunda tadbirkorlik nazariyasini rivojlantirishning to’rtta bosqichi
mavjud. XVIII asrdayoq vujudga kelgan birinchi bosgich — tadbirkorlik xavf-xatarini
o’ziga olish, boshgacha qilib aytganda, tavakkalchilik bilan bog’liq.

Tadbirkorlikning ikkinchi bosqgichi esa innovatsiya jarayoni bilan bog’ligdir.
Amerikalik iqtisodchi olim Y.Shumpeter katta hissa qo’shgan. Uning fikriga ko’ra,
tadbirkorlikning novatorlik xarakteri quyidagilarda aks ettiriladi:

- bozor uchun yangi tovar ishlab chiqarish;

- ishlab chigarish jarayoniga yangi texnologiyalarni tatbiq etish;

- yangi sotish bozorlarini o’zlashtirish;

- Xom ashyoning yangi turlari va manbalarini toppish.

Tadbirkorlikni vujudga kelishining uchinchi bosgichi tadbirkorlikning alohida
shaxsiy sifatlari: igtisodiy va ijtimoiy vaziyatning o’zgarishida to’g’ri yo’l topa bilish
gobiliyati, boshgaruv garorlarini tanlash va gabul gilishda mustaqillik, boshgaruv
qobiliyatlarining to’la namoyon bo’lishi bilan ta‘riflanadi.

Tadbirkorlik nazariyasining rivojlanishidagi hozirgi bosqichni to’rtinchi
bosqichga kiritish mumkin. Uning paydo bo’lishini tadbirkor harakatini tahlil
qilishdagi boshqaruv aspektiga ko’chirilishi bilan bog’laydilar. Bu hozirgi vaqtda
nazariyada tadbirkorlik muammolari tahlili ko’plab o’zaro bog’liq fanlar doirasida
olib borilishini bildiradi” [1].

Bular asosan tadbirkorlikni tashkil etish wva rivojlantirish bosqichlari
hisoblanib, hozirda davlatimizni rivojlantirish, uni jahon bozorga olib chigish
tadbirkorlikni asosiy magsadlardan biri hisoblanadi. Yuqorida ta’kidlanganlarni
inobatga olgan holda, davlatimiz bunga munosib ravishda tadbirkorlarga imkoniyatlar
yaratish orqali ularga xazina o’chog’ini ochib berdi.

Tadbirkorlikni rivojlantirishda bevosita hunarmandchillikni ham roli va
ahmiyati juda yugori hisoblanadi, chunki hunarmand oddiy bir resursdan butun dunyo
aholisi uchun ahamiyat kasb etadigan kichik bir san’at asari yaratadi. Bu ham o’z
navbatida hunarmandchillik tadbirkor turi sifatida gavdalantiriladi. Hunarmandchillik
O’zbekistonda qadimdan rivojlanib kelmoqgda, xususan Buxoro, Xorazm va shunga
o’xshash qadimiy shaharlarga rivojlanib, dunyo aholisini o’ziga kichik bir buyumi
orgali tarannum etib kelmoqgda.

Azaldan Buxoroda zargarlik va zardo’zlik rivojlangan bo’lib, keyinchalik
naqqoshlik, uymakorlik, tikuvchillik, buyro to’qish kabi ko’plab hunarlar yuzaga kela
boshladi. Hozirda kelib hunarlarning ayrim turlari yo’qolib bormoqda, bu esa shu
hunarga bo’lgan talabning kamligi va ustoz shogird an’anasi davom ettirishda ba’zi
bir kamchilliklar yuzaga kelganligidan dalolat beradi. Bu muammolarni bartaraf
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etishda, hunarmandchillikni rivojlantirishda davlat tomonidan bir gancha

imkoniyatlar berilmogda. Jumladan:

¢ “Hunarmandlar- “Hunarmand” uyushmasi a’zolari soliq imtiyozlariga ega bo’lib,
mahsulot exportidan tushgan xorijiy valyutalarni erkin tasarruf etish huqugiga ega
bo’ldi’

e O’zbekiston Respublikasining Prezidenti Sh.M.Mirziyoyev 2017 yilning 17
noyabr kuni “Hunarmandchilikni yanada rivojlantirish va hunarmandlarni har
tomonlama qo’llab-quvvatlash chora-tadbirlari to’g’risida”gi farmoniga binoan,
2017 vyilning 1 dekabridan hunarmandchillik sub’ektlari — ‘“Hunarmand”
uyushmasining a’zolari; yoshga doir pensiya va nafaqa oluvchilar byudjetdan
tashqari Pensiya jamg’armasiga sug’urta badali to’lovidan ozod etiladi;

e Hunarmandchillik faoliyati mahsulotlarini (Tovar, ish, xizmatlar) ishlab chigarish
va sotishda gat’iy belgilangan soliq to’lovidan to’liq ozod etilsin;

e Qishlog tumanlarida ro’yxatdan o’tgan va faoliyatini amalga oshirayotgan
hunarmandlar o’z faoliyatining dastlabki ikki yil mobaynida byudjetdan tashqari
Pensiya jamg’armasiga belgilangan sug’urta badalining 50 foizini to’laydi;

e Hunarmandlar tashqgi reklama vositalarini joylashtirishda mahalliy byutjetga
to’lanishi belgilangan to’lovlarning 50 foizi miqdorida imtiyoz berish joriy
etilmoqda;

e Hunarmandlarga o’z faoliyatini amalga oshirish uchun imtiyozli tartibda joy
ajratish masalasiga a’lohida e’tibor garatilgan. Bunda ular tomonidan davlat
mulkini 1jaraga olishda ijara to’lovi belgilangan eng kam to’lovning 50 foizi
miqgdorida belgilanadi;

e 2018 yilda respublikamizning barcha hududlaridagi 16 ta kasb — hunar kollejida
“Hunarmand” uyushmasining a’zosi bo’lgan hunarmandlarni o’qituvchilar
sifatida jalb qilgan holda, hunarmandchillik bo’yicha yangi kasbiy ta’lim
yo’nalishlari ochilishi nazarga tutilgan

e 2018-2019 yillarda 23 ta shahar va tumanlarida Hunarmandchillikni rivojlantirish
markazlarini yaratish nazarda tutilgan™ [2].

Bundan tashqari, 2018-2019 vyillarda qiymati 146.6 milliard so’mga teng,
shundan 86.8 milliard so’m tijorat banklari kredit mablag’lari hisobiga, aksariyati
qishloq joylarida to’g’ri keladigan 9 mingdan ortiq yangi ish o’rinlari yaratilishini
ko’zda tutuvchi 3015 ta loyiha amalga oshiriladi [2].

Shularni inobatga olgan holda hunarmandchillikni rivojlantirishda, ba’zi bir
muammolarni qisman hal qilishda yordam beradigan “Hunarlar-xalqimiz boyligi”
innovatsion loyihani taklif etaman. Bu loyihaning asosiy maqgsadlari quyidagilar:

e 0’zbek xalgining madaniyatini hunarmandning yaratgan mayda mahsuloti orqali
jahonda ko’rsatish;

e pul aylanmasini to’g’ri tagsimlash, aholiga arzon sifatli mahsulot yetkazish va
monopoliyani oldini olish;

e turistlarni jalb qilish orgali katta natijaga erishish va turistlarni vaqtini unumli
foydalanishiga yordam berish;

e hunarmanchilik mahsulotini xarid qilishda, is’temolchilarning qiyinchiliksiz
ularga erishish;
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o tadbirkorlikni rivojlantirishda va boshqa bir hunarlarni rivojlantirishda, bandlikni
ta’minlashda (ya’ni uyushmagan yoshlarga hunarlar o’rgatish va shu bilan birga
ishchi o’rin yaratishda) o’z hissasini qo’shish;

¢ aholiga arzon sifatli mahsulot yetkazish;

e iqtisodiyotning o’sishiga 0z bo’lsada ulush qo’shish.

Xulosa qilib shuni aytish kerakki, O’zbek xalqi o’zining boy milliy
qadriyatlari, ma’naviy merosi, bir necha asrlik gqadamjolari, shuningdek, betakror
hunarmandchilik ishlari bilan ham jahon turizm bozorida alohida ahamiyatga ega
bo’lib, butun dunyo xalqini o’ziga jalb etib kelmogda. Umuman olganda, joriy yilda
muhtaram prezidentimiz SH.M.Mirziyoyev ko’plab islohotlar o’tkazmoqdalar va
hunarmandchillik mahsulotlarini keyingi avlodga goldirish va ularni jahon bozoriga
olib chiqgish uchun imkoniyatlar va imtiyozlar yaradilar.

Adabiyotlar ro’yxati:

1. Kichik biznes va tadbirkorlik fanidan ma’ruza matni. i.f.n. dots.
|.E.Tursunov; 7 bet.

2. https://www.gazeta.uz/0z/2017/11/2/hunarmand/

Sharifova Sh.Sh.,
Turizm kafedrasi o qituvchisi,
Buxoro davlat universiteti
YOSHLAR TURIZMINING YOSH JIHATIDAN KLASSIFIKATSIYASI VA
ULARNING O ZIGA XOSLIKLARI

Bolalar turizmi- bolalar bo'sh vaqgtini maroqli o'tkazilishiga yo naltirilgan
turizmning ko rinishidir. Bolalar turizmi- bu bilish ekskursiyalari, bolalar
oromgohlari, robinzonadlar (sarguzashtga boy bo'lgan sayohatlar). Maktab tatillari
va yozgi ta'til davomidagi ko plab quvnog ta'tillar, dunyoqarashni kengaytirish,
yangi do'stlar orttirish boshga bir gator bolajonlarni shodlantiruvchi turizm
faoliyatidir. Misol uchun, bu faol dam olish, ekologik lager, ot turizmi, trekking,
sayrlar, suv turizmi, rafting, robinzonadlar vata'limiy markazlar. Bolalar turizmi
maktabgacha va maktab yoshidagibolalar lageri dunyosidagi uncha katta bo Imagan
ekskursion turlardan boshlanadi. Bolalar lagerlarining turlari:sog lomlashtiruvci
lagerlar va komplekslar, sport-sog lomlashtiruvchi lagerlar hamda xalgaro bolalar
markazlari(“Artek). Keyingi o'n yillikda xalgaro bolalar turizmi ham rivojlanib
bormoqgda. Turfirmalar bolalar va ularning ota-onalari uchun ko plab gizigarli
turlarni, ya'ni yangi madaniyatga olib kirish, chet tillarini o'rgatish, sport hordiq
kabilarni taklif eta oladilar. Mutaxassislar fikricha bolalar eslarini taniganlaridan
ya ni 4-5 yoshdan boshlab sayohatga chigishga gizigish bilsiradilar. Lekin bu bilan
ularga bir yosh yoki undan ham erta davrlarda sayohatga chiqish tagiglanadi degani
emas. Uzog muddatli va masofali turlarga 2-3 yoshlik davrlarda bolalarni olib
chigilsa ogilona garor hisoblanadi va buni fagat yozda emas, gishda ham amalga
oshirish mumkin.

Bolalar turizmi bu juda ma’suliyatli, chunki, turoperatorlar bolalar yoki yoshlar
turistik lagerlarini tanlab, undagi to'liq jarayonni, ya ni, joylashtirish, ovgatlantirish,
tibbiyot, qo'riglash xizmati, ko chish qulayligi va eng asosiysi bolalar o’yinlari
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tashkilotchilari ishlari va programmmalarini sinchiklab tashkil etishlari darkor.
Bolalar turizmi bozori Chexiya, Vengriya, Sloveniya, Italiya, Turkiya, Gretsiya, Kipr,
Buyuk Britaniya kabi mamlakatlardir. Bolalar turizmiga talab taklifga mos holda
mavsumiy xarakterga ega, va albatta, maktab taa'tillariga borib tagaladi, kuz va
bahorda bir hafta, gishda ikki hafta, yozda esa uch oyni tashkil etadi. Yoz oylari talab
va taklifning eng cho'qgiga ko'tarilgan va mo tadillashgan davri hisoblanadi.
Bugungi kunda bolalar turizmi bozorida asosiy xaridorlar har yilgi
sog lomlashtiruvchi va sanatoriya- kurortlagerlarini  stabil moliyalashtiruvchi
tashkilotlar va jismoniy shaxslar.

Maktab turizmi (pedagogic turizm)- bu turistik o'lkashunoslik faoliyat bo'lib,
maktab yoshidagi bolalarning rekreatsion talablarini gqondirishga garatilgan. Maktab
turizmining 0°zi o'z ichida yana ikki turga bolinadi: sinfiy turizm- ko lam jihatdan
kichik bo’lib, maktabning barcha sinf o quvchilari uchun majburiy hisoblanadi. Va
to garak turizmi- sayohatga giziquvchi va o lkashunoslikka changog'| baland toshlar
faoliyati. Maktab turizmi turli xil ko'rinishlarda bo’ladi: sayrlar turli ko rinishdagi
(piyoda, chang’ida va h.k.) turli vaqt davomiyligidagi, turli darajadagi, giyinlik
darajasi farglanuchi, mahalliy, uzog masofali, piyoda va transportli ekskursiyalar,
to'garakdagi, seksiya va klubdagi mashg ulotlar, turistik yigilishlar, turistik
bellashuvlar, seminarlar, konkurslar, konferensiyalar, ko rgazmalar, bayramlarva
boshqgalar.

Maktab turizmida harakatda bo'ladigan ikki tomon mavjud — gatnashuvchi
(o’quvchilar) va tashkilotchi (maktab o gituvchilari, ma'muriy xodimlar). Shuning
uchun ham maktab turizmi rejalashtirilgan va mustaqil turizmlarning oraliq turizmi
hisoblanadi. Mustaqil faoliyat ko'rinishi bu o quvchilarning ota-onalari va
ustozlaridan yashirincha sayohatga otlanishlaribo’lib, unda boshgaruvchi lider boshga
gatnashchilar ichidan tan olingan tenqur hisoblanadi. Maktab davrida turizmning bu
ko rinishi salbiy hisoblanib nazoratsiz va pedagog ta sirisiz tashkillashtiriladi. Ammo
talabalik davrida bunday mustaqil tashkillashtirilgan turizm salbiy ifoda kasb
etmaydi. Talabalar va "ogituvchilar nigohida turizmga nisbatan garash fargli bo'lsa-
da, bir —biriga garama — garshi emas. Bolalar uchun turizm- faol dam olish formasi,
gizigarli mashg ulot, noodatiy romantik yashash tarzi. Ogituvchilar uchun esa 0z
tarbiyalanuvchilarini yagindan bilish va ularning keng bilim olishiga chuqurroq ta'sir
0 tkazish usuli ekan. Va tushunishadiki, turizm fagatgina ko ngilxushlik emas, va
unda ish va hordig chegarasini aniq belgilash mumkin emas. O qgituvchi bolallarni
turistik sayohatga olib chigar ekan undan ko'zlangan magsadga fagatgina sayohat
faoliyat turlarini bolalar gizigishidan kelib chigib tanlasa o'z magsadiga tezroq
yetishadi. Maktab turizmi bozorini ko'proq Chexiya, Vengriya, Germaniya, Fransiya,
Skandinaviya, Buyuk Britaniya kabi davlatlar egallagan.

Yoshlar turizmi (Talabalar turizmi)- turizmning ko'p qirrali turi bo'lib
35yoshgacha bo'lgan insonlarning ehtiyojlariga garatilgan faoliyat turi hisoblanadi.
Yoshlar turizmi birinchi navbatda siyosiy propagandalik maqgsadlarga qaratilgan
tematik sayohatlar, turistik ekskursion sayrlar, daryo va dengiz kruizlari, turistik
patriotic klublar, dam olish kunlari marshruti, tematik va obzorli ekskursion
sayohatlar, va o'quv tarbiyaviy va sanoatga bag'ishlangan ekskursiyalar, turistik
sog lomlashtiruvchi programmalar va boshqalar. Yoshlar turizmida (30 yoshgacha

61



bo’lgan yoshlar) nisbatan kamroq qulayliklarga ega bolgan joylashtirish va tashish,
ko proq mahalliy holi va ko 'ngilli yoshlar bilan ekskursion va ko'ngil ochish
(diskoteka, tungi klub va barlarda ) faoliyatlari hisobiga arzonrog turni afzal
ko rishadi. Yoshlar bir joyda o'tirishni xohlashmaydi, ular har doim harakatda, ularga
o tkir hissiyotlarni tuyish, ekstremal sport turlari bilan shug ullanish kabi faolliklar
yogadi. Yoshlar turizmining asosiy turlariga dayvind, vindserfing, kaytsetfing, tog
chang’l va alpinism kabi turlar ma'qul keladi. Ekstremal yoshlar sayohati baland
tog lari mavjud bo'lmagan vyirik shaharlarda ham tashkil etiladi. Bunda zamonaviy
texnika asboblaridan balandliklar va tepaliklar hosil gilinib bunday joylarda ham
yoshlarga sayohatga bo lgan ehtiyojlarini gondirish uchun imkon yaratiladi. Bunday
ishlarni amalga oshirish uchun yoshlarga gat’iyat va iroda go rquvni yenga olish, va
0 ziga ishanch qobiliyati zarur. Barcha insonda o'z matonatini 0°ziga isbot gilishga
intilish tuyg usi mavjud va bu tuyg u ekstremal yoshlar truizmini amalga oshirishga
undaydi. Yosh ekstremallar mashagatli kechilasigan turistik marshrutlarni tanlab,
giyinchili va xavflardan o'tib o zlari zavglanadilar.

Yoshlarning turistik faoliyati — ilk bor XX asrning 20-30-yillaridatalabalar
turizmi va ayrboshlanuvi, yoshlar birlashmari harakatlari ko'rinishida rivojlanib
bordi; 40-50-yillarda maktab yoshdagilar turizmi;60-70-yillardaxalgaro va regional
yashlar birlashmalarini ayrboshlash davri avj oldi; 80-yillar intensive rivojlanish
davri bo’lib, bu turizmni tashkillashtirib beruvchi malakari moslashgan firmalar
dunyoga kela boshladi. Yoshlar turizmi qator davlatlar gonunchiligi va xalgaro
hugugiy normalar tomonidan mustahkamlanadi va go'llab quvvatlanadi. Masalan,
SBSE qonuniy akti(1975), Xalgaro turizm bo'yicha Manil dekloratsitasi(Fillipin
1980). Hozirgi kunda dunyoda 300 dan ortiq yoshlar turizmi tashkilotlari, 30 dan
ziyod xalgaro truism tashkilotlari faoliyat yuritmogda. Har yili 25mindan ziyod o'g’il
giz o smirlar va yoshlar madaniy va ta'limiy ayrboshlanadi.

Yoshlar turizmi butun dunyoda Yoshlar turizmi va ayrboshlanuvi byurosi (
BITEJ -VGGESG)tomonidan koordinatsiyalanadi. O’z faoliyatini 1961-yildan
boshlab yuritib, shtab kvartirasi Budapeshtda. 50 mamlakatdagi 67ta yoshlar turistik
tashkilotlarini birlashtirib, 100mindan ziyod yoshni har yili ta'limiy va tarbiyabiy
xarakterdagi sayohatlarini tashkillashtirati. Yoshlar turizmi bozori Avstraliya, Yangi
zellandiya, Niderlandiya, Chexiya, Vengriya, Fransiya, AQSH kabi davlatlardir.

Yoshlar turizmi mahsulotining fargli jihatlari. Turizm mahsuloti sayyohlar
umumiy va xususiy ehtiyojini gondirishga yo naltirilgan tabiiy va inson yaratgan
elementlar hamda kompleks tarkibga ega bo’lgan, moddiy tovarlar va xizmatlar
yig'indisidir. Kompleksliligi komponentlar, qgatnashuvchilar va mahsulotlar
turlarining ko pligidan kelib chigadi. Turizm mahsuloti transport, turar joy, oziq
ovqat, rekreatsiya va shu kabi o0 zaro bog langan turli komponentlardan tarkib topgan
bo'lib, bu mahsulotning sifati uygunlik va umumiylikka borib tagaladi.
Qatnashuvchilarning ko’pligi bois, turmahsulot oz ning yaxlitligini kamdan kam
hollarda yagona iqtisodiy soha tomonidan tagdim etiladi. Odatda, turizm mahsulotini
yaratishga gatnashadigan kompaniyalar yagona tashkilotga vertical va gorizontal
integratsiyalanmagan. ko'p hollarda ular orasida rasmiy va norasmiy kelishuvlarga
bog'lig. Turmahsulotning yaratilishida gatnashadigan tashkilotlar orasida bo’lishi
mumkin bo’lgan kelishmovchiliklarning oldini olish magsadida tarkibiy elementlar
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orasidagi uyg un integratsiya qaysiki, barcha ishga jalb etilgan tashkilotlar va
shaxslarning o'zaro hamkorligini 0’z o'rniga go'ya oladi(transport kompaniyalar,
mehmonxona restoran ma muriyasi, savdogarlar, turizm tashkilotlari, tur operatorlari,
koordinatsiyalovchi shaxslar, mahalliy hukumat va b.). Turizm mahsuloti atamasi
juda keng ma'noda ishlatiladi, mehmonxona va restoran xizmatidan boshlanib,
ko ngilochar parklar bilan davom etib, mijozga yaxlit holda tagdim etiladigan
butunlikni o'zda namoyon etadi (qulay narxda). Odatda bu individual
mahsulotlarning har birining ham o'z atamasi mavjud, masalan, mehmonxona
mahsuloti, restoran mahsuloti, rekreatsion mahsulotlar lekin turizm mahsuloti kichik
mashtabda(mehmonxona mahsuloti sifatida) yoki katta mashtabda(kurort, shahar va
davlat miqyosida) go’llaniladi.

Yoshlar sayohati mahsulotlarining xususiy hollari tadgigotchilar Richard va
Wilson(2003,2007) tomonidan berilgan xulosalarga tegishli. Asosiy izlanishlar va
IImiy tadgigotlar turizmning maxsus turlari emas, balki, aynan yosh insonlar gizigish
bildirgan hardiq olishga yo naltirilgan faoliyatlarga diggat garatilgan(Roberts, 1983).
1970-yillarda Cohen(1973) va Vogh(1976) tomonidan o'tkazilgan izlanishlarda
yoshlarning “tasodifiy” sayohatlari elementlari aniglangan bo'lsa, Yevropa turizm
bozorida yoshlar turistik segmenti ajrala boshlangan. (tadgiqotlar - 1998; Horak and
Weber - 2000; Pastor - 1991; Wheatcroft and Seekings -1995). Yoshlar sayohati
mahsulotlari komponentlari hagidagi asos manbaalarning yana biri Richard va
Wilson (2003, 2007) ilmiy izlanishlari edi, Clarke (1992) tadgigotiga asosan esa
yoshlar sayohatining uchdan bir gismi dengiz bo'ylariga to'g'ri keladi. Keying
yillarda yozilgan Snak, Baron va Neacsu(2001), Balaure, Catoiu va Veghes(2005),
Conrady va Buck(2010) hamda BTT(2009) tadgiqotlar va ma’lumotlar yoshlar
turizmini o rganishda muhim manbaa hisoblanadi.

Yoshlar turizmi mahsuloti foydalanishga imkon yaratilganlik, transport va

turistik qulayliklarning xavfsizligi, moslashuvchanlik va servis safari kabi
xususiyatlarga ega bo'lgan juda kompleks va spesifik mahsulotdir (paket holida). Bu
4 sifatiy aspektlar gat’iy bo Imasligi mumkin, ammo juda keng ma noda tushuniladi.
Masalan, foydalanishga imkon yaratilganlik narxlarda ko rinishi mumkin, yaroglilik
kabi. Umuman, yosh insonlar sayohat gilish tajribalarini o'z ota- onalari yoki oila
a zolaridan hosil giladilar, shuning uchun ularning sayohatdan kutishlari va talablari
baland bo’ladi. Bu amalga oshirish darajasiga yetganda ular xizmat ko rsatilishga
qoshimcha tarzda sifatli mahsulotlarga ega bo’lisini ko zlaydilar(bronlash
sistemalari, web saytlar va b.).
Yoshlar moslashuvchan formulalarni yoqtiradi va natijada, ayni bir sarguzasht fagat
bir nechta insonnigina o°ziga jalb etadi. Shuning uchun moslashuvchanlik actual
turizm va information taklifning juda keng bolishini taqozo etib, turizm mahsulotida
noaniglilik va shubhaning bo’Ilmasligiga erishish uchun kompleks va boy bo'lishi
kerak.

Noaniglik ba'zi turistik mahsulotining xususiyatidir, aynigsa gisman
tashkillashtirilgan mahsulotlar ya'ni ekzotik destinatsiyalar uchun. Turistlar aynigsa
ayol sayyohlar noaniglilikni va shubhalilikni gabul gilisha olmaydi. Garchand,
gisman tashkillashtirilgan tur bolsa-da, ular manzilga yetgungacha yo’l yo'lakay va
unga yetganlarida ham riskdan xoli b olishni istashadi.
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Narx sensitivligi yosh sayyohlar uchun juda muhim, chunki ularning budjetlari
chegaralangan, natijada ular o zlari kutayotgan eng yaxshi sifatni minimum narxda
kutishadi. Ragobatli narxlar rekreatsional talablar darajasi bilan parallel ravishda
oshadi.
Boltayeva M.Sh.
Buxoro davlat universiteti
BUXORO VILOYATI MEHMONXONA XIZMATLARIDA YANGI
XIZMAT TURLARINI JORIY ETISHDA INNOVATSION FAOLIYATNING
O’RNI

Jahon turizm tashkilotining xabar berishicha, turizm va mehmondorchilik
sohasining rivojlanishi modeli oxirgi 20- 25 yil ichida o’zining samarasini bermoqda.
Ya’ni, 1990-yillardan boshlab turizm operatorlari 0’z mijozlarining nimalarni
istashlarini aniq bilib olgan tarzda har bir mijoz uchun mos keladigan turpaketlarni
yaratib, mijoz xarid etadigan narxda ularni sotib kelgan. Turizm mazillari esa, 0’z
infratuzilmasi, boshpanalari, attraksionlari hamda boshga qulayliklarini
takomillashtirib, ularni sotish uchun turizm operatorlariga tagdim etib kelishdi.

Jahonga o‘zining gadimiy yodgorliklari bilan tanilgan Buxoroning turistik
salohiyati nihoyatda yugori. Bu zaminda turizmni yanada rivojlantirish, uning
infratuzilmasini takomillashtirish uchun barcha imkoniyatlar yetarli. Ayni paytda
viloyatda sayyohlarni yuqori saviyada kutib oladigan 120 ga yagin mehmonxona
faoliyat ko‘rsatmoqda, aeroportning yangi terminali foydalanishga topshirildi, turistik
markazlarga eltuvchi yo‘llar rekonstruksiya qilinib, madaniy va tarixiy ob’yektlarda
ta’mirlash ishlari jadal olib borilmoqda. Bir so‘z bilan aytganda, shaharning iftixori
sanaluvchi aksariyat tarixiy obidalarning to‘liq bir ansambl tarzida ekanligi xorijiy va
mahalliy turistlarni doimo o°ziga jalb etib kelmoqda.

Kelayotgan sayyohlar sonining o'sib borishi, ularning Buxoroga qizigishi
natijasida shahrimizda gadimiy hunarmandchilik, noyob kasblar gayta tiklandi.

O’zbekistonga tashrif buyuruvchi turistlarning 60% ni yevropaliklar tashkil etadi.

Internet va har xil global axborot uzatish tarmoqlaridan samarali va unumli
foydalanish O’zbekistonda turizm iqtisodiyotini rivojlantirish dolzarb va yaqin
kelajakda hal qilishi kerak bo’lgan masalalardan biridir. Turizm mehmonxonaning
turli bo’limlari: porte, restoran xizmati, sotish, banketlar tashkil etish bo’limini
avtomatlashtiruvchi dasturlarning birlashtirilgan paketidan tashkil topgan. Lodging
Touch tizimi buxgalteriya dasturlari, mehmonxona daromadini ogilonalashtirish
tizimlari, pullik televidenie, telefon, nomerga kirishni nazorat gilish va b. tizimlar
bilan bog’lanishi mumkin.

Buxoro viloyatida turizm hamda mehmonxona xo’jaliginig holatini quyidagi
jadval asosida tahlil gilishimiz mumkin. (1 -jadval)

Buxoro viloyatidagi faoliyat yuritayotgan turistik tashkilotlarni ko’rib chigadigan
bo’lsak, turistik tashkilotlar ham yildan- yilga ortib bormoqgda. Shulardan ko’pi
kichik biznes sohasiga to’g’ri kelishining guvohi bo’lishimiz mumkin. 2008- yilda
jami turistik tashkilotlar 63 ta bo’lsa, mehmonxonalar soni 48 ta va shundan 46 tasi
xususiy mehmonxona hisoblanadi.
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1-jadval.Buxoro viloyatida 2008-2016 yillarda faoliyat yuritayotgan
tashkilotlar tahlili

Ko’rsatkichlar Yillar

2008 | 2009 | 2010 | 2011 | 2012 |2013 | 2014 |2016
Jami turistik 63 65 66 64 80 85 108 178
tashkilotlar

Mehmonxonalar 48 51 54 55 66 68 76 120

Shundan, xususiy 46 49 49 50 61 63 75 118
mehmonxonalar

Tur firmalar 15 14 12 14 14 17 32 58

Mehmonxonalardagi | 1891 | 2226 | 2290 | 2338 | 2573 | 2800 | 3263 |4894
Jami xonalar soni

Shundan, xususiy 1403 | 1537 | 1620 | 1649 | 1753 | 1988 | 2825 [4237
mehmonxonalarda

Manba : Buxoro viloyati statistika qo mitasidan olinga ma’lumotlar asosida

2016 — yil yilliga kelib jami turistik tashkilotlar soni 178 ta bo’lsa, ulardan 120
tasi mehmonxona va shu 120 mehmonxonadan 118 tasi xususiy mehmonxonadir. Bu
ko’rsatkich shuni anglatadiki.Buxorodagi gariyb barcha mehmonxonalar xususiy
mehmonxonalar hisoblanadi.

Buxorodagi turfirmalar haqida fikr yuritadigan bo’lsak, turfirmalar ham oxirgi 3
yil ichida o’tgan yillarga nisbatan ancha ko’paygan.Tur firmalar 2012- yildan keyin
tez ko’paya borgan. 2012- yilda turfirmalar soni 14 ta bo’lgan bo’lsa, 2013- yilda tur
firmalar 17 tani tashkil etgan. 2014- yilga kelib esa tur firmalar soni 32 taga yetgan
va 2012- yilga nisbatan 2,28 baravar oshgan. 2016 yida ular soni 58 taga yetdi,
amalda faoliyat yuritayatgan tur firmalar 32 ta. Xulosa qilib aytadigan bo’lsak,
Buxoro viloyatida turistik tashkilotlar yildan- yilga ortib bormoqda va turistik
tashkilotlar sonida kichik biznesning hissasi ortib bormogda. Buning barchasi
Buxoroning destinatsiya sifatida rivojlanishiga olib keladi.

Turli mamlakatlardan kelgan va turli sayohatlar, an’analar, fel-atvorga ega
turistlar bir-birlarini tushunishlari va birgalikda umumiy qarorga kelishlari lozim
bo’ladi. Bir mamlakat miqyosida anchayin murakkab jarayon bo’lmish
texnologiyalarni boshqgarish jarayoni bir gancha davlatlar ishbilarmonlari va
olimlarining  birgalikda ishlashi  jarayonida yuzaga keluvchi ko’pgina
giyinchiliklardan iborat. Shu sababli muvaffagiyat kafolatlanmaydi, lekin ularning
magqsadlari sinchkovlik bilan aniqlanib, kelishib olinsa, ko’p millatli izlanish va
tadqiqotlarning muvaffaqiyatli bo’lishiga imkon bor.

Global kompyuter tarmog’i er sharining istalgan burchagida tunu kun turistik
axborot olishga imkoniyat yaratadi. Internetga joylashtirilgan reklama hech nima
bilan solishtirib bo’lmaydigan samara beradi. Uni Er sharining har bir burchagida
potenstial mijozlar istagangan vaqtda ko’radi. Reklama materiallari erkin fotosuratlar,
grafika va tovush effektlari, multiplikastiya va hatto video bilan jihozlangan bo’lishi
mumkin. Internet saytiga qo’yilgan reklama bosma ko’rinishda chiqqan reklamaga
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nisbatan ancha arzon bo’ladi. Multimediya broshyuralari zudlik bilan va engil
almashtirilish imkoniyatiga ega, bu esa «yonayotgany takliflar uchun juda qulaydir.

Kelajakda O’zbekistonni iqtisodiy salohiyatini rivojlanishining asosiy
omillaridan biri - iqtisodiyotni innovatsion rivojlanish yo’liga o’tkazishdir. Bu
yo’nalishni  asosiy magsadi ishlab chigarishni texnologik darajasini va
ragobatdoshligini oshirish, innovastion mahsulotni ichki va tashqi bozorlariga
chiqishini ta’minlash, ichki bozorda import mahsulot o’rnini egallash, eksportga
moslangan igtisodiyot tizimini yaratishdir.

Hozirgi vaqtda O’zbekiston Respublikasida milliy innovatsion tizimini yaratish
nafagat ilmiy-texnik sohanining muhim vazifasi, balki milliy iqtisodiyotning
ragobatdoshligini oshirish vazifasi xamdir.

Texnologiyalar tijoratlash bu ilmiy-texnik ishlanma to’g'risidagi axborot va
bilimdan va yoki ishlanmani (texnologiyani) o’zidan tijorat amaliyotiga Kiritib foyda
(daromad) olishni ifodalaydi.

Mehmondo’stlik sanoatini o’zgartirgan texnologik yangiliklar quyidagilar:

1. Online bron tizimlari: online buyurtmalar mexmonxona sohasida keng
tarqalgan, shuningdek, ularning mashhurligini ortirish maqgsadida ko’p restoronlarda
ham qabul gilinyapti. Online bron tizimi bu- mijozlar xohlagan paytda, telefon qulay
bo’lmaganligi sababli xona yoki stol band qilishlari mumkin. Bu mijozlarga xizmat
va marketingga yangi o’lchovlar olib keladi. Ko’plab rahbarlarning hisoblashicha
online bronlashtirish xizmati yaxshi rejalashtirilgan va ko’plab talab qilinayotgan
mobil do’st veb sayti hisoblanadi. Ko’p mexmonxona va restoranlar uchun eng
muhim garor bu uchinchi tomon online bronlashtirish tizimidan foydalanish, yoki
0’z tayyorlagan tizimni rivojlantirish. Har ikkala yondashuvning ijobiy va salbiy
tomonlari bor. Shuning uchun korxonalar 0’z shaxsiy ehtiyojlariga asoslangan holda
tanlashlari kerak bo’ladi.

2. EPOS-elektron sotish nugtasi. Elektron sotish nugtasi tizimi samarali
faoliyat ko’rsatib kelmoqda, mijoz xizmatini yaxshiroq ta’minlash imkonini
beradigan yanada ko’proq mexmondo’st biznes holiga kelmoqda. Elektron sotish
nuqtasi hajm, rezervasyonlar, aksiyalar, qolaversa bir tugma tegish haqida ma’lumot
beradi. Bundan tashqari xodimlar bir jadvalda ba’zi POS ilovalar,
buyruqglr,buyurtmalar va to’lovlarni to’g’ridan to’g’ri qayta ishlashlari mumkin. Bu
ularga katta harakat beradi va mijozlar uchun qulaylik darajasini oshiradi.

3. CRM-mijozlar munosabatini boshgarish. Mijozlar munosabatlarini
boshgarish dasturi alogalar va axborot tashkilini bir joyda boshgarish imkonini
beradi. Samarali mijozlr munosbatini boshgarish, mijozlar bilan oson munosabat
qurishni ta’minlaydi. Shunungdek, muhim ma’lumotlarni osongina tuzishda barcha
xodimlar uchun qo’llanma hisoblanadi.

4. Marketing avtomatlashtirish. Marketing avtomatlashtirish moslashtirilgan e-
mailni 0’z faoliyati va shaxsiy ma’lumot asosida mijozlarga jo’natish uchun imkon
beradi. Asosiy misol avtomatik ravishda o’z tug’ilgan kunlarini mijozlar uchun
chegirma bilan e-mailda yuborish hisoblanadi.

Biroq rivojlangan marketing avtomatlashtirish dasturi ancha murakkab vazifalar
beradi. Masalan,biznesga tashrif buyurgan mijozlar uchun pochtalashtirish.
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Bu restoranlar va kichik joylar uchun ololmydigan chiqim bo’lsada, ko’plab katta
biznes mexmonxonalar uchun qgayta biznesni rivojlantirishda rag’batlantirish va
ularning istigbolini rivojlanrtirishda katta foyda bo’lishi mumkin.

5. Ijtimoiy media. Ijtimoiy media mavjudligi mexmondo’stlik sanoati, aynigsa
Facebook, restoran va mexmonxonalarni baholash uchun mashhur platforma deb
berilgan muhim ahamiyatga egadir. Umuman olganda virusli marketing g oyasi
mutaxassislar fikrini anchadan beri band etib kelganiga garamay, fagatgina,
internetning faol rivojlanishi va aynigsa, ijtimoiy tarmoglarda bu vosita tan olindi va
mashhur bo’ldi.

Korxonalar ham oddiygina ularning hammasini qo’shilishi o’rniga o’zgalarning
magqsadli auditoriyasi asosida o’zlarining ijtimoiy media platformalarini tanlashlari
mumkin.

6. Smartfonlar. Smartfonlarni oshirish mijozlarga xizmatni yaxshilash va
korxonalar mexmondo’stlgi uchun yana bir imkoniyatdir. Hilton worldurde
mexmonlarga smartfonlari orgali mijozlarga xona tanlash, xaritalar tekshirish, yoki
xarid qilish kabi qo’shmcha talablar afzalligini taklif qiladi. Yana ijobiy tomoni
inqilobiy xizmati yaqinda smartfonlar xona kalitlari sifatida faoliayat ko’rsatadi,
xavfsizlik texnologiyasidan foydalanib keng taqdim etiladi.

7.Smart texnika. Smart texnika va uy avtomatlashtirish taragiyoti mexmonxona
sanoatiga erishish uchun boshlangan va hech qanday shubhasiz kelajakda katta ta’sir
giladi. Yoritish, harorat, panjur, signallar, tv, radio va xona Xizmatlari bitta
kompyuter plansheti orgali nazorat gilinadi, yoki mexmonlar bitta ilovadan yuklab
olib 0’z qurilmalaridan kirishlari mumkin.

8. Smartfon arizasi iltimoslari. Yuqorida eslatib o’tilganidek, ba’zi, katta
Starwood Hilton va Marriottga o’xshagan mexmonxonalar, mexmonlarga
mexmonxona uylari va xizmatlarga kirish uchun o’zlarining smartfonlaridan
ishlatishga ruxsat beriladi. Uchala mexmonxonalarda, mexmonlar smartfonlarni
xonalar, ochiq uylar, eshiklar va fagat mexmonlar Kirishi mumkin bo’lgan fitness va
bayesnlar ochish uchun ishlatishadi.

9. Boshga mexmonxonalar mexmonlarga uy haroratini boshqgarish, xona
yorug’ligini boshgarish va televizor kanallarini o’zgartirishga imkoniyat berishadi.
Yaqin kelajakda texnikalar odamlar tomonidan boshgariladigan mexmonxonalarni
yaratish judayam muhim bo’lib q’olmoqda.

10. Mexmonxonalar mexmonlarga o’zlarining xonalari o’zlariga moslashtirishga
ruxsat berish orgali smart boshgarishlarni rivojlantirish. Mexmonxonalarning appllari
orqali, tahrif buyuradigan mexmonlar oldindan o0’z xonalarining harorati va
yorug’ligini o’rnata olishadi.

11. Beacon. beacon va ibeacon atamalari teng ma’noda qo’llaniladi.*ibeacon bu
apple texnik standartining ismi bo’lib u mobil appllarni signalni eshitishga va javob
gaytarishga yordam beradi. Mexmonxonadagilar beacon texnologiyasiga sekin
erihishgan ammo, ularning boshga sanoat, restoran, aeroport va muzeylardagi
muvofigiyatlari bilan beacon lar memonxona texnologiyasidan keyingi katta narsa
hisoblanadi. Smartfonlar mehmonlar va kichik elektron beacon bilan alogada
bo’lishga yordam beradi.
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Bundan tashgari ,uyali aloga vositalari orgali marketing (Mobile marketing) —
simsiz telefonlar yoki telefon turiga kiradigan uskunalar, telekommunikatsion
texnologiya va tizimlar orgali marketingni amalga oshirish ham mumkin.

Mobil marketing tovar va xizmatlarni harakatlanishini, marketing va reklama
aksiyalarini uyali telefon vositasida amalgam oshirishdir. Mobil marketingini
ishlatish quidagilarga yordam yordam beradi:

-reklama aksiyasini tashkil etish;

-sotuvni rag’batlantirish aksiyalarini o’tkazish;

-PR(omma bilan alogadorlik) aksiyalarini tashkil etish;

-savol javob yoki anketa sifatida o’tkazish;

-iste’molchilarni ma’lumotlar bilan qo’llab quvatlash;

-entertainment marketingni o’zining aksiyasida ishlatish;

-iste’molchilar hamkorini tashkil etish va h.k.

-SMS marketing —mobil marketingining keng tarqalgan ko’rinishi bo’lib,
abonentlar va reklama giluvchilar uchun juda keng qulayliklar yaratilgan.

-IVR (ovozli xizmatlar) —bu texnologiya, endigina bizning davlatga Kirib
kelmoqda. Reklama giluvchilar uchun eng mashhur keyslardan biri bo’lib, avtomatik
interactive xizmatlar ishlatiladi.

Mehmonxonalarda xizmat ko’rsatish sifatini zamonaviy ko’rinishlaridan biri
SPA xizmatlarini joriy etish sanaladi. Buxoro shahrida joylashgan “AziyaBuxara”
mehmonxonasida yaginda ayollar uchun tabiiy milliy saunalar xizmati tashkil gilindi.
Ushbu xizmat shahrimiz mehmonxonalarining birortasida ham ko’rsatilmaydi.
Buxoro shahridagi “Doston Hays” restorani esa milliy taomlarni mehmonlar
ishtirokida “master klass” uslubida tayyorlab ko’rsatadi.

Bundan tashqari Buxoro shahrida joylashgan “Grand Emir” mehmonxonasi
kommunal xarajatlarni tejash texnologiyasiga ega bo’lgan yagona mehmonxona
bo’lib, bunda dushdan keladigan suvning qayta tozalanib, hojatxonalarga ishlatish
uchun gayta sarflanishi joriy etilgan. Bu mavjud sarflangan suvdan unumli
foydalanish imkonini beradi, hamda suv ucun to’lanadigan xarajatlarni tejaydi.

Hozirgi kunda viloyatdagi mehmonxonalarda innovatsion yangiliklar kiritish
imkoniyatlari nisbatan chegaralangan. Chunki mavjud mehmonxonalar mavsumiy
daromad ko’rishadi va hajm jihatdan unchalik katta bo’lmagan mehmonxonalar
sanaladi. Shunga garamasdan, ushbu mehmonxonalar tizimida smartfon xizmatlarini
joriy etish katta xarajat talab gilmaydi. Buning uchun internetda viloyatimizda
mavjud barcha mehmonxonalar bazasini yaratib unda nomer fondi joylashgan joyi,
ko’rsatiladigan xizmat turlari, mehmonxonaga olib boruvchi yo’llar, murojaat uchun
mas’ul shaxslar telefon raqamlari kiritilishi magsadga muvofiq bo’lar edi. Shaharga
kelgan turist aeroportning o’zida ushbu ilovani maxsus kioskdan, ma’lum bir mablag’
evaziga yuklab olib, individual sayohatni uyushtirishi mumkin bo’lar edi. Bundan
tashqari xuddi shunday smart ilova orqali o’zi tanlagan mehmonxonani etib
kelgunicha smartfon orgali issitishi salgin qilib qgo/ishi yoki mehmonxona
restoranidan buyurtma berib qo’yishi mumkin. Bu ilova yoshlarbop bo’lib, viloyatga
yoshlar ogimini jalb qilishga hamda individual tarzda sayohat giluchilarni
ko’paytirish imkonini beradi.
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byxapa, Y30exkucman
TEHAEHIIUU PASBUTUSA MAJIBIX TOCTUHHAIL B BYXAPE

B Hacrosimee Bpemsi caMbIM OBICTPO Ppa3BHBAIOMIMMCS M TEPCHEKTUBHBIM
CEKTOPOM JKOHOMHUKH SBISIETCA Typu3M. OIHOM M3 COCTaBHBIX YaCTEM TypU3Ma
ABJIIETCS MHIYCTpHUsl rocrenpuuMcrtBa. [J1laBHas 3ajada rocTenpuUMCTBA — 3TO
oOCiTy’)kMBaHUE TYpPUCTOB B IIEpUOJA HX MNpeObIBaHHS BHE IOCTOSHHOTO MeECTa
KUTEIIbCTBA.

B V30ekucrane, B uactTHocT B Byxapckoil 00iacTu TOCTUHMYHAS MHAYCTPUS
pa3BUBAETCA OBICTPHIMU TEMIIAMU. DTOMY CIIOCOOCTBYET MOJEPKKA JAHHON cepsl
CO CTOpOHBI IIpaBUTENbCTBA PecriyOnuku. B Hacrosiiee BpeMs IPUHAT psAJl 3aKOHOB,
a TaKk)Ke roCyJapCTBEHHBIX CTaHIApTOB, PETYIUPYIOLIUX MIPABOBYIO U HOPMATUBHYIO
0azy.

OCHOBHYIO JIOJIFO PbIHKAa TOCTUHUYHBIX YCIYr ByXapel mpencTaBiiiOT Majible
roctuHulbl. B coorBercTBUM ¢ l'ocynapcTBEHHbIM cTaHaapToM PecnyOnuku
V36ekucran O’zDSt 3220 2017 «Typuctudeckue ycmyru. CpeacTBa pa3MeIeHHUs.
OO6mue TpeOOBaHMS» B 3aBUCMMOCTH OT HOMEpPHOTO (POHAA CPEACTBA pPa3MEIICHUS
MO/APA3IEISAIOT Ha:

e bomnbmue (cBoime 200 HOMepOB);
o Cpennue (ot 51 10200 HOMEPOB);
e Marsie (ot 16 1o 50 HOMEpOB);

e U munM (10 15 HOMEPOB).

B nacrosmee Bpems B byxape neiictByet 6omnee 120 roctunuir Ha 4000 xoitko-
MecT. B ocHoBHOM Bce roctunuiel (90%) moamanarT Moj KaTErOpUI0 MUHU H
MaJIbIX CPEJICTB pa3MelleHust, 9% rOCTUHHUIL 3TO CPETHUE.

W3 MUpOBOTO OMBITa Pa3BUTHA TOCTUHUYHOW UHIYCTPUH U3BECTHO, YTO MaJlble
TOCTUHUIIBI ~ JIerT4ye  aJanTUPYIOTCSs K KaXJIOMy  KIHEHTY, UMEIOT
NepCcOHU(UIMPOBAHHBIE YCIYT'H, YTO HE HWCKIIOYAaeT TPUBHECEHUSI B OBIT
HallMOHAIBHOTO Kojoputa. Kpome 3Toro, 1ieHbl B JaHHBIX TOCTUHUIAX JEIIeBIIE, 3a
CYeT TMOKON CUCTEMBI CKUIOK.

[IpeumyliiecTBaMu JTaHHBIX TOCTUHHUIL SIBJII€TCS JOCTYIHAs II€HA, HAJIWYUE
XOpOILIETO PEMOHTA, TaK KaK X035€Ba CTapalOTCsl CIEIUTh 32 COCTOSTHUEM TOCTUHULIBI,
a TaK»Ke CIOKOMHAas JoMalHss1 00CTaHOBKaA.

OtcyTcTBHE pa3BUTOW HHPPACTPYKTYpbl — OJIMH M3 HEAOCTAaTKOB MajbIX
roctuHuil. B OONbIIUX OTENsSIX MOXKHO HAWTH HECKOIBKO PECTOpPAHOB, 0apoB,
CAJIOHOB KpacoTbl M THA. Manble TOCTUHULIBI 4Yalle BCEro OrpPaHUYHUBAIOTCS
pectopanoM win 6apoM. Kpome 3Toro TpyaHOCTH BO3HUKAIOT B KaJpoBOu cdepe.
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OOBIYHO TIEPCOHANT TOCTHHHIIBI OTPAHMYMBACTCS HECKOJIBKUMH 4EIOBEK. B
OOJIBIIMHCTBE CITy4YaeB, B OyXapCKOM TOCTUHUYHOM OW3HEce, BIajesiel] TOCTHHUIIbI
BBIMIOJIHSIET POJIb JTUPEKTOpA, MEHEIKepa M Mapkerosiora. BceieacTtBue udero He
BCErJa XBaTaeT YMEHUM W HABBIKOB 10 MNPOABUKEHHUIO, peKiamMe U paboTe ¢
IEPCOHAJIOM.

[Ipumeuatenen onbIT paboThl roctuHMibl «CusaByur». HWceropus naHHoM
TOCTUHHMIBI HaunHaeTcs ¢ 1998, korma KoJIMYECTBO HOMEPOB COCTAaBIIsLIO Bcero 4
KOMHATHI. brarogaps ycepaHoi pabore, rjpaMOTHOMY TOJIXOTy KaK B XO3SIHCTBEHHOM
9JacTH, TIOJUTUKE TIEHOOOpa30BaHUs, TaKk M B MOAOOPE W MOTHBAIUU MEPCOHANA, HA
JaHHBIA MOMEHT TocTUHHUIIA pacnonaraeT 30 kompopTadbeTbHBIMU HOMEPAMHU.

K coxaneHuto, OpHUCYTCTBYIOT TOCTHUHHUIIbI, T[Ji€ BJAJACNbIBI HE HMEIOT
MPEJCTaBIICHHUS] HU O MApPKETUHIEe, HA O KaUYe€CTBE MPEAOCTABISIEMBIX YCIYT.

Koneuno e  TpeOoBaTb  OT  pPYKOBOACTBA  MajlbIX  T'OCTUHUIL
«MHOTOTPOMUIBEHOCTIY HEBO3MOXKHO. BBIX0/IOM SIBISIIOTCA 00s13aTEIbHBIE TPEHUHTU
U CTOXHUPOBKH. A TakXke, Ha Hall B3IJSN], HEOOXOAMMO OOBEIUHEHUE MAJIbIX
TOCTUHUIl B AacCOLMAllMA C LEJIbI0 IMPOBEICHUS MAapKETUHIOBBIX HCCIIEIOBaHUI
PBIHKA, PEKIIAMHON MOJIUTUKHU.

Toxirov J.R.

“Turizm” kafedrasi o’qituvchisi,

Buxoro davlat universiteti

O’ZBEKISTONDA TURIZM SOHASINING HOLATI VA RIVOJLANTIRISH
TENDENSIYALARI

Turizm kamxarajat va eng serdaromad soha sifatida iqtisodiyotning eng yetakchi
tarmog’i hisoblanadi. Shuning uchun har bir davlat turizmni rivojlantirishga katta
e’tibor qaratadi. Bugungi kunda turizm rivojlangan davlatlarda mazkur sohaning
YalM (yalpi ichki mahsulot) dagi ulushi 10-20 foiz, hatto ba’zi mamlakat (San-
Marino, Vatikan va boshga) lar 50-60 foizdan ham yugori bo’Imoqda.
Mamlakatimizda esa turizmning YalMdagi ulushi 2 foizdan ortig bolib, ichki
imkoniyatlardan samarali foydalanilsa, bu ko'rsatkichni 10 foizga yetkazish
mumkin.®

Milliy igtisodiyotni va turizm sohasi faoliyatini rivojlashtirishni muvaffagiyatli
boshqgarish, jamiyatda yuz beruvchi har xil jarayonlarni tartibga solish uchun barcha
boshqaruv sub’ektlari 0‘z qo‘ygan magsadlarini belgilab olish kerak va magsadga
erishishni ta’minlaydigan ilmiy asoslangan tadbirlarni tayyorlash zarur. Ushbu
go‘yilgan muammolarni hal qilish rejalashtirish jarayonida hal etiladi.

1-jadval
Davlat bojxona qo’mitasining ma’lumotlariga ko‘ra 2016 yilda
O‘zbekiston Respublikasiga shaxslar quyidagimagsadlarda kirib kelgan®.

Ne Magsadi Soni (ming) % da
1 | Xizmat yuzasidan 150,6 2,0
2 | O’qish 6,3 0,1

5 Turizm Uzbekistan gazetasi No2 (02) 3 mart. 2017 yil.) 1-bet.
5 https://stat.uz ma’lumotlari.
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3 | Ishlash 53,1 0,7
4 | Sayohat qgilish 175,7 2,4
5 | Qarindoshlarini yo‘qlash uchun 1661,6 22,6
6 | Davolanish 27,3 0,4
7 | Doimiy yashash joyiga 5255,3 71,5
8 | Tijorat maqgsadida 17,2 0,2

Jadvaldan ko‘rinib turibdiki sayohat qilish magsadida atigi 2,4% shaxs tashrif
buyurgan. Ushbu raqamlarni ko’paytirish yangi turistik korxonalarni tashkil qilish
bilan bog‘liq.

Bu borada joriy yilning 5-dekabrda Prezidentimizning “Chorvoq” erkin turistik
zonasini tashkil etish to‘g‘risidagi PF-5273 sonli farmonni imzolashlari, hududlarda
turizm sohani jadal rivojlanishiga asos bo‘lib xizmat qgiladi.

Bugungi kunda Toshkent viloyatida mahalliy va xorijiy turistlarga xizmat
ko‘rsatuvchi jami 120 ta korxona faoliyat ko‘rsatmoqda: ulardan 15 tasi turistik
operatorlar, kuniga 2440 ta turistga xizmat ko‘rsatish imkoniyatiga ega bo‘lgan 45 ta
mehmonxona, 71 ta sanatoriy va dam olish maskanlari. Turizm xizmatlari
eksportning jami 44,6 million AQSh dollarini tashkil etadi, bu esa o’sishning 109,2
foizini tashkil giladi’.

Shuningdek turistlik xizmatlarni ko‘rsatish yangi ishchi o‘rinlarini tashkil qilish
demakdir. Ikkinchi tomondan turizm boshka sohalardan farqli o‘laroq tevarak atrofga
sezilarli zarar yetkazmaydi. Turizmiing rivojlanishi boshga sohalarning (yengil va
ozik-ovkat sanoati, kishlok xo‘jaligi) rivojlaniga ham ijobiy ta’sir ko‘rsatadi va
igtisodiyotni rejalashtirishda muhim rol o‘ynaydi. Tabiiyki bunday rejalarni tuzishda
investitsion dasturlarni moliyalashtirish nazarda tutiladi.

Fikrimizning isboti sifatida quyidagi ma’lumotlarni keltirib o‘tishni ma’qul dep
topdik. Eng yirik yuqori daromadli va eng dinamik tarmogqlardan biri bo‘lmish,
daromadliligi bo‘yicha fagat neft gazib olish va gayta ishlashdan keyin turadigan
turizm, Butunjahon turistlik tashkilotining (BTT) taxliliga ko‘ra sayyoramiz ishlab
chiqgarish-servis bozorining 10 % ini ta’minlaydi. Dunyo ichki milliy mahsulotining
6%, jahondagi investitsiyalarning 7%, dunyo iste’mol harajatlarining 11 %, butun
solig tushumlarining 5-6%, har 16 - ishchi o‘rni mana shu mehmondo‘stlik sohasiga
to‘g‘ri keladi. Keltirilgan ragamlar turizm sohasi faoliyat ko‘rsatishning bevosita
samarasini tavsiflaydi®.

Asosiy kapitalga investitsiyalarning o zlashtirilgan hajmi bo’yicha hudular
kesimida Toshkent shahri hamon yetakchilik gilmogda. Ushbu hududda jami asosiy
kapitalga investitsiyalarning 22 %i o zlashtirildi. Shuningdek Buxoro viloyatida
0 tgan yilning mos davriga nisbatan tushish kuzatilgan bolsada, investitsiyalar hajmi
bo'yicha Respublikadagi ulushi Toshkent shahridan keyingi o'rinda 15 % ni tashkil
etmoqda. Qashgadaryo va Navoiy viloyatlarida ushbu ko rsatkich mos ravishda 12 va

" O‘zbekiston Respublikasi Prezidentining «Chorvogy» erkin turistik zonasini tashkil etish to‘g‘risidangi farmoniga
sharh.-T.: “Xalq so'zi” gazetasi, 2017 yil 6 dekabr, Ne 245 (6939)

8 Tuxliyev LS., Qudratov G*.X., Pardayev M.Q.. Turizmni rejalashtirish. Darslik. «Iqtisodiyot
moliya» nashriyoti. Toshkent. 2010. 4-bet.

71



11 %ni tashkil etdi. Sirdaryo, Xorazm hamda Jizzax viloyatlarida investitsiyalar eng
kam o zlashtirildi, har birining Respublikadagi ulushi 2 %ni tashkil etdi.

O’zbekiston Respubliksi davlat statistika qo’mitasining 2018 yil yanvar-mart
oylarida hududlar kesimida asosiy kapitalga investitsiyalar.®

1-diagramma
Respublikadagi ulushi: Qoraqalpog'iston
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Xulosa qilib aytganda, turizm sohasida investitsiyalarni jalb qgilish sof igtisodiy
samara bilan birga, bu soha inson hayotiy kuchining qayta tiklanishi va o‘z bo‘sh
vaqtidan oqilona foydalanishini ta’minlaydi. Ilmiy-texnik taraqgiyot bir tomondan
jismoniy charchashning kamayishiga olib kelgan bo‘lsa, ikkinchi tomondan asabiy
zo‘rigishlarga olib kelmogda. Shu munosabat bilan dam olishni rejalashtirish va
tashkillashtirishning roli oshib bormogda.

Xorijiy mutaxassislar O‘zbekiston Respublikasini uning nodir tabiiy resurslari
va tarixiy-madaniy merosi tufayli turistlik jihatdan istigboli porlog malakatlar
jumlasiga kiritadilar.

O‘zbekistonning milliy-madaniy tiklanishi sharoitida ichki turizmning roli
tobora ortib bormoqgda. Shuning uchun O°‘zbekiston turistlik kompaniyalarining
rejalarida uning ijtimotiy, iqtisodiy va bilish funksiyalarini har tomonlama qo‘llab-
quvvatlash nazarda tutilgan, chunki bozor munosabatlariga o‘tishda aynan ularga
katta zarar yetadi. Hozirgi kunda sayohat gilmoqchi bo‘lganlarning ko‘pchiligi
tarixiy-bilish va davolanish, sog‘ligni tiklash marshrutlarini kam tanlaydilar, ular
ko‘proq savdo qilish va foyda olish uchun chet elga borishni ma’qul ko‘radilar.

% https://stat.uz ma’lumotlari.
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Foydalanilgan adabiyotlar ro yxati
1. Ofzbekiston Respublikasi Prezidentining «Chorvoq» erkin turistik zonasini
tashkil etish to‘g‘risida»gi farmoni 2017 yil 5 dekabr PF-5273 son.
2. Tuxliyev 1.S., Qudratov G*.X., Pardayev M.Q.. Turizmni rejalashtirish. Darslik.
«Igtisodiyot moliya» nashriyoti. Toshkent. 2010 yil.
3. Turizm Uzbekistan gazetasi No2 (02) 3 mart. 2017 yil.)
4. https://stat.uz — Rasmiy sayti.

Sobirova Z.R., lecturer,
Bukhara State University
MUSEUM AS A TOOL FOR THE DEVELOPMENT OF THE CITY

When it comes to museums, we imagine the Hermitage, the Louvre, Tate
Modern and a couple of dozens of large museums. They have huge opportunities,
large staff and, of course, are the most important social, touristic, infrastructural or
even political institutions. The contribution of these museums to urban and world life
Is priceless, as is the experience they give us for work. [1] However, there are still
tens of thousands of small regional museums, whose role, albeit on a smaller scale, is
important for their cities.

A little over a year ago | began to study the work of the museums of
Uzbekistan, and, most importantly, the life of a small but very important from various
viewpoints of the House-Museum of our ancestor F. Khodjaev in the city of Bukhara
with a population of 285 thousand people. Despite the scale of the personality, the
impressive volume of unique exhibits and the role of the museum in the life of the
city, the problems facing the museum are more of a domestic nature than cultural.
What is banal for the "monsters" of the museum business is the main thing here.

| do not know, whether a knowledge and experience in other professions
helped me in understanding of problems and prospects of local museums, but as a
result of thoughts about the future of the House-museum there were calculations,
universal for the majority of small museums. Because of the understandable situation.
Moreover, the museum life does not involve millions, does not require large
investments. [2]

The museum is an important part of any city space. The task of the museum -
not to store in dusty cabinets exhibits, and by any means to scroll through the
maximum number of people.

Firstly, it is, a tourist factor: museums among possible leisure facilities occupy
an important place.

Secondly, cultural and social: understandable employment of the population.

Thirdly, professional: museums, in any case, attract cultural people.

| started my journey through museums from the obvious way — from the
Internet. [3] It would seem, such ordinary for the city dweller thing as Wi-Fi becomes
actual outside of large agglomerations. Popular options for small cities are cafes. So
why this place cannot be a museum? For someone who came intentionally, it will be
a pleasant surprise, for someone the motivation to go. In addition, no matter that the
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man came for Wi-Fi. Next time he will come to see. Yes, even if he sits like that. The
museum and the walls help.

Taking pictures is obligatory. You go to a museum, you like something. The
view from the window. Even with friends for a memory. Nevertheless, it is scary to
get a phone, someone runs and shouts that it is forbidden to shoot. Today, when
everyone has smartphone in the pocket, which is the main tool of communication
with the outside world, and the main camera, our task is to stimulate the guests of the
museum to take photos. This is free advertising. This is an important point of
promotion.

The exit through the souvenir shop as a phenomenon is not only an element of
entertainment, but also a point of income. As for the big museums, it is possible to
get out of it only through the shop, which is the only way going out. This should be
correct for small establishments too. Cynically, at the point of leaving the museum
the visitor should have the opportunity to spend money. In addition, it often happens
that even tourists cannot buy the notorious magnet on the refrigerator. The museum
should be not only a point of distribution of any thematic products, but also its
customer. Even in the small scale of handicrafts, it has an economic effect both for
the museum and for the local population. [4]

Museum - as a platform for events. Once again | remind you that the main
task is to drag a visitor to the museum. Bukhara's example of recent days: The
birthday of the radio station "Istiklol" was held in the Art Museum Kamoliddin
Behzod. Where, to my shame, | have not been before. | came, in fact, to party. Next
time | am going to study the content carefully. Museums should hold events and earn
money. Of course, without shocking the audience... The rest is only for the benefit of
both society and me.

The development prospects of the museum, the increase of population
coverage and the throughput of tourist capacity are not only the growth of the
museum itself, but also the impact on the whole area. [5] Despite the important role
of museums in the tourism program, the issue of eating arises quickly, since whatever
the interesting content, the person wants to drink and eat. If this option cannot be
provided by the museum, which can be one of the sources of income, at least it
stimulates the surrounding business to develop the appropriate infrastructure. If there
are people around the museums, there will be restaurants and shops.

For restaurants and shops there will be demand for hotels, demand for
souvenirs, demand for tourism, and growth of popularity of the city. The local
museum can be a brand of the region, as are numerous American museums like the
Zippo Museum. Today, small museums can become a tool for the development of the
city, its cultural environment, because the fate of today's museum is being a creative
and entertaining center, and not a dusty repository of exhibits.
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Mypamoesa I'.C., Mup3zoeea H.3
Byxopo w., Y36exucmon
TYPUCTHUK PECYPCJIAP ) KOMJIAIIYBUHHUHI TEOI' PA®UK
XYCYCUATJTAPHU

MabinyMkn, reorpadgusi Hr Kaaumrua ¢annapaad Oupu cudaruga OyTyH ep
mapu, YHUHT KUCMJIApH, KypYKJIUKIAp, OKeaH Ba JCHTH3Jap, YJIapHUHT TaOuaTH,
TaOuMii OOMIIMKIApH, aXOJUCH, XY KAIMTH XaKuja KYmiad OWauMIIapHU TYILIaras.
V30K BakT MoOaliHuJa TYIUIaHTaH Teorpaguk OWIMMIIAp WHCOHJIAP TOMOHHJIAH
TabuaT Ba YHUHTI OoiimkiapugaH (oifalaHuIll MUMKOHHUSTIApUHU 04ub Oepaiu.
WNHconnap ydyH siHTH epiap, Tabuuit 6oinukiap kamd >Tiiau.|[ 1]

Pecypc - cy3u ¢paniyzua Oynub “smam  Bocutacu”’ JIeTaH MabHOHU
ownnupanu. Tabuuit >kucmiiap Ba Kummmiap ¢oiganaHagurad HEpPrus Typiapu
pecypciap nevwnanu. JKyminanad, TYpUCTHK pecypciap Ba YJIapHUHT Teorpadux
KUXATIAPUTa TYXTaTaAMU3.

Typuctuk pecypc Muumid OoWnMk xucobOsaHagu. JIekuH, ynapaaH anoxuaa
MYXHUM axaMUsITra srajapu Xajikapo MUKECAaru 00ObEeKTIIap Ba dCAAUIUKIApTra Kupaiau.
TypusMHHUHT Makcaaura kKapad Tabuuii pecypciiapHu OWp HedTa TypJiapra OYiuii
MyMKUH. MyXUM TYpUCTHK pecypciapra HOEO CUFMMIIM WHIIOOTIAp - 3Xpomiiap,
Makbapanap, xaWkamiap, uOoJaTXoHANIAp, MEBMOPUMIIUK AaHXKOMJIApH, MapKiap,
My3el KOJUISKIUSIIapU Xam/ia 3aMOHABHM HMHINOOTIAPHUHT KYT KaBaTiu OWHOIApU
Ba OOIITKA KaTTa TUAPOTEXHUK WHITOOTIIAp KUpaIn.[4]

Mabnaymkn, BMTraunar 1972 finnga kabya KuiaraH KOHBEHITUACHIA XJIKIAPHUHT
HOAMP MaJaHui EAropJIMKIapUHU aBaiinad acpaiira KeJIUIIWIraH. XO03Uprd KyHJa
nyné 6yrinya 500 maH opTUK MajgaHui ENrOpIaUKIap pyWxaTra ojiMHraH 0ynuo, yiap
y3ura XOoC TakKpopJlaHMac TapuXuUi-MaJaHud  aHcamOiIap, MEbMOPYIINK
Earopaukiapy, TaOWUi KYypUKXOHajdap Ba OOIIKAa TYPUCTUK axaMUITra MOJIMK
00OBEKTIIApHU KaMpal OJraH.

Macanan, ®@pannus muMonuaa sxoinamrad Mont CaHt - Mumen tabuuit
TYPUCTHK pecypcuia akjl OoBap KWJIMac aapaxaaard (CyB carxu OWiIaH axpanuo
TYpyBUM) JEHIM3HMHI KYTapUJIMIIM Ba MACAHMIIM XOJMCACH MaBxkKyld. LKu,
Xuroiigaru HupUK pAapénapiaH OUPUHMHI JENITacd KyHUTra HKKA MapTa CyB
KYTapUJMIIKa JIEHTM3AaH JAapEHUHT OKMMUIa Kaplld KyIpaTid TYJIKAH lo3ara
kenaau. by axxoiu6 xonat xap kyHu Uenr- xy - ¢ga gapécuna 6ynmubd yramu. TynkuH
Oamangmuru 7 M., Te3nuru coatura 27 kM. byHman Tabumii xomar  (TYJIKUH
Oamanguru 14 m.) AMazoHka napécua XaMm Ky3aTHIa Iu.

Nunonesusnarn banm oponmaa Typuctiaap y4yH K03ubajop TaOuuil pecypc
"OeTakpop Ky€mr OoTumm" XucoOMaHamu. AHWK aWTHII MyMKUHKH, OyHAall Kyé&rn
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OooTumm OOmIKa KYIIHKA OpoJia XaM, SbHU YHIOy KEHIJIMKIA >KoWjamraH OoIlKa
OKeaHJIapJlard opoJjiapja xXaM Ky3aTwiaaiau. Typuctiap 3HT YMPOWIM KyH OOTHII
MaH3apacu 1e0 WIIOHMIIANM Ba ymIOy MaH3apaHU TaMolla KWIMII Y4yH EpHHUHT
YHnaH Oup KUCMHMHHM Oocu0® yrumaau. Ymoy TYpUCTHK MaxCyJOTHH XapakaTra
KEATUPUII YUYH XaJJIaH TAlIKapu Kyn MaOnar axpatuirad. KoiHUHT ¥3uaa sca 3HT
IOKOPH Jlapakajiaru CEpBUC TAlIKWI KWIWHIaH.

ANTHO yTHII KEepakku, TypucTiap Hadakar uOOJaTXOHajap, 3Xpomiiap Ba
WHCOH TaMOHMJIAH SIpaTUJITaH OOIIKa KaJUMHUIl MHIIOOTIAPHHU, OAdKU €p FO3WHUHT
Typiu XyOyIJapuaard 3aMOHaBHH IOTYKJIapHH XaM - aBTOMOOWJI 3aBOJJIapUHHUHT
HUFyB KOHBeWepiapu, TypHCTJIAap TOMOHUJAH Xailpar OwuiaH KaOysl KWJIMHAJWTaH
konbaca 3aBojsiapd, NHMBO HWIUIA0 YWMKAPUIN Ba MIaxTajap, THUAPOTEXHUK
KypWwIMaJIapHU Oa)KOHY Iui KypHuO Ketumaau.|3 |

Ep Taru maxrta Ba TOF Ka3yB MIUIAPUHU Ky3aTyBUM TYPUCTIAp TYPYXH XaM
MaBxkyl. Macanan, 6apua Typuctinap JKanyouii Adpuka Pecnybnukacugaru oamoc
KOHJIApH, OJTHH IIaXTaJlapuHU Kenud Kypuiuaau. bab3u maxranapaaH 3KCKypLUOH
Makcajuiapaa sMac, 0ajaky e€p Taruaa Tabuat TOMOHUAH sIpaTWIIraH y3ura Xxoc MUKpO
UKJIUMJA JaBOJaHUII Makcaaujaa (oigananuwnanu. Macanad, Aan TOFUJIArd OJTHH
pyJa 3CKU maxracuaa (FOKOpU XapopaT Ba HAMIIMKJIA pajioH MHTAJISLHUACU) TaKIUd
KWIAHAIN.

TypusM Ba SKCKYpCUSHUHI KEHI TapKajlraH TypjapugaH Oupu fropiapra
tampud 0ynmuo, gakar I'perusga Typuctiap TaMolla KWW MyMKUH Oyiran 3500
JlaH OPTHUK FOpJap Ba YHAAH XaM KYIPOK TOMOLIA KUJIMHMANUIUTaH FOpiap MaBxXy.l.
XKyna ynkan ropnap Mekcuka, AKIL, XKXanyouit Adpuka Pecnyonukacu, Poccust Ba
OolIKa MamJjakarjapjJa >KOWJaIlraH, YJIapHUHI KaTTa KUCMHUTra XaB(CHU3IMKHU
TabMHHJIAI MakKcaJuaa OCOH OYJraH 3ajuiapra KUCKa Myaaativ tampudiap Ounax
yerapaianuiaad. CoopTyu TypucTIap Y30KpOK Ba UYKYyppOKKa TyLIaAuiap, JEKUH
OYHUHI y4YyH TErMLUIM Taléprapiuk, KypoJUIaHMII Ba TYpUCTHK TYypyX Ky3aTyBHU
OYIUIIN KEpaK.

AKBaTopusiiap - MyXUM TYPHUCTHK pecypciapiaH xucoobnananu. ynéma 50
MJIH CYB OCTHM TYpU3MH HWIIKHOO3Iapu Macka OwiaH yHYa KaTta Oyiamarad
YyKypJMKjiapia Ba akBajaHr Owinan 70 M.raya OyiraH 4yKypJuKIa Cy3HILAIH.
bynnait caprysamriap “mkuOo3Iapy y9yH CYB OCTH TyHECHMHHU YPraHHII XaKUKHIMA
opoMm xucobmanagu. Macanan, Ku3un neHru3 CyB OCTHIA CY3HII YYyH YEKCHU3
MMKOHHUSITIIapTa 3ra Ba KypopTra KeiraHjap y4yH KYHTUJI OYMIIUHHUHT 3HT MYXHUM
Typiapuaad Oupu XUCOOIaHA IH.

CyB ocTH Xa3uHajJapuHW, KaIUMHUN EATOPIMKIAD Ba YYKKAH KEMaJapHU
KUIUPUII Ba TaMolla KWJUII TYPU3MHHHI SHT Myxum Typumup. ['perus, Kump,
Wranus, Typkus Ba SJ’pTa ep AeHru3uaard OOIIKa MamilakaTiap Y3UHUHT CYB OCTH
Xa3uHaIapuIaH YHyMiu (oananumaiy.|2 ]

UykkaH KeMaJlapHU TaMoOlla KWIMII - 3HI MAlIXyp capry3amiT TypJapuaaH
oupu. ®un kypdazuna BukuHTIap (8- acp oxupu Ba 11- acp ypramapuma EBpoma
MaMJIaKaTJIapura JeHru3 Myau OpKajiu CaBlo - COTUK YYyH OOpraH, KapOKUMJIMK Ba
OOCKMHYWIMK IOpUILIApU KWJITaH CKaHAMHABIap) Ba IIBEA - pyc ypyluulapu
JaBpUaH UKKHMHYM KaXO0H YPYILIN AaBpurada 0ynaran Typau Bakuuiapra xoc 5000 ra
SAKUH CyB OCTH OObekTnapu aHukjianrad. Kpect 6ypuu atpodunaru Bubopr paiionu
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anoxuaa KA3WKUIINTa 3ra. Y epaa Oup BaKTHUHT y3uja Kypamijga Xaunok oynaran 150
JlaH OpPTHUK IIBea Kemaiapu tonuirad. CyB XapopaTu COBYKJIUTH Tydailim kemasap
AXIIM cakjiaHraH. OUH KYITUFU CyBuJa (apXWB MabIyMOTJIapura Kaparaspja)
oupunun ¢un aBnmuécu - aBnué [enpux €rtudbmu. Y 1720 - dnam KeNTUpWIraH Ba
n00JaTXOHAHUHT OOIIKA Xa3WHaJlapu OujaH Oupra cyBra OyTyHJIMTAYa TYITUPUIITaH.
Tapuxuii Kuitmatra sra Oynran myHra yxmam oObekTiap Jlamora kymu (Poccus)
CyBUJa TomwiraH. by Xyaynnapaa cyB Tarura TYIIMIUIQPHU TAIIKWI KUJTYBUU
Maxcyc TYPUCTHK pupmManap (Haonusar Kypcaraiu.

Kaiin sty x0u3ku, TYPUCTHK OOBEKTIIAp Y3UHUHT TAPUXUNA KETUO YMKHUIIH,
reorpaduK >KOWIANTyBH, TaOWHMI MIAPOUT TabCHpWIA Fo3ara Kemaah. TypUCTHK
pecypciap OyincaruHa Typusm amanra omanu. [llyHnail sxaH TypUCTHK pecypciap
reorpadusICUHUA KCHTaUTUPHUII XaM/la yJIapHHU acpalTuMu3 JIO3UM.
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Towoe X. M., yxkumyeuu,
byxopo oasnam ynueepcumemu
MEXMOHXOHAJIAPJIA XU3MATJIAP XUJIMA-XWJIJINT'U
MYBAODAKUSAT 'APOBU

MamiiakaTuMHU3 MKTUCOAUETUIA SIHTH CcypaTiap OwiaH pHUBOXIaHAETraH
TYpU3M cOXacu OyryHTHM KyHJa Y3MHMHT KEHI Ba ajTepHaTH MyHocabaTiapra
acocllaHMIITra  YTadnTh  JIeCak MeHuMMuya MyOonara  Oynamaiiau. AHKyMaH
myOanapunan Oupu OYiAraH MEXMOHIOPYWIMKIATM WHHOBaLMsUIAp OYFUHU XaMm
CY3UMU3ZHUHT SKKOJ UCOOTHAMDP.
byryuru kyHna Kypuia€tran Oup-OMpuUIaH YUPOWIIH, XallaMJo0p, Y€l JIHUKUIAH
KOJUIIIMAIUraH MEXMOHXOHAJAPHUHT aKCAPUATHA TallKd KYPUHUIIHM >KUXATAaH
MWIUTHAIUTUMAZHA  cakyiabd Koyla ojraH.MaHa 11y MWUIMIJIMK Ba MUJUIAH
XyCycCHUsTIap, MEXMOHXOHAJIAp XU3MAaTIapUra XxaM KUpuO OOpHIIN XOPUAKIMKIApP Ba
pecnyOnukaMu3 caiéxrapura mKoOui TabCUpP KypcaTta oJ1aid, Xamaa My3Kyp KO Ba
XYyl MEXMOHXOHACH XaKW/Ja WIKK TaacCypoTJiap IIaKIJIaHaH.

MexMOHXOHATapUMU3HHUHT U1 (a0 IUATHIA, XU3MAT KYypCcaTHIIl TapMOKJIapuaa
XOPWKIIMKIIAp YUYyH OUp KaHya KWJIMHUIIK 3apyp OYiraH >Kuxarjap XamM MaBXKy.l
O0ynn0 yHU acTa CeKUHJIUK OmiaH Oaptapad »Tuin Makcaara myBobuxaup. Kymiiagan
XOPWXKHUM  (PyKOpOJIApHUHT JAesipiau Oapuacura Xyjaa 3apyp OYyiran 5SHr OJauid
xucobsanran 30-40 cy3man umbopar Oynran y30ekua JyFaTiiapHU, KakWcu TUIIIa
ranupca yia TUJTHUHT Y30eK4ya-TETHIIN TUJ JJIEKTPOH JacTypu sipatud Oepuica
CalléXHUHT sHAa OWp WMKOHUATU omraH xucoOmanamu.Kaiicm cyzmapra sxTuéx
CE3UIINHU aca cYypoBHOMa YTKa3u0 oeMaoI aHHUKJaca
Oynagu.MexMOHXOHamapuMHu3la KyliuM4ya SHA MWUIMA ~ aHbaHAJTIAPUMU3HH
udomanoBud MagaHuil TaaOupiap, YHWUHIAp, Typau Xuid Oemyn Tyrapakiap,
KYHTHJI04ap MycoOakaiap, MUJUIMA pakC Ba KymHKIap €xya Oupop Oup (Te3ma
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scalaiuTaH ) XyHapMaHTYWINK OyromiIapu MycoOakamapu VYTKa3uIlra HWMKOH
Oepajural TyrapakjiapHU TAIIKWI 3THIIcAa Oy Xonatiap caiiéxjapra y3radya KyBOHY Ba
HIOJJIMK yJIAITUIINTa HIIOHAMU3 Ba Oy Qoiinanan xoiau Oyiamaiiam.

MexMOHXOHaNapUMU3Jark MWUIMWINK TYFPUCHAA Cy3 KETraHjaa yiap
XOHAJIAPUHUHT KUX03JIaHUIIUTA ajJoxuaa ypry Oepu 3apyp.bus xap Oup xoHa, xap
OUp KMX03 YUYyH MAChYJUIMTUMU3HU XUC KWIUO IIApOUT spaTUIIMMU3 Kepak.byHna
aXIo/UTapuMu3iad  Ou3raya eTud KelraH XyHapMaHAUYWIUK JypJAoHaiapu
JeBOpJIapTra YW3WIAIUTaH TyJI HakKnuiapu, ypd-omatiapumMu3 udoaagaHaIUTraH Ba
XaJIKAMU3HHUHT fIIall Tap3d KypcaTWiraH pacmiapiaH yHymiau ¢GoiganaHUIIIMU3,
TypJd JaBpjap akc JTraH JEBOPUH cypaTiiap Ba OOIIKAIAPHUHT Y3 YpHUAA
WIUIATUINIIN BaTaHUMU3ZHUHT CaEXJIMKIArd MyXUM WHHOBalMsUIapUIaH Jies aiiTa
ojlamMu3. MeXMOHXOHaJla TypJId XWU3MATJIAPHUHT KOPUM STWIMIIKA TETHUIILIM IIaxap
€ku Xyayaaa cailéx Oynu0 TypraH KUMHUHTAMD (PUKPUHU Y3rapTHUPUILHU, YHH KEepak
Oyica siHa KalTa KeJMIIUraya TaacCypoT KOJIUPUWINIIIUHA KY3/1a TYTHIIHA KEpaK

Mucon yuyyH OBKATJIaHMII JKapa€HUla SIHCU4Ya YyCyJ, OBKAaTHU TaxTa
KOLIUKJIap/Aa eHUITHY Takind Kuidi, 0y Xam KUIIWaa y3radya XUCHU YUFOTaau, EKU
OynmMaca MEXMOHXOHa XOHACMHUHI Oup Oypuarujga XalKUMH3 — IIaxapy-
KUIIJTOKJIapua Tapuxja Kyn ¢oianaHuiIraH apaBaHUHI KAYUK HYCXAacHHH sicab
KyHuIl €KUM KUYKMHAarmHa Oemmk4va sicad Kyuumi, OynapHUHT Oapyacu MUJUIANA
AHKOMJIADUMU3HHA JCJAH YUKApMaraHJIWTdMu3, OW3 Y4YyH KaJApiau SKaHJIUTUHU
udoaanad Typaiu.
buz mexmoHxoHa GaoMUATHHM WIYHAAW TalIKWI HJTUIIMMHU3 KEPakKu OyHaa
MWIUTUAJIMK Ba 3aMOHABUMJIMK MEXMOHXOHAaHMHI xap Oup Oypuarm xap Oup
AJIEeMEHTH 1A ¥3apo YUFYH X0J1/1a CalKaliaHuO caléxHu y3ura »)ajad Kujia OJICHH.

MexMOoHXOHaTapUMHU3/la TMCUXOJOTUSI XU3MATUHUHT TAlIKWJ STUJIUIIN XaM
aitnun  mynnaoaup.UyHku cailéxjiap opacuga Typiud KacO »srajapu Typiad €Il
KUIIAJIApU OYNMuIM TaOWui X0y yJapHH MabiyM MabHOAA OUp Typyx OViub
MIAKJUTAHUIIN, Y3ap0o AYCTIUK PYXWHU IIAKIUIAHTUPA OJUII YYYH KHIIHM SXITUTHHA
TICUXOJIOT OYJIMIIN Tajaad dTUIAIH.

[[lynuHraek  cal€éxJapHUHT maxap €KU TErHlUId  XyAy[4da SpKUH
XapaKkaTJIAaHUIUIAPUHA TabMUHJIAWAUTaH KyIIMMYa dYopa TaAOWpJIApHUHT HILIab
YUKATUII(an0aTTa XaBQCU3IMKHA TabMHUHJIATaH XOJ/a ) MablyM MabHOJA yiap
V4yH KyImMMua KyJaliauk xucoOmananu.byHra mucon xkunub caiéxyapau Oapda
KyJainukiapra osra OyiaraH Ba BakTWHYa (OWIAJAHUIIHA TabMHUHIANAUTAH
XY}XOKaTiiap acocHjia €HTUJ1 aBToOMalnHaiapHu (OyHIIa jps Ba OOIIKa KypuiMmaiapu
OWlaH >KMXO3JIaHTaH) WXxapara Oepuill €KM ylap Y4YyH KylIMM4a HWMKOHUSITIH
aBTOMalIMHAIap COTUO OJUIIHM XaM Yinab kypuica, Oy Xam ap3uiiaura
TanOupiap/iad caHaIaIu .

PecnyOnukamuzaa cali€Xxuk coxacuaa yJIKaH UMKOHUSTIAp MaBXyJ Ba JEKUH
VHU sIHa/Ia TAKOMUJUTAIITUPHUIITHN, UMKOH Kajap 0y coxa (HhaonusITHHN KaMYMIUKCU3
onmub OopuilHM Ha3apaa TyTHuO BaKTH-BaKTU OwWiaH caléxjiapmaH aHKeTa
cypoBHOManapu onubO Oopwil Ba YHH Taxjawi KwinO Qaonustiapuna Kymwiad
OOPUIITHY TAIIKIJI STUII, TAKOMIJIIAIIUIITHUHAT YHT MaKOYJI My caHaTa/Iu.
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IOxopuna aitu® YyTUATaHWIEK MEXMOHXOHAJIAP XM3MATIAPUHUHT KEHT
KaMpOBJIM OYJIMINM, YHUHT KelIa)KakJaru UCTUKOONIN, XaMJla MaMJIaKaTUMHU3 TYPHU3M
CAJIOXUATHUHU IOKCAJIMIIN TAbMUHJIAHUIINIA MyXUM MEB30H OYJ1a OJaau.

Kilichov M.H.

Bukhara State University

APPLICATION OF INFORMATION TECHNOLOGIES IN TOURISM:
INTERACTIVE INFORMATION SYSTEM-GUIDE

The thrust of modern man to travel has somewhat diminished in comparison
with the past and especially the century before last. There are many reasons for this,
not the last is the inertia of modern people, their dependence on the achievements of
civilization, including, of course, computers. Meanwhile, the desire to learn new
things is still alive. Therefore, the creation of all kinds of educational and cognitive
computer programs is a very urgent task.

The purpose of the work: to analyze a sufficient set of functions of an
interactive guide program and to find possible methods for its implementation.

An interactive system is proposed, the purpose of which is to replace virtual
tours with virtual ones, giving the user the same amount of information as for a "live"
excursion. [2] The application of such a system can be as follows:

- Firstly, those wishing to go on excursions without leaving home can use such
a system for their intended purpose, i.e. go through the tour, browsing photos and
movies on the computer and listening to the explanations of the electronic guide;

- Secondly, tourists can use such a system as an additional source of
information, for example, with a real tour without a guide-man;

- Thirdly, selective versions of the system can be used by travel companies as
advertising tools when offering customers certain routes;

- Fourthly, the system can be used as a training tool for the preparation of new
guides and / or advanced training already experienced.

All listed applications can be varied by the travel agency as needed.

The scheme of the system is shown in Figure 1.

User interface

Media Database Movies, Clips, Music,
ontrol program  Photo

The scheme of the SysteriT 1s snowr T Figure L.
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Thus, from the above, it is possible to derive the functions that an interactive
system should perform and the requirements that it must satisfy:

1) The system should have a convenient and understandable interface for
providing the most comfortable user communication with the system.

2) The system should be based on a database containing as much information
as possible on the subject area.

3) The system should be easily reconfigured in accordance with the functions
performed.

4) The system must be scalable.

5) The system should contain data of complex structure, including clips, clips,
photographs, and have multimedia capabilities.

6) The system should be able to change the contents of the database used
without additional effort.

7) The system must be trainee, that is, it should be possible to replenish the
stored data in accordance with new information about the objects.

8) The system should provide the possibility of dialogue with the user. [1]

The basis of the interactive system is the database. As a model of data
representation we will use the relational model. The choice of this particular model is
due to its traditionality, the presence in the model of the necessary means for
connecting multimedia facilities and the ease of scaling.

When creating a database, one of the most difficult tasks is collecting complete
data about excursion routes. It is important to choose the right illustrative material
and the accompanying text. The text of usual excursions is not always suitable for
this. The information should be more complete, since the system is declared as
interactive and the client can ask questions and expects to receive an answer. And if
the guide-man can answer any question not provided by the text of the excursion,
based on his knowledge and experience, then for the same effect with an electronic
excursion, all the data about the visited object should be preliminarily entered into the
database. At the same time, it is necessary to implement the training function of the
system and make replenishments and changes to the database as soon as a need
arises.

The control program is designed to provide communication of disparate data
and their presentation through the interface. Particular attention is paid to the problem
of the correspondence of text, video and audio data. In addition, the control program
should ensure the consistency of the text: in the database, information is stored in the
nominative, while in the composition of the sentence it is necessary to conjugate the
words.[3]

The structure of the program is shown in Figure 2.

Main module Control program
]\/[ = | Selection module Datng%as
Tour Iaﬁ"f)ut module Vg
Z | module for selecting and queries to the
Parser arranging text database

Fig. 2. Structure of the management program
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The article analyzes one of the possible additions to the services of the tourist
business. Potential ways of using the interactive guide system are noted. The main
functions of this system and the requirements that the system must satisfy are
revealed. The structure of the system based on the relational database is described,
and the structure of the control program, providing for the exchange of data with the
database and processing of the data obtained. We can assume that the use of such
systems will allow travel companies to expand the range of services provided.
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C.Aodyxamuooe CamH CH mycmarxun maokukomuucu
A.Abnaxynoe T/IHY mycmakun matzlgmom uucu
TYPU3M COXACHUHU NTHHOBAIIMOH PUBOXJIAHTUPHUIII UYJIJIAPU

byryuru kyHma OyTyH OyHE MamilakaTjiapd TOMOHWAAH YMYMIBTUPOD
ATUNAETraH MacajajapiaH OupW Maxauivii, MUHTAKaBUM Ba KaxoH MHUKECHIA
XU3MaT KYpCAaTHIL COXACMHUHI €TaKud TapMOKJIapuaaH Oupu OyiaraH Ba OyryHru
KyHJ]a UKTUCOAUETHUHT CTPETETUK CEKTOPU MAKOMHU OEpUIraH TYPU3M COXACHHUHT
OapKapop pUBOXJIAHUILINTA HPULLULI XUCOOIAHAIH.

CyHru uwmiapaa Typu3M COXAaCHHHMHI Te3 Cypbariapia YCUIIN Ba TabCUP
JOUPACUHUHI  KyyalHIId JOyHE  Mamlakariapu  ypTacuja  ajJoKaJapHUHT
PUBOXKJIAHUIIIKA MyXUM oMuJl OViamokaa. [IIyHuHraek, Typu3M KaXOH Ba MUJUTHI
MKTHCOIUETTA CE3UIAPIN TAbCUP KypCaTMOKAA.

Typusm coxacu ky1iad Mammakatiaap s Waku MaxcyaoTuHuHr 10-12 % Ba
VHAAH KYIPOK KYpCaTKUYWIAPHU TAIIKWI KUJIMOKIA, OUPOK TypJiu JaBpiapra MaHcyo
103120 Tapuxuii MebMOpHMM oOumamapra sra OyiraH ayHEra Mamxyp Iaxapiap
(Camapxkann, Byxopo, XuBa Ba 6.)HH 3 Muura onraH Y3GeKHCTOH TYpU3MHIArU
MM WYKA MaxCyJoT KypcaTrMud Xaldu aH4ya mnact. Typu3M XU3MaTiIapuHU
PUBOXIIAHTUPUII YYYH €Tapiid Japa)kaja YJIKaH TYpUCTHUK pecypciap MaBXkyad
Oynran Oup maiTna XxaM MamJlakar sUIMK MUK MaxcyloTuaard yaymu 3 % ra xam
€TMACJIUTY MaKcajra MyB(MOHK sMac.

[IyHUHT y4yH XaM TypU3M COXACHUHUHT >KaJlajl pUBOKJIAHUIIMHU TabMHUHJIAII
OyryHru KyHTH Aon3ap0 MacananapjaaH Oupu OynubO konmokaa. Hly cababunu,
Myxrtapam Ilepesunentumus IHI.M.Mup3uéeB TOMOHHMAAH TYpU3M COXACUHU
PUBOXIIAHTUPHUIN, YHU SHTH OOCKAWIapra KyTapwill, TYPUCTUK XHU3MaTiap
ACCOPTUMEHTHUHHU Ba CU(PATHUHU OIIUPHII, TYPU3M MH(PpATy3UIMACUHU 3aMOH Tajaabu
napakacuja — I[IAK/UIAaHTUPWIIL  Ba  PUBOXJIAHTHPHUIL, TYpPU3M  COXAcCHUIaru
MyaMMOJIAPHUHT IDKOOMI eyumiiapu Oyiuda KEeHTI KyJamiid HMKOHHUsSIap Ba
mapouTiap spatud OepwinaéTraHiurd, aHuKca ‘“XapakaTiap CTpaTerwsiCH HUHT
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unuiad YMKWIMIIA TYypU3M COXACH KYPCAaTKUWIAPMHUHT OapKapop YCHUIIMHU
TabMHUHIA0 OepMOK/Ia.

bynpaii ycum KYpCaTKMWIApMHUHI TabMUHIJIAHUIMAA [Ipe3sumentumus
toMoHugaH 2018 ¥wmnaM  “Paon  TaAOMPKOPJIMK, HWHHOBAIIMOH FosUlap Ba
TEXHOJIOTHSUIApHU KYJU1aO-KyBBaTiIaml MUKW~ J1€0 9BJIOH KWIMHMILKA Ba TYpU3M
coxacujJia MHHOBasIap/iaH KeHr (hoiJamaHnuIll MyXUM axaMusaT KacO STMOK/IA.

“NunoBarus”, ““UHHOBANMOH (aoausaT” Y3 HUMa Ba YJIAPHUHT TypU3M
coxacura KaHjaail anokacu Oop? JeraH caBoji TyFyjaau. VIHHOBalMs aTraMacHHU
N.IIymnerep Kyiimgarmua M30X7Maimy, “HHHOBAaIMA — Oy SHIM MaTepHaiiap Ba
KOMIOHEHTapJaaH (oigananuml, sSHTU >KapaCHIapHUHT SKOPUM ATUIUIIH, SHTU
0030pJapHUHT OUMJIHILH, SSHTH TAIIKUINHN MaKIJIAPHUHT KHPUTUIIUIINTA aCOCTIaHTaH
Oapuya SHrM YCIyOJIapHUHI SHTMYa KYIIMIYBH Ba TIDKOpaTiallyBugaH wuOopar
xocma QYHKUMSAIAPUHUHT KUAAMHA Y3rapumuanp” ned tabkumiaian o,

Mamnakatumuz onumnapuaad  WM.C.TyxmueB Ba b.I.CadapoBnapHunr
XyJocanapu OViimdya Typu3M COXacHJard HHHOBAIIMOH (aonusT Oy — SIHTUCHHH
ApaTHIlra €KM MaBKyJ MaxCyJIOTHU Y3rapTUpHUIITra, TPAHCHOPT, MEXMOHXOHAra Ou/l
Ba OOIIKAa XM3MAaTJIApHU TAaKOMWJUIALITUPHUINTA, SHTA O030pJIapHU V3IAIITHPHUIITA,
WIFOpP ax0opoT Ba TEICKOMMYHHUKAIUS TEXHOJOTUSUIADUHU XamJla TaIIKUIHii-
OomKapyB (aoJMATUHUHT 3aMOHABUI IIAK/UIAPUHUA KHUPUTHUINTA WYHAITUPUITAaH
oynaau®l,

Jon. X.M.MamaTKyJIOBHUHT “XH3MaT KypCaTHII COXAaCHra OWJI aTaMajiap Ba
nbopanap U30XJ1 JIyFaTH 1a MHHOBAIMS TyllyHYacura Kyiugaruda tabpud Oepaau.
“HHOBalMA —TE€XHUKA, TEXHOJOTHUS, MEXHATHU TAIUIKWJI KWIMII Ba OOIIKAPHIL
coxacuaa ¢daH OTYKJIapu Ba WIFOp TaxpuOanapjaH Qoiigalianran Xojijaa SHTUIUK
KOPUI 5TUII lerad TabpudIapHu KeaTupaau'?,

Bu3HUHT puKkHpUMHK34Ya TypU3MIa UHHOBAIMOH (aosusT Oy — SSHTM TEXHUKA Ba
TeXHOJIOTHsUIapAaH (oWganaHran XoJijia, SHrU TypAard TYPUCTHUK MaxXCyJIOTIapHH
ApaTHIll, STHI'W peKJIamMa BOCHTAlapu €KW YCYJUIApUHM KYJUIaraH XoJjJa TYPUCTHK
MaxcyJoTiap Xakuja TypHUCTJIapra MabJIyMOTJap €TKa3WIll €KH MaBXyJ TYpPUCTHK
pecypcnapaan GorJaTaHUIIIHUAT caMapalid WYJUIApUHU UIIa0 YUKUIIT IeMaKIHP.

Mamnakatna ¢aH Ba axOOpOT TEXHOJOTHSJIAPHUHT TapakKKUil JTHUIIKA Ba
YJIAPHUHT TYpU3M COXAacura MWYHAITUPWIMIIK, MAMJIAKaTHUHT WXTUMOUM —
UKTHCOIUN  PHUBOXJIAHUIIM, WHPPATY3WIMAIAPHH PUBOXKIAHTHUPHIIL, MaBXY]
TYPUCTUK PECYPCIApHUHI PEKIAMacCUHU TYFpU WyJra KyWull, TypJIM KOMIIKOTED
JacTypiapyd acocuJa BUPTyall aHHUMAIMOH JACTYpPJIApHU ApPATUII OPKAIU TYpU3M
COXaCUATH KaTop KaMUMIHKIap Oaprapad stinagu. by axGopornap Y36ekucTonra
KeJIyBYM XOPXKUM TypuUCTIap OKUMHUHHU Kynaltupuiira €paam Oepaau Ba anbarrta
OYHUHI HaTWXacuja TYpU3M COXACHMHMHI MamJIakaT HWKTHUCOAUETUIATH YIyIIU
IOKOPH CyphatTiap OWIaH OLIUIINTA OJIUO KeJIa/Iu.

Typusm Ounan OOFnWK (aoNuAT TYpPIAPUHUHT TYPJIHM COXaJapUaard SHTH
TEXHOJIOTHK ¥y3rapuiuiapra ¥3 BaKTUIa YHTHOOpP KapaTHIll, HIUIANTHUHT SIHTH

19 1lymneTtep M. A. Teopua skoHOMUYecKoro passuTua. M.: Mporpecc, 1982.

1 .C.Tyxnmes, b.W.Cadapos “Typusmaa nHHosauMoH paoamnat” daHnaaH yKkys — ycnybuin maxmya C.: 2011 i.
12 X.M.MamaTkyn0B “Xn3mat KypcaTuLl coxacura ong atamanap sa nbopanap usoxam aysatn”. T.: “IQTISOD —
MOLIYA” 2010 i.
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yciyOnapuHy sipaTHIl Ba (PaoiUAT HATIKaJIapUHU TAaKOMIILIAIITUPHIL Oy COXaHU
PUBOMIIAHTUPUIITHUHT 3apypuil mapTtu Oynmubd xucobnananu. HHHOBauusiapHU
KOpUM STHUIL 3apypUsITH pakoOaT Kypaliu Xamjaa OO30pHUHT OollKa OHp KaTop
TanabJlapuHu XaM parOaTIaHTUPaIH.

X034Upru BakTAa TYPUCTIIAPHUHT CEPBUC Japakacura OyiraH tanadbiapu omud
TypUCTHK cadapiap/ia 1aM OJUIIHUHT (Paos maKulapyu TabCUpH Kydailub 6opMoKa,
HK30THK TypJlap TYpU3MHUHI aHbaHacura ainanuO, caéxariapja 3aBKJIaHUIITA Ba
Te3-Te3 ajJMallMHAIUTaH TaacypoTiapra Ttamabmap optmokaa. Caéxatummap ¥3
AUAIapura Kypa TaHJIAHTaH WHAMBUAyal cadapiapHd MabKyldl KYpHIIMOKIA.
OnauHrn MabiayM Ba Mamxyp OYiraH JaMm OJUII >KOMJIapH, KypopTiap KYyIUIapHU
KOHUKTUpMail kyiran. lllyara kypa Typuctuk gupmanap y3 MaxCyJOTHUHU YMyMaH
TypUCTJIapra HyHanTupmacaad, OaJku MUKO3JIAPHUHT aHUK MaKCaJJId TYPyXJIapHHH
KOHUKTHPHIILTA KApaTUII JJO3UM OYIMOK/A.

TypusMHUHT  XycycusiTiapu y3rapub OopaérraH Oup BakTaa SHIH
TEXHOJIOTHUSJIAp acocuja pakoOaTOapaoml Xu3MaT KYPCATHIIHU TAIIKWI OSTHUII,
OMMAaBHUH, CTaHJIAPT Ba MXKMyall TYPUCTHK XHU3MaT KYpcaTuIl YpHHUTa TypUCTIap
Tanad Ba HXTUSKIApHUIAH KenuO YuKUO yJIapHUHT OyropTMalnapura Kypa
TypMaxcynoTiapHu Taii€pnam  Tana®d osTtunMokiga. byHuHr yuyH —anbarTa
MyTaxaccucliapiad Tayiad STuUiaéTraH acocuid macajajnapiaH Oupu Oy, XOpHMKUN
TypUCTIIapTa TaKJIUM JTHJIAETraH MaBXyJl TypHakeTJIapHU TaHjaad OJMII >KapEHuIa
TYPUCTJIADHUHT OMJIBOCHTA WINTUPOKHMHM TabMUHJIAII SBHHU yJiap y3 MaMJjakaTHAa
Typub Oynakak caéXaTHHH pEXaJallITUPHUII Ba Oy XaKuAard MabIyMOTIApHHU
Typomeparopiapra TakKIWM OTHII HWMKOHHUSATHHH spaTuO Oepuin Macajacu
XUCOoOJIaHaIH.

FOxopumaru Typu3MHHUHT pUBOKIIAHUIINTA TAECUP ATAIUTAaH OMIJIIAp HYKTau
Ha3apuJaH Kenu0 YUKUO IIYHW aWTHIIMMU3 MYMKHHKH, WHHOBAIMSUIAD XO3UPTH
apouTAa TYPU3MHUHT XalKapo Typu3M Oo3opura kupu® Oopuinu Ba y epaa V3
VpHUHM Srajuialimaa acocuid BocuTa OYnInO xucoOnaHaau. Anbarra SHTUTUKIAP
0030p axTUéXKIapUra Kypa >KOpUH KWIMHHUIIA Xamja Typu3M MyTaxaccuciapu
VJIAPHUHT 3apyPIUTH Ba MaKCAUTHIIUTUHU KYpa OWUITUIIH JTO3UM.

Xo3upru BakTAa TYpU3M COXAacHJard WHHOBALMSJIApPTa MaBXyJ TYpPUCTUK
MaxCyJIOTJIapHU y3rapTupuiira EKU SHTUCUHU SpaTUIlNTa, SHTH 0030pJapHH
V3mamTupuITra, WIFOp axO0opoT Ba TEJIEKOMYHUKAITMOH —TEXHAJIOTUsIIAPIaH
doiinananuira, TPAHCTIOPT Ba MEXMOHXOHA XHM3MATJIAPWHHM TaKIAM OTHII XamJa
OpOHJIAITHA TAaKOMWIJIAIITHPHINTA, TYPUCTHK KOpXOHAIapAa TaIIKWINKA-OOIIKapyB
GaoMMATHHUHT 3aMOHABHH IIAK/UIADUHHM KOPUH OTHINTa KapaTwirad (aosn-
Xapakartjap HaTHKacu cudaTuaa TyIIyHMOK 3apyp.

byryaru xynma CamapkaHi WKTHCOAUET Ba CEPBUC WHCTUTYTH mpodeccop-
VKUTYBUMTIApU XaM TYPH3M COXACHHH MHHOBAIMOH PUBOXKIIAHTHPUIITA Y3JTapUHUHT
MyHOCHO XucCcalapuHu Kymmo kenmokaa. Xycycas, u.¢.1., mpodeccop U.C. Tyxiues
paxOapnuruaa oaud 6opunaéTran TypUCTUK-PEKPEAIOH PECYPIIAPHUHT re0ax00poT
TU3UMUHU SpaTUIl Xamja Typu3M TeoaxO0opoT THU3UMHAA SHTH 3aMOHABHM
TypMapuIypyTJIapHU SPATUII TYPU3M COXACHMHH HWHHOBAIIMOH PHUBOXJIAHTHPHUIIAA
MYyXyM axaMusT Kach 3Taju.
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MamitakaTuMH3/ia TYPU3M COXACMHU MHHOBAIIMOH PUBOKJIAHTUPUILL, TYPUCTUK
OKMMHM KYMaUTUPUII MakKcaauda WIMHKA Ba aMalvil KUXaTAaH KWIMHUIIU JIO3UM
Oynran vIIapUMH3 Xalu Tajaiiruna. Xymnanas:

> TypusM cOXaCHHM MHHOBAIIMOH PUBOMIIAHTUPUIN OYHYa KEHT KYJIaMIIH
WIMHI-TaIKUKOT UILJIAPUHU OJTUO OOPUIIIHU TAUTKUI KUAJTUIII,

» Tavnum Myaccaccamapuaa YKyBUMJIapra TYPUCTHK MapIIpyTJIapHU HILIa0
YUKUAIIHUHT Ha3apyuid )KUXaTJIapUHU aMajiiil MalIFyJaoTiap Ouiad 4yKyp YpraTuillHu
TaKOMUJUTAIII TUPHILL,

» Mapxya TYpUCTHK MapIHIpyTJIapHH Xap TOMOHJIaMa TaXJWI KAIHO FTHKHII
Ba SIHTY MaplipyTjiap UILIa0 YUKUII TAMOWWIIJIAPUHU OEITHIIa0 OJIMIIL,

» TYPHCTHK Mapuipymiap HOUIA0 YUKWIAJATaH XYAYUIAPHUHT FOKTHMOWMA-
UKTUCOAWMN CaJIOXUATHUHU YYKYp YpraHuil, MaBXyJl TYPUCTHK pecypciapujian
doiipananuin  napaxacuHu  Oaxonam  Oopacuia MHHOBAalMOH  yCyJUlaplaH
(dhoiamaHuITHN TAIKWIT KAJIUIT Ba 0.

doiiganaHNIrad agaduériiap pyuxaru
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G.S.Khojieva, le professeur de ’université d’Etat de Boukhara.
D.Khotamova, I’é¢tudiante de ’université d’Etat de Boukhara.
L’UTILISATION DES METHODES INTERACTIVES DANS LA
PRODUCTION ORALE

La langue — est un moyen important de la communication entre les hommes.
Quand on parle des langues étrangeres, il faut constater qu’elles sont un pont de la
science et de la culture pendant des siécles entre les nations du monde depuis
I’antiquité.
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Les recherches sur la langue et les langues étrangeres ont des racines tres
longtemps. En Ouzbékistan, apres 1’indépendance, surtout les derniéres années on fait
une grande attention a 1’enseignement des langues étrangéres. Dans notre pays le
systtme d’enseignement des langues étrangeres, orienté vers la formation de la
génération harmonieuse développée et bien instruite, s’est fondé dans le cadre de la
mise en oeuvre de la Loi de la République d’Ouzbékistan sur 1’Education et du
Programme national pour la formation des cadres [1.]

Organiser une lecon de la langue étrangére comme FLE dans la domaine
supérieure est aussi une grande responsabilité pour un professeur. Le théme
«L’organisation du FLE dans la classe en utilisant des méthodes interactives dans la
production orale a ’aide des verbes modaux au présent» est un cadre qui donne la
possibilité d’utiliser les quatres compétances de CEFR. [2.] Tout d’abord il faut
choisir les manieres d’organisation de la lecon, telles que les méthodes et des jeux
interactifs. Qu’est-ce que c’est la méthode interactive?

La méthode interactive - c'est I'action réciproque d'enseignants et apprenants et
apprenants et apprenants.

Sur ce theme on a pris les méthodes “Breystorming”, “Travail en binome”,
“Travail en petits groupes” et les verbres modaux, comme ,devoir”, ,savoir”,
,pouvoir”, ,falloir”, ,,vouloir” aux formes négative et affirmative. Les compétences
de la recherche sont compréhension orale, production orale, compréhension écrite et
production écrite. On tache a organiser une legon a 1’aide 8 activités.

ACTIVITE 1 :
1.1 Le proffesseur fait “Brenstorming”. L’une des méthodes interactives est Remue-
méninge. Définition.

Le brainstorming, littéralement tempéte de cerveaux ou remue-méninges, €st
une méthode participative de résolution de problemes s'appuyant sur la créativité
spontanée des participants. En fait, c'est bien la spontanéité qui est recherchée.

La technique du brainstorming a été congue en 1935 par Alex Osborn, vice-
président de 1'agence de publicité américaine BBDO. C'était a 1'origine une méthode
de réunion de groupe soigneusement préparée puis tout aussi soigneusement
exploitée pour trouver un nombre important d'idées publicitaires et promotionnelles
pour les clients et les clients potentiels de I'agence en posant des questions.[3.]

C’est pourquoi le professeur pose des questions comme ci-dessous:

Est-ce que vous devez respecter vos parents?

Quelles langues étrangeres savez-vous?

Qu’est-ce qu’il faut faire avant de manger une pomme?
Pouvez-vous jour au foot?

Qui voulez-vous étre a la venir?

Apres ces questions les apprenants précisent le théme essenciel de la legon.
1.2 Le professeur demande aux étudiants la conjugaison des verbes modaux au
présent et qu’est-ce qu’ils experiment.

s Devoir — je dois, nous devons, ils doivent - 1’obligation
Savoir — je sais, nous savons, ils savent - la connaissance
Falloir — il faut - la nécessité

/7
0.0
/7
0.0
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s Pouvoir — je peux, nous pouvons, ils peuvent - la possiblité

s Vouloir — je veux, nous voulons, ils veulent - la volonté

Cette méthode forme la compréhension orale et enrichit le base lexicale d’ensignent.
ACTIVITE 2:

2.1. Le proffesseur explique la formule VM au présent et donne les exemples:
Sujet+VM+Vinf.+Parties de |1° degrée de la proposition.

2.2. Les étudiants doivent donner encore les faits interressants, comme:

v" Une personne doit manger deux pommes par jour.

v" Une personne de taille moyenne dépense plus de 2 litres d'eau corporelle par jour.
v Vous ne pouvez pas trouver une place délaissée dans le continent de 1’Europe.

v" Durant toute sa vie un homme peut faire 100 mille kilométres a pied.

Cette activité améliore la production orale des étudiants et ¢largit leur base lexicale.
ACTIVITE 3 :

Travaille en groupe. Le proffesseur partage le groupe en quatre et donne les a
chaque couple. Dans une minute les étudiants doivent écrire les réponses et lire leurs
exemples.

7

PONC TUNE PGaston
AS MANGER 7
TRES BIEN/

PARA! BiLL Resan

lire, bien sir,
N

mais aviourd'hui
I ne as Ily

ACTIVITE 4:
Les étudiants écoutent I’audio-texte. En consultant le ton audio «Les régles de la
politessen,[4.] ils doivent répondre aux questions suivants par Vrai ou Faux pour
justifier leurs choix. Cela dévéloppe la compréhension orale d’apprenant.

BN DOCUMENT 1 @) 2° écouts

W 2 W Choisissez vrai ou faux.
Vrai Faux

Quand vous &tes invité chez des Francais, vous devez apporter des gateaux
Vous devez vous excuser si vous n'arrivez pas a I'heure.

Quand on vous présente quelqu'un, vous dites « Salut »,

Les hommes doivent se lever pour dire bonjour aux dames.

Vous pouvez fumer a table quand vous voulez.

Quand vous avez faim, vous pouvez manger.

Vous ne pouvez pas dormir pendant la soirée.

Vous devez dire merci a la fin de la soirée.

PN PR W -
o0o00ooao
ooooooaao
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ACTIVITE 5:

5.1. Le professeur représente le jeu “Phrase négative”. Il donne les graphiques aux
Images. Les appenants en coupant et an collant les cotés des carrés réalisent ce jeu en
deux groupes.

5.2. Les apprenants an jetant le dé doivent composez des phrases a 1’aide VM et
former leurs variants négatifs pendants le jeu. On donne 3 minutes pour cette
activité. Le jeu “Phrase négative” enrichit le parler, la production orale de 1’étudiant.
ACTIVITE 6:

Les étudiants doivent composer 10 phrases

| pouvoir
>

par écrit sur les verbes
modaux en utilisant
I’image «Au concerty.
Pour cette activité on
donne 5 minutes. Cette
méthode sert a ameliorer
leur production écrite.
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ACTIVITE 7: Pour évaluer les apprenants le proffesseur donne un jeu pour
chacun. On doit lire, signer ses réponses et trouver celles pareilles durant 3 minutes.
Pendant le jeu on peut coller aussi son photo sur le feuille. Cette activité sert a
travailler individuelement a la rapidité et dévéloppe la production écrite d’apprenent.

ACTIVITE 8: Le prof donne les mots clés de chutomots pour le devoir et les

Les Z'amis (les jeux)

Chaque apprenant répond au questionnaire ci-dessous, on doit coller son photo. Il doit
ensuite circuler dans la classe et interroger les membres de son groupe pour identifier celui ou celle
avec qui il a le plus de réponses communes. A la fin on doit coller au tableau des fuilles qui
ressemblent I'un a l'aute. Symboles a utiliser pour compléter le tableau :

Je peux: ++
Je veux : +
Je ne veux pas: -

SAVOIR FAIRE LA CUISINE
POUVOIR JOUER DU PIANO

VOULOIR LIRE LES DRAMES

DEVOIR ETRE ATTENTIF TOUJOURS
VOULOIR REGARDER DES FILMS

HISTORIQUES

POUVOIR ECOUTER DE LA MUSIQUE
PENDANT TOUTE LA JOURNEE

FALLOIR RESPECTER TOUJOURS LES
CONSEILS DES PARENTS

apprenants  doivent trouver les mots essentiels. Ce jeu interactif améliore la
compréhension écrite et aide a consolider les connaissances des étudiants sur le
théme.

Chutomots Préparée par: G.Khojieva

Il veut manger

Il peux éduquer

Elle sait faire la

Il doit faire de la

toujours de la glasse

gn. cuisine. gymnastique. ou de bonbon.
Il peut donner | Elle peut faire la Il doit courir Il peut aller au jardin
les conseils. vaisselle. chaque matin. d’enfants.
Il peut évaluer. | Il faut I’estimer Il peut jouer au | Il faut faire attention a
toujours. football. son éducation.

Variant remplis :
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Chutomots Préparée par: G.Khojieva
LE PROFESSEUR | LA MERE | LE FOOTBOLEUR L’ENFANT
Il veut manger
I1 peux éduquer gn. Elle sait Il doit faire de la toujours de la
faire la gymnastique. glasse ou de
cuisine. bonbon.
Elle peut
Il peut donner les faire la Il doit courir chaque Il peut aller au
conseils. vaisselle. matin. jardin d’enfants.
Il faut Il faut faire
Il peut évaluer. I’estimer Il peut jouer au attention a son
toujours. football. ¢ducation.

Pour la conclusion on peut dire que ces methodes et jeux utilisés servent a:
—> faire participer tous les apprenants;
—> créer des activités pour la classe qui favorisent la prise de parole spontanée;
—> favoriser et gérer les interactions dans la classe, ¢’est-a-dire les échanges entre
I’enseignant et les ¢tudiants ou les les étudiants entre eux;
—> savoir travailler en collective et éstimer les opinions I’'un a Iautre;
—> formuler et centraliser des idées;
—> sortir de la logique du «Pour versus Contre» une idée établie en sortant une
idée alternative;
—> lancer vite le plus grand nombre d'idées sur un sujet peu traité;
—> ¢élargir la base lexicale des apprenants et aider eux se créer.
BIBLIOGRAPHIE:

1. La Loi de la République d’Ouzbékistan sur 1’Education et du Programme national

pour la formation des cadres. T:, 1997.
2. Cadre européen commun de référence pour les langues : apprendre, enseigner,
évaluer, -Paris:, Didier, 2001.
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V3BEKUCTOH PECHYBJIUKACHUHU PUBOKJIAHTUPHUIL BYWUNUYA
XAPAKATJIAP CTPATETUSICUJIA TYPU3MHU PUBOXJIAHTHUPHUIII
MACAJIAJIAPA

20172021 #unnapna Y36exkuctoH PecnyOiaukacuHU PUBOMNKIAHTUPHUIITHUHT
Oemra ycTyBOp WyHanmuiy Oyiinda XapakaTiap CTpaTerusici WKTUMOWN-CHUECHI
Xa€THUHT Oapya coXajJapuHU KaMmpald OJraHJurd OwWiaH XaMm axXaMmHUsSTIHIUD.
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Mlynnait  coxamapman  Oupu  MaMJIaKaTHUHT  UKTUCOAUNA  CAJIOXMSATHHU
IOKCANTUpagural TapMOK Typu3mMAup. TypuU3MHH pHBOKIIAHTHUPHIL, XOPHUKHUI
MHBECTULIMSIIApHU ka0 STUIN >Kapa€Hiapuja MabiyM OUp MyaMMojap MaBxkKy.l
O0ynr0, yIapHUHT XaJl STUIUIIN OYT'YHTM KyHHUHT J0J3ap0 Bazudacu XxucoOaaHaIu.
Xapakariap cTpaTeruscuaa UKTUCOIUET TapMOKJIApU yUyH camapalid pakoOaTIonI
MYXUTHU MIAKJUTAHTUPUII XaMJa MaxCyJIOT Ba Xu3MmaTiap 0030puaa MOHOMOJUSHU
00CKHUMa-00CKHY KaMalTUpuIll Oyitnda Baszudanap OeNruiaHraH.

Typusm TapMOFM >KaxOH CaBJOCHUHHMHI SHI HUPHK TapMOFura aililanu0
O00pMOKZIa Ba XO3UPTU KyHAa €p I03WJard Kam TOBap Ba XH3MaTIap KCHOPTHIA
JapoMaj KeNTUpHuIl Oyiinda HMKKATAa WUPUK TapMOK — HEPTh Ka3uO OJMIl Ba
aBTOMOOMJI caHOATHAAH KeWMHTH YUYMHYM YpUHJIA Typaau. Typu3M cOXacH >KaxoHza
xamu 3KcnopTHUHT 10 ¢dousuHM Oepaau, XuU3Mariap CaBIOCHHHUHT 3ca 35 ¢ousu
TypU3Mra TYFpU Kenaau. DyloK HWIak Wynumaa >KOMJAIIraH, acpiiap IaBOMHUAA
KaIUMHUM [maxapiapu OujaH Malixyp, TapuxXuii Ba MaJaHUWd YTMHIIra 3ra
V36exucton Pecry6Gnukach TypH3M TAapMOFMHH pPHBOMUIAHTHDHIN yYyH —peal
WMKOHHMsATIapra srafl].

Xapakatiap cTpareruscuia MaMjIakaTUMUA3a TYpU3M UHIYCTPUSCHHM >KaJall
PUBOKJIAHTUPUIL, WKTUCOAUETAA YHUHT POJM Ba YJIYIIMHUA OLIMPUII, TYPUCTHK
XU3MaTIapHU JuBepcUu(UKalvg KWIMII Ba CU(ATUHU  AXIIWIALL, TYPU3M
nH(}paTy3nIMaCUHU KEHTaWTUpUIIra oJu0 KelaguraH ypra MyIaarid UCTUKOOIa
V36exucTon PecnybnukacuHuHT TypU3M COXAaCUHU PHUBOKIIAHTUPUII
KOHIENIMsAcUura acocal, myHuHraek, 2017-2021 nwwmapna Konnenuusiaun amanra
OLIMpHUIITra JOMp aHWK  4Yopa-taabupiap  Jactypunu  ummad  YMKUII
pexanamtupuwirad. Maskyp Ba3u(paHUHT aMmalira OUIMPUIIMIIN TYPU3M COXACUHUHT
TE3KOp PHUBOXKJIAHUIIM, YHMHI HMKTUCOAMETIATH YIYIIUHUHT OPTHUILHU, TYPUCTUK
xu3Mmamiap cudaTtuHUHr omwuimura oiaud kenagu. [y Ouman Oupra, «Typusm
TVrpucuga»yti KOHYHHUHT SIHTU TaXpUPUHU UIIA0 YMKUII HATHXKACHUZIA TYPUCTUK
COXaHU PHUBOXKJIAHTUPHUII OYyiiMda naBiaT CUECATUHUHT acoCUW HyHanunuiapu
aHuKia0 Oepunaau, Ma3Kyp coxaja TaJAOWPKOPJIMKHUHT KEHT PUBOXJIAHUIINTA
3aMUH SpaTUIIa]IN.

Xapakatnap ctparerusicura acocas, 2017 iuiga a’ponopT Ba BOK3auiapaa
XU3MaT Kypcaruml cudaTUHU TyOAaH SXIIWIANI Ha3apaa TYyTWIMOKIa. Maskyp
HYHAMUII XOpMXXKMM TypUCTIapHU KyTHO onlaéTraH €KM Ky3aTaéTraH TYpPUCTHUK
daonmuaT CcyOBEKTIIapu XoAMMIIApUTra OelrujaHraH TapTHOIa PpeXUM Ba XHUMOS
yopajapura amall KWiral XoJj/a, Maxcyc pyxcaTHoMajap Oepulll OpKajiu a’3pornopT
Ba BOK3aJlIap 3ajUlapuja X03up Oyiuiura pyxcar Oepuil kabu uyopa-TaadOupiapHu
Y3 M4UUra oJiaau.

TypucTtuk Xu3MaTIapHU JAUBEpPCUPUKALMS KWIUII Ba SIHTU TYPUCTHUK
MapuipyTJIapHU ApaTUll, >KyMJaJaH: Mamiakar Oapua XyAyIOUHUHT TYPUCTHUK
MMKOHUSATHUHU YpraHull Ba SIHTM TYPUCTUK MAaxCyJOT Ba MapuUIpyTJIapHU
HIAKJUTAHTUPUII; axoJu Y4YyH Typllap Ba SKCKypcusuiap yTkazuml Oyitmua dopa-
TagOoupiap KOMIUICKCHHU aMalira ONIMPHIN;, WYKH MapuipyTiap Oyilmda sHTU aBHa
ajoKajap OYMII; MapKETHHI TaJKUKOTIApUHU YTKA3UIl acocujaa Xyayaud Ba
XalKapo HyHanmuuuiap Oyiuda yapTep pelciIapuHU TAIIKWI 3TUII Makcaauaa SHTH
TYPUCTUK  MapUIpyTJIapHU  SIpaTUIl, TYPU3MHUHT  3aMOHaBUU  TypJapuHU
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PUBOKJIAHTUPUILL, YIAPHUHT KO3UOATOPIUTMHU KyYaUTHPUIITa OUJ UCIOXOTIApHU
gHa/la TaKOMWUIATUpUI OViinya TaaOupiap XapakaTiap CTPaTEeTHsICUIIaH KON
SrajylaraHd TYPUCTUK XH3MaTiIap KypcaTyBUM CYOBEKTIAPHUHT WUMKOHUSTIAPUHU
AHa/la KeHrautupaau. by sca, ¥3 HaBOaTHaa, MaMJaKaTUMHU3 TYpH3M COXACHIAru
MKKUTAa KaTTa MYaMMOHM XaJ »JTUII, OWUpUHYMAAH, ¥3 GaoNUsITUHUHT Oapua
TypJlapuHUd MUKJIOp Ba cudaT KUXATUJAH KEHTaWTUPUI, WUKKUHYUIAH, MYJUIH
XU3MaTiap KypcaTHil COXaCUHH sTHaJa pUBOKIAHTUPUILTAa UMKOH SpaTajIu.

Optummszna Camapkann, byxopo, Xusa, [llaxpuca63, Kykon kabu »xaxoHra
Malmxyp TYpPUCTUK IIaxapjap MaBxyn. TomkeHT, JKuzzax Ba Camapkann
BUJIOATIApUIA TaOMar OwiaH OOFJIMK SKOJOTHK TYPU3MHH PHBOXIAHTUPHUIN YUYH
Kylna Kynail MMKOHUATIAp MaBXyd. TypusMm coxacuaa nespiud Oapya BUJIOAT Ba
TyMaHJapJa UMKOHHUATIAP €Tapid, aMMO IOKOpHJa caHad YTWiraH Xyayajiapaa
MyTJaK Ba HUCOMM YCTYHJIMKIIAP KYIPOK CaHaaIu.

Xapakatinap cTpaTerusicujia OJIMC Ba TOFIM XyAyJjapaa TypusM Ba
SKOTYPU3MHHU TAlIKWJI ATUII, JOPUBOP YCUMIIMKIAPHU ETUIITUPHUILN, HUFUII Ba
KaJoKJam Oyinya AacTypiap unuiad 4YuKHIn Ky3ga TyTwirad. byHpma, Tor onau
Xyaymnapuaara kungiokiaapaa 10-15 ta xonagonnappa cailéxjiapra  Xxu3mar
KYpcaTHIl yillapu TamKuil STUINO, SbHU YWHUHT OWUTTa €KUM HWKKUATAa XOHACH
JIEBOpJIapH cy3aHa, ajpac OwiaH 6e3atunud, Kypraya Tymanud, XOHTaxTa Kyuuiuo,
X0’KaTXOHA Ba OIIXOHAHWHI CaHUTAap XOJaTJIapyu TapTUOra KeITUPWIHO, YeT JILIIUK
caiiéxyiapra TaOMui MaH3apajllapHU KypcaTuil OujaH Oupra HOH EMUI, MWUIANA
TaOMJIApHU Ta€prani, MWUIMKA ypd-onariaap OWIaH TAHUILITUPHUIIL KaOU XU3MaTiap
KYpCaTWINILN PeKATAITUPUIITAH.

V36ekncron PecnyGmukacu ITpesunentu Illakar Mupsuées 2017 imn 22
nekabpaa  MyCTaKWiI —JAaBIATHMU3 TapuXuja OMPHHYM MapTa Y30eKHCTOH
Pecnnyonukacu Onmit Maxumcura MypokaaTHOMa TakAuM  3TAA.  Maskyp
MypoxaaTHomMana nayHEHUHT 33 MamulakaTuia dIUYMXOHAIAPUMHU3  (HaAOJHST
KypcaTa€TraHJurd TabKUIJAHAM Ba YJIAPHUHT (PAONUATH TAHKUIUN TaxXJIHII
KWIMHIUA. Xap Oup dI4MxoHara TYpU3MHHM PUBOXJIAHTHPHUIN OYindya KypcaTMamap
oepunau. lyHUHTIEK, MaMIIaKaT WYKAPUCHIA XaM MaBxKyJ MyaMMoJIap KYpCcaTUJau
Ba yJapHH Te3kop Oaprapad ot  yopamapu  Kypunau. Kymmiagas,
MaMJIAKATUMU3HUHT OWp BWJIOSTUIAH YHTA KYITHU OYiraH OOIIKa BUJIOSTUTA YTUII—
yerapa KOWJIapyu1a YpHATUIITaH MOCTIIAPHUHT XaAJaH TAIIKAPH KYTI SKAHJIUTU CaBIO-
MKTHCOIUN MyHOcabariap, WYKM Ba TallKd TYpPU3M PHUBOXKHIa CalOUi TabCup
KypcaTa€Tralyinri TabKuuianau. “Kuumk xax” JacTypu acocula WYKH TypU3MHHU
puBoxianTupul Tabkunanau [2]. Uy ypunna mamnakatumus Ilpesuaentu 6ab3u
pakaMIapHH KeNTUpAM: “Y3MHIM3 VilaaHr, GyryHrm KyHAa MamJIaKaTHMU3
xyayauaa 60 xan 3uéx OyHaau mocrTiap MaB:xKyl. JHAM TACABBYP KHJIUHT, OQAUMI
onam Xopasmaan TomkeHTra MammMHAaAa KeJIMOKYM OyJica, uyama 17 Ta
noctaad yraau. @aproHa BOAMICHAAH KeJAaETraH KMIIM 3ca 8 Ta aHa myHaau
noctra ay4 kejgaau. Ly myHocabar Ouan BujosiTiiap 4derapacujgaru 0apua
HYJ-IATPyJl NOCTJIAPUHM TYIaTUII, NATPYJ XHM3MATH CTAIHOHAD NOCTJIAPH
COHMHM KeCKMH KaMailTHPHUIN JIO3UM”.

MamnakaTuMu3 UKTUCOAUETUHUHT CTPATETUK TapMOFU cH(aTHIa TYpU3MHH
KaJaja PUBOXKIAHTUPUII YYyH KyJIal MKTHCOIMHA Ba TAIIKWIMN-XYKyKHW IIapT-
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miapouTiap SpaTUl, XyIyIJapHUHT YJIKaH TYypU3M CAJIOXMATHIAH SHAJIa TYJIUK Ba
camapanu  (QoipanaHuml, — Typu3sM  TapMOFMHM  OOIIKApUIIHM  TyOJaH
TaKOMWUIAIITUPUII, MWUINA TYpU3M MAaxCyJIOTJIAPWHHU SIPaTHII Ba YJIapHH JKaXOH
Gosopnapuia TApFUO KWIMIL, TYPU3M COXacHHa Y30CKMCTOHHHHT IKOOHi
Kuépacunu IIAKJUTAHTUPU LI MakKcaanaa V36exucron PecnyOnukacu
pesunenTuruar 2016 iinn 2 nexabpaaru «Y36eKucToH Peciy6IMKaCHHIHT TypH3M
COXACHHHM KaJaJl PUBOXJIAHTUPUILHU TabMUHJIALI YOpa-TaAOUpIIapu TYFPUCUAANTU
[1d-4861 con dapmonn kabyn kunuHau[3]. Papmonra kypa, Byxopo masmar
YHUBEpCUTETHAA Typus3M axkynpreT ournau. LllyHu anoxuna Tapkuaianm KOU3KH,
byxopo kamumuii MepMOpUWIMK oOupanmapura Ooii. AWHM mnaiTaa Oy epra
aHbaHABUM MaJaHUN-TAPUXUI Typu3M OuiaH OMp KaTopAa CaEXJIMKHUHT KOJIOTHUK,
CIIOPT, J1aBOJIAII-COFJIOMJIAIITHPUII KaOM KaTop TYpJapUHU PUBOMKIAHTUPHIL
Oopacuaa KaTTa MMKOHUATIAp MaBxkyAd. byHIan camapanu (oiiganaHuin Makcaauaa
byxopo maxpuja TYpUCTHK 3PKUH MKTUCOAWN XYAYyJ TAIIKWJI TUII FOSICU WITrapu
cypmigu. Gapmonja OenrunaHrad ypra MyJAaTid UCTUKOO1a TYpU3M COXacuaaru
JaBjaT CUECATUHUHI MaKCa/JJIi Ba yCTYBOp WyHaJIUIUIApUAa TApMOK y4yH, alHUKCA,
MEHEKMEHT Ba MApPKETHHI COXAaCHJa Majakajly KaJapiap Talépiiall TU3UMHHH
TyOJaH TaKOMWUJUIAIITHPUII Macajach XaM WIrapu CypWwiIraH 31u. 3UKp STUJITaH
(dakynpTeT aHa U1y Basudayap eyMMHUra KapaTuiral Taaoupiiap JoUpacuaa OYuIIu.
byxopo maxpuHuHT OCKM Iaxap KUCMHUJA XOPWXKHM caléxjapHUHT Oy
BAKTJAPUHU TYHY KyH Ma3MyHJIM TalIKWI 3TN ydyH 12 rekrapiuk “Kanumnii
byxopo” Typusm 30HAacM, YHHHT XyAyIHWJa 3aMOHAaBUM IMacT KaBaTJIH
MEXMOHXOHaiap, caBlAo-KyHTwiIouap Mapkasznap, 500 ypunnu amdurearp Oapro
STUIMOKAA[4].

FOxopunarunapaan keaud 4ukuo, Kyluaarnia XyJjaoca KAIUIl MyMKHH:

bupunyuoan, WYKKM TYpU3MHH PUBOXIAHTHpUII  Oopacuja  JaBiaT
JNACTypJIapUHU KEHT XKOPHUW KWIHILL JO3UM.

Hxxunuuoan, TypusM coxacuaard JoHuxajapra WHBECTHIMsUIAD KUPUTHIL
KaTTa UKTUCOJIUH camapa Oepajy;

Yuunuuoan, onuc Ba TOFNIM Xyayajapaa Typu3M Ba SKOTYPU3MHHU TalIKUII
ATHUII 3apyp;

Typmunuuoan, TYpUCTIAPHUHT UKTUCOIMN MMKOHUSATIAPUHH, 3Uépar Xamia
TYPUCTUK MalIpYTAIMPUHU XUCOOTa OJraH XoJija XOCTed Ba OOIIKAa JaM OJIHII
MaCKaHJIAPUHU KEHTaUTUPUII, YHUHT 3JIEKTPOH JACTypUld XapUTaCUHU TAUIKUJ STUII
MYXHUM XUCOOJIaHATH.

Anadouéraap:

1. 2017-2021 nuiiapa V36exucTon PecnyOnukacunu
PUBOXIIAHTUPUIIHUHT ~ Oemita  ycTyBOp — WyHanmumm  Oyiinuya  Xapakatiap
CTPATEeTUsACUHU «XaJlK OWJIaH MYJIOKOT Ba MHCOH MaH(aaTiapu Huiau»jia amanira
omupuiira ou Jlapnar qacTypuHu ypranuin 0yinya uwiMui-yciyouit pucona. — T.:
«MasbHaBusT» HampuéTy, 2017. — 123 Ger.

2. V36ekucron Pecry6nukacu Ilpesumentu IllaBkar Mupsuéesnunr Oummuit
Maxcra MyposxaatHomach. — TomkenT: “Y36exucron” HMIY, 2018. 61- Ger.

3. V36ekucron Pecriyomukacu Ilpesunentununr 2016 imn 2 gexabpmaru
[ID-4861-con  «V36ekucTOH PecrnyOIMKACHMHHHT TYpHU3M — COXACHHH KAl
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PUBOKJIQHTUPHUIIIHA ~TabMUHJAII 4YOpa-Taadupnapu Tyrpucuaantu Dapmonu//
V36exucton PecryGnukach KOHYyH Xyxokariaapu Tyriamu, 2016 ii., 49-con, 558-
moana, 2017 u., 1-con, 3-moana.

4. V36exucton PecryGnukacu —XydyMIAPHHUHT  MKTHMOMi-MKTHCOMA
PUBOKJIAHUIIIMHA KOMIUIEKC YpraHulll HaTWxkajdapu Oyinya WHFMa TaxJIWIUN
matepuai. — T.: “Sano Standart” — 2017. — 62-63 Getnap.

Navruz-zoda L.B., o gituvchi,
Najmiddinov S.N., talaba,
Buxoro, O’zbekiston
BUXORO HUDUDIDA TURISTIK XIZMATLARGA INNOVATSION
G’OYALARNI JORIY ETISH VA TAKOMILLASHTIRISH

Turizm davlatning aholisini hayot darajasini yuqori ko’rsatkichga ko’taruvchi
va iqtisodiyotining o’sish sur’atlarini yugqorilashtiruvchi soha sifatida qaraladi.
Turistik xizmatlar ham bu borada o0’z ahamiyatiga ega bo’lib, turistlarning
cheklanmagan ehtiyojlarini gisman yumshatishga xizmat giladi.

O‘z navbatida yuksak turizm salohiyatiga ega bo‘lgan Buxoroda ham turizm
industriyasini yanada rivojlantirish, sohada tadbirkorlik sub’ektlari faoliyatini
rag‘batlantirish, hududga mahalliy va xorijiy turistlar oqimini keskin ko‘paytirish
hamda tarmoq uchun malakali kadrlar tayyorlash yo‘nalishida keng ko‘lamli
kompleks tadbirlarni amalga oshirish bo‘yicha O‘zbekiston Respublikasi Prezidenti
tomonidan 2017 yil 19 mayda qabul qilingan “Buxoro viloyati va Buxoro shahrida
2017-2019 vyillarda turizm sohasini jadal rivojlantirish chora-tadbirlar to‘g‘risida”gi
PQ-2980-sonli garori bu borada muhim Dasturi amal bo‘lib xizmat qilmoqda[1].

Buxoroning turizmini rivojlantirish va turistik obyektlarni modernizatsiyalash
uchun 2017 vyilning 16 noyabr kuni Buxoro viloyatida o‘z faoliyatini yuritish
jarayonida turizm sohasi bilan bog‘liq uch yuzga yaqin tashkilotlar tashabbuslari
asosida “Buxoro turizmi hamkor tashkilotlari” assotsiatsiyasi tashkil etildi.

Bu dasturlar, qarorlar va tashkil etilgan tashkilotlar 0’z navbatida turizmni
rivojlantirish, golaversa mahalliy aholini turmush darajasini yuqori gilishga xizmat
giladi.

O’zbek turizmini rivojlantirish uchun tashkilotlar birgalikda faoliyat amalga
oshirmoqdalar, bu jarayonlarni Din ishlari bo‘yicha qo‘mita, O‘zbekiston
musulmonlari idorasi, Toshkent islom universiteti, Islom sivilizatsiyasi markazi,
Mugaddas gadamjolarni saglash va obod etish =xayriya jamg‘armasi va
“O‘zbekturizm” ning ziyorat turizmini amalga oshirishda hamkorlik qilish bo‘yicha
memorandum imzolash taklifini tagdim etgani bilan asoslab berish mumkin[2].

Buxoro va Buxoro viloyatida sayyohlikni rivojlantirish bo‘yicha uch yillik
dastur gabul qilindi va dasturni bajarish davomida quyidagi ishlar gilinishi
rajalashtirilgan:

- Buxoro brendini ishlab chiqish;

- 2017—2019 yillarda reklama kampaniyasi «Muqaddas Buxoro — Islom
madaniyati o‘chog‘i» shiori ostida olib borish...
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Yuqorida sanab o‘tilgan chora-tadbirlar hisobiga 2017—2021 vyillarda
sayyohlik xizmatlari hajmini 2,1 barobarga, sayyohlar sonini esa 1,9 barobarga
oshirish rejalashtirilgan[3].

Bu ko’rsatkichlarni inobatga olgan holda, Buxoro hududida birinchi bor tashkil
etilgan innovatsion loyiha tagdim etildi. Bu loyihani Turizmni rivojlantirish davlat
qo’mitasi raisi Aziz Abduhakimov, G’arbiy yevropaga safari mobaynida uchratib,
buni O’zbekistonda ham qo’llashni taklif etgan. Bu loyiha havoda muallaq turgan
darvish hisoblanib, rasmga tushuvchi sayyohlarimizning e’tiboridan chetga qolmaydi.
Ushbu loyiha Buxoroning qadimiy qgismida joylashgan obidalarga yanada ko’proq
mehmonlarni jalb gilishga hissa qo’shishi kutllmoqda

Bundan tashgari, Buxoro hududida
turizmni  rivojlantirish  va turistlarni
turistik ~ xizmatlardan  foydalanishda
qoniqish darajasini yuqoriga ko’tarishga
xizmat qiladigan, “Tourist symbol”
innovatsion loyihasini taklif etamiz. Bu
innovatsion loyiha turistik xizmatlarni
rivojlantirish uchun o’z oldiga quyidagi
ilg’or magsadlarni qo’yadi. Jumladan:

e Barcha tashrif buyurgan turistlarga
xoxlagan turistik obyektni
giyinchiliksiz ~ topishga  yordam
beradi;

e Buxoro hududini aylanish mobaynida
turist adashib qolish ehtimolidan
yiroqda bo’ladi;

e Buxoro hududidagi gidlik xizmatini |
takomillashtirishda 0’z  hissasini
go’sha oladi;

e Turistga Buxoro hududidagi tarixiy va madaniy binolar va buyumlarni ko’rishda
yolg’iz piyoda tomosha qilish imkoniyatini beradi;

e Turistning velosiped trasporti orgali aylanishida qulaylik yaratadi;

e Turist 0’z imkoniyatidan kelib chiqgan holda mehmonxona, restoran va boshqa
turli xil xizmatlarni tanlashi mumkin.

Loyiha ma’lum bir maydon ham egallamaydi va yo’lda harakatlanishni
osonlashtiradi. Loyihani amalga oshirish kam xarajat asosida tashkil etiladi, bu esa
kam xarajat orgali yugori sifatga erishish imkoniyatini beradi.

Loyitha mobil dastur bo’lib, uning yordamida turizmga xos belgilarning
mazmun mohiyati ochib beriladi. Dasturda 25 ta davlat tili mavjud bo’lib, turist
xoxlagan tilga kirib ma’lumot olish imkoniyatiga ega bo’ladi. Turist dasturni
mehmonxona va aeroportlarda yuklab olib biladi.

Misol tarigasida restoran
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yoki mashinani ijaraga berish
agentlikni quyidagi belgilar
ostida ko’rsata olamiz.

O’ylaymizki, dastur
turistlar uchun juda qulay
bo’lib, kelgusida turistlarni
Buxoro hududida  kelish
ogimini oshirishda va hududdagi barcha turistik obyektlarni nazorat gilishga va
xizmatlardan unumli foydalanishga zamin yaratadi.

Hozirgi kunda bunga o’xshash innovatsion loyihalarni rivojlantirish davlat
tominidan qo’llab-quvvatlanmoqda. Mamlakatimizdagi 600 dan ortig sayyohlik
ob’yektini birlashtirgan «E-mehmonxona» avtomatlashtirilgan tizimi ishga tushirildi.
Bu bilan xorijiy va mahalliy sayyohlar hisobini olib borish mumkindir. Shuningdek,
Madaniyat vazirligi, Turizmni rivojlantirish davlat qo‘mitasi va «Texno dargoh»
MChJ tomonidan hamkorlikda amaliyotga tatbiq etilayotgan « VERUM QR» loyihasi
doirasida Samarqand, Shahrisabz va Buxoro shahridagi sayyohlik ob’yektlari QR-
kodlar bilan ta’minlandi. Mazkur QR-kodlar sayyohlarga bir necha soniya ichida
tarixiy ob’yekt, yaqin hududda joylashgan mehmonxona, restoran va boshqa digqatga
sazovor maskanlar haqida ma’lumot olish imkonini beradi. Ma’lumotlar 12 tilda
tagdim etiladi[4].

Xulosa qilib aytish mumkinki, hozirgi zamonda turizmni rivojlantirish va
ularni takomillashtirishda innovatsion loyihalarni o’rni va ahamiyati yuqori
ekanligiga shak-shubhasiz aminmiz. Xususan, Buxoro hududida turizmni
rivojlantirishda, uning gadimiy binolar, avliyolari, pirlari, ziyoratgoh gadamjolarini
innovatsion loyihalar asosida amalga oshirish orgali Buxoroda turistlarni kelish
ogimini yillar mobaynida keskin oshirish imkoniyatiga egamiz.

ADABIYOTLAR
1.https://uzbektourism.uz/uz/uzbekistonda-turizm/kadimiy-buxoro-turizm-
zonasi.

2. http://www.religions.uz/news/view?id=683

3. https://www.gazeta.uz/0z/2017/05/29/buxoro/

4.https://www.xabar.uz/uz/w2] (2018 vyil 15-yanvar kuni O°‘zbekiston
Prezidenti Matbuot xizmati huzuridagi press-xollda Turizmni rivojlantirish davlat
qo‘mitasi tomonidan o’tkazilgan matbuot anjumanida qo‘mita raisi Aziz
Abduhakimovning so’zi.)

Hamroyev H.R., i.f.n.,dotsent
Buxoro davlat universiteti
OILAVIY BIZNES YOSHLARDA TADBIRKORLIK MADANIYATINI
SHAKLLANTIRISH O’CHOG’I SIFATIDA

“Oilaviy biznes” deganda yollanma ishchilarni jalb etmasdan oila a’zolari
mehnatidan foydalangan holda xususiy tadbirkorlik bilan shugullanish nazarda
tutiladi. “Oilaviy ish™ni rivojlangan davlatlarda avloddan avlodga o’tadigan merosiy
biznes sifatida e’tirof etadilar. Uning asosiy motivastiyasi — kelajak avlodni
moliyaviy farovonligini ta’minlash uchun oilaviy ishini tashkil etishdadir.
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O’zbekistondagi oilalarida odatda farzand va nevaralarning kelajagi hagida
gayg urish keng ommalshgan. Biroq, bu say’-harakatlar jamg arish xususiyatga ega.
Ya’ni biz barkamollik davrimizda farzandlarimizni oilaviy va uy-joyli qilishga,
bilimdon, kasb-hunarli va ish bilan band bo’lishlariga harakat gilamiz-da, lekin
ularga ko’proq tayyor narsalarni qoldirib ketishga intilamiz. Bozor iqtisodiyoti
sharoitida kelajak avlodning kasb-hunarimiz negizidagi tadbirkorlik ishimizni
goldirib ketgan tagdirda, ularga ko’proq iqtisodiy manfaat keltirgan bo’lar edik. Bu
maqsadga erishish uchun “oilaviy biznes” alohida ahamiyat kasb etadi. Chunki u
quyidagi afzalliklarga ega:

1. Umumiy ish tufayli barcha oila a’zolarini birlashtiradiki, bunday hamkorlik
esa oilaning yanada jipslashiga, mustahkamlanishiga olib keladi.

2. Daromadni ko’paytirish va oila byudjetini oshirishga intilish.

3. Yoshlikdan bolalarni biznesga jalb etish imkoniyati vujudga keladi. Biznesni
yuritish bo’yicha bilim va ko’nikmalarni ota-onadan, kattalardan o’rganish ko’p
hollarda mutaxassislardan oladigan qurug nazariy saboglardan afzalroqdir.

4. Oilaviy ishni farzandlarga me’ros qoldirib, ularning barqaror va farovon
kelajagini ta’minlash.

5. Oila a’zolarining ish bilan bandligi, uzoglarga ish qidirib ketmasdan o’z uyida
qgolib ishlashni afzal ko’rish.

6. Oila a’zolarining mehnatsevarlik, tejamkorlik, tashabbuskorlik, tadbirkorlik,
mas’uliyatlilik kabi ijtimoiy - iqtisodiy ahamiyatga ega bo’lgan fazilatlarning
shakllanishi.

Bizning fikrimizcha, O’zbekiston sharoitida oilaviy biznesning eng ma’qul
turlari xizmat ko’rsatish bilan bog'liq bo’lishi magsadga muvofiq bo’lardi. Istigbolli
oilaviy biznes faoliyatlariga quyidagilar kiradi:

+ Nonvoylik;

+ ertalab va kechqurn issig nonlarni buyurtma asosida mijozlar uyiga etkazib
berish xizmati bilan;

+ oilaviy gahvaxona, to’yxona, oshxona, choyxona;

# go’zallik saloni;

+ gandalotchilik tsexi;

+ tikuvchilik tsexchasi;

+ mebel ustaxonasi;

+ gullar va sovgalar do’koni;

+ internet klublar;

+ bolalar kiyim-kechagi va o’yinchoglar magazini;

+ avtoservis xizmati kabi ish turlarini tavsiya etish mumkin.

Oilaviy biznesni rivojlantirish evaziga xonadonlarning daromadi oshadi va uy-
ro’zg ordagi ayrim:

¢+ pazandalik, bog bonchilik,

+ bolalarga garash,

% haydovchilik,

s qorovullik  kabi ishlarni bajarish uchun yollanma ishchilarni jalb etish
natijasida xonadon ichida qo’shimcha ish joylarni tashkil etish imkoniyati ham
vujudga keladi.
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“Oilaviy biznes”ning kamchiliklari ham mavjud. Ular quyidagilardan iborat:

* Ayrim oila a’zolarining nokompetentliligi biznesni yuritishda muammolar
kelib chigaradi.

* Qarindoshlar nazarida ishbilarmonlik obro’ga ega bo’lmasligi mumkin.
Psixologik jihatdan oila o’z biznesini yurgizishga tayyor bo’lmasligi mumkin.

*Oila a’zolaridan ayrimlari shaxsiy jizzakilik va takabburlikka berilishi
mumkin.

Bunday muammolar sizning oilaviy biznesinigizda uchratmaslik uchun oldindan
barcha bo’lajak qiyinchiliklarni muhokama qilib, garindoshlaringiz bilan birgalikda
aniq qoidalarni ishlab chiqgish ma’qul bo’ladi.

Oilaviy biznes o’z samaradorligi bilan xalgaro miqyosida yuqori nufuzli
tadbirkorlik turiga aylangan. Uning negizida xalqaro darajada obro’li korporastiyalar
yetishib chigqan. Bunga Ford avtomobil korporastiyasi yorqin misol bo’la oladi.
Genri Ford “Mening hayyotim, mening yutuglarim” nomli kitobida o’z oilaviy
biznesini vujudga kelish tarixi, an’analari va tajribalari haqida hikoya qilib, oilaviy
avtomobilsozlik biznesini tashkil etishda quyidagi tamoyillarga e’tiborini
qaratilganligini ta’kidlaydi:

1. Kelajagdan qo’rgma va o’tmishdan saboq olgin. Kim bo’lajagdan qo’rqsa, u
0’z faoliyat doirasini toraytirib yuboradi. O’tmish bizga rivojlantirish yo’llari va
vositalarini ko’rsatishi bilan foydalilidir.

2. Raqobatchilarga uncha ahamiyat berma. Kim o0’z ishini yaxshiroq uddalasa,
o’sha ishlashni davom etsin.

3. Umumiy manfaatga ishlashni shaxsiy naflikdan ustun qo’y. Daromad nafli
ishning asosida emas, balki uning so’ngida garor topishi lozim.

4. Ishlab chigarish — arzon sotib olish va gimmat sotishni bildirmaydi. Bu,
ko’proq mo’tadil narxlar bilan xom ash’yo va materiallarni xarid gilib ularni imkoni
boricha kamroq qo’shimcha xarajatlar bilan iste’molchilarga etkazadigan sifatli
mahsulotga aylantirishdir.

Tadbirkorlik gadimdan insonlar uchun 0’z hayotini qurish, mustaqil ro’zg or
yuritish, tashabbuskorlik bilan mehnat qilib, oilasi, elu yurtining farovonligiga 0’z
hissasini qo’shishning muhim omili bo’lib kelgan. Qolaversa, ishbilarmonlik
xalgimizning qgon - qoniga singib ketgan ezgu fazilatdir. Aytish joizki,
xonadonlarning  oilaviy  tadbirkorlik  bilan  shugullanishi  oilalarning
mustahkamlashga ko’maklashadi va turmushda uchraydigan turli muammolarni
ogilona hal etish imkonini kengaytiradi. Tadbirkorlar oilasidagi turmush muammolari
bilan bog’liq ziddiyatlar boshga oilalardagiga nisbattan ancha kam uchraydi.
Ta’kidlash lozimki, tadbirkorlarning yarmidan ortig'i oilaviy muammolarni yechish
uchun o’z biznesi bilan shug'ullanayotganligi yordam berayotganini e’tirof etadi.
Oilaviy biznesda odatda, vazifalarning ichki tagsimoti yuzaga keladi. Unda erkakning
ham, ayolning ham va balog atga etgan bolalarning ham mehnatidan foydalaniladi.
Binobarin, oilaviy biznesning muvaffaqiyati ahillikda, uyushganlikda, ya’ni
hammaning bir biriga yordam berishida, korporativ manfaatlarni birgalikda himoya
qgilishda, oila inogligidadir.

Shundaq qilib, me’rosiy tadbirkorlik shaklidagi “oilaviy biznes” oddiy ish emas.
U bilan shugullanish uchun tadbirkorlik faoliyat turining xususiyatlaridan kelib
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chiggan holda, har bir oila 0’z oila a’zolarining tashabbuskorlik, tashkilotchilik,
novatorlik, bozorshunoslik, tavakkalchilik kabi tadbirkorlik gobiliyatlarini
rivojlantirib ish tutgandagina muvaffagiyatga erishishi mumkin.

Foydalanilgan adabiyotlar ro yxati

1. Karimov L.A. Bizning bosh magsadimiz — jamiyatni demokratlashtirish va
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2. Navro'zzoda B.N. Nanoigtisodiyot. O quv-uslubiy majmua. BuxDU, 2012.

3. Navro'zzoda B.N. Individual sa'y-harakatlar: fugarolarning jahon moliyaviy
igtisodiy ingirozi ogibatida zarar ko rmasligida muhim ahamiyat kasb etadi.
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Sharifova Sh.Sh.,
Buxoro davlat universiteti
YOSHLAR TURIZMI: MUAMMOLAR VA ISTIQBOLLAR

Butunjahon Yosh Talabalar va Ta'lim Turizmi Konfederatsiyasining ma’lumot
berishicha, “Yoshlar turizmi endilikda sayohat bozorining kichik sektori emas, u
Facebookdan, McDonaldsdan va hattoki Argentina budjetidan yirikroq bo'lib, turistik
tashriflardan 182 mird AQSh dollar daromad keltirdi. Global yoshlar turizmi sanoati
yiligiga 200 million xalgaro sayohatni amalga oshirib, turizmning boshqga turlaridan
ko'ra tezroq ildalamogda. BTT prognoziga ko ra 2020-yilga kelib, 300 million yosh
insonlar xalqaro turizmni amalga oshiradilar.”*® BTT Jahon Turizm Barometri
ma’lumotiga ko ra, 2015-yilda butun dunyo bo ylab xalgaro tashriflar soni 4.4 foizga
ortib 1,184 mirdga yetdi.!* Turizmning O zbekiston YalMdagi ulushi 2014-yilda 3.0
foiz (4208.8 mird so'm ) bo'lsa bu ko'rsatkich 2015-yilda 4408.0mlrd so'm bo’lib
4.7foizga yetdi.® Bu ko'rsatkichlar turizm sanoatining o'rni respublikamiz
igtisodiyotida tobora ortib borayotganidan darak beradi. Turizmning keng
ommalashib ulgurgan turlaridan biri yoshlar sayohatini rivojlantirishimiz uchun ham
yurtimizda yetarli potensial mavjud.

Prezidentimiz ta’kidlaganidek, o‘zining tarixiy, madaniy va intellektual
merosini asrab avaylashga, boyitish va ko‘paytirishga, shuningdek, unib o‘sib
kelayotgan yosh avlodni milliy va umuminsoniy qadriyatlar ruhida tarbiyalashga
yetarlicha e’tibor qaratmaydigan, har tomonlama uyg‘un rivojlangan, mustagqil
fikrlaydigan, o‘z qarash va yondashuviga, grajdanlik pozitsiyasiga ega bo‘lgan
shaxsni kamol toptirishni 0‘z oldiga maqsad qilib qo‘ymaydigan har ganday davlat va
jamiyat tarix va taraqqiyot yo‘lidan chetda qolib ketishga mahkum. Yoshlar ongi va
madaniyatini yuksaltirishning, ona yurtiga muhabbat va vatanparvarlik ruhida

13 http://www.europeancitiesmarketing.com/youth-tourism-generated-182-billion-dollars-tourism-receipts-2013-
representing-200-million-international-trips-year/june 19/2014

14 http://media.unwto.org/press-release/2016-01-18/international-tourist-arrivals-4-reach-record-12-billion-2015

15 https://www.witc.org//media/files/reports/economic%20impact%20research/countries%202015/uzbekistan2015.pdf
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tarbiyalashning vositalaridan biri bu o’z vatanini yagindan bilishi, uning har bir
go shasini 0°zi ko rib his etishidir, nazarimizda.

Jahon mamalakatlari tajribasidan ayon bo ladiki, yoshlar orasida turizmning
ommalashishi ularning dunyogarashini, ilmiy salohiyatini, yon atrofga dahldorlik
tuyg usini, madaniyatlararo tafovutlarga tolerantligini va tabiat hamda
umumbashariyatga bo'lgan mehr muhabbatini oshirishga xizmat giladi. Yurtimizda
yoshlarga garatilgan e’tibor yuksak darajada bo'lsada, sayohatga bo’lgan ommaviy
yoshlar talabni oshirish, o’lkamiz turistik potensialidan to'lagonli foydalanish,
yoshlarni 0"z yurtini yagindan bilishga garatilgan chora tadbirlarni ishlab chigishning
zarurligi ilmiy izlanishlarimizning dolzarbligini taqozo etadi.

Xususan, O‘zbekiston Respublikasi Vazirlar Mahkamasining 2012-yil 10-
oktabrda gabul qilingan “O°‘zbekiston Respublikasida turizm sohasini yanada qo‘llab-
quvvatlash va rivojlantirish chora-tadbirlari to‘g‘risida”gi qarori turizm va turistik
infratuzilmani rivojlantirishni qo‘llab-quvvatlash, milliy turistik xizmatlarni xalgaro
sayyohlik bozorlariga faol kiritishga xizmat qildi.

Albatta yoshlar turizmning shakllanishi va rivojlanishi turistik resurslarning
salohiyatiga bog ligdir. Mamlakat ganchalik turli — tuman turistik resurslarga ega
bo’lsa, yoshlar turizmni rivojlanishi shuncha oson kechadi. Chunki yoshlar juda
giziquvchan va xilma —xillikni yoqtirishadi. Turizm respublikamiz iqgtisodiyotida
gishlog xojaligi, sanoat, transport va boshga makroiqgtisodiy tarmoglar gatori
0 zining munosib o'rniga ega bo'lishiga erishishimiz asosiy vazifalarimizdan biri
hisoblanadi.

Tadgigotlarning ko rsatishicha, yosh turistlarning sayohati quyidagilar bo’yicha
boshga sayohatlardan farg giladi: boshga madaniyatlar tajribasi, til o’rganish,
ko ngillilik, ishlash yoki ilm olish. Ular mahalliy turmush tarzi bilan yagindan
tanishish, tanishlar orttirish va ijtimoiylashuvga moyil insonlardir. Ko plab yosh
turistlar qgat'iy budjetda sayohat giladilar. Ular sayohatni uzaytirish va pullarini
ko'prog mashg ulotlarga sarflash maqgsadida arzonrog turar joy tanlashadi. Yosh
sayyohlar kutilmagan kechirmalarni, noodatiy topilmalarni kashf gilishni sevadilar.
Yuqoridagilarni nazarda tutib BTT “yoshlar turizmi”ga quyidagicha ta'rif beradi:
Yoshlar turizmi 1 yildan kam bo'lgan barcha mustagil sayohatlarni o'z ichiga
olib, motivatsiyaga ega bo'lgan16-29 yoshli insonlarning boshga madaniyatlar
bilan yagindan tanishishni,yangi kechirmalarni boshidan o'tkazishni gattiq
xohlaydigan,o zining odaytiy muhitidan chigib formal va noformal o qib
0 rganishni xohlaydigan yoshlar sayohatidir.

O zbekiston Respublikasi Davlat Standartida Turistik xizmatlar joylashtirish
vositalariga bo’lgan talablar gismida joylashtirish vositalari, joylashtirish vositalari
nomerlari, joylashtirish vositalarida ko'rsatiladigan xizmatlar, mehmonxona
xizmatlarining texnologiyasi, mehmonxona, motel, kemping, sanitar- kurort
tashkilotlari, pansionat, hordiq olish bazasi, turistik baza, mehmonxona motellarning
kategoriyasi, milliy uy, yurta kabi tushunchalarga ta'rif berilgan. Yoshlar turizmida
asosiy joylashtirish vositasi bo'Imish hosteller hagida so'z yuritilmagan. Shuning
uchun biz quyida hostellarga bo’lgan talablar va tavsiyalarni ishlab chiqdik. Bunda
biz Yevropa va boshga mamlakatlar hostellariga qo'yilgan standartlarni o'rganib
chiqdik va ularni O zbekiston sharoitiga mos ravishda taklif tamiz.
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Hostel

igtisodli  joylashtirish vositasi bo’lib, ma’lum muddat yashashga

mo ljallangan, kam budjetli turizm uchun xos bo’lgan, turli sonli mijozlarni gabul
gilishga mo’ljallangan xona/nomerlarga ega bo’lgan, mehmonlar mulogoti uchun
mo ljallangan alohida joy/ zonasi mavjud.

Kam budjetli turizm sayohat uchun chegaralangan mablag'ga ega bo'lgan
insonlarga(yoshlar, kam taminlangan insonlar, gari insonlar) moljallangan turizm.
Hostellarga belgilangan dissertatsiyada ishlab chigilgan standartlarni quyidagi
jadvalda ixchamlashtirdik.

Hostellarga bo lgan talablar

| Ne | Talablar
1 2
1 Jihozlarga bo lgan umumiy talablar:
1.2 | Aloganing mavjudligi:telefon, faks, internet
1.3 | Favqulotda yoritish, tabiiy va sun'iy yoritgichlardan tashqari (fonarlar,
chiroglar, akkukulyatorlar)
1.4 | Issig va sovuq suv
1.5 | Yuvinish xonasi va dushdan foydalanish imkoniyati kuniga 1 matradan kam
emas
1.6 | Xona haroartining 18 C°dan past bo Imasligi
1.7 | Yuvinish xonasining harorati 23 C°dan kam bo Imasligi
2 Yashovchilar uchun maxsus joylarga bo’lgan talablar:
2.1 | Jihozlangan hammom
2.2 | Ovqatlanish yoki mustaqil ovgat tayyorlash uchun joyning mavjudligi
2.3 | Kir yuvish va quritish uchun mo'ljallangan joyning borligi
2.4 | Tozalash uchun joyning borligi
2.5 | Dam olish va teleko rsatuvlar tomosha gilish uchun joylarining borligi
2.6 | Shaxsiy narsalarni saglash uchun maxsus joylar ning borligi
3 Yashash xonasi va yotogxonalarga bo lgan talablar:
3.1 | Tavsiya etilgan yashash xonasining maydoni 7m kvdan kam bo Imasligi
lozim
3.2 | Qulflanadigan eshiklarning bo lishi
3.3 | yotoq:
bir o'tinli 80x190sm
ikki o'rinli 160x190sm
3.3.1 | Matras galinligi 8smdan kam bo Imasligi lozim
3.3.2 | To'shak
3.3.3 | Choyshab
3.4 | Sochiglar bir kishiga kamida birta
3.5 | Yong'in xavfsizligi va boshqga favqulotda vaziyatlarda evakuatsiya hagidagi
ma’lumot materiallari
3.6 | Tumbochka kamod
3.7 | Kishi boshiga bitta stul
3.8 | Shkaf (osma jihozlari bilan)
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1 2

3.9 | Shiftda gandil chiroq

3.9.1 | Kirishda yoritgichlarning kalitlari

3.10 | Deraza pardalari

3.11 | Chiqindi chelaklari

4 Xizmatlar to plamiga bo’lgan talablar va tavsiyalar

4.1 | Sutka davomida mijozlarning gabul gilinishi

4.2 | Ovaqatlantirish yoki uni tayyorlash xizmati

4.3 | Avtotransport va boshqa turistik xizmatlar

4.4 | Choyshablarni yangilash kamida haftasiga 1 marta

4.5 | Sochiglarni yangilash kamida 3kunda 1 marta

4.6 | tozalash:

— Har kunlik joriy tozalash(xonani to"liq yig ishtirish)

— Qisga muddatli kunlik tozalash (pepelnitsalarni , stolni, chigindi
chelaklarini bo shatish, yotogni, hammomni yig ishtirish)

— Mijoz hisob kitob gilganidan so'ng to’liq tozalash

Xulosa giladigan bo’lsak, hozirda yurtimiz bo'ylab sayohatga giziquvchi
yoshlar soni ancha oshgan, shu tufayli yoshlar turistik kartasi va hostellar ularning
sayohatini ancha yengillashtiradi va qulaylashtiradi.

Xazratov F.X.,
Teacher, Bukhara State University
BUXORO VILOYATINING TURISTIK XARITASINI YARATISH

Innovatsiya — bu iqtisodiyotning ishlab chiqarish va xizmat ko’rsatish
sohalarida texnologik, ishlab chiqarish yoki xizmat ko’ratishning yangicha uslub va
g’oyalarni o’zida gamrab oladi.

Innovatsion g’oya — Dbiror sohani innovatsion yondashuv asosida
rivojlanishning yangicha cho’qqisiga olib chiqishni nazarda tutuvchi eng ilg’or
tafakkur maxsuli demakdir.

Har ganday innovatsion g’oyaning asosida quyidagi fundamental tamoyillar
yotadi:
1)Tejamkorlik orgali iqgtisodiy naf keltirishi kerak
2)Mehnat va ishlab chiqarish tashkil etishda samaradorlikni ta’minlash
3)Aholiga, bir so’z bilan insoniyatga qulaylik, naf keltirishi
4)Innovatsiyani amaliyotga joriy etgandan so’ng sarflangan xarajatlar qoplanishi

Tanlangan turistik xizmatlarni band gilish imkoniyatlari:

- Turistik hududdagi mavjud resurslardan samarali foydalanishga olib keladi;
Viloyatda faoliyat yuritayotgan turistik korxonalar (mehmonxonalar, restoranlar,
ekskursiya xizmatlarini ko’rsatuvchi hamda transport tashkilotlari;

- Hududga tashrif buyuruvchi turistik oqim 30%ga oshishi kuzatiladi, bu esa o’z
navbatida sayyohlar tomonidan huddudda gilinadigan turistik sarf-xarajatlarning
miqgdorini oshiradi;
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-Mamlakat iqtisodiyotiga turizm sohasidan keladigan xorijiy valyuta miqdori
yuksaladi;

Turizmning ham tashkil etilgan va ham tashkil etilmagan shakllari
rivojlantiriladi;

A& Hastrie Cxema v

Typemenaban

1-rasm. Buxoro viloyatining xaritasi

Xorijiy va mahalliy sayyohlarga Buxoro viloyatidagi jami turistik resurslar va
infratuzilma haqida “just in one space” tamoyiliga asosan axborot yetkazib,
xizmatlarni bozorga tomon siljitish orgali Xalgaro turizmni rivojlantirish:

- Sayyohlarga O’zbekistonda mavjud turistik resurslar va hudud infratuzilmasi haqida
yagona makonda joylashgan samarali xaritaviy (kartografik) ma’lumot taqdim etadi;

- Ma’lumot manbai bo’lish bilan birgalikda individual turist uchun o0’z sayohatini
optimal rejalash-tirish uchun qulay vosita sifatida xizmat giladi.

- Tanlangan obyektlarga yetib borishda marshrut masofasini aniglash imkoniyati
mavjud,;

-Turistlar o’zlarini qiziqtirgan obyektning joylashuvini xaritadan qidirish orqali
topishi hamda uning joylashgan joyi hagida axborot olishi mumkin;

-Sayohat marshrut xaritasini chop etib yo’l ko’rsatgich sifatida ishlata olish;

Sayyohlarning huddudagi turistik resurslar haqida ishonchli, to’liq va aniq
axborotga bo’lgan ehtiyojini qondiradi.
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o ] A
2-rasm. Web-saytning ko rinishi

Umumiy hisobda hududning xalgaro turizm bozorida mustahkam o’rin
egallashi, ijobiy imijining shakllanishiga olib keladi, bu esa jahon turizm bozorida
ragobatda yengib chigishga imkon beradi.

Adabiyotlar:
1. Yu.S.Ana’ev, Geoinformatsion tizimlar. O’quv qo’llanma. Tomsk. 2003 y. 70
bet.

2. S.V.Pavlov, A.B.Nikitin, G.M.Sayfutdinova, ARCGIS dasturi orqali

geoma’lumotlarni yaratish va undan foydalanish. O’quv qo’llanma. Ufa. 2005. 138
bet.

Xycenoe M.3., Ipzawes A.A.

Axbopom mexnonozuanap Kageopacu yxumysuuiapu,

Byxopo oasénam ynueepcumemu

TYPU3MHU PUBOXKIIAHTUPUILIJIA AXBOPOT KOMMYHUKAIIMOH
TEXHOJIOTUSIJIAPJIAH ®ONUJIAJTAHUIII

[Ipe3uneHTHMU3HUHT 11y Wi 7 ¢eBpangaru @apMoHr OWIAH TaCOUKJIAHTaH
2017-2021 imnnapaa Y36exucTon PecryGnHKacHHM PUBOXIAHTHPHIIHUHT GelTa
yCcTyBOp MyHanumu Oyitnua Xapakatiap cTpaTerusicu 6apya coXaHu Kampad oJIraHH
OmIaH aXaMUSTIAIUD.

Typu3MHu xajan pUBOXKIAHTUPHIL Ha3apja TyTHJIAETIaHIUTH XaM Oy Oopana
MYXHUM axaMmusTra sra. HyHku cani€xjapra Xu3MaT KypcaTUIIaH TylIaJuraH BaJIloTa
MaMJIAKaTUMHU3 UKTUCOAUETUHN FOKCAITUPHUILTA XU3MAT KUJIAIH.

Typu3sM coxacuaarn WHHOBALMSJIAPHU  PUBOMJIAHTHPHIL, I[IYHUHTJEK,
YMYMaH, HUKTUCOAMETHUM HWHHOBALMOH PHUBOXJIAHTUPUIL Macajajgapura ajaoxuaa
BTUOOP KapaTHUIMOK/IA.
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TypusMm coxacuja HTHHOBALIMOH XHU3MatTiap 0030pura KUpHUIL, MabIyM OUp BaKTHUHT
¥3ula ucTebMouMiIapra OKopu cudaTtiv XusMariap KypcaTuil, TYpUCTHUHT
MabHAaBUM  KOHUKUII  JapaKaCUHM, YHUHT  TypMyHICU(ATUHU  OIIHUPHUIITa
nyHanTupuIgaH noopar.

Typusm coxacujard SHTWIMKIAP SIHTM WYHAJIMIIJArd MaxCyJOTHM MILIa0
YUKAPUIIIHK Hazapja TyTaau, yjaap HWyn €Kd J1aM OJUII KOWM OYJIWIIN MYMKUH,
OyHJaH Tamkapu yiap OuUp KaTop MNPUHLHUILIAPraacociaHral OYIUIIM Kepak,
ynapaaH GoiganaHuI WKOOUH HATHKATAPHU 0JIUO KEITUIITH Kepak.

Xo3upru naBpia Oapda Myaccaca Ba TalIKWIOTIAP Y3WHHWHT IIaXCH BeO
caiftura sra OynuimuM kepak. BeO callTHUHT — QoilifananyBUYmiIapra MabIyMOTIapHU
€TKa3UIIHUHT 3HT KyJIail BOCUTACH CaHAJIA/IH.

Bupryas TypusMHUHT aXaMUATH

1) Ilaxcuii pecypcilapHUHI MUHUMAaN cap(aHMIINA: BakT Ba MalOiariap -
BUpPTyaJl JKCKypcusuiap Xxo3upya Oemyn, "Wyn xapaxkariapu" Ba BakT Tanabd
KWJIMaiiii, OyHJaH TallKapu, Xap KaHjaai Baktaa OyHjai cadapHu TYXTaTHO, Kepak
Oynca, BakTu OYiraHjia stHa 1aBOM STTUPHII MyMKHH.

2) Odumaita pexxumaa MaBxKya OyiIMaran Xyayajapra Ba o0ObeKTiapra JIespiu
Xap KaHjad Bakrhaa Tampud Oyropuil MyMKUH. BUpTyan TypUCTHK HOTHPOHJIUTH
MaBKyJ IIaxcjiap y4yH SIXIIM HUCTUKOOJUIApHH sipaTaiu. BUPOK, BUPTyan TypUCTUK
caléxyiap KMpUII MMKOHHUATHUTa 3ra OynMmaraH xyayaiapra tampud Oyropaauraxn
axoJIM TYPyXJIapU PyMXaTH aH4Ya KEHT.

3) XaBdcuzmuk. IllyGxacus, TapmMoKkka caéxaT BaKTHJa TapMOKKa caéxar
KWIMII  XaBpu KaMpok. Arap, VHTepHeT XaBQCU3IMIU KOWAAJIApUTra pHOS
KHJIMAcaHTu3, 0aHK XMCOOWMHTH3JAH IMyJI MaOJaFruHTU3HU WYKOTUIWHTU3 MYMKHH.
bupok, xap KaHzmail xonaraa, BUpTyald Typ CaéXxaTYMHUHT Xa€TH Ba COFJIMFUTA Xe€4
KaHaal xaBd TyraupManu.

4) Mananuit énropiaukiap OWaH TAHUIIUIIHAHT OEBOCHUTA YCYJIH XOPHKHMA
TWUTAPHUA OWJIMalIuran caéxjap ydyH KyJlaaup y Maxalluid axoiu OujiaH
OeBoCHUTa OF3aKM MYJIOKOTHH y3 UYUTa OJIMAlIM Ba UIYHUHT YUYH THJIHA OUIIMACIUK
Ba sfIlIAlIl >KOWIapu TYFpUCUAArd OWIMMIIADHUHT ETUIIMACIUTH OujlaH OOFIMK
KUMMHYWIMKIIApJIAaH cakjiaiau. bab3u omammap ydyyH BUpPTyad TYPHUCTHK caéxar
XaKUKUU caéxarra Tauéprapiaukaup.

BupTtyas TypHMHI APATHIIHUHT MAKCAAU

Buptyan caéxarnapHu SpaTUIIHUHT KyWHJaru MaKcajiapu
QKpaTUIIUIIN MyMKHUH: ax0opoT-TaHuiui (0y MaKkcaaHu
amajra olmMpuIl Hadakar oYMk TYTUIaMIIapHU, OaIKu
OMOOpXOHaJIap/a CakJaHaIuraH My3el KOJIeKIMsIIapUHU
XaM HaMOMUII €TUII UMKOHUHU Oepajin);

Pexnama Ba HamolinI (MEXMOHXOHa OMHOJIApUTa YBTHOOPHH
)ano Kunuira €pram 6epann);




TaBJIMM Ba MaJlaHuli-Mabpuduii (kyprazma o0ObeKTIapu
OuJaH BU3yasl TAHUIIMIN YerapajapuHu KeHT Al TUPUIIT
UMKOHUSTHHU Oepajn);

WKTUMOUI-peadunntanus (HOTHpOHIUTH 00p
[raxcljiapra SXmupoK MKTUMOWMIIAIINIITA
UMKOH Oepan).

Caiitna wuxTHEpHUl TypAaru MabJIyMOTIApHU BHJIEO, pacM, BUPTYyal
caéxatyiapHu >KOUJIAIITUPUII MyMKHH.
Bupryan caéxar 0y — 3D TtexHonorusmap Epaamunga OOBEKTHH PEaTUCTHUK
tacBupaanaup. Buptyan caéxarnapra chepuk naHopamanap, MaHOpPaMHUK BUIEOJIAP,
00BeKTHUHT 3D peKOHCTPYKIUSIIAPH KUPAJIH.

DoiaaTaHWITaH aa0duéTaap:

1. Pammnosa E.B., 3ybGapesa E.I'. BusyanbHoe MoaennpoBaHUE TUIOCKUX
MexaHu3MoB // Science without borders -2015.
2. Sh.A.Nazirov, R.V.Qobulov, Ob’yektga mo‘ljallangan dasturlash, O‘quv
qgo‘llanma, Toshkent: G*.G‘ulom, 2008.

Xanumosa I'.C. kamma yxumyeuu,
bepouesa /I. , manaoa,
byxopo oaenam ynueepcumemu
JAHJIIIA®TJIAPHUHT MAXAJIJINM CYB UMKOHUSITJIAPHJIAH
PEKPEAIIUAJIA ®OHIAJTAHUIITHUHT TEOT'PA®UK KUXATJIAPA
(KYJKYKTOB TUBMACHU MUCOJINJA)

Uyn nanamadriapu Oo1IKa 30HaAI JJaHAMA(T TUIJIApUTa Kaparasjaa y3ura xoc
peKpeanioH MMKOHHMsATJapra osra. Yynm 3oHacuma xoimamran KymkyKToB
TU3MAacWra yxmam nact Toriapuyn? Tekucnukiapaa smaiaurad axoiau y9yH Oy mact
TOFap OeTakpop, MahTYHKOP MaKOHIIUD.
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Pekpeammsi atamacu JOTHMHYA recreation — THUKJIAII, SBHA MEXHAT KHJIUII
naBomuza capdiaHraH >KACMOHUM, pyXMM KywIapHHU THUKJIAI, MyCTaxKamJall
MabpHOCWTra sra. Pekpeanuss Tapuxwii KaTeropusi, MHCOHHUHI TYypMYII IIApOWTH,
OyHEKapalu pekpeanusra HucOaTaH y3rapud, Takomuuiamud 6opamu. UkTuconuii
(hapoBOHIMK Ba y OwiaH OOFIMK OViaraH MabHaBUU ETYKIHMK peKpeanusra OViarad
HXTUEKHN Oenrunabd Typaau. VbktuMounit Xaér napaxacu rokcanub OopraH capu Aam
oJIiIITa, OYIII BAKTHU Ma3MYHJIM YTKa3uIlTra Oyaran uimTuék optud 6opasu.

byxopo, Hasomni — Konummex Boxamapu axonucu YyuyH KyiDKykros
TU3MACUHUHT XaHyOu-IIapKui sTaruaa skoinamran Xazop Hyp kaGpucrtonu sHT
yIyF 3uéparroxjapaan Oupum XucoOjaHaau. Ym0y KaOpuCTOH OuWp BakTiIap
3apadurion gapéCUHUHAT YHT TapMOFU OYnTaH DUYKuIuKcor — J[apEécoiHMHT 3pO3nOH
daomstTan Tydainm KymkykToB TH3MacuaaH axpanub® konraH Xaszop Hyp Tor-
TEMaJur yCTUJA >KOWamraH. TeKTOHUK-3pO3UOH Herusra sra OyiraH ymly TOf-
TEMaJTUKHUHT MYyTJIaK Oamanmnuru 254 merpra TeHr OYnub, yHU mapkK, *aHyO Ba
rap0 TOMOHJaH ypad TypraH HIYpXOK, Kymuid nactkammkiapiaan 90-100 merpra
KyTapwiO Typaau. TenaJTuKHUHT IMUMOJIUHN “TIelIoHa” KUCMHU 3HT OallaH]l, 3pa3voH
ouniMa Katiaamiap Oy epaa OanaHj KOsl XOCHJ KuiraH. TenaJTuKHUHT 103acH KaHyO
TOMOHIa  acTa-CeKWH  mnacasau. YHuHr 1,5-2,0 MeTpau  103a  KUCMU
MeTaMmopdo3ialiral najgaxcajaHraH KyMTOII Ba THJTOII OWJIaH KOIUTaHTaH OYiuo,
OCTHJIa 3Ca CApPFUIIl OXPACUMOH TMJUIM KarjaMm €raaud. Yoy 3uéparrox, aHUKpOFu
Xazop Hyp oTa Xxakujga Typiid Xujid pUBOSATIAp MaBxkyd. Tapuxuii manOanapna
suéparroxHur VIII-IX acpmapra mMancy0 skaniuru Kaij kKwimHrad [1]. Maskyp
OpOJICUMOH TOF-TeNaJMK Mapkaszuja Xasop Hyp oranuHr makOapacu xoiyamras.
Kaiin xunum sxou3ku KaOpiap ycTWaa YpHATWITaH COFOHa, Oenruiap ymoy
KaOpJIapHUHT KO30K MHJIJIaTUTa TETUIUINA SKAHJIUTUAAH lapak Oepaiu.

3uéparroxra MKUMOJI TOMOHAAH alaHMa Uyl opKaiu yukwiaan. Huxosr, sHr
OaaHj ro3ara YMKAJAUTaH 3WHANOS OJIIUAa 3u€paTywiiap ydyH KalluH JeBOPJIU
OuHONap — MacCXKui, JaM OJIUIN YWJIapHu, OIIXOHA Ba Kepakiu HH(]pary3uamaiap
Oaprio KunuHTaH. 3u€parrox/ia MYMMIIM CyB MaHOanapu Uyk.

3uéparra KelnyBUWIAp SIXIIU 33Ty HUATIAP OWIIaH, AIIall Ba OBKATIAHUII YUyH
3apyp OynraH mapr-miapouTiapra Ta€prapiuk KypuO kemaawiap. 3uépaTroxjia
anbarra KypOOHIMK KWJIWHAIW, MAacXkKHuJ My()THCH TOMOHHJAH THUJIOBATJIAp
KWINHAIW, Oup Hewya coaT ngam oiubd €ku TyHaO konmmO, cyurpa 100-130 xm
Y30KJIMKJAru yinapura kautanunap. JIekun 3uépatra Oopaguran WYIHUHT acocUit
KHUCMHM KaTTUK KoIUulaMiu Oyicana, cudar gapaxacuaa sMac, TabMHUpPra MyXTOX.
NxkxknHuugan, WymHUHT oxupru - Typrkyayk-Xaszop Hyp kucmum nama uymnapu
6y1i0, 3uépaTUMIap YUyH KHAMHUMINK TyFaupand. “Myn a3o6u, ryp a3o0u”, merax
nbopa Xyamu Iy Wysuiapra Terumuuaup. Maskyp xoimapaa “kKynm TapMOKIn”
WYIUTApHUA KYPUILI MYMKUH [2].

KymKyKTOB TH3MacMHUHT OEBOCHTa pPEKpeallioH pecypceiapra TEeTHIILIN
MMKOHHMSATIAPU Kyl KUPpPAJIXA Ba YyJ 30HACHAATW NACT TOFIapra Xocaup. XO3Upru
JaBpAa BoxanapjaH (MaJaHW 30HAJNApAaH) akcapusT Oaxop oiapuaa Kupud
Kelagurad JaM OJIyBUWJIAp YYyH TH3Ma TaOWAaTUHUHT KyWHUJArd XyCyCHUsITIapu
bTUOOpTa JIOUHUK.
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1. Tusma XynyAMHUHT KEHI Ba COKHHJIMIH, OOIIKada KWIMO aWTranja
aKyCTUK Xy3yp-XayioBarTiau dkaHiaurd. [IoBKUH-CypoHIaH Xonu Oyiaran Xyayn
DKAHJIUTH.

2. [Mudobdaxm MuHEpa CcyB MaHOAJIapWHMHT MaBXymaurd. FOxopuaa
Kaij KWIMHraHuaeK “Ku3uikyM 4y CTaHIMSCH X OJIAWJAard apTe3uaH KyAyFUHUHT
cyBu mu@dodaxm Ba uydyk Tapkubra osra. TapkuOupga KyMmyll Ba KPEMHHM
AJIEMEHTIIapu €TaKYMJIMK KWiaauraH ymoy cyB acocuaa 2006 iunga “AxBapuyc”
KMYMK KOPXOHAcCH WIIra TyIIHpuirad 3ad. KeMuMHru MKKM WHII JaBoMuAa ymoy
KopxoHa mmM Tyxrtarwirad. lllyHra kapamacman KyayK CyBUAAH WYJIOBYM, JaM
ONyBUMJIAPHUHT KUCMaH OaxpamaHj OYIWII HWMKOHUSATIApU MaBXKyd. byHnaH
TalIKapu Ma3Kyp CTaHIUS XyAyIAUJard apTe3naH KyIayK CyBHAaH (oiimamaHuil
MMKOHUSATU XaM MaBxkyn [3].

3. KymkyKTOB TM3MacMHUHT kaHyOui €nbOarpuma 1959 itmnna Kuzmikym
YyJI CTAHUUSACUHU TAIIKWI KWJIMHTAHIIUTH XaM, TA3MAHUHT PEKPEAllMOH UMKOHUSITHU
IOKCANTUPUO TypyBUYM oMuiuiapaad Ooupu Oynau. Cranuus noupacuaa Ba atpoduaa
KHCKa MyJIaTra KeJraH 3pKUH JaM OJIyBUWJIAp YUYyH 3apyp Oyiran uH@pary3uiMa
HIApOUTIApU MaBXKyZ (DJIEKTp OHHEpPrusiCH, OLIXOHA, MHUHepal CyB KaOuiap).
Ky/mKyKTOB TH3MacH IOMpAcHa XO3UPrH JaBpAa 3pKUH JaM OJYBUMJIAD acOCaH
WKKU €pHU XYl Kypaauiap. bupuHuncHu Ba SHT acocHiicH I0Kopuaa TabpudiaHraH
Kusunkym  uyn  crannuscu  Oyica, UKKMHYUCH  bBomryxymam  KyayFd
MaH3uIroXuaup. Yoy epra bonraboit Kyayru onauaaru achansT Wynaan dopuiaau
(25 xm). lam onyBUMJIapHU YIIOY )KOMHUHT UKKH KUXATU KU3UKTUpaAu. bupuHuncu,
Yy4yyK, CAJIKUH CYBJIM KYJIYKHUHI OVIMIINA, UKKMHYMCH KyIHKYKTOB TH3MacCHUHUHT
WKKWHYU YpUHJA TypaauraH OanaHa TOF TyryHu bomryxymaun toruau (773 M)
YKOMJIAILITaHJIUTU.

Mamnakatumusa, xxkymiagan byxopo-HaBouii Bunositnapuaa pyi 6epaérran
UKTHCOIUN-MKTUMOMNM  FoKcanmuil, kenrycuaa KymxkykTtoB Tuszmacura Tampud
OyropaauraH 3pKUH J1aM OJYBUMJIAP COHUHU Kymaiuiura onu6 kenaau. Ly 6oucnan
TU3MAHUHT PEKPEallMOH HMMKOHUSATIApUIIaH camapainu (ouganaHuin makcaguaa
KyWHIaru WiMHH-aMaaui Tag0uplIapHd aMalira OIIUPHIN MaKcaara MyBo(uK.

1. bupuaun HaBOaTna MamaHui 30HamaH (BoxanmapaaH) KyibkykKToB
TU3Macura OOpaJuraH TPAaHCIOPT MIAPOUTUHU, SHHU KATTUK KOIUJIAMIIM HYIJIapHU
Tanad mapa)kacuja TaIIKul KAJTUI JIO3UM. X03UPTy KyHJa ca OyHaH 23 Wni aBBal
VTKa3WwIraH KATTUK KOIUIamiid Wymnap OyTyHJail u3naH 4yukuO KeTraH. AWHUKca
[odupkon — Hypnuboit kyayru (44 kM), bonraboit kynyru — Uypyk kunuioru (28
kM), YUypyk — TomOynok rpanut konu (22 km), bonraboit — Xazop Hyp 3uépatroxu
(42 xm) HyHanummaaru acaibT Ba Jaja Myuiapyu TabMUpra MyxTox.

2. Boxanapaan (Mananuii 3oHaiad) KymkyKToB TU3Macura KejlaJura aam
OJIyBUMJIAP YYYH SHT KyJial myanar 1 anpenb — 15 mail kyHnapu xuco6yanaau. by
maBpaa 00-XaBO WIMK, HaM, YCUMJMKIAp JyHECH AmHA0, yHUO-ycamu, Kyu-
KY3WIApHUHT KYNaWWIIM, 4yJ Ba YHAArd TOFJIAp TapOBATIH, kKO3MOAJ0p MacKaHTa
allylaHazu.

3. Jlam onyBumiap ydyH SHT Kynai >xoil cudaruna 3 Ta KyIayK 3Taru
taBcus dTwianu. bymap boranmka Oorm (OExryxymmum), TomOynok Ba HHUXOST
bouryxyman Kynykiaapu padonuaup. MOkopuaa Kaig STUITaHUACK MasKyp
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MacKaHJap Kopu cudatin MUHepas CyB XaM/a Ko3u0aaop penbedan nacT TOF Coi
BOJIMMJIapra ara.

4.  XazopHyp KaOpuCTOHHMra KeJaauraH 3uépaTdywiap Y4yH CYB
MYaMMOCHHHU M>KOOUH Xaln KMIIUII MaKcaara MyBo(uk. 3uépaTroxHu apTe3ruaH KyayK
CyBU OMJIaH TAbMMHJIAII KMKOHUSTIAPUHU HILTA COJUII JO3UM.

AJJABUETJIAP:

1. V36exucron MUJUTHNA SHIUKJIIOTICHSICH. “Y36eKkucToH MUJUTHIA
sHuuknoneausicn” Jlapnar unmuii Hatmpuétu. Tomkent, 2006. — b. 707

2. Hazapos M.K., XammmoBa I'.C. KymkykroB (Kusunkym) Tusmacu
nagmadTIApUHA TacHADIA. Y30EKHCTOH reorpadus >XaMHSTH axGopoTH. 38-
xwig. Tabumii Ba uKTHcoAuMi reorpaduk maxkmyanap. Tomkent, 2011, 12-15
oetap.

3. CyB V36eKucTOH Keakaru yayH 3HT MyXuM oMui. Tomikent, 2007

Xayrullayeva N.N., teacher,
Bukhara State University
INNOVATIONS IN THE ORGANIZATION OF CHILDREN'S TOURISM

The direction of children and youth tourism itself as a child - it is no more than
two centuries. Originally, the idea to organize children and teenagers vacation
belonged to Pastor Biona from Switzerland.

In our country, children's tourism originated in the form of excursions, which
were supposed to consolidate knowledge, with not too much enthusiasm received by
schoolchildren. In 2008, in Uzbekistan, for the joy of children, the summer work of
schoolchildren was abolished, which did not give anyone pleasure. Instead, the kids
were able to enjoy the warm season and go on trips and on health trips. The very first
health camps for Uzbek children were established near Djizzax, and then in the
capital. Later in the country, there were pioneer detachments, which existed until the
XX’s of the last century.

Picture Nel. The appearance of children's tourism
- -

T »»;"“’\(-. L ——————
Source:www.qooqIe.com/search?d=épb'eéra~nce+o-f)+ibhi“Id+touri's'rﬁ&ibrﬁ=is.'ch‘&tbo=u&source
As for the present, now the tourism market has more diverse forms of tourism
for children. Traditional forms of domestic tourism include:
- excursions for schoolchildren;
- local history;
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- sports tourism (including sports and tourist competitions);

- amateur school exchanges;

- cognitive and recreational children's tours on a commercial basis;
- health improvement and recreation in children's camps.

For the systematic development of children's tourism already established,
traditional forms require the development and implementation of innovative methods
of work in this area. Introduction of innovations is an important moment in the
development of children's tourism.

In order to create a new form of children's excursions, a draft animation program
for children's fitness excursion "Sporting generation" was developed. The project is
aimed at improving the general condition of the body, normalizing the emotional
state, forming a positive lifestyle and fostering tolerance for the city's ecological
attractions.

The idea of creating a project dedicated specifically to the water element, arose
from the celebration of the "River of Life", held at the initiative of the Administration
of the city of Bukhara. The holiday is held as part of the maintenance of the "Nature
Day" initiative. Ecological holiday "Nature Day" is a partnership project aimed at
protecting the environment, preserving the flora and fauna of the great Kyzyl-Kum
desert.

The program is designed for the age category of 8-10 years. The main tasks of
the fitness excursion are:

- create a new, interesting form of excursions for children;

- to consolidate in the minds of children the historical traditions of the Russian people
associated with the water element;

- talk about the water area of the city of Amu-Bukhara;

- to promote a healthy lifestyle through children's fitness;

- attach to culture a careful attitude to nature;

- pay attention to the harmonization of man with nature.

This project includes a variety of tourism destinations. Namely: fitness (light
physical exercise), excursion about the water (the history of the relationship of our
ancestors to the water, the story of the sources, the magnitude, the route of the river,
the story that the water has its own distinctive sign, the story of the holidays
associated with water , traditions and customs); a story about the technique of correct
breathing during exercise; the creative activity of excursionists in a playful form (to
invent, to imagine, to depict the emblem of water in the form of a drawing).

Thus, the proposed project will allow to instill interest in active sports, acquaint
with the ecological sight of the city of Abakan and teach them how to live and work
in harmony with nature.

Reference:
1. 3otoBa M.A., MaTtioxuna FO.A. HHOBaluu B COLIMOKYJIBTYPHOM CEPBHUCE U
TypusMe. - M.: Hayunas kuura, 2012. - 136 c.
2. Komapos JI.K. Typusm u neru. - HoBocubupck, 2011. - 48 c.
3. Manaxosa H.H., Ymakos /I.C. ManoBaruu B Typusme u ceppuce / H.H.
Manaxoga, /I.C. Ymakos. - M.: UKI] «MapT», 2008. - 224 c.
4. www.tourlib.net/tourisminnovation
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Abooynnaes A.7K., kamma yKumyeuu,
Xycenoe Mypoo, ykumyeuu,
Kynaiioynnoee M.A., manaoa,
byxopo oaenam ynueepcumemu
TYPUSMIA AXBOPOT TEXHOJIOTUAJTAPUIA UTHHOBAIINOH
DOUJTATTAHHAII

Typuzm ax00poT TEXHOJOTHsUIApUHHM KyJjamjga (aon HIITUPOK ITHO
kenmaéTran coxanapaaH Oupu  xucoOmaHagu. AXOOpOT TEXHOJOTHSUIApUHUHT
YCTYHJIUTH YJIapHUHT axOOpOTIapHU TYIUTAI, TaXJWI KUAJHII Ba y3aTHINJA SpaTHO
Oepaguran KaTTa UWMKOHUSTIApu OwiaH OenrwiaHaan. by TexHomorusiiap
MabIyMOTJIAPHHA WCTaraH jKOWra, y KaHjgad macodazia >KOWIATaHIuTUIaH KaTbHid
Ha3ap, Te3IMK OWJIaH Ba MUHUMAJ XapakaTiap dBa3ura €Tkazud Oepuil MMKOHHHU
Oepagu. AXOOpOT TEXHOJOTUSJIAPUHUHI Oy HMKOHUATIAPUHU  HMHCOHHUHT
WHTEJUIEKTyall KOOWIMATH pyéOra uukapaad Ba yHAaH (oijganaHuIHua
TabMuHNaig. Exu Goumiaua kumu6 aifTranga, axGopoT TEXHOJOTUSIAapH WHCOH
MHTEJUICKTYall KOOWIUSTH UMKOHUSTIIAPUHU TYJIUPaan, YHU sTHaJa KydalTUpaIn.

AXOOpPOT TEXHOJIOTUSJIAPUHUHT TYPU3MHU PUBOAIIAHTUPHILIATH POJIU OEKHUEC.
YyHku TypuszMaa axoopoTiap Te3 Ba Y30K Macodanapra y3aTHINLIHN JO3UM Oyaiu.
WNHTepHeT-TeXHONOTUsIap TYPU3MHM WHHOBAIMOH acOCHa PUBOKJIAHTHUPHUIL YUYH
KEHI' MMKOHUATIAp spatu0® Oepau, AWHAH HMHTEPHET- TEXHAJOrusjap TyQaiiu
TYPUCTUK XU3MATIApHU HCTEHMOTYHIAPTa MYyIBTUMEIISIITN PeKJIaMa KU OyrHnda
axOOpOTIapHH WWTUII Ba TAaKAUM OTUII DJIEKTPOH TH3UMIIAPUHHM  KyJUIalll
MMKOHHUSITIIApHU Naio Oyaau.

Typuzmaa 3amMoHaBuii  axOOpOT TEXHOJNOTHSJIADWMHM — KyJUTalll  acoCHJIa
XU3MaT/Iap WIUIa0 YUKapHUIl >KapaéHIapuHU MOJACpPHHU3AIMSIIAII Xaldu OOIJIaHTUY
OocKkMWIapuHu OomuaaH KeuupMmokaa. JIeKuH Kenmaxkakna Typusmaa axO0opor
TEXHOJIOTUSUIADUHUHT YJIKAaH MCTUKOOJUIApU TYTpHCHAA Xed KaHJah mryoxa iyk.
Bu3HUHT Ha3apuMK3/a, MHTEPHET-TEXHOJIOTUSIIApU TU3UMHU COXacuaa UHHOBAI[MOH
xKapaCHJIapHU  PUBOXKJIAHTUPUIIHUHT DHI AaCOCHMW WyHalIMIUIapuaaH Oupura
aitmananu. MHboOpMaIMOH TEXHOJOTHUAJIAPUHUHT, TEJICKOMMYHHKAIIUA —Xamja
AJIEKTPOH CaBAOHUHI TypHU3MJa KEHI TapKaJraHJUIWra KapamacjaaH, ¥Y30€KHCTOHa
dakat 2000 irmapaan 0omuiad TypUCTUK KOpXOHAIap Ba TAIIKWJIOTIAP YHJIaH aH4a
daon doiinanana GomuiaUIap.

NHTepHeT TYypUCTUK TAIIKKUJIOT Ba KOpXOHajapra yH4ya Karra Oyiamarad capd-
Xapaxarnap OwnaH Takiaud KUJIMHAAWTAH TypMaxcyjioTjiap Ba YyJapHHU COTHUIIHU
TAIIKWI ITHIN Oyiinya MyaistH axO0pOTJIapHH Kyl COHJIM HUCTEhMOTYMIIApTa €TKa3uo
OepuIr MyaMMOCHHH €9HIIl BOCUTACH XUCOOJIaHAIM.

byHnan Tammapu, y mMuxosnapaaH OyOpTMallapHA Te3 Ba caMapalid KaOyin
KWJIMINI Ba 3apypar OyiaraHma OyropTMallapHU OJAWHAAH KOWJIAIITHPHUIL, 0030pHaa
UCTebMOTUMIIAp OWIaH Oyfagurad ajoKaJapHU OCOHJAIITHPHUIN, XHU3MaTra OHJI
MabIYMOTJIAPHA YOM JTHII Ba TAPKATHINHUA apP30HJIAMITHPHUIIAA XM MYXHM POJ
yHUHaANuOU.

HctebMonuuiapra TYpPUCTUK XH3MATJIapHU Takiu@ OTyBUdM CyOBEKTIap,
KyMJlaJlaH MEXMOHJIAp aHbaHABUW yCyJjJa MIDKO3JIap OWiIaH Typoreparopiap,
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TypareHtiiap, MEXMOHXOHAa TapMOKJIApH, OJAWHIAH OaHA KUIMIIHUHT (OPOHIAMOK)
KOMITIOTEpJAIlral  TapMoOKJIapuaaH Qoiganann® kenrawnap. Ymly coxana
WHHOBAIMSJIApHU  KyJUIalll MMKOHUSITIapu KaTTa. by MHyHanumiga BuUpTyal
BOCUTANApJaH, SbHU TYPUCTUK (PUPMA, MEXMOHXOHA CAUTIAPUHU KEHT KOpUU
KUy  Jo3uM  Oynagu. by caéxarumnmap y4yyH ypTrajgaru BOCUTauMJIapCHU3
(Typomepartop, TypareHT) TYPUCTHK XU3MAaTIap XJIKUa XHUIMa-XUI axO0pOTIapHU
OJIMII, YyJapHU TaHJAIl Ba ASXTUEXK Maino Oynranaa xu3mariapra OyropTManap
OepuIll UMKOHUHHU sIpaTub Oepaju.

Kelinarn ununnapaa XaxoH aMaluéTHhIa TYPUCTHK XHU3MaTiap CaBJocuia
WHTEPHETHUHT poiau Tobopa ommb Oopmokna. by coxana aitnmkca AKJ[l anua
wirapunad kerau. Tankukornapra Kypa ymoOy MamiakaTia TypUCTIapHUHT 60
dbou3u HMHTEpPHET OpKajM y3Japura MabKysl XWU3MAT TypJIApUHH HUHTEPHET OpKaJlu
axtapub Ttonaawiap. TypuUCTHK XU3Marjapra Tajad HMKKHTa OMMJIJAH >KyJa Kyl
napaxkaja OOryivK: OMpUHYMIAH, XU3MATHUHT HapXH Ba, UKKUHYHIAH, XU3MaTra OUJl
axOopoTiIapHU TONMUIIATK Kylaiuk. by HykTam HazapaaH yHUHT Oorika Oapua
MaHOa Ba BocuTajapra HucOatan karrta ad3auukiIapu 00p Ba 1y cababiu UMKOHUAT
Tyraupub Oepuiica, HWCTEBMOMUMIAP YHAAH caMmapaid QoWjanaHuIIra XapakaT
KHJ1aauiap.

Cratuctuk Mabaymotiapra kypa, AKI[na onnaitH TeXHOJIOTHSIIApHU KYJIIAI
acocuia TYpUCTHK XU3MAaTJIapHU COTHII XaXMH Te3 OmUO OopMokaa Ba OyryHru
KyHna y 54 wmuipn-AKJ! pgomnmopwHM Tamkwin 3Taav, YHUHT JXKaMHA TYPUCTHK
Xu3MaTiapjard yaymu 3ca 23 ¢owusra etau. DHT Kyl JlapoMma]i aBUaOUJIeTIapHU
OHJIAMH TEXHOJIOTHSIJIapU BOCUTACHA COTHIN XHMcCOOWUra Tyrpu keiraH Oyinca (23,3
miapa. AKJ1l nmost), MKKMHYM YpPUHHM MEXMOHXOHAJIapAa YpPHWHIJIAPHU OHJIAlH
texHosorusuiapaa Oanna stum (11,6 mupa. AKI1 monn.) sramnanu. PuBokinaHraH
MaMJlakaTjiapAa TApMOKIM XHU3MaTiap XaXMU HUPUK BHUpPTyal TypareHTIUKIapaa
XaMm, TypoliepaTopjap caWTiapujia XaMm Wui caiiuH ycuO OopMmMokja Ba yHioy
TEHACHLMS  MyKappap Tap3Ja Xald  y30K BakT  cakiaHuO  KOoJIaHu.
TaakuKOTYMIAPHUHT PUKPUTA Kypa, STHTU OHJIAWH TEXHOJOTUSJIAPHU UIIA0 YHUKHII
Ba >KOPUH OSTUII MHTEPHET OPKaJId MEXMOHXOHAajap/ard YpUHJIApHU XamJla aBUa-
YUNTAIAPHU OJAMHJAH OaH STull (OpOHUPOBAHKME) COHUHHUHT KyMaluImura ojauo
kenagu Ba 2015 #imnra kenu® TypomepaTopiIapHUHT BeO-CalTiapu OpKajiu YJIapHH
COTHII XaKMUHUHT XaMu coTuuuapaard ynymu /0 ¢ousra skuHIAmMO KOJUIIN
AXTUMONIAH Hupok 3mac (2012 #unga 62 ¢owus). EBpoma TypucTHK XH3MaTIap
0030pH1a XaM OHJIAMH TEXHOJIOTHsJIAp Te3 Cypbhatiiap OusiaH pUBOKIAHKO OOPMOK/Ia
Ba IIyHra MOC paBHINJA YJIAPHUHT TYPUCTUK XH3MAaTiap CaBIOCHAArd YJyIlld
kymaiimoka. 2002 iunga EBpona 6030puaa oHmaiiH TapTuOJa COTWITaH TYPUCTUK
XU3MaTiaap XaXmu 7,6 MJIH €BpOHU €KU YMYMUM COTHIN XaKMHHHUHT 3,6 (ou3uHuU
Tamkui 3Trad Oynca, 2006 iunna yHUHT Yyl Kapuio yd maptara kynaiau sa 10
domsra ermu'®. By xypcatkmu Oyiinya GyryHru Kynga Byrok Bupuranus Oupuaun
ypunzaa (ynymu 38%), ukkunuu ypunaa ['epmanus (22%), yannun ypunna Opanmms

16 UYepenuuxosa JL.E. ViHOBanuu B coOmUsIaHO KYyJIBTYpHOM CepBHCE U Typu3ume: crpaTerus u Taktuka. JLE. Uepennmxosa, A,A, bosun, b.11.
I reitnromm - M., 2007, 60 6.
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(12%), ®unnsanusa, Ucnanaus Ba CkanawHaBus Mamtakatiapu 11% HM Tamkui
ATaAH.

EBpomanuHr kosraH naBiaTiapuja ymolOy KypcaTkud 8-9 (OW3HM TalIkui
stagu’’ . V36eKUCTOHIA TYPUCTHK OU3HECAA UHTEPHET TEXHOIOTUSIAPHUHT CAIMOTH
Xxanu aHya mnact. TypucTuk OuzHec Y30€KHUCTOHAA calTiap COHM OyilMya Xaiu
OXUPTH ypUHJap/aH OupuHu sramiad Typubau. by coxana nmenkagaMink KujgaéTran
eoxaynap “rapiaum’, “aBTOMOOWT’, “Kypyhuin’, “ToBapaap”’, “TuOOWM xu3Mariap”
xucobOnanagu. X03Upru KyHJa KyNTHHA TYPUCTHK KOpPXOHalap WHHOBAIMsUIapAaH
YHYMJIHM ¢oiiataHMaiiuiap Ba 04aTa HHTEPHETHH TYPUCTUK XU3MATIap KypcaTUII
Oyiinua y3 UMKOHHUSTIAPUHH peKIaMa KHIIUIIAA KaTTa dbJIOHIap TaxTacu cudaTuaa
doitnanananunap. byHnaih EnpamryB TaOWiiky, MamiakaTtia TYpH3M CoOXacujaa
WHHOBAIMOH >KapaCHIIApHU PUBOKIIAHTUPUILIA CATONI TabCUpP KypcaTau.

Typuctuk ¢upmanap, MEXMOHXOHajIap aMaTUETHMHUHT TaXIWIA [IyHU
KypCaT/AuKH, UCTebMOIUMIap OyryHTH KyHAa Kyiuaaru cababiapra Kypa UHTEPHET
TEXHOJIOTHSJIAp BOCHUTACHJA XapuJ KWiHIira HucOaTaH maccuB MyHocabatia
OyuIUIapuHUHT OUp KaH4ya cababmapu 0op:

- UCTEbMOJTUMIIAD TYPUCTUK (PrpMa, MEXMOHXOHAJAPHUHT aHbaHABUM XU3MAT
KypcaTHIll ycyJulapura HucOaTaH MHHOBAIMS YCYJUIAPUHUHT a3auIUKIapy Xakuja
aHUK Ba TyJla MabJyMOTJIapra dra dMacIUKIaApH;

- TYpPUCTHK XH3MaTJIap XaKuJaru WHTEPHETIAard MabyMOJIJapHU Tyjla Ba
aHUKJIUTUTa [1y0Xa OMIaH KapallHUHT MaBXyIJINTH;

- HCTEHMOTYUIIAPHUHT BUPTYyaJl areHTINKIIapra YHIAIUK UIIIOHMACIIHTH;

- UCTEHMOYMIAPHUHT UIIOHYIN TYPUCTUK CAUTIapHU OWIIMACIUKIApH XaM/ia
ynapaad goigananui Oyirnya OUIUMIAPHUHT €TUIIIMACITUTH.

MamakaTtna Kenakakga TYypUCTHK XH3Matiap, >KymylaJaH MEXMOHXOHA
XU3MaTiapyuia WHHOBALMOH apa¢HJIapHU >KaJajUlallITUPUII MakKcaauja FOKopuaa
KypcaTWwiraH KaMuYWJuKIapHu Oaprapad OTHIL, HCTEbMOIUMIIApIAa  OHJIAMH
TEXHOJIOTHsUIapra  MINOHYMHM  Xamjaa  (oWJalmaHuil  CaBOJXOHJUTHMHU  Ba
TXPUOACUHM OIUPHUII Oyirda KEHr KyJaMJa TAIIKWIAA WIUIApHU OJu0 Oopuii
no3uM. llly Ounan Oup katopaa, OHJIAWH TEXHOJOTHSJIAPUHU KEHT YKOPUW JTHII Ba
yHAaH  yHymMJId  GONJAIAHUIIHUHT  XYKyKHW  acoCllapuHU  sSIpaTWIl  Ba
TaKOMWUIAIITUPHUIN, TIYHUHTJEK, WCTECbMOTYMIIApAa TYPUCTUK XHU3MATIApHH
TyJNamjga KpeauT KaprajiapaaH (HoWJamaHuIl yuyH IIAPOUT SPATHUII MacallaJapuHH
XaM Xall dTUII JIO3UM. AHa Iy WyHaTWIUIap acocuja Typu3M Ba MEXMOHXOHA
XU3MaTiapy coXacuaa OHJIAWH TEXHOJOTHUSJIADMHU KEHT KyJUlalll MaMJjakarjaa yimoy
coxajga oiaubd OopuiaéTraH XyXaluK CyObEKTIAPUHMHI MHKO3JIApUHU cadiapuHu
KCHTaWTHUPHII, SHTH MIDKO3JIApHU JKAJI0 STHIN, XHU3MaT KypCAaTHIN XYAYUTApUHU
KCHTaUTHpUII XamJa MIDKO3j7ap OWIaH WIamjga BakT Ba MaljarjapHU TeXarll
MMKOHMHM Oepanu. byHaa HadakaT TYpUCTHK XYXKaJUK CyObEKTIapu, OalKu
MCTEHbMOTYUIAPHUHT BaKTIApU XaM TeXalaJd Ba TYPUCTHK XHU3MaTiapra OyJiraH
TaJaOHUHT XaXMHUra KaTTa WxXOOWM Tabcup Kypcaraau, JAe0 yimaiMmmus.
V30ekucToHna Typu3M XamJa YHUHT acocuid OyruHu OyiaraH MEeXMOHXOHa
XU3MaTIapuia WIrop UHTEPHET TEXHOJOTUSIIAp acTa-CeKWH YOIl HANIPJIAPHU CUKHUO

Y Vima epaa, 616
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YHKApPMOK/Ia, MHTEPHETIark pekjiamanap xaMmaa axoopotiap €ku OolIKa HHHOBAI[MOH
yCcyJulap aHbaHAaBUW YCYJ/UIADHU aJMAIITUPUO, YJIAPHUHT YpPHUTA MYyCTaxKaM
ypHamm6 6opmokna. MHTepHeTna 3apyp Oyiran axO0poTiiapHH H37a0 TOMHUIIAATH
KyJalJIMKJIap TapMOKKa Te3 YJAHUII HMKOHUHM OEpyBUM SIHTM HX4YaM CHUMCH3
y3aTUII KMX03 Ba MOCJaMaJapHUHT SIPaTUJIUIIM, TYPUCTUK caéxaTiapra JaxJiaop
ax00poT XaKMUHHUHI KEHTalumM Ba CU(ATUHUHT SXIIAJIAHUO OopaéTraHiauru
TYpPUCTUK OU3HEC Ba 3JEKTPOH THXKOPATHUHI KaTTa UCTUKOOJIIApU XaKuJa TacaBBYp
Xocui Kuiuiura acoc Oymanu. Typusm coxacuaa HWHTEpHET XU3MaTIapuiaH
doiinananyBumIap COHM KaTTa TE3NMUK OwinaH Kynaiimub Oopamu. UyHkH sHTH
TEJIEeKOMMYHUKALIMOH TU3UMJIAp UCTEHbMOTUYHIAPTra MyCTaKMII PaBUIAa XaM/a Kysai
apouTiapaa y3 caéxar JacTypuHU pPEXaNAIITHPAaHd, CcaéxaT WyHaJIUIIUHU
Oenrunaian, yHra MOC paBUIlIa YUNTAIApHU OyIOpaInd, MEXMOHXOHAHU TaHJIANIH,
OJIIMHIAH )KOWHU
Oann Kwiaau Ba Xoka3o. byHnmalh MHHOBAlMOH jkapa€Hiiap MamilakaTAa XyKyMar
TOMOHHIaH OJKO OopuiaéTran CUECATHUHI Ma3MyHHTa XJIM TyJia MOC Kenaau. by
xycycaa mamnakatumus [pesugentu M.A. Kapumos mynaait pukp Ounnupras: “bus
y3UMU3Ta IIYHU SXIIM TacaBBYp OJTHUIIMMHU3 KEPAKKH, WKTUCOAUETHUHT Oapya
coxajapura, KyHJaduK  Xa€TUMH3ra  3aMOHaBUM  aXxOOpOT-KOMMYHUKAIIUS
TU3UMJIAPUHU KEHT KOpWUM 3Tl Oyinya TyO Ba MxkoOWil MabHOIArd IMOPTJIALI
b dexTuHn OGepaaurad y3rapuiuiapHUd amaira OolIMpMaciaH TypuO, UCTHUKOOJIaru
MaKcaJIapMMHU3Ta SPUILHII KuituH Oymama’ 8,

TypusMHH pUBOXKIAHTHPUII MYaMMOCHHH XajJd OJTHUINJAa WHHOBAIMOH
TEXHOJOTHSUIApDHU  KYJUTAIIHUHT MYXHM WyHaIANUIapAaH Oupu — Treorpadux
ax6opotiap tuzumu (I'MC-reorpaduk nHdopMalMoOH cucTeManap) XucooaaHaau.

Djafarova N.A.
Turizm fakulteti o’qituvchisi
Buxoro davlat universiteti
STATISTIK MA’LUMOTLARNI YIG‘ISHNING VIZALARGA
ASOSLANGAN TIZIMINI SHAKLLANTIRISH YO‘LLARI

Vizalar xalgaro sayohatchilar safarining ajralmas bo‘lagi bo‘lib, mamlakatga
turistik oqimning ko‘pligi yoki kamligi ham aynan vizalar olish tizimi bilan
chambarchas bog‘liq sanaladi. Shu sababdan ham, hozirgi kunda turistik oqimning
hajmini oshirish, hamda potensial turistlarni jalb qilish magsadida “vizasiz” tartib
go‘llamoqdalar.

Turistik oqimni jalb qilish magsadida mamlakat administrativ bo‘limi
tomonidan interaktiv usullardan tortib gonuniy-normativ hujjatlar gabul qilish kabi
turli xildagi chora tadbirlar amalga oshirilib, ular yordamida tashrif buyuruvchilar
sonini yanada ko‘paytirishga erishmoqdalar.

Bizning mamlakatimizda ham 2016-yilning dekabr oyida O‘zbekiston
Respublikasi Prezidentining “O‘zbekiston Respublikasining turizm sohasini jadal

18 Kapumos . A. Bomr MakcaInMu3-KeHT KyJIaMId HCIOXOTIap Ba MOJCPHU3ALMS Ty TMHH KaTbUAT OMIaH JaBOM STTHPHLIL Y30EKHCTOH
Pecny6muxacu 6upuaan Ipesunentu Menom Kapumosauar 2012 iimnna MaMIaKaTHMH3HH IDKTUMOUH-HKTUCOUI PUBOXKIAHTHPUII SKYHIApU
xamzaa 2013 finnra My/hkaJUlaHTaH UKTHCOAUH JAaCTYPHUHT SHT MyXHUM YCTYBOD ifyHanuIuiapura Oaruinianrad Basupiap MaxkamacHHHHT
MaKJIMCHIArH Mabpy3acu. Xaink cys3u, 2013immn, 19 suBap, 3 -Oet
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rivojlantirishni ta’minlash chora-tadbirlari to‘g‘risida” gi farmoni 1 — bandida “viza
va ro‘yxatdan o‘tkazish tartib-taomillarini, pasport va bojxona nazoratini
soddalashtirish” hamda 6-bandida “barcha mamlakatlar uchun 30 kun muddatga
beriladigan yagona turizm vizalarini joriy etish; xalgaro aeroportlarda va O‘zbekiston
Respublikasining Davlat chegarasi orqali o‘tkazish punktlarida vizalarni olish, shu
jumladan tranzit vizalarni olish tartibini sezilarli ravishda soddalashtirish” va <2021
yilning 1 yanvariga gadar muddatda: vizalarni rasmiylashtirish va berish jarayonida
zamonaviy axborot-kommunikatsiya texnologiyalaridan foydalanishni kengaytirish,
shu jumladan, Tashqi ishlar vazirligining konsullik boshqarmasiga va O‘zbekiston
Respublikasining chet eldagi diplomatik vakolatxonalariga tashrif buyurmasdan viza
olishga hujjatlarni topshirish va so‘rovnomalarni to‘ldirishda onlayn tizimdan
foydalanish,...” kabilar belgilangan. [1]

Elektron viza — bu eski usul o‘rniga kelgan o°ziga xos nou-xaudir. Elektron
vizalarni fagatgina onlayn olish mumkin. Ya’ni barcha anketa va hujjatlar tarmoq
orgali tagdim etiladi. Bunda konsul bilan hech ganday suhbat amalga oshirilmaydi.
Ular, odatda, turizm, qisqa muddatli o‘qish yoki professional safarlar uchun
go‘llaniladi.

Birinchi bo‘lib elektron vizalar Avstraliyada qo‘llanilgan. Asta sekin, ushbu
tizim boshga mamlakatlarda ham tadbiq etila boshladi.

Hozirgi kunda ko‘pgina mamlakatlar, shu qatori O‘zbekiston ham elektron
vizalar tizimiga o‘tmoqda. Bu rasmiylashtirish jarayonini ham elchixona, ham ariza
beruvchi uchun osonlashtiradi. Ariza beruvchi faqatgina konsullik bo‘limi elektron
pochtasiga safarga tegishli bo‘lgan axborotlarni yuborishi, internet orqali viza
to‘lovlarini amalga oshirishi va javobni kutishi yetarlidir. Elektron vizalar
qog‘ozlidan farqli ravishda, ancha tezroq beriladi. Bu vizalar bo‘yicha garor gabul
giluvchilarga axbrotning tez yetkazilishi evaziga amalga oshadi (1-rasm).

J E-VISA APPLICATION PROCESS [
. & oY k5
Row !
k& Sepl 9—! 9-3
Apply online Pay visa fee online Receive e-Visa Online Fly To India
Upload Photo and Passport Poge Using Cradit / Debit card e-Viza Will be sent to your e-mail Print &-Visa and carmry ar the ime of

travel
1 — rasm. Onlayn vizaga ega bo‘lish jarayoni
Manba: Hindiston elektron vizalar tagdim etish veb portali. Elektron resurs
https://indianvisaonline.gov.in/visa/tvoa.html

Vizaga ariza yoki viza berish muassasasi saytiga ariza beruvchining o‘zi
tomonidan beriladi (bu tizim Avstraliyada qo‘llaniladi), yoki akkreditlangan agent
orgali (masalan, Singapur mamlakati) tagdim etilmogda. Odatda, mamlakatga
gilinadigan tashrifdan 72 soat oldin ariza topshirilishi lozim va passport yaroqlilik
muddati kamida 6 oy davomida tugallanmasligi shart.
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Ko‘pincha, onlayn vizalar minimal muddatlarga, ayrim mamlaktlarda
maksimal 30 kundan, boshqgalarida esa ko‘pi bilan 90 kungacha taqdim etiladi. Agar
mamlakatga onlayn viza olish imkoniyati mavjud bo‘lsa, bu shu davlatga barcha
turdagi vizalarni onlayn olib bilish imkoniyatini beradi degani emas. Ayrim
hududlarda onlayn vizalarning turlari chegaralangan.

Mamlakatda elektron vizalar tizimi gabul gilinishi, bu u yerga viza olish
osonlashadi degan ma’noni anglatmaydi. Masalan, Avstraliya ushbu tizimga o‘tgan
bo‘lishiga garamay elchixonaga taqdim etilishi kerak bo‘lgan hujjatlar haligacha juda
ko‘p. Farqi, tayyorlangan hujjatlar elchixona elektron pochtasiga yuborilishidadir.

Onlayn jarayonlarning o‘ziga xos kamchiliklari ham mavjud. Ko‘pgina
mamlakatlarda elektron vizalar pullik, ular mamlakatning belgilangan aeroportlari
tomonidangina gabul qilinadi, shuning uchun ham ma’lumotlarni oldindan aniqlash
zarur.

Elektron vizaning ustunlik jihatlari:

o pasportga yopishtiriladigan viza va orgasidagi muhr o‘rniga fagatgina kichik
Kirish va chigish muhrlari bosiladi, bu esa pasport betlarini tejalishiga olib
keladi;

o 72 soat ichida ariza yuboruvchining pochtasiga gabul gilinganlik yoki
qilinmagan to‘g‘risidagi javob keladi. Demak, safarga bilet olish yoki
olmaslikni 3 kun oldin bilish mumkin;

o Viza tagdim etuvchi shaxslar bilan to‘g‘ridan-to‘g‘ri ko‘rishish yoki suhbatdan
o‘tish kerak emas.

Ushbu jihatlari bilan bir gatorda elektron vizaning kamchiliklari ham mavjud.
Ularga quyidagilarni misol keltirish mumkin:

o chegarada aloga bilan muammo tug‘ilishi. Shuning uchun har doim viza
tasdiqining qog‘oz variantidan bir nusxa olib yurish kerak;

o ayrim mamlakatlarda biznes-viza Internet orgali berilmaydi;

o elektron vizaning qog‘oz variantini chiqarib olish zarur, elektron qurilmalar
orqali ko‘rsatish ta’qiglangan;

o bir xil davlatlarda elektron vizalar faqat havo yo‘llari orqali tashrif
buyuruvchilarga taqdim etiladi, agar sayohatchi suv yoki yer orgali safarni
amalga oshirsa, ular vizani belgilangan usulda olishlari kerak;

o elektron vizaliklar uchun chegaradan o‘tishda hech ganday alohida yo‘laklar
yoki navbatlar mavjud emas.

Hozirgi kunda ko‘plab tashrif buyuruvchilarni o‘ziga jalb gilayotgan mashhur
turistik jozibador joylardan biri bo‘lmish Hindistonda ham wushbu tizim keng
foydalanishga joriy etilgan. Unda “E-Tourist Visa” deb nomlangan tizim hukumat
portal bo‘lmish https://indianvisaonline.gov.in/visa/tvoa.ntml sayti orgali onlayn
vizaga ariza berish mumkin (3.2- rasm). 60 $ miqdoridagi to‘lov amalga
oshirilgandan so‘ng, 4 kun ichida ariza topshiruvchining elektron pochta qutisiga 30
kunlik elektron viza yuboriladi. To‘lovlar onlayn tarzda amalga oshiriladi.
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Haiti, Honduras, Hungary, Iceland. Indonesia. Ireland, Israel. Italy. Jamaica, Japan. Jordan. Kenya, Kiribati, Laos.

3.2- rasm. Hindiston elektron viza taqdim etuvchi portal
Manba: https://indianvisaonline.gov.in/visa/tvoa.html

Bu xizmatidan bir yilda 2 marta foydalansa bo‘ladi va faqat belgilangan
aeroportlardagina qo‘llanilsa bo‘ladi. Ular: Dehli, Mumbay, Kalkutta, Chennai,
Tiruvanantapurami, Bangalor, G‘aydarobod, Goa va Kochchi shaharlaridagi mahalliy
aeroportlar. 150 dan ortiq mamlakatlarga o‘z eshigini ochgan bu mamlakatga
maksimal 30 kunlik onlayn viza tagdim etiladi. Quyidagi shartlarga javob
beruvchilarga mazkur tizimdan foydalanishlari mumkin:

1. Hindistonga dam olish, ekskursiya, garindosh va do‘stlari bilan ko‘rishish,
gisga muddatli tibbiy davolanish yoki ish bo‘yicha safar kabi maqgsadlarda tashrif
buyurmogqchi bo‘lgan xalgaro sayohatchilar;

2. Pasport yaroglilik muddati hindistonga kelishdan boshlab 6 oy muddat
davomida tugamasligi;

3. Xalgaro sayohatchilar gaytish chiptalariga yoki sayohatni davom ettirish uchun
boshga chiptaga va sayohat uchun o‘zlari bilan yetarlicha mablag‘ olib kelishlari
lozim, summasi belgilab qo‘yilmagan;

4. Diplomatik/rasmiy pasportlarga ruxsat berilmagan;

5. Har bir kishi o‘zining shaxsiy pasportiga ega bo‘lishi shart, ota-ona yoki
turmush o‘rtog‘i hujjatlari bilan olishga ruxsat etilmagan;

6. “International travel document” sohiblariga yarogli emas.

O‘rganilgan nazariy axborotlar va xorijiy davlatlarning amaliy faoliyati
tahlilidan olingan xulosalar natijasida mamlakatimizda elektron vizalarni tadbiq
etilishida beriladigan asosiy takliflar quyidagilardan o‘rin olgan. Avvalo, vizalarga
ariza gabul qilinishining yagona darchasini yaratish. Yagona darcha yordamida
barcha axborotni bir joyga jamlash va ma’lumotlar uyg‘unligiga ega bo‘lish mumkin.

“Yagona oyna” ning joriy etilishi ham hukumatga ham foydalanuvchilar uchun
samarali usul hisoblanadi. Ushbu mexanizm joriy etilishida xalgaro tashkilotlar
tomonidan ishlab chigilgan va amaliyotga tadbiq etilgan tavsifnomalar, standartlar va
boshqa vositalarni qo‘llash tavsiya etiladi. Mavjud standart va vositalar yordamida
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faoliyatlar birligiga erishish, o‘xshash tizimlar orasida o‘zaro ma’lumotlar almashish

kabi imkoniyatlar vujudga keladi.

Ikkinchidan, elektron vizalar taqdim etiladigan sayt orgali mamlakatimiz
tashrif buyuruvchilari sonini hisoblashda qo‘llanilishi maqgsadga muvofiq deb
o‘ylaymiz. Bunday usul turizm statistikasiga uzluksiz axborot oqimini ta’minlaydi.

Oldingi rejada aytib o‘tilganidek, onlayn vizalarga arizalar qisqa muddat
davomida safar uyushtiruvchilarga tagdim etiladi. Bunda tranzit yo‘lovchilar, gisqa
muddat davomida tibbiy davonalish, ish safarlari, gisqa vaqt oralig‘ida ta’lim olishga
borish kabilar bo‘lib, BTT tomonidan ishlab chiqilgan tavsiyanoma bo‘limlarida
ushbu sayohatchilarning barchasi tashrif buyuruvchilar kategoriyasiga Kiritilgan.
Demak, turizm statistikasida onlayn viza bilan safar giluvchilarning hammasi turist
va ekskursantlarni o‘zida birlashtiruvchi tashrif buyuruvchilar deb hisobga olinib,
ularning hisobini olib borish uchun ishonchli manba bo‘lib xizmat qiladi.

Hisoblagich ayni saytda o‘rnatilishi uni yaratuvchilar uchun qulay imkoniyatlar
yaratadi deb hisoblaymiz. Bunda elektron viza olishga anketani to‘ldirganlarning
hisobi hamda ularda ganchasida ijobiy javob berilganligi migdorini olib borilishi
tavsiya etiladi. Ariza topshiruvchilarning hajmi to‘g‘risidagi ma’lumot mamlakatga
tashrif buyurmoqchi bo‘lgan potensial turistlarning hajmini baholashdagi
manbalardan biri bo‘lib xizmat qiladi.

Turizm statistikasini ishonchli va kamchiliklardan xoli axborot bilan ta’minlay
olish har bir mamlakatning turizm sohasini rivojlantirish yo‘lida turgan asosiy
vazifalaridan biridir. Mamlakatimizda 2018-yilda joriy etilishi rejalashtirilgan onlayn
viza tizimining asosiy maqsadi bilan bir gatorda, turizm statistikasini
mukammallashtirishda yaratiladigan saytidan foydalanish maqgsadga muvofiq deb
hisoblaymiz.

ADABIYOTLAR:

1. O‘zbekiston Respublikasi Prezidentining O‘zbekiston Respublikasining turizm
sohasini jadal rivojlantirishni ta’minlash chora-tadbirlari to‘g‘risida” 2016-yilning
2-dekabrdagi farmoni, PF-4861-son

2. https://indianvisaonline.gov.in/visa/tvoa.html

Hunmonoe K.b.,
byxopo oasnam ynueepcumemu
TYPU3M COXACHUJA PEKJIAMA BA YHUHI ’KO3UBAJIOPJINUT' N

Pexnmama - xap Kanzail TYJIOB OpPKAIM amalra OIIUMPWITaH OMMAaBUU
KOMMYHUKAIMs skapaéHnapuaup. by KOMMyHUKalMs YCyJIM OpKajiud KarTa
MUKJOpJArd OMMara 4YuKHUII HMMKOHM Oyicaga, XaKUKUA MIKO3JIapHU TOMUII
XTUMOJM HucOaTaH kaMm. IIIyHMHT y4yH XaM pekiiaMa aHdyaruHa KUMMaT, JICKHUH,
VHUHT caMapacuHu Oaxojiall aH4yaruHa KuiuH. Pexnama sracu xabap Ma3sMyHH,
IIaKJId Ba MaHOaJapuHM Ha3opaT KWica XaMm, pekjamMa Y4yH PacMHil TaH OJUIIH
Kepak OynraH KOHyHMH, MXTHUEPUN Ba WXKTUMOUN MaxOypustiap MaBxkyl. bab3u
MaMJlakatiapaa pekiamara KoHyHui Takukiaap (Cayama ApaOucToHUIAru OFUp
nieH3ypa Hasoparugan toptu6d "British Code of Advertising Practice” (“bpuranus
Pexmama Taxpubacu Komekcu'") kabum mxtuépuii kenmmryBiaprada O0op. by kabwu
HA30pATIAPHUHT BYXYJra Kenuil cababu pekjiama srajapu XapuJaopiapHU XaTo Ba
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XaKUKATIaH HUPOK MabAyMOTJIap OWIaH WYNIaH ypMaciukiapyd Y4yH KYypHIIraH

yopanmapaup. Peknmama OepyBumiiap HMHCOHJAPHUHT JUHMM €KW MaJaHUU

KaJpUSATIApUHA XAKOPOTJIIOBYM, MOC Oyiamaran pekjamMa OpKajiu V3JapuHUHT

MaxCyJIOTAra XKUJAUW NyTyp €TKa3WIId MYMKUHJIWTUHUA aHrjanuviapu  Kyzga

MYXUMIUD.

AKcapHsIT MEXMOHXOHA XY>KaJIUTH CYOBEKTJIapu peKiaMallapyu Xapujop Ba
OusHec Oo3opiiapura WyHanTupuiran OVmaau. bupok Tacomuduii xoiga HHUPHUK
KOMITaHMsI OoIIKa WyHanumapaarda 0o3opiap (MacajnaH, MONHSBUNA EKA CUECHI
KU3UKUII OWIAMpyBUMiap) OWJIAaH XaM OMMAaBUM axO0oOpOT BOCHTAIApU OpKaJIU
ajJloKara YMKMIIUTApu MyMKHH. Pako6aT acocuaa 3a0T 3TUII MyHO3apajapy BYXKyIra
KeNraHaa Xap WKKaja KOMIIAHUS XaM HaTwKara WKOOWH TabCUp KWJIUII Macaauia
pekilaMara Kympok capmosi Tukanwiap. byrok Bpuranumsimarum «Forte Group by
Granadayra aéBcu3 Kypanuiap OwiaH 3ra OYIUII XaM MKKM KOMIAaHUS XaM aKCHs
srajlapura TabCUp KYpCaTMOKYM OYITaHiapu X0Jjaa WHPUK peKiiaMa KOMIaHUsIapH
MKPOCH Ky3aTHITaHIH.

PekxnaMa koMnaHussiapu y4yH KyWHJard MeAaua BOCUTAJAPUHU KYJUIaHUITUIIN
MYMKUH:

- T'azera

« XKypnan

+ Typuctuk MabiymMOTJIap CTOJU

- OAB (paauo, KMHO Ba TEJICBUCHUIE, TEIEMATH)

- Kunupys caliTiapu, MabiyMOTHOMAa Ba weO-caxudanapia 6aHHep Xamaa «Iomn-yi
xabapJiapu»HU KOUTAIITUPUIIT

« DBJIOH NEmTaxTajJapy Ba IjiaKaTiap

- Ky kampoBiau Menua (aBToOyc, TakCH, €p YCTH Ba OCTH HYyJulapujaru mnoesmajiap,
OCH3MH CTaHCHUsJIapu Ba OolIKaiap).

Menuanu TaHnania KOMIAHUSHUHT MapKETUHT KOMMYHUKAIIMS Makcajuiapyu Ba Oy

VUyH aXpaTHIraH MyJ MUKJIOPH XUCOOTa OJIMHUIIU KEepakK.

["a3zera pekinaMacHHHUHT HapXura KyWuaaru OMUAJjIap TabCUp KUJIUIIU MyMKHUH:

« CoTwiran TUpaxjap COHU Ba Xap OUp THPAKHUHT YKYBUMIIAPH COHU;

+ T'eorpaduk ypabd onumm (Maxauidi, XyyIui, MUATUITH )

« I'azerxoniapHuHT TypH (MOKTUMOUE CHH(DH, 1apoMaan Ba TYPMYII Tap3u)

- PexnamaHuHT ya4yamu - KaTTapoK pekiIaMaliap KAMMATPOK Oyiaau; >bTHOOpHU
XKaja0 KWJIWII ydyH Oab3aH yHTa KMMKUMAJIOp YM3UKJIAp, HAKIUIAp €KW cypaTiap
KYIIWJIUIIN MyMKUH. ACTU/a KJIACCUK Ta3eTa bJ0HU (DaKaT MaTH JIeMaKIup

- PexkyiamMaHUHT KOMIAIIYBU - peKjiaMa ra3eTaHUHT KalCH sKoMuaa >KOMIamuiy (3HT
OupuHYM OeT, CYHITH OeT €KM KallCuIuUp *OWHM cypaml KYNuH4Ya KUMMaTPOK
Oynanu)

- Baktu - man6a sHT Kyn raszera yKWJIaauraH KyH OViaranu ca0aliau HapXu Xam
OanmaHApOK

- PexnamanuHr coHm - Oup BakTAa OWp HeuyTa pEKIaMaHW 4YON OJTHIN YYYH
OyropT™Malap y4yH MacTpoK HapxJap Takiaug KUINHATU

['a3zeTaHMHT acOCHMi KAMYMJIMTM YHUHT XA€TW KUCKanuruaaaup. ['azera yKyBuWiapu

aKcapusT XOJUlap/a ra3eTa caHacH 3CKU Oyiica yHIarun MabIyMOT XaM €CKHU Jiesd YHU

WYuaard pexiamMa owian oupra tanurad 10opHIIaIy.
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Kyprangarn pekiiaMaHuHT OaxOJaHWII OMUWJUIAPU JESIPIU Ta3eTaHWUHT
omwuiapy Ounman Oup xuin. DakarruHa  papku  UIyHIAKH, OSKypHAILIap
MaB3yJalITUpUITaH 0oJiraHu cababiii peksiamMa OepyBUM ¥3 MaxCyJIOTUHU aHUK YHTa
KU3UKAJIMraH Ba MYXTOXX OMMara €rkasa OJiaJu, SbHU Yy3U Makcajjaral 0o3opra
TYFpUIAH-TYFpU  Kupaad. VkkuHum  dapku 3ca  KypHAUIApHUHT  XaéTu
ra3erajapHUKura Hucbaran y3yHpok Oynamu. [llynaail sxaH, pexiama xam y30KpOK
BakT amanja Oynaau. KypHainnap KOFO3WHUHT cu(aTh XaM IOKOPHUPOK, 1Ty OuiaH
Ooup Katopaa y epaa Oup Oerra TynaupuO paHriu Ba Xa€T Tap3ura ypry OepyBUH
YBJIOHJIAPHHU KOMITAMITHPHUIIT UMKOHHUSITH MaBXKY/I.

Macodagarn MapKeTUHT TAIIKWJIOTIAPH TYPUCTUK OJBJIOHJIAP CTOJIH YYYH
HaIIp ATWIAJAWraH MaxCyJloTJapHU Huuiad yukapagwiap. by Maxcynornmap Typap
xoinap (MEXMOHXOHa Ba OollKanap), Cau€xJuK >Kounapu, oOujanap, pecropaH Ba
Oapnap, Mamiakarna OynuO VYraérraH TanOupiap pyWxatu Ba peklamManiapuiaH
Tamkui Tonran Oymanu. by mamnakarra GopMokuu OynraH caiéxjiap TaIIKUJIOT
OwiaH OOFnaHUO MabIyMOT cypainuiap, MapKeTHHI TalIKWJIOTH 3ca canéxjiapra
IOKOpUJIA aWTWITaH MabIyMOTHH ¥3 HWYMJla My’)KaccaM KWiIraH OpolrypajapHu
ooopamgu. Kuunk €rox xwmsmarminapuau (Bed & Breakfast) rakmud sTyBunm
Ou3HEeCMEHJIap YUyH Oy TapruOOT UM KyJla XaM KyJiail XucoOiaHau.

TeneBuaeHus karta omma ayautopusuiapura ysatunaguram OAB Oynranu

yUyH HapXM XaMm aH4aruHa Oajanja. BUpok pekiama HapXu peKJIaMaHUHT Y3YHJIUTH
(omatuii pexnamamap 10 conmsgan 1 gakukarada JaBOM OJTHINA MYMKHH) Ba
HAMOWMII STUITUIIN BaKTHra Kapad KatTta MUKIOpAA (papK KHIUIIN MyMKHH SKaH.
TB pexiama yuyn men€p 30 cekynn Oynca Xam, TYHITH TamomIaOWHIAp OOIIKa
nactypiap wykmmruga TB pexmamanapam 30 makukarada KYpUIl HMKOHUSTHTA
sramap. Keuku sHrmimknap ypracuga €EKd MyXuM MWUIMH JacTyp opacuia
KYWWUJIaAUraH pekjiaManap KyJa XaM Karra CyMMaHM Tajna0d kuiagud. UyHKd 1y
nanTaa TEJIEBUCOP TaMOIIAOUHIIAPH COHM SHT YYKKU HyKTara etrad Oymanu. "TyHrru
HaBOATYMWIMK' 1a TypaJuraH AacTypiiap opacuaaru pekjiaMaJapHUHT HapXH JHT TacT
xucobmanaan. Cababu, TamMomaOuHIAp COHM XaM 2HT KaMm OViaaaurad BakT ITy-7a.
bab3u xomnmapaa TeneBuzopAa y3aTUIAUTaH PEKJIAMaHUHT XaM caMapacu OKOpHU
OynMaciauru MyMKUH. bapuamu3 OuiamMu3ku, TEIEBU30p HIMHABaHJAJIapu peKiiaMa
Oynaétran maiiTma OOIKa TeNPKAHATHU KYPUIIHM €KM pekiama OynaéTraH Mmaut
9KpaH KapIIMCUHU TapK OSTHUO OOoIlKa IOMyIuIap OujaH MIyFyJJIAaHWUIITHU ad3an
Kypumaayd. TeneBu3op OpKajiu pekiama Y4yH >Koira sra OViuil Ba HOMU YHKKaH
KOMMaHus OYnmu0 MabiayM HaTHKajgapra SPHUIIMII MabIyM MHUKIOpPAArd OIOKETHH
tanad Kwragu. TeneBuaeHUsT pekiiaMacl OMMAaBUN MapKETHHT MaxCylOTIapH y4yH
camapanu. IIyHUHT y4yH XaM MEXMOHXOHA XY KaJIMTU COXACHUIA DHI KYII TEJIEBU30D
OpKaJIM peKJiaMa HaMOWWIN Kwiaauran kommnanwsuiap McDonald’s, Burger King,
KFS Ba Wendy’s kabu ¢act-pooa(fast- food) Openmmapumup.

CyHuil Wynaom opKajau HaAMOMHUII STWIAJWIaH KaHaulap opacujaa pekiama
VUyH aJIOXUJIa OYWJITaH TeIIKaHaUIap MEXMOHXOHA XYKaJUTH, Cal€XJIMK Ba TypU3M
coxacuJa WIIl MOPUTAETTaH KYNTWHA KOMIIAHUSJIAD YYyH SIHTU HWMKOHUSATIAP
tyraupan. Tomac Cook (Thomas Cook) xabu cali€xjMK areHTIUKIapu 3¢a XaTTo
V3JTapUHUHT MIAXCUM KaHAJUIapuHU spatuira myBaddak Oynaunap. by xanamnapaa
caléxMK (pupMaTapuHUHT TYPUCTUK MaKeTIapH, APHIU3 caéxaTjapH Ba JaM OJIUII
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YUyH TaKIuM STUIAJUTaH Mamilakatiap pyHXaTWHU Ba MablIyMOTJIApHU JACTypiiap
OpKau KypuO OCOHrMHA OyropT™Ma O3pHUII MyMKHH.

TenemaTH Xakuaard Kapaiuiap 3ca IOKOpUJArd Kapaluiapra MyTjiaK TeCKapHu.
By ycynmHuHr Tapadaopnamm yHUHT XaME€HOON Ba ap30H SKAHMHM TaKUIUIAIICAJa,
YHUHT TaHKUOuuilapu Oy OyTyHJaili camapacu3 pekjgamMa YCiIyOu HSKaHJIUTHHU
AWTHUIIIAH YapyalManIu.

Kuno peknamacu teneBujeHus OwiaH yxmam Oyica Xam, HapX >KMXaTUJIaH
Ooupo3 ap3oHpok. Y acocaH 18 €émman 30 &mrava OynaraH ayauTOpHUSIHM KaMpao
onranu cababmu, Oy yciyd/1aH MEXMOHXOHA XY KalIUTH cyObekTinapuaan ¢akar pact-
dboo TapMOKTapu Ba MaxaJUIUi pecTopaHIapruHa (onanaHuIiaim,

Cyurm #wtapaa paawo OpKald alHW  KepaKiid  MIDKO3JIap  OujiaH
KOMMYHUKAIMSl KWJIUMII MMKOHUATH MNaigo Oynranu cababmm Oy pekiama TypH
MallIXypJIuKKa »puiian. Panuonap wmap3ymapra OYnuHUO MabiyM Tabakaaaru
HMHCOHJIAp yuyH (aoausat oaud 6opaau, xamaa yuaa Tom 40, Classical music, Talk,
Crnopt, 60s to 80s music kabu TtynkuHIap mnaigo OYaran. By TynkuHIap
MaB3yJAITUPWITaH OYnraHu ca®aliau TeleBH30pJaH Kypa Y3 THHTIOBUYMJIAPUHUHT
BTHOOPHUTA KYTIPOK Ca30BOp OYna onaau. PaguoHUHT stHa OMp KyJNalJIWru MIyHIAKH,
YHIA peKjiaMa OKOWJIAINTHUPWIN TEJIEeBUJICHUSAYATUK KUMMar a3mac. Karop
PAAMOTYIKUHIAp pekiamMa OdpUITHU XOXJIOBUMJIAD Y4YyH COAJa Ba Kyjail
MMKOHHUSITIIAPHU TaKIU( KUIHAIIAIH.

CoTyB Tapfu0OT MILIAPU Ba COTUIIra MyHAaNTUPWITaH MaTEpUAIIAPHUHT TYO
MOXHUATH KHCKa MYJJaT/a Ba TE3KOPIHMK OWIaH coTUIAanup. TYFPUCHHH alTraHaa
Oapya MEXMOHXOHA XYXKaIWTH CyObeKkTnapu Oy YCKyHaHM SHTU MaxcCyJoT
peanuzauusacuia (CMHOB XapuJIApUHU KaJI0 KUIMII Y4YyH), MaBCyMUW OyiMaraH
oimapna (TamaOHU OIIMPHIN Y4YyH), MHXKO3Jap OwiaH aHUK Oup Myomasara
Kupulmmnaa (M4ku Takiad@uapaun tapru0 kuiumina). FOxkopu gapaxkanu tapruOoT
UIIUTApY aBBAJJlaH MyXTa pexanamTupwirad Oymanu. Jlekun, Oo3opna Ouppad
Takiu@ TymuO KeTraH XojulapAa COTyB OVIMMHU Te3 XO0JJa COTYB TapruoOoT
KOMIAHUSACHHU HIIIA0 YuKUO amManuérra Taja0uK ATuiu aapkop. CoTyB TapruOOTH
KYTIMHYa MaxCyJjoT €KUM HapXJapHH Oup Jactaja >kamiad 4YuKapuIlgaH uoopat
o6ynaau. by sca uctebMoIuu yuyH MaxCyJIOTHUHT KaJIpUHU OIIUPAJIH.

V30K BakT aBOM 3TaauraH TapruOOT KOMIMAHUSUIApU KyNMUHYA caMapacus
oynagn. CoTyB TapruOOT UIIUIApU ¥3 TARCUPUHU Y30K BaKT/Aa MYKOTaIu, NIy OWIaH
Oupra y30K BaKT JaBOM dTraH YeTupMayiap KOMIIAHUS HOMHTa IyTyp €TKa3a/Iu.

TapruboT WUUIApUMHU peKaNalTHUpaéIraHaa KYNruHa OMUWUIap 3IbTHOOpra
OJIMHUIIY Kepak. MaxcynoT HapXHHH TaHJ1all OupMyH4Ya Mypakkad Oymanu. bup xun
MaxCyJOTHM WIUIA0 YWKapaJuraH HMKKU KOMITAaHHMS pakoOaTiamrad naitaa Oy
MyaMMo OYymanau. Macanan, Oup pectropaH 2 Ta TaOMHU OWUTTAaCUHUHI HapXuja
takud kmnaérran O0yca (50% wvermpma), Oomika pecropan 25% uyernpma OwiaH
pakoOat kuna onmaiinu. Ly 6unan 6up Katopaa TapFuOOT KOMMAHUSIIAPU TOUMUI
MIDKO3JIAPHH K0 KuiIMaiau. Ap30H HapXJlard MaxCyJOTIapHU KUIUPHUO IOPYBUH
UCTEeBMOTUMIIAp Kalepaa derupmanap Oyica, yma epra Oopamuiap Ba YJIapHH
JOUMUN MIKO371ap cadura Kymud OyamManau. DHT CYHITHIA, TAPFUOOT KOMIAHUICH
XangaH Talkapd okaind KwiIyBY4M Oynmaciurd  Kepak. UyHKM — KOMIIaHHS
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MUKO3JIAPHUHT 3XTUEKIAPUHA TYIUK Ba CU(ATIN KOHAMPUII HMKOHUSTHHH
UYKOTHUIIN MYMKHH.

MexMOHXOHa XYKaauru CyOBEKTJIapU TYpJd XU COTHUIIra HYHAJITUPUIITaH
MaTepUallapHl HMYKM MaxCyJOTJIapHU Tapfud KWIMII y4YyH KyJuaiauiap.
KaOynxona cromupa, nudt numaa, €ToKkXxoHanapnaa, 6apha, pecropanjga Ba Oolika
XOPAUK YMKApHII KOWIapuaa OCUITaH €KU JKOMIAIITHPUWITaH MEHIOJIAp, Bapakaiap,
KyTOHJIap Ba IJIaKaTJIap caBlora MyHAITHPWIraH MaTepraiapra MUcoj Oyiia oyaau.
Cappora WyHaNTHPWITaH MaTepualiap MaxCyJIOTHUHI MUKO3Japra TaHUIITUPYBYH
MyxuM Kypoiaup. Kym mexMonxoHa Xykanmuru (upmanapu xo3ubazop caBaora
WYHaNTUpUIATaH  MaTepuajVlapHH YOl  dTcajapja, 0ab3u  (PUpMajJapHUHT
MaTepuaulapi MabJIyM caHararmHa TETHIIUIN, Xam/a KOHTa TeKKaH Oynaju Ba ynap
MIDKO3JIapra canouid Tabcup Kwiaaw. AHDmsHUHT Jlemcectep mraxpumaru "The
Belmont House Hotel " #iun nmaBomuma Oup HeuTa TaaOWpiap TANIKWI KWIAO, Oy
TaaOupiapAa JOMMHUA MIKO3/1ap OuilaH MYJIOKOT KWJIHMIL, CaBJO TapruOuii
XapakaTjapHU aMajira OIIMPHII Ba OOIIKAa WIUIAPHU amalira OLIUPUII UMKOHHITH
Oynanu. CaBhora WyHanTUpWIraH Bapakiap €Tokjapna, Oaplia Ba pecTopaHiapiaa
Tagoupra KYmpokK ojaM YaKUpHUIl YIyH KyHuiaau.

Farmanov E.A., o’qituvchi,
Buxoro davlat universiteti
O’ZBEKISTONDA TURIZM INFRATUZILMASINI RIVOJLANTIRISH
YO'LLARI (BUXORO TURISTIK MINTAQASI MISOLIDA)

Dunyo turizm sohasidagi o'sish O'zbekiston Respublikasi turizmidagi o'sishga
ham ta'sir etdi. Mustaqillikning dastlabki yillaridan boshlab, O'zbekiston dunyo
turizm bozoriga dadil gadamlar bilan Kirib borib, jahon turizmidagi 0'z o'rnini egallab
kelmoqda.

Shuningdek, O ‘zbekiston Respublikasi Prezidenti Shavkat Mirziyoyev
raisligida 22-fevral kuni videoselektor yig ilishi o ‘tkazildi. Unda xorijiy turistlar
oqimini ko ‘paytirish va ichki turizmni yanada rivojlantirish, sayyohlik xizmatlarini
vaxshilash va turlarini kengaytirish bo ‘yicha ko ‘rilayotgan choralar natijadorligi
tangidiy tahlil gilindi. Undan oldin, davlatimiz rahbarining 2016-yil 2-dekabrdagi
«O‘zbekiston Respublikasining turizm sohasini jadal rivojlantirishni ta’minlash
chora-tadbirlari  to‘g‘risida»gi farmoniga muvofiq, sayyohlik mamlakatimiz
iqtisodiyotining strategik tarmog‘i sifatida belgilandi. Prezidentning 2017-yil 16-
avgustdagi garori bilan 2018-2019-yillarda turizm sohasini rivojlantirish bo‘yicha
birinchi navbatdagi chora-tadbirlar dasturi tasdiglandi.[1] Shu dastur asosida
yuqorida davlat idora rahbarlariga ham o’z vazifalarini belgilab berdi.

Hozirgi kunda respublikamizda xorijiy turistlarga asosan madaniy-tanishuv
turlari taklif gilinib, ularning davomida tarixiy, arxitektura, diniy obidalar va
ziyoratgohlar bilan tanishtiriladi, mahalliy aholining turmush tarzi va madaniyati
ko'rsatiladi. Bunday turlar davomida asosan Samargand, Buxoro va Xivadagi
ob’yektlarga tashrif buyuriladi. Respublikamizda hammasi bo'lib 30 ga yagin turlar
taklif etiladiki, ularning ichida Toshkent va Farg’ona vodiysida amalga oshiriluvchi
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ko'ngilochar, sarguzasht, ov, dam olish — davolanish, tog’-chang’i va golf sporti bilan
shug’ullanish turlari ham mavjud.

O’zbekiston Respublikasi Davlat statistika qo’mitasining ma’lumot berishida
2016-yilning yakuni bo’yicha, O’zbekistonda mehmonxona va shunga o’xshash
joylashtirish vositalari (obyektlar) soni 750 ta tashkil etmoqgda. Shulardan, joylar
soni, birlik hisobida 37795 ta bo’lsa, joylashtirilgan tashrif buyuruvchilar, ming
kishida hisobidan esa 1513.1 tadir. Shundan, Buxoro mintagasida litsenziyaga ega
mehmonxonalar soni 2017 yilning Il chorakgidagi yakunga ko’ra 94 tani tashkil
etmoqda.[2] Bu ko’rsatgichning kamligi esa chetdan keladigan sayohlar oqimini
oshishiga olib kelishiga to’sqinlik gilmogda. Ushbu kam sonli mehmonxonalar sonini
yanada oshirish maqsadida O‘zbekiston Prezidenti Shavkat Mirziyoyev raisligida 27-
fevral kuni bo‘lib o‘tgan videoselektor yig‘ilishida esa hududlarda zarur
infratuzilmalarni yaratish, IT-texnologiyalarni joriy etib, yangi Xxizmatlarni tatbiq
etish, yirik shaharlarimizda 100 tadan, boshga shaharlarimizda 20 tadan
mehmonxonalar qurish bo‘yicha ko‘rsatmalar berildi. Toki, kelayotgan mehmonlar
igtisodiyotimizda ko‘proq investitsiyalar qoldirsin deb ta’kidladilar.[3]

Shunday qilib xulosa qilishimiz mumkinki, yaqin 5 yil ichida O’zbekiston
Respublikasida turizm sohasi jaddal sur’atlar bilan rivojlanadi va mehmonxonalar
soni esa 5 barobarga oshishi taxmin gilinmoqgda.

Mamlakatimizda turizmni rivojlantirishda go'lga Kiritilgan yutuglarga nazar
tashlaydigan bo'lsak, avvalo, o'lkamizga tashrif buyurayotgan xorijiy mehmonlar
sonining oshib borayotganligini inobatga olish zarur bo'ladi. Ammo ushbu sohaning
rivojlanishiga hali bir nechta salbiy omillar ham ta'sir gilmogda. Buxoroga Kirib
keluvchi turistlar ogimining o'sishiga salbiy ta'sir etishi mumkin bo'lgan ba'zi hollarni
sanab o’tish mumkin:

- ba'zi mehmonxonalarda taomlarning zamonaviy talablarga javob
bermasligi:

- O'zbekiston ichidagi mehmonxona Xxizmatlarining narxlari asosiy
ragobatchilariga nisbatan gimmatligi;

- turistlar esdalik uchun xarid giladigan milliy suvenirlarimizning kamligi
va nisbatdan gimmatligi;

- joriy infratuzilmani takomillashtirish va yangilarini yaratish uchun
xususiy soha vakillarida mablag’larning yetishmasligi;

- targ’ibot masalalariga yetarlicha e'tibor berilmaganligi tufayli xorijiy
fuqarolarning aksariyatida O'zbekiston to'g’risida ma'lumotning kamligi;

- O'zbekistondagi joriy narxlarning gimmatligidan tashqari, ba'zi hollarda, taklif
etilayotgan tovar va xizmatlar sifatining shu narxga mos kelmasligi [4, Ct. 30-37].

Buxoro hududidagi turistik infratuzilmani tahlil giladigan bo'lsak, u quyidagi
ko'rinishga ega:

Aviatransport. Turistik mavsum paytida talab taklifdan oshib ketadi.
“Buxoro” xalqaro aeropotidan O‘zbekiston poytaxti Toshkentga har kunlik, haftaga 2
marta Farg’ona viloyatiga reyslar amalga oshadi, shu jumladan haftada 5 marta
“Domodedovo” (Moskva), bir marta “Vnukovo” (Moskva), haftada 2 — marta
“Pulkovo” (Sankt-Peterburg) ga reyslar amalga oshiriladi. Hamma yo‘nalishlar
bo‘yicha cheklanmagan miqdorda aviayuk tashishlar amalga oshirildi. MDH
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mamalakatlari va chet ellarga yo‘lovchilarni tashish bo‘yicha charter reyslar amalga
oshiriladi. Biroq, Yevropa, Yagin sharg, Uzog sharq mamlakatlarga aviareyslar
amalga oshirilmaydi, fagatgina Toshkent, Urganchdan amalga oshirilmoqda. Shuni
ta’kidlash joizki, Buxoro xalqaro aeroporti 2013-yilda 2012-yil yakunlari bo ‘yicha
yiliga 100 mingdan dan 500 minggacha yo‘lovchilarni tashuvchi aeroportlar
o‘rtasida MDH mamalakatlari o‘rtasida eng yaxshi aeroport unvoniga ega bo‘ldi.
[5, 21.01.2016].

Temir yo'l transporti. Buxorodan Samargand, Andijon va Toshkent
shaharlariga kunduzgi va kechki poezdlar gathamoqgda. Shu bilan birga, O zbekiston
2016 — yilning avgust oyida Toshkent va Buxoro shaharlari o’rtasida tezyurar poezd
qatnovini izga tushirilgan bo’lsada, Prezidentimiz Shavkat Mirziyoevning 2017 vyil
13- martdagi “Buxoro — Miskin temiryo'l liniyasini qurish chora-tadbirlari
to'g'risida"gi qaroriga ko'ra bunyod etilgan mazkur yangi temir yo'l liniyasining
umumiy uzunligi 355 kmni tashkil etgan. Uning 335 kilometrida yangitdan po'lat
izlar yotqizilgan bo'lsada, qolgan 20 km masofadagi temir yo'l qaytadan ta’minlandi.
Shuningdek, 2017 yil 1-dekabridan boshlab, mazkur temir yo'l liniyasi orgali yuk
poezdlari qatnovi yo'lga qo'yilgan bo’lsada, 20 mart 2018 yildan boshlab Toshkent —
Urgench va Toshkent — Nukus — Qo'ng'irot yo’nalishidagi yo'lovchi poezdlar yangi
qurilgan Buxoro — Miskin temir yo'l liniyasi orgali harakatlanishi boshlandi.[6]

Ma’lumki, Bu loyihaning ijobiy yutuglaridan biri Buxoro — Urganch yangi
temir yo’l gatnovi yo’lga qo’yilgan bo’lsa, yana bir yutuglardan biri esa Buxoro
viloyatidagi Olot-Qarako’l tumanlarida joy olgan Qandim gazni gayta ishlash zavodi
yaqinidan joy olgan Poykent shahar xarobalariga borib ko’rish imkoni ham
mavjuddir va ushbu yangi temir yo’l gqatnovi orqali chet el sayyohlari uchun turistik
yo’nalishni ishlab chiqilsa, sayyohatchilar oqimi yanada oshishi kutiladi.

Avtomobil transporti. Mustaqgillikning ilk yillaridan ishonchli va qulay
transport infratuzilmasini yaratish davlatimiz siyosatining ustuvor yo‘nalishlaridan
biri etib belgilangan. Tarixan gisqa davrda qurib bitkazilgan xalgaro ahamiyatga ega
avtomobil yo‘llari, ko‘priklar vatanimizning iqgtisodiy va madaniy rivojlanishini
ta’minlashda, xalqimizning uzog‘ini yaqin qilishda muhim omil bo‘lmoqda.

2017 yil yakunlariga ko'ra Avtomobil yo'llari davlat qo'mitasining ma’lumot
berishicha, investitsiya dasturlarning bajarilishi bo’yicha, reja bo’yicha 260 km
bo’lgan bo’lsa, unda sarflangan mablag’ esa 606.3 mlrd so’mdir. Shuningdek, fakt
nuqtai nazardan qilinga ish bo’yicha 264.4 km bo’lgan bo’lsa, unda sarflangan
mablag’ esa 617.7 mird so’m tashkil etmoqda, bunda reja asosida gilingan ishdan
real ish esa 101.7 foizga ko’pdir. Shu bilan birgalikda, Mintaqaviy yo’llarning
ta’mirlanishiga e’tibor garatadigan bo’lsak, reja bo’yicha 2700 km ish qilingan
bo’lsada, fakt bo’yicha bu ko’rsatgich 3234.8 km yo’llar ta’mirlangan.

Yugoridagi ko’rsatgichdan kelib chiqgan holda, 2018 yilning | chorakning
o’zidayoq, Buxoroda 85 kilometr yo‘l qaytadan qurildi. Hamda, A-380 avtomobil
yo‘li xalgaro E-40 xalqaro transport yo‘nalishining O‘zbekistondagi qismi hisoblanib,
u orgali Markaziy va Sharqiy Yevropa, Rossiya, Ukraina va Qozog‘istonga chiqish
ta’minlanib, O‘zbekiston orqali trans-afg‘on transport yo‘nalishiga bog‘lanadi. Ushbu
avtomagistral Qoraqalpog‘iston Respublikasi, Xorazm, Buxoro va Qashqadaryo
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viloyatlari hududidan o‘tib, davlatlararo, viloyatlararo alogalarni ta’minlashda ham
muhim bo‘g‘in hisoblanadi.[7]

Avtomobil yo’llarga qilingan ishlarning natijasidan kelib chiqgan holda,
O’zbekistonda yo’l infratuzilmasining jadallik bilan rivojlanishidan dalolat bermoqda
va keladigan sayohlarning yo’lda sarflaydigan vaqtini tez hamda xavfsiz tarzda o’z
sayohatlarni amalga oshirishiga olib keladi. Unda tashqari,

Buxoroda turistik infratuzilmasini  rivojlantirishda duch  keladigan
muammolariga garaladigan bo’lsak,

v Avtomobillarni qo’yish joylarning mavjud emasligi;

v" Internet portal mavjud emasligi;

v" Mehmonxonalar aniq standart bilan ishlamasligi;

v" Yetuk kadrlarning yetishmasligi;

v" Sayyohlarga ko’rsatiladigan jamoat transportning talabga javob bermasligi;

v Va boshga muammolardan iboratdir
Ushbu muammolar yechimi uchun bir gancha takliflarimiz quyidagilardan

iborat:

» Shaharning tarixiy markazlaridan boshlab butun shaharda yagona dizayndagi
informatsion ko'rsatkichlar o'rnatish (yakka tartibdagi mustaqil sayyohlar
uchun qgo'shimcha qulayliklar yaratish magsadida);

» Labi Hovuz turistik kompleksi hududida yirik axborot informatsion markazi,
vokzal va aeroportlar, aholi gavjum joylarida esa uning shahobchalarini
yaratish (axborot olish bilan bog’liq bo'lgan muammolarini bartaraf etish
magsadida);

» Shahar bo'ylab o'rnatilgan bank terminallarida shahar hagidagi informatsion
dasturni o'rnatish va uni yangilab turish (mavjud bo'lgan resurslardan ratsional
tarzda foydalanib, ularni multivazifali xususiyatlarini yaxshilash magsadida);

> Turistik obyektlarda statsionar durbinlarni o'rnatish;

> Yagona internet portali yaratib, unda shaharda mavjud bo'lgan barcha turistik
tashkilotlar, diqgatgaga sazovor joylar, do'konlar va hokazolar hagidagi barcha
ma'lumotlarni joylashtirish (distanstion va tez ravishda ishonchli ma'lumot
olishni osonlashtirish, umumiy axborot tizimini yaratish magsadida);

» Mehmonxonalarda turistlarga ma'lumot beruvchi punktlarni yaratish;

> Piyoda yurishga mo’ljallangan zonalarni tashkil gilish va takomillashtirish;

» Yugoridagilarni amalga oshirishni yosh kadrlar zimmasiga yuklab, ularning
shaharga bo'lgan munosabatlarini mustahkamlanishiga va shahar rivojiga o'z
hissasini qo'shishiga ko'maklashish (yoshlarga o'z Vataniga bo'lgan mehrni
uyg’otish va shakllantirish, shahar ravnaqi va farovonligiga nisbatan kelajak
avlodning munosabatini mustahkamlash magsadida).

Yugoridagi takliflarni hayotda tadbiq etishdan ko’rilayotgan natijalar qisqacha

quyidagilardan iborat:

» Buxoroga tashrif buyuruvchi sayyohlarning mustaqil tarzda sayohat gilishlari
uchun go'shimcha qulayliklar yaratilgani sababli, shaharning turistik obro'i
oshishi;

» Domino effekti, ya'ni, bir sayyohning ijobiy bahosi mamlakatga tashrif
buyuruvchilar sonini tabity hamda tizimli ravishda oshiradi;
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» Shaharning turistik infratuzilmasi sifati sezilarli darajada oshadi va shaharning
jozibadorligi ma'lum migdorda oshadi;

> Kelajakda yosh kadrlar tomonidan yangi investistiyalarni jalb gila oladigan
turli yo'nalishlardagi loyihalar ishlab chigiladi.

Xulosa qilib aytadigan bo’lsak, turizm biz bilamizki hozirgi kunda jaddallik
bilan rivojlanayotgan sohalardan biridir. Shuning bilan birga, turizm infratuzilmasi
jahon 1iqtisodiyotining yetakchi tarmogqlaridan biri bo’lib, mamlakat iqtisodiy
rivojlanishida katta ahamiyatga ega. Bu sohada rivojlangan davlatlarda juda katta
bunyodkorlik ishlari amalga oshirilmoqda. Shu sababli turizmni rivojlantirishda ilg’or
mamlakatlar modelidan foydalanish va ular erishgan yutuglarni respublikamiz
turizmiga tatbiq etish yo’llarini o’rganish lozimdir.Yuqorida aytilgan ba’zi
kamchiliklarni ko’rib chiqib o’zimizga muofiqlashtirsak turizm sohasidan ozgina
bo’lsa ham siljitgan bo’lardik.

Foydanilgan adabiyotlar:
1. O‘zbekiston Respublikasi TIV matbuot xizmati 2018-yil 23-fevral, Yangiliklar
xabarnomasi Ne38
2. Groupe huit, CtpaTeruss yCTOMYHMBOTO pa3BUTHSA HCTOPHUECKOTO TOpOja
byxapa, 1087466: IIpoext <<PeKOHCTPYKIHS OYUCTHBIX COOPYKEHUU H
KaHAJIM3AIMOHHBIX ceTell ToponoB byxapa um Camapkanmg>> Ctparerusi pa3BUTHS
ropozaa byxapa IlpeaBapurtensubiii oTuer— Onenka curyanuu, Centsiops 2013

Cauooea @.K.., IIpenooasamens,
Byxapckuii zocyoapcmeennulii ynueepcumem, Yzoekucmau
NCIHOJIB3OBAHHUE DJIEKTPOHHOI'O MAPKETHHTI A J1JI5S1 COEPBI
TYPU3MA

Hanuune osnexkTpoHHOM arMocdepbl B pe3ysibTare pa3BUTHS TIIOOATBHBIX
MH()OPMAITMOHHO-KOMMYHHUKAITMOHHBIX TEXHOJIOTHUH M OOJBIIOrO YUCJIa KOMITAHHM,
HCIIOJB3YIOIIMX BO3MOKHOCTH 3TOH aTmocdepbl B CBoeM paboueMm Iporiecce,
SBJISIETCSI CaMbIM 3HAYUTEIHHBIM 3HAKOM SKOHOMHUKH. COBpEMEHHbIE OU3HECMEHBI
aKTUBHO  WCIOJIB3YIOT  BO3MOXXHOCTH  MH(GOPMAIIMOHHBIX  TeXHoJoruil. B
OOJBIITMHCTBE CIIy4YaeB CTEMEHb €ro MCIOJIb30BaHUS YKA3bIBAET Ha YCIIEX BEJCHUS
Ou3Heca U ero MeCTo Ha BHYTPEHHEM U BHEIITHEM MHUPOBOM PBIHKE.

3HAYUTENBHBIM JTOCTHKEHHUEM SIBIIACTCS MOSIBIICHUE W pa3Butue MurepHera B
XX Beke. B VY36ekucrane wHOOPMAIMOHHO-KOMMYHUKAITMOHHBIE TEXHOJIOTHUU U
NHtepHer, Takue Kak MOOWIBHBIM HWHTEPHET, HWHTEHCHUBHO pa3BUBAIOTCS W
NONYJISIPU3UPYIOT TapMOHUYHO C MHUPOBOM TeHIECHUMENW. B Hacrosiiee Bpems
nosib3oBaTenu MatepHera coctapistoT 6osiee 10 MummonoB 200 ThICSY YEJIOBEK UIIH
TpETh HaceJeHUs Halllel cTpanbl. B Haiel pecnyOnuke pabouast cucrema MHTepHeTa
0oJee 4 pas, a ckopocTh noakMoueHus: kK Uutepuery - 6omnee uem B 1,5 paza.

HuTepHer co3maet xopouryio armochepy. C ero nomMouso KOMIaHUus MOXKET
pPEKJIaMHUpPOBaTh CBOM IPOMBILIIJICHHBIE TOBApbI, IPOBOJAUTH MApPKETUHIOBBIE
MCCJIEIOBAHMSI, TIOCIIE TOPTOBJIM OHA MOXET NPOJOJDKATh OOIIEHHWE CO CBOMMU
KJIMEHTaMU. YaCTHBIE U HE KPYITHbIE KOMIIAHUU IIUPOKO UCIOJIB3YIOT 3JEKTPOHHBIN
MapKETUHT Ha OCHOBE MH()OPMAITMOHHBIX TEXHOJIOTHH.
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C pa3BuTueM Typu3Ma TYPUCTHUECKHI MAapKETUHT ObUI M3MEHEH HE TOJBKO
MECTOM M POJIbI0 YYaCTHMKOB TypU3Ma M HX OTHOUIEHMH, a Takxke Quiaocopueit
SKOHOMHYECKOro  mpouecca. Cucrema BCEeMUPHOM HHpOpManuu  cjaenana
HEA(PPEKTUBHBIM ITyTh TPAAUIIMOHHOTO MAPKETUHIA. B 3TOM NOMKHBI OBITh YUTEHBI
CIICIMAIIUCTHI, paboTaromyue B cepe oOCTyKUBaHHS, KOTOPbIe XOTAT A (PEKTUBHO
UCIOJIb30BaTh BO3MOXHOCTH HOBBIX JIEKTPOHHBIX COoelMHEHUI. bbuio Bpems, kornaa
JOAM HE MOIJIM ce0e MPEeACTaBUTh, KaK KOMIIbIOTEPHI BHIIIOJIHSIOT CJIOKHYIO padboTy
32 HECKOJIBKO CEKYH/I.

Typusm cran ogHo# U3 Haubosee NpUOBUILHBIX cdep. OH COCTOUT U3 OUIIETOB,
OWJIETOB PA3MYHBIX TPAHCIOPTHBIX CPEJCTB, CUCTEMbI OPOHUPOBAHUS TOCTHUHHI] U
noe3ok. B Hacrosimee Bpemsi B Y30€KHCTaHE CYIIECTBYIOT MpPEICTaBUTEIbCTBA
pa3IMYHBIX OTPOMHBIX CHCTeM, Takux kak Amadens, Gabriel, Sabre, World Spar,
Apollo u npyrue. Kpome Toro, 3HaueHue BCeMUPHON MH(POPMAIIMOHHON CHCTEMBI -
WHTepHeT npeBbIIIacT.

WHTEepHET-TEXHOJIOTUM ~ TOMOTAalOT ~ MUHUMHU3UPOBATh  PAcXoJbl  Ha
MEXIyHapOAHbIE Tele(OHHBIE MEPEroBOPbl U OTHPABIATh (PAKC B TYPUCTHUYECKHX
KoMnaHusax. M3 rosa B roj pacTeT YMCIO TYPUCTHUECKUX KOMIAHUM, HCIOJIb3YIOLIUX
cucTeMmy 1l OpOHHPOBaHUS OMJIETOB U HOMEPOB B OTEJsIX. Takue CHUCTEMbI JAIOT
BO3MOXXKHOCTh 3a0pOHHMpOBATh HOMEpP B OTeENle, HE BBIXOJA U3 paboyero Mecra, u
COOOIUTh O IIeHe W BbIOOpe. PaHplie ans 3TOro TpebOBaJOCh MHOIO BPEMEHHU U
neHer. B Hacrosiiee BpeMs areHTCTBa B CUCTEMax MCIOIB3YIOT MOCIEAHNE HOBOCTH,
a He UH(POPMALIMIO 33 MTPOLLIBIA TOI.

EcThb BO3MOXHOCTH MOCMOTPETH BHIEO WM (hoTorpadum O TYypUCTHUECKHUX
TOBapax ¥ TMPOYUTaTh KOMMEHTapHH, OCTaBMB OT JPYIHMX TMOJb30BaTEle 3TO
xopoiee. Bl MoxkeTe cMoIenupoBaTh CBOE MyTEIIECTBUE, MPUHATH €ro A ceos.
Typuctnueckue areHTcTBa OOTaThl PEKJIAMHBIMU OOBSBICHUSIMH W HHTEPECHBIMU
MPEJIOKEHUSIMU.

OJNEKTPOHHBIA MapKETHHI BBINOJHSAET JJIEKTPOHHYIO (YHKIMIO uepe3
WNuTepHer, MHQOpPMALIMOHHBIE TEXHOJIOTUM M TEJIEKOMMYHUKALIMOHHBIE CHCTEMBI.
DJEeKTPOHHBIM MapKeTHHI TaKKe Ha3blBaeTCsl HWHTEPHET-MapKeTHUHIOM, BeO-
MapKETHUHIOM, OHJIaH-MapKeTUHTOM WiId UU(POBbIM MapkeTHHrom. OH wurpaer
BaYXHYIO POJIb B UHAYCTPUU TypU3Ma U OU3HECE.

UtoObl MOBBICUTH pPOJIb (DYHKUMHM MapKETHHTa Ha 3JIEKTPOHHOM pBIHKE,
HE00X0AMMO pa3paboTaTh CAEAYIOIINE TEPMUHBI U (PAKTOPBHI:

[} pacmirpeHue ceKTopoB ceTH MIHTepHeT B Halel peciyOnKe;

[ yckopeHue MOATOTOBKH CIIEIUATINCTOB MJIEKTPOHHOTO OM3HECA,

] pa3zBuTHE HHPPACTPYKTYPHI K HHOOPMAITMOHHON CTPYKTYPHI;

[l MOBBICUTH BO3MO>KHOCTH OIJIATHl HACEJICHUS M TPAMOTHOCTH B OTHOIIICHUH
WH(POPMAIIMOHHBIX TEXHOJIOTHI;

[l mpuBlIEeKaTb OTEYECTBEHHbIE W  HMHOCTPAHHBIE WHBECTUIMH IS
(¢uHAHCUPOBAaHUS KPYMHOMACIITAOHBIX MPOEKTOB pa3BUTHSA CETH B PETHOHAX
pecyOInKHy;

1 oOoramenune coOCTBEHHOr0 WH(OPMAIMOHHOTO pecypca  BaKHOU
uHpopmanueit B UuTepuere;

[ moBbIlIEHHE (PYHKINUN OHJIAHH-TIOKYIIOK;
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] co3zmaHue IOPUAMYECKUX CTEHIOB [UIsl PETyIUPOBAaHUS HHCTPYMEHTOB
HNOJKIIIOUEHUS M pacIiipeHHMs Ipolecca pa3padoTKy;

[l moaroToBka cHEUUANIMCTOB B oOjacTu oOpa3oBaHMsI W I0OJIb30BaTeNei
AJIEKTPOHHOI'O MApKETHHTA.

MeTobl 31EKTPOHHOI'O MapKETHHTA:

1. MapKeTHHT B IOUCKOBBIX CUCTEMAX;

2. Ilokazatp pexnamy;

3. MapKeTUHT 10 3JIEKTPOHHOU I1OYTE;

4. MapkeTuHr 6ora;

5. MapkeTuHT B COLIMAIBHBIX CETSIX;

6. MoOMIBHBIN MapKETHHT.

MapkeTHHT B TOHCKOBBIX CHCTEMaX HaXOAUT MHOTO HWH(GOpMalUu C
KJIIOYEBBIM CIIOBOM B IOMCKOBBIX CHCTEMax, Takux Kak google, yahoo, yandex.
Kaxxnas koMnaHus u opraHuzanys XOTSAT IONACTh Ha NEPBYIO CTPAHUILY MTOMCKOBOU
ctpanunpl. [lo cratuctuueckum naHHeiM 70% Jtonell He OTKpbIBAlOT Oonee 3
CTpaHul| pe3yJIbTaTOB NOKMCKa. YeM BbIllIe pEeUTHHT, TeM OO0JbIIE MPOJaX MPOAYKTOB
U YCIYT KOMITAHUU.

Peknama ais pexiaMbl - 3TO pekjama, paclojoKEeHHasi Ha BEpXHEH, HUKHEH,
IpaBold M JIEBOM YaCTSAX PaMKH, MOKa3blBarollas H300pakKeHHs, TEKCT U BHU/EO.
Oco0eHHOCTh B 3TOM 3akjIO4aeTcss B Iepefaue Ha CTpaHUIly, Jarouieil MHOro
MH(}OpMaAIUKU IIETIYKOM KOMIBIOTEPHON MBI Ha HEOOJbIIOM MecTe. B HacTosmiee
BpEMSI MHOTHE MAaCcCOBBIE OJIOTH UCIOJIb3YIOT PeKIaMHbIe OaHHEPHI TypU3Ma.

MapKeTUHT M0 3JE€KTPOHHOW MOYTE OTIPAaBISET MHPOPMALIHNIO, CBSI3aHHYIO C
Ou3HEecOM, TPYIINE JIIOACH MO WX ajpecy dJIEeKTPOHHOUM moduTthl. [Ipu 3TOM mUpPOKO
UCTIOJIB3YIOTCS METOBI BBIOOpa 1 0TKa3a. Ecim meToz Opt-in 1oOpOBOJIEHO MOTydaeT
uHpOpMaIMI0O 00 WX DSJIEKTPOHHOW MOYTE, METOJl OTKa3a OTKJIOHSET IOIy4YCHHE
coob1eHust ot 1-ro coodmenus agpecara. Cnam He NOJACPKHUBACTCS B MAPKETUHTE
1o JIEeKTpoHHOM mourte. CraMm - 3TO 00s3aTebHbIE COOOILIEHHS, MOCTYHAIOIINE O
AJIEKTPOHHOM MOYTE OT HEM3BECTHOTO aJpecara.

MapxkeTtunr 0jora - 5T0 MapKETHUHT pean3aliuu CrelualbHbIMU BeO-0oramu
i crienranbHOM TeMbl. OCOOCHHOCTBIO ATOTO SIBISETCS CBSI3b C MApKETHHITOM B
COLIMAJIbHBIX CETAX. XOPOUIO Pa3BUThIE TYPUCTHUECKHE OJIOTH J1at0T MHOTO MOJIE3HON
uH(bOopMaluu A OyAylero noTpeOuTes.

Social Media Marketing - sTo peanu3zanus MapKETUHTOBOW (YHKIIMU C
MOMOIIBIO COLMATBPHON CETH, TEMATHUECKHUX OJIOTOB M (POTO M BUICO-TTOPTATIOB.

MapKeTHHT B COIMAIBHBIX CETAX - 9TO HEOOJNbIIas IUIOMIAIb C IIMPOKUM
JMama30HOM BO3MOKHOCTEH, KOMIIAHWHU B Pa3HBbIX CEKTOpax OM3HEca MPOBOIAT CBOIO
paboTy mO OOIICHUI0O C TMOTPEOUTEISIMH C TOMOIIBI COLMAIBHBIX CETEH.
ConmasbHbIe CETH CO3/1al0T BO3MOXKHOCTh YCTAaHABJIMBATH CBS3b C TOJIH30BATEISIMH,
HAJIaKUBATh JI0JITOCPOYHBIE OTHOIICHUS CO CBOMMH MOTPEOUTENSIMH, MOAIEPKUBATD
NO3UIMN ¥ OpPEHJIMHI KOMIIAHWH, YBEIWYUBATh MPOAAXKH, Pa3BUBATh OTHOIICHUS
ousHeca. Ha cTpanuiax couuaabHbIX C€Tel KOMIaHUM MyOIHMKYIOT pa3inyHble UIEU
M KOMMEHTapuu 00 yciayrax © TpOAyKTax, pasmemarT Qororpadum,
BUJICOMATEpHANIbl M TPE3CHTALIMOHHBIE MaTEpPHalbl, OCYILIECTBISIIOT PETYISPHYIO
CBSI3b C TOTPEOUTEISIMH.
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[enb conuanbHbIX ceTeil - 00IAThCS C JI0bMU, PA3IEISIONIMMHA OJHU U TE K€
MHTEPECHl WU AESITEIbHOCTh. B3auMHas CBSA3b BBINOIHSIETCS BHYTPEHHUM aJIpECOM
AJIEKTPOHHOM MOYTHI WJIM CUCTEMON 0OMEHA COOOILEHUSIMU.

ConuanbHble CeTH, KaK U JIPyTrue CPeACTBa JIEKTPOHHOTO MAapKETUHIA, TaKNe
KaK ONTUMH3AlMs MOMCKAa, KOHTEKCTHas W OaHHEpHas peKiaMa U TpaJuLMOHHbIE
CpEICTBA PEKJIAMbl, TaKME KaK BHEIIHSSI M TEJIEBU3MOHHAs peKilaMma, UMEIOT CBOU
PEUMYILECTBA, TAKUE KaK:

1. Tlonp30oBaTen UMEIOT TEHICHIUIO JIEIUTHCS HMH(pOpMAIUeil, KoTopas um
MHTEPECHA, ¢ UX OJIM3KUMHU JIIOJbMU. JTO OTPAXEHO B COLHUANBHBIX ceTsx. [lpu
MPABUJIBHOM MOAX0/1€ K 3TOM (PYHKIHUN MOKHO MaKCUMAJIbHO PACIIPOCTPAHSATb.

2. B »TOM MexaHuW3M€ TaKk Ha3blBaéMble BHUPBI, KOTOpPbHIE OBICTPO
pacupoCTPaHAIOTCS, CO3/1a€TCSl MapKETUHI, UHTEPEC, CBA3AHHBIM ¢ OpeHAOM, CaMH
MOJIb30BaTENH pa30pachIBalOT MHTEPAKTUBHBIC IPpUIoKeHus. Buaeo, nadorpaduxy u
ApyTUe MOKHO CUMTATh HaU0OJIee UCTIOIb3yEMbIM BUPYCOM.

ConmanbHble CETH OCHOBaHbI Ha NMpHUHIMIE «becnpoBonHas CeTh», €CTh JBa
NOJIX0/a:

[TepBblii MOAXON - B3aMMHOE PaclpeeiEHUE, YUTO O3HAYAET, YTO MOJIb30BATEIb
OTIIpaBJIsIET HHOOPMALIMIO O IPOAYKTE CBOMM OKPYKAIOIIUM JIFOASM WK oOpaliaer
BHHUMaHUE Ha KOHTEHT, CBSI3aHHBIN C 3TUM MIPOYKTOM.

Btopoit monxon - colpalibHOE paclpoCTpaHEHUE, YTO O3HAYaeT, YTO IMOJIb30BaTENb
pacnpocTpaHsieT KOHTEHT, MHTEPECHbIM il HEero / ee, K ero / ee CIyXOBOMY
ammapary co CICUUAJIbHBIM MEXaHW3MOM colmanbHOi cetn (Ha Facebook wu
vkontakte «Sharey», na xomangax Tweeter «Retweety).

C ToukH 3peHHs MapKETUHTa BTOPOI MOIX0 ] HAMHOTO () EeKTUBHEE, IOTOMY YTO OH
BKITIOYAeT B ceOs OoJbie ciyXxoBbIX. B aTOM cityuae 3amaueit marketolog siensiercst
BBISIBJICHHE MHTEPECOB CIYXOBOrO ammapara JJisg pacnpoCTpaHEHUs MHPOpPMaLUUA O
INPOAYKTE WM KOMIIAHUH, TOHMMaHUE BeAyLIeil MOTUBALIUU U HA 3TOM OCHOBE IS
MOJIFOTOBKUA OBICTPO PacCIpOCTPAHSIEMOr0 MHTEPECHOTO TEKCTa, M300paKeHUM Win
BHJIEO.

BooOmie, momumo Qaxrta uaen BUPYCHOTO MapKETHHIra, 3aHUMAIOLIETO CO3HAHUE
CHELMAIMCTOB, aKTUBHOTO pa3BUTHUs VIHTEepHETa M, 0COOCHHO, B COL[MAJIbHBIX CETSIX,
3Ta Ujes A0MyCKaeTcs U MOMyJSIpU3UpPYyETCH.

OTOT ciiydail CO3[aeT CIMIIKOM BaXXHO€ YCJIOBHE [UIsi MHTEpHET-MapKEeTHUHTa,
HOBOCTH OBICTPO pacCHpOCTPAHSAIOTCS, OH YCTAHABIMBAECT OBICTPYIO U HEACIUMYIO
CBSI3b MEXIY JIFOJIbMU M CO3J]a€T BO3MOYKHOCTH TMOHSThH M MONyYUTh HHPOPMAIHIO O
CpelcTBax MacCOBOM MH(POPMALIHH.

MoOuIBHBIA MapKETHHT BBITIONHSET MAapPKETHHTOBBIE JCHCTBHSI C TOMOIIBIO
O0ecrnpoBOAHBIX TeJIE(POHOB, TEIEPOHHOTO O00OPYAOBAHMS, TEICKOMMYHHKAMOHHBIX
TEXHOJIOTUU U CUCTEM.

B kauecTBe HEIOCTATKOB 3JIEKTPOHHOTO MapKETUHIa MOKHO YUUTHIBATh CIIEAYIOIIEE:
- 3aBUCUMOCTb OT CKOPOCTH MHTepHeTa. Ecnu kakas-mibo KoMIaHus CO3[AaeT CBOIO
BEO-CTpPAHUIy B OTPOMHOU M CJIIOXKHOU (hopMe, MOIH30BATEII0 TPEOYETCS CIUIIKOM
MHOTO BpPEMEHM JUIsl 3arpy3kd M TOJy4deHus uHbopMaluu, a B pe3yjbTaTe OHa
MEPEXOAUT Ha IPYTYIO BEO-CTPaHUILY.
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- OpgauMm u3 (¢dakTopoB sBisieTcsl oruiata. B Hacrosimiee Bpemsi OOJBIIMHCTBO
nojp3oBatenell HTepHeTa He BEpAT B OIUIATY JEKTPOHHBIM CIIOCOOOM, U MO3TOMY
OHM OTKAa3bIBAIOTCS UCIIOIB30BATh €rO.

- JoctynHocTh oOMaHa. Ciyyail HE AOCTaBISITh MPOAYKT WM YCIYTY MOKYINATEIO,
OIJIAYMBAIOIIEMY KaKOH-JINOO MPOIYKT WU YCIYTY.

B kxadecTBe BbIBOJIA €CTh JOCTHKEHHUS dJIEKTPOHHOIO MAPKETHHTA:

[] BocxoxaeHue Ha MUPOBOW PBIHOK. VCnosib30BaHME IIEKTPOHHOTO MAapKETHHIa
KOMITAHUSIMU JA€T BO3MOXHOCTb OECKOHEYHOI'O PACIIMPEHUS U POCTAa MHUPOBOIO
MAapKETUHTa C BHYTPEHHETO U BHYTPEHHETO PHIHKA,

[l Tlpunumass Bo BHHMaHue VHTepHeT-uHpOpMaIMIO, KOTOpas O3HAYaeT, YTO
KOMIIaHUS BBIITOJHAET CBOM JEVCTBUS WJIW HET, MW JJIS YErO NPOAYKT MPEABABIIET
Oonbiie TpeboBaHuUH, Bce 3TO coznaercsa HTepHeToM;

[] DxoHOMUS [EHET, 3TO O3HA4aeT HE MPEBBINICHUE OIUIATHI 3a peknamy. CKopocTb
€ro, C KOTOpOW HE TpeOyeTcss MHOrO BPEMEHM ISl MOJYyYEHHUs HEOOXOJIMMBIX
pe3yJbTaToB;

[1 Ckopocts oOMeHa wuH(popmanuei. IlorpeOurenn MOryT MOJYYUTh BaKHYIO
MH(GOPMALIMIO O HYKHBIX IPOJIyKTaX B IOUCKOBOM cucteme VHTepHEeTa WK 3aKa3aTh
HY>KHBIN IIPOIYKT.

[1 Cozpnaer koHKypeHuuto. KpyrnHble miau HeOOJbIIME KOMIAHUM, MPOU3BOISAIINE
TOBapbl, KOHKYPUPYIOT MEXY COOOH, UTO yA00HO AJIs MOTpeOUTENEH.
IIpencraBieHHass BpIIE JJIEKTPOHHAS MAapKETHHIOBAs JEATEIBHOCTh BBIXOJIHUT M
npeparaeT o030pbl, CETOAHSIIHAA 3aJada - HIMPOKO MCIOJIb30BaTh BO3MOYKHOCTH
AIEKTPOHHOTO MapKETHHTa, KOTOpBIE MIPENOCTABIISIOT BO3MO>KHOCTH
MH()OPMAIIMOHHBIX TEXHOJIOTUH.

CHnucox MCIoab30BaHHOMN JTUTEPATYPHhI:
1. bpaitan Xynuran, Jxapmemlllax. Mapketunr B HMHTepHETE: Kak NpPUBJICYb
KJIHMEHTOB ¢ momoinbio Google, connanbhbix ceteil u OoroB - M: «/lnamextukay
2010 p: 42-143
2. Jamup XanuinoB « MapKeTUHT B COLMANIbHBIX ceTsax». MockBa, 2013 T.
3. I'yceB B.C. Ananutuka BeO-caitoB, - M.: «/[namektuka», «Yuiabsamcy, 2013 r.
c.105-117
4. UccnenoBatensckuii mentp Boston Consulting Group, www.bcg.com
5. Uccnenosanue NPD Group - ssuBaps 2013 1.
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2-uyvoa
Ilynomos A. A.,
Bunoam xokumununz mypum3nu pugodcianmupui
Macananapu oyiuua ypunéoocapu Komuouamu myoupu
TYPU3M COXACUHUHI AMAJIJATH XOJATHU BA
NCTUKBOJJIAPHU (BYXOPO BUWJIOATU MUCOJINIA)
“Ep w3uoa byxoponu mavpugunu suummazan, yHu
ounmazaw, yuu ympuoa 6upop mapma y3 Ky3u Ounan KypuuiHu op3y
KUimMazan mavpughamiuu ooam uyx decax, acio xamo oyimac’”
U.A.Kapumos
NxTUMOMIT COXaHWHT aXkpajaMmac KuCMH Oynanbd xucoOjaHTaH MaJaaHHsT
coxacuaa TypusM anoxuga ypuHra sra. Cababu Xap KaHjgalk MWUIaT Ba JaBliiat
TYFpUCHJA MAbIyMOT OEPHUILIHHUHI 3HI TabCUPIU WyJutapuaaH OUpU YHU HAMOMUII
K €ku ymly pgaBiataa OYnauO, MaBxKyJ axBOJIHM ¥3 KY3u OWlIaH KYpHII
xucoOnaHaau. bomkaya Kuwind aWTranga JaBJAATHUHT WKOOMH MMMIKUHU
IAKJVIAHTHPHUIIAA CHOPT KaHYAJMK Te3 camapa Oepca, TypuU3M IIYHYAJMK
TabCUPJU caMapa Oepaauran coxa 0yam0 xucoOaanagu. Komaeepca Typusm
coxacu Tabuuil OonmkiIapaan (oiganaHMaran xoJjija 4eT/aH Karra Maliar oiub
KeJyBYM, Iy OusiaH Oupra KaHdajauk Kyn (oigananuiica, IyHYaIuK Ky Hydy3u Ba
cudaru optubd Gopaauran coxa Oynud xucoOnanagu. Xo3upru kyuHaa ayné AUM
5.5% Typu3M coxacura TYFpu Kenaau. PuBoskinanran EBpoma mamiakaTiapyUHUHT
SKCIOPTUHHHT 35-40% yIIymIM TYpU3M COXacHra TYFpH Kenamd. Y30eKHCTOHAArd
akcap Buiositiap, Xycycan byxopo, Camapkana Ba XuBa maxapiapuiard MaBxKy/l
Tapuxui-o0umanap Ba JUKKATTa Ca30BOp >KOiap ymlOy Xyayanapia xaMm Typu3M
COXAaCHHHU PUBOKJIAHTUPHUII HIMKOHUSATHHU Oepaju.
Xo3upru kyHaa byxopo Busostuga MeXMOHXOHaJIap coHu 86 Ta (wyHoaw, 78
macu byxopo waxpuoa oicotinawean) Ba
Typuctuk ¢upmagap conu 35 Tara
(wynoan, 1 macu Koeon waxpuoa) etnod, .
caéxjap OKMMHM WWJI CalMH KyIahuMoOKia. |, 12
bupruna  Byxopo  maxpumarum  Oapua e
MexMoHuxoHanap Ooup kyHaa 4000 ra sKuH 2000
(1769 ma xona ea 3610 ma ypurnea 3ea) 2005
MEXMOHNIapra  Xajgkapo  CcTaHgapTiap ° -
Japaxkacuza CEepBUC XHM3MaTd KypcaTumr ¢
MMKOHHMSITHTA 3Ta. 2
byxopo maxpuna xxamu 300 ra skuH |
Tapuxvii-mebMopuil  obupanap  OYnuoO, wy3einap conn
ynapaad 292 Ta MaJaHuil Mepoc O0O0BEKTIapu AaBiaT Myxodazacura oJvHTaH Ba
myHaan 70 Tacu pecnyOnuka Ba 222 TacM MaxaJdid axamMusTra MOJIMK MaJlaHun
Mepoc xucobmanagu. Kaig »tu0 yTum no3uMkd  MyCTAKMUIMKAQH CYHT
maxapaudr 118 Ta Ttapuxuii oouganap BMTHunr wiM-pan Ba MagaHusT
nuiapu Oyiimya tamkuwiaorh IOHECKOHuHr ByTyH)XKaxoH MajaHuid Mepoc
pyiixaTtura KHpUTWITAH Ba JaBiaT Myxoda3acura OJWHTaH.
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Bunostaarn 0apya MEXMOHXOHA Ba TYPHCTUK TAIIKWIOTIApAA KylIMMYa
XM3MaT TypJlapu MaBxyJ. MacanaH, MeXMOHXOHalapAa TyHaéTraH xap Oup caiéx
y4yH YHHHT XOXHMII Ba HCTAaKJIapura Kypa MIapKOHA NIMPUHJIMKIAP, MEBa Ba
ca03aBoTiIap, XyHapMaHIYMINK MaxCyJOTIapH, YOU Ba CAIKUH WYMMIIMKIAP TOPTHUK
STWIHIIA MYMKHUH.

byHnaH Tamkapu, aiipuM MEXMOHXOHaJapja MEXMOHJIAP Y4yH OBKATJIAHHII,
TPaHCIIOPT, XaMPOX-Tap)KUMOHJIMK, KOH(EpeHI 3auiap, Xaikapo Cy3JairyBiap,
HAMOMMII ~JacTypiapHd, CapTapoIlIXOHa, COFJIOMIAIITHPHIN, >KyMJaJlaH, CIia,
IYMHJIUIN XaB3aJlapy, CayHa, Maccax, TPeHaXEP, Belocumeiap mwkapact, Guro dap
Ba OOIIKA TypJark KyImM4a Xu3MaT TypJapy pUBOKIIaHTaH.

Pakammapra BTUOOP

Myseilinapra Tawpud Byopysunnap 6epaI[JII/IFaH 65'/J1ca1< 1995 nuiaga

1400 COHM (MMHT KMLLK) 13256
BUJIOAT Oyinya >xamu 5 Ta Mmy3eH
1200
oynran Oynca, 2015 iwira kenu®
o My3eilap coHu 14 TaHM TaIIKWI
20c 808,8 1995
800 vooe OTMOKJA.
600 2005 Xo3upru KYHJa “Byxopo
2010 o
B =05 JaBJjar 0aguuii-MebMOPYHITHK
258,1 7 2
. s MYy3el-KypHUKXOHACH
- Pecny6J1HKaz[arH SHT KaJIuMUH

6]

My3einapgan Oupu Oynuod, y 1922
WMIga TaIIKWI TonraH. AWHHM HanTaa
My3el-KypukxoHa 12 Ta ¢unmamiapgan noopat Oynauo, myirapHuHr 8 tacu byxopo
HIaXpUaa )KOMJIAIITaH.

Yumly my3einapra tampud OyropyBUHIap COHU XaM CE3UJIapJIM OPTraHIUTUHU
Ky3atu0, 2015 ¥iun Oyiimuya 1325.6 MUHI KUIIMHU TAIIKWI ITTAHJIUTAHU KIIPHUIIT
MyMKHUH. YOy KypcaTkuujaan byxopo maxpu (Tapuxuii oOuganap KYmiura OOuc)
Ba Koron tyman (ucimom nay€cuma Oyrok aBiu€ Ba TMEMIBOJAp, MHCOJ YYYH
boxoBynaun  Hakmi6ann, Mup Kymon  3uéparroxjmapu Ba  “Kaiipon™
KYPUKXOHACMHUHT KaTTa KHCMH JKOMIAINTaHJIWTHA) HWHUHT XWUCCACH DJHT KYI
XucoOJIaHaIu.

Typusm coxacuja ajmoxuja ypuHra sra Oynrad, aMmmMo 0ab3u MyTaxacCuiap

Byxopo waxpu 6yiinya Typmsm
2000  coxXacugarv XMusMmaT/IapHUHT MUKA0PU

1800 (MunnnoH cym)

. 1895,2
1600

1411,3
1400 '
1200

1000
| 1995

800 371,9
152,9 2000

600 = 2005
2015
7 ' 80 2010 12010
400 2005

O E— T 000 m 2015

IKCKYPCUA BA CAEXAT/IAP CAHATOPUA BA KYPOPT
COF/TOMJIALLUTUPULL
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TOMOHM/IAH COFJIMKHU CaKjall TH3UMHU COXAacH KHPYBYM CAaHAaTOpHsl Ba KypopTiap
XU3MaTH XaM MaBxyn Oynu6, Pecnmybnukammsznga caHokiu xucoOjanraH (byxopo
BUJIOSITHAA 2 Ta) caHOTOpUsiAaH OuTTacu byxopo maxpu Xyayauaa >KOWJaIirad
6ymu6, 2015 iinn gaBoMuna skaMu 1895.2 MITH CYMIIMK XH3MAT KypcaTWIraH.YTran
Ooem HuIMK OWJIaH TakKKocHaauran Oyicak Kapuild 5 mMapoTaba OINTraHJIWTHHU
Ky3aTuil MyMkuH. Mabaymor yuyH 2010 #wina ymoy mukaop 371.9 muH cyMHH
TaIIKUJ KUAJITaH.

Okckypcus Ba caéxarnapnaa 2010 iunga 1529.9 MiuH cyMHU Tamkuin Kuimo,
2015 #imnma 1411.3 miuH cymra ernu. YmOy ce3ujapiid y3rapuiira oJn0 KejiraH
cababmapaan OupH OXHMpru Huiapia caéxiavk (upMaJapuHUHT COHH CE3WJIapiu
OLUTAHJIUTUHUA aHUKPOK aWTaauraH Oyicak, oxupru Oem Hwutukaa 20 qaH OpTHK
TAIIKUJIOTIAPHUHT OUWJITAHIUTUHU aUTUO YTUIIT MyMKHH.

busz byxopo maxpunu PecnyOnukaMu3HUHT OomiKa XyAy[japu OuiaH
Takkocimad ypranmuk. byxopo maxpu Tapuxui oOupanap coHu OViinua
pecnyOnuKana erakud xucoOJjlaHcajza, YyeT AJUIMK caiiénap coHu Oyinya 3 Ypunma
(Tomkent . Ba Xopa3M BWIOSTUAAH KEHUH) SKAHJIUTUHUA KYpPUII MyMKUH. ByHUHT
ycrura 2014 iunga byxopo maxpura Tampud OyropyBumiap conu 2013 #unra
Kaparaja Kapuild 3 MUHT KUIIUTa KaMaWTaHJIWTUHU KYpUII MyMKUH. BaxonaHku
Xankapo typusM TamkuiIoTUHUHT (UNWTO) Camapkananaru 2010 #wiru
KoHDepeHeHMACHaa “Y30eKHCTOH imaura 2 MHJUTMOHAAH OPTHK XOPMKHUIA
TypUCIapHU KaOyJl KWJIMII CATOXUSATUTa 3ra” 3KaHJIUTH alTHO yTrimo, ymody coxana
MMKHUHOSITIIAp Ky SKaHJUTUHU Omngupann. CoxaHu pUBOKIIAHTUPUII Oyiinya Keic
CTQAMHUHT Takiu@uap KUCMUAA Takiau@ O0epud yTunamu. Xo3upaa QoiiasaHumira
KaOyn kwinHradn ‘“byxopo-TomikeHT” Te3topap mnoe3nHuHr ‘“‘Mapokana-byxopo”
kucmugarn uymaun 800 wmmH. AKII pomnmapura sikun maOnarnap  XucoOura
AACKTPAAMTUPUINO WyNTa KYWUITAHIUTUHU ajloXyJa TabKUJIall JIO3UM. YOy
noe3n xucobura byxopo-TomkeHT opanuru moesnga 3 coargaH OPTUKPOK O0OcHO
VTUIII UMKOHUHU Oepa.

201 201 201 201
MuHr KU 2010 1 2 3 4
Byxopo 46,7 58,3 46,4 62,5 59,7
Camapkann 17,6 25,5 30,8 58,3 27,5
121, 114,
Xopazm 104,2 121,4 9 3) 114.6
TOIIKEHT 11I. 147.9 155,1 2745 267,3 283,3

Xap Wwunum  YTka3ub kenuHaétran “Unak Ba 3upaBoprnap” ¢ecTuBanu
VTkazunMokaa. by aca maxpumus Hydy3uHU opTyiid OuiaH Oup Katopja
MEXMOHXOHa, TYPUCTUK (QupMaliap Ba XyHapMaHjap TOMOHHUAAH spaTUIAETraH
MaxcCyJIOTJIap Ba XU3MaTJIapHU KYNPOK peanu3alus KWIMHUILIA UMKOHUHUA O€pMOKA.

Myraxaccucmap wmabaymoTura Kypa Koron TymMaHMHHHT — 3UEPATTOX
KOWIIapura Xap WWiIM ypTadya MIUUTMOHTA SKUH MaxXaJTui Typuctiap Tampud
Oytopumaau. by aca byxoponaru “Etrtu nup” 3uéparroru xounamrad XyayiapHu
KENTyCHAa TypU3M COXacuaaru UMKOHUSTIIApH KaTTa SKaHJIUTUHU Oenrunad Oepaau.
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IOkopuaa KHIMHraH unuiap OwiaH Oup KaTopaa XajJd e4YHMHHH
KYTaéTran OHpP KaTop MyamMMoJiap MaB:Kyld. bu3 ym0y myamMMmosapHM XxaJj
KMUJIMHHUIIM MMKOHMSATHIa Kapa0 KHCKa MyQIaTaAa Ba Y30K MYLIATIH
MYyaMMOJIapra a;kpaTauk.

Kucka myaaaraa xaja KWJIMHHUIIT JIO3UM OyJIran

1. Hagpaxam Byxopo eunosmuoa Pecnybnruxanune 6owxa xy0yonapuoa xam,
auHuKca tuyn Oytuuda X0icamxoHaiap magdxcyo smac. YOy MyaMMOHHMHI €YUMHU
cupatuna xap 15-20 kM macodana (MYTHUHT WKKM YeTHJA LIaXMaT Tap3ujaa)
TagOMpPKOpIApTa ABTOTEXXM3MAT, caBao maxoduacu éxm AEKIIan xypummmm
YUyH €p MaiIoHu axpartuiga Xo3upru 3amon xamaa JICOHM Hopmanapura TYIuK
xaBoO Oepaguran XxoKaTXOHAa KypWIHIIM Ba OyHH MablIyM KWIyBYH WY1
OCNTUIapUHA YPHATHUII MaKOYpUATH IOKJIATHI MyMKHH. YOy WIUIApHU amaira
OLIMPHUIIIA TETULIUIM TyMmaH (1maxap) Xokumnimkiaapu Oomumnuruaa JICOHM Ba
TyMaH apXUTEKTypa Ba KypHJIUII OOIIKApMaJIapruHU Machysl KAIUO OeNTuiiall JIO3UM.

2. bByxopooa cauéxnap yuyn maxiug — KumuHaouean — O0BKAMJIAHUUL
waxoouanapuHute CaHumap-2UeUeHUK Xoaamu 3aMOH manabnapu o0apaj;cacudd
omac. VpraHumuiap HaTmkacupa — byxopo maxpuma 100 JaH OPTHK yMyMuid
OBKATJIAHUII Iaxo0vaiapu MaBxyJ]l OYiauO, ymapaaH CaHOKIM KUCMUTHHA XaJIKapo
cTaHAapTiapra >kaBo0 Oepanu. Ym0y MyaMMOHHUHT euuMH cudatuga 0apya yMyMHid
OBKATJIAHUII I1axo0yajapyHMU XaTJIOBAAaH YTKa3uO, KYmumiuk Tampud Oyropaauran
YMYyMHUI OBKaTJIaHUII [IaX0O04aJapuHU OLIXOHAa Ba XOXKAaTXOHAJNAPUHHU Tanad
Japa)kacura KeJITUPHIL JO3uM. byHaa XaM Teruinuid Tymal (maxap) XOKUMIMKIapH
oomymmruga JJCOHM Ba TymMaH apxXuTekTypa Ba KypWIMII OOLIKapMajapUHU
Machysl KuiauO Oenrmiam Ba yymOy HMIUIAPHUHT HA30pATUHU OJMO Oopuiiapu
JIO3UM.

3. Hlaxapnune mapuxuii Kucmuoacu nuéoaiap Kyn XapKamiauaoueau
Kyuanapoa axaam Mmyniauwl ypHaiapu emapiu oapadxcaoa ypHamuimazau. by
MyaMMOHUHT eunMH cudatuaa “MaxcycaBTOXyKaluK’ Ba maxap 000 I0HIAMITHPHUII
OomkapmMa Machyl KWIMO OENTuIaHWIIN JIO3MM. ByHIaH HMKKH TallKWIOT XaMm
xycycaHn ‘“MaxcycaBToxykainuk” (4yHKH YOy ypHajgap/a acocaH TOJUITHIICH
MaxCyJlI0TJIapyd YMKUHIUCH TalIaan0, TAIKWIOT KalTa MILIam y9yH ¢oiaaaaHaamn)
MaHpaatmop 0ynud xpcoOIaHaan.

4. Byxopo sunosmudacu bapua mapuxuti 0OUOAIAPHUHE AHSUOAH XAMIOBUHU
ymxazuw ao3uM. byHAa Ty3WIagWuraH u4M rypyxaa Tapuxuid o0uaajaapHu
myxodaza Kuwiudll OomIKapMacH, TyMmMaH IIaxap apXUTEeKTypa Ba KYpPUJIMII
OolkapManapu, TyMaH €p, CyYB KaJacTp Xu3MmaTH Ba anlarra MaXaJului
xokumimkiIap Ba MOU Bakunapu Ba xyaymnap 6yitnda (haoia OKCOKOILIAPHH Kalo
KHWJINLI JIO3UM.

Oxkopuaaru myammoJiapau OMpUMHYM HaBOaTaa XajJ KWJINO OJIraHIaH
CYHI 00CKHYMAa-00CKMY KyHHMJIard MacajaajapHH XaM Kypu0d YMKUII BHJIOST
TYPHU3M COXACHHM UCTUKOO0J11arH pekajapu 0yYJIMOFH JI03UM.

1. byxopo maxpura TYFpuJaH-TYFpHU KEJIaJuraH 4YapTep pedcaapHu nyiara
KYWWIIl OpKajdW TYpPUCTUK HWYHAIMIUIApJaH Oupura Y3rapTUpPHUIN  OpKaJd
MalIaFIapHu UKTUCOA Kuiuin MyMkiH. Amanna byxopo maxpuaa EBpoma Ba 6orika
JaBiaTIapAaH TYFPUIAH-TYFpU peiiciiap MaBxKya Oyimail, ca€xaapHHu IIaxpUMHU3ra
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eTHO KeWINIa XaM BaKT/IaH XaM MalJiaraad KynpokK myn capduansmnTa. Arapia MaHa
Iy OpTUO KOJTaH BaKTHHM caliéxJjiap ydyH SpKUH BakT (free time) ydyH akparcak,
XyHapMaHJIapUMHU3 Ba OOIIKa TypJard TaaO0MPKOPIApUMH3 WIUIA0 YHKapraH EKd
spaTraH MUJIJIMA MaxXCyJO0TJIAaPUMHU3HH KYTIPOK peanu3alis KUIUIIIMA3 MyMKHH.

2. byxopo maxpugaru MEXMOHXOHajlap Xamjaa XyHapMaHIuIap CaBio
Mapkaziapua TEPMHUHAIAPHHA KYTIAUTUPUII Ba 0AHKOMATIAPHH YPHATHII KEPaK.
lynuHrAeK, OaHKIApHUHT BajiOTa aipOouTail Maxo04alapiHUHT U JKaBATHHA
BUJIOAT OaHKJIApH Xall 3Ta OJIMAasNTUiIap, Oy MacalaHu caléxJIapHUHT MEXMOHXOHA/1a
SIIAIT BAaKTH OWJIaH XaMOXaHT OYJIUIIH 3apyp.

TomxkeHT - byxopo - VYpranu
Camapkann -354 km 503 xm
Camapkann - byxapa Ypranu-  byxopo

268 kM 503 kM
byxopo - VYpranu byxopo

503 km Camapkann 268 kM
Ypranu - ToOIIKEHT CamapkaHnn

1120 xm TomkenT 354 kM
Kamnu: 2245 xm Kamu: 1628 km

3. VTkasumram xarioBgaH cyHr Byxopo  BWIOSATHIATH  TApUXHii
0OBEKTIapHUHT XaMJia byxopo maxpuHuHr ymymuil kypunuiunau 3 D dopmatuaaru
(oTO Ba BHIEO JABXAJIAPWHU SIPATUILI OPKAIM Cal€xXJiap y4yH MHTEPAKTHB BUPTYall
CaéxaTHU TAIIKWUIAIITAPUII JO3UM. LIlyHMHTZIEK 3JEKTPOH CaBIOHM JKOPUH ITHII
Makcaauaa (MEXMOHXOHAJaH XOHAJIApHU, TapUXHWK Ba MaJaHUi OOBEKTIAp Xamja
My3elnapra, mapkiapra Kupuil OWICTIapyUHU OJJIUHIAH OpOHJIAIITUPHUIIN Ba COTHO
OJIMIIT) MaxCyC CaiT sIpaTHIll.

4. Ilyaum anoxujga TabKUANA0 YTHUII SKOU3KH, BHJIOST TYPUCTUK
CAIOXUSTUHUHT TJIO0A] WHTEpPHET pecypciapujiard TallBUKOTH XaMm  Tanab
fapakacuaa smMac. MacaiaH, Typu3M coxacuaa mMamxyp oymaran Www.booking.com
pecypcuaa TomkenTt maxpuaarun 32 ta, Camapkann Bujostugaru 32 ta, byxopo
BujosTuaarn 22 Ta Ba Www.tripadvisor.com BeG-mopramuaa 3ca  TOIIKCHT
maxpuaard 32Ta MEXMOHXOHA Ba 26Ta XxoHanoH, CamapkaHagard 26 Ta MEXMOHXOHA
Ba 31 Ta xonamoH, byxopomarm 19 ta MexmoHxoHa Ba 27Ta XOHAaJOH pyHxaTu
MaBxXXyJl OVJIraHu XaBac Kujaapiiu aapaxanaa smac. Baxonanku, xo3upru kyHaa 100 ra
(2015 ¥iun Oyiinua 86 Ta) IKMH MEXMOHXOHa (paosuAT OpUTMOKAA. byHnan Ounui
MYMKHHKH, pEKJIaMaHU SHaJla pUBOKIAHTUPUO “Byxopo OpeHauHu’ siHaia OKPUII
JIO3UM.

5. Vrkaswmaérran “Umak  Ba 3upaBopyiap” (ecTuBaIMra OPTHUMHU3AA
baonusT ropUTaéTral XOopr KUK Bakwuiap ounan oup katopaa “bepmun” “Jlongon”
KaOu XaJaKapo Typu3M sipMapKalapuia UIITUPOK 3THO EBpomaHuHr Ky3ra KYypuHTaH
Typu3M TalIKWIOTJIApU €TaKuWilapd Ba  BaKWUIAPUHU >Kai0 KWJIMII OpKaJH
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MaXpUMU3HUHT TYPU3M COXAaCHHU peKJIaMa KWIWIUMu3 MyMKuH. KosaBepca
X03Mpaa JAyHéna Ke4daérraH MKTHCOAUN HoOapkapop axBosaga Ou3 Takaudg
KWIAETran xm3marjap OomkKa aaBjaTjapra Kaparaija ap30HpPOK Oyauimm
xucooura xam sIHTH 0o3opJapHu 3rauiamumMu3 MyMkuH. lllyHusraex ymoy
(decTUBATHUHT OUpP KUCMHUHM TyMaHJapJard MaBXyJ] apXeoJOTuK EAropiuK Ba
Oomika obuaanapaa YTKa3uil Yia XyayJIapH siHaaa 000 IOHIAIITHPHUII OujlaH Oup
KaTop/ia KYMPOK TaHUTAIN Ba KaJI0 KUJIAIH.

6. V3bekmcToHma YTKasmmamuraH “Xankapo Typu3M” spMapKaJapUHH
byxopoma yrkasum MyMkuH. lIlyHHHrOek Typnau Xankapo Ba MUHTAaKaBHU
KoH(pepeHnusIap, cnopt Mmycobdakaiapuau byxopo maxpuaa yTkasumi. Mucos yayH:
Oamuuii TMMHACTHKA, IIaxMaT, IIaIlKa, TeHHHC (IIy >XyMJIIaH CTOJI TEHHHCH),
KypallHUHT TYpiH Typlapu  KomaBepca (yTOonm 6yiimua Y36eKHCTOH Tepma
KAMOACUHUHI 0ab3u YiHMHIApuHU bByxopo maxpuaa YTKa3ull MMKOHH MAaBKYA.
(Mabaymot yuyH “byxopo” Mapkazuit yiuHroxu “byHEAKop cTaauoHUIAH KEUHHTU
Yypunna 25000 MyXJIMCHU CUFIMpA OJIAIUTaH Makmya 0ynb xucoOnananu.” )

7. Hadakar Pecnybmukamuzna 1ry Owiman  Oupra MJIAX — Mamxyp
caHaTopusiiapian Ooupu xucooOmanran “Curopan Moxu-xocca” CaHATOPUSICUHUHT
“B” 6mokura amanaa ¢GpaoausaT IOPUTMACIIUIH 3Ba3Ura CUXartrox TaxmuHaH 55-60%
KyBBaT OuWjaH HIIIaMoKia. Arapjaa ymlOy KUCM XaM TabMHUpJaHca, canéxjapra
THOOUI TypU3M XU3MATHUHH TakIu( KujaamMu3. ByHUHT yuyyH Maxauil Ba XOpHxKaaH
KYIIPOK CaléxJIapHU >KaJI0 3TUII Makcaauaa Maxamumid Ba xopwkuid OABnapu
OpKaldu  peKjJaMa-TapFuOOT  KWIMII Ba  BUJOSATAA  THOOMET  TypU3MUHHU
puBOXIIaHUIIMTa cabal Oynaau.

8. Ilynumnrmek xank Tabo0aTWaa KEHT MabiyM OYyiraH aMMO amaijaa Kam
KyJaHagurad “Kym” Ba “Ty3”’ra KMpUII ydyH XaM COXaHU PUBOKJIAHTUPULIIATH
UMKOHUATIapAaH Oupu O0ynub xucobmanaau. Cababu byxopo miaxpu atpodu &3
oinapuaa xxyna uccuk Ba “Kym” Ba “ry3”’ra kupwuiira Kynai. ['apuu ymly coXxaHuHT
XaM MyxJuciapu Oyicama, ymoOy coxaaa Xu3MmaT KypcaTuil cudatd KOHHKAPIIU
smac. bo3 yctura ymoly coxanu KYIpoK TapFuOOT TAIIBUKOT KUITUIIT JIO3UM.

9. V36exucron Pecniy6mmkacu [pesunentununr 2017 inn 19 maiigaru K-
2980-conmu “2017-2019 wnnnapna byxopo Buiositu Ba byxopo maxpuHUHT Typu3M
CAIOXUSITUHU JKaJal PUBOXKIAHTHPHUIN YOpa-TaAOUpIapu TYFpPHUCHIIA TH WKPOCUHU
TabMUHJIAII MaKcamaan axparunaran 10l'a maru ep MaiioHU X03WpJa MIaXapHUHT
“Kyxna Ba Ookuii byxopo” MOHyMEHTH XKoimamradn —Xyayaga — Oapro
KWIMHAETraHJIUTUHU WHOoOaTra oyimb, Ma3kyp xyayara skuH “Curtopam Moxu-
xocca" M®M xyayanaa 6aIMKYMINK Ba OBUWIMK YIyH Kynail Xyy/ 6y Irasiuru
oouc ymolOy Xxyayadga “KeMmeHr” Jap TallKuil KWIUII JIO3UM. OKOTYPHU3M
nynanumuaa Koron tymannnaru “’Kaiipon” sko KypukxoHacu Ba Ilemky Tymanuaa
“Kopakup” 3amMupuaa 3KO TYpU3MHHU PHUBOXIAHTUPUII MYMKUH. CyHBHI Oanuk
XaB3aJIApUHU TAIIKUJI KWIHII OPKAIH 0a UK OBYMJIMTUHU HYIra KYHUII MyMKUH.

10. IlaxapuuHr Tapuxuii KucMujga oaubd OopwiaérraHn XyHapMaHJJap
pacTacu KypWJIHII Ba TapUXHU OOHMIaIapHU TabMUpJIAII UIUIapua cauéxjap ydyH
KyJail ”HGPaCTPYKTypaHH SPATHIII JTO3UM.
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Hemymos /I.1L1., oouenm, u.¢h.n.,

byxopo oaenam ynueepcumemu

BYXOPOJIA TYPU3MHU PUBOXKJIAHTUPHUIIJIA XYJAYIHUHT Y3UT A
XOC XYCYCUATJAPUIAH ®OMIIAHUIL

Typusm kaxoH Ba adpuM MamjlakaTiap MUKTUCOAMETHUHI  Kajaj
PUBOXKIIAHETTaH coXalapujiaH OuWpura aillaHraHu Xed KUMTIa CHUp 3Mac. XalKapo
CaBJ0/la YHU O€XH3ra >XKaXOH MKTHCOOUETUHUHI Ky4dju O€mTa coXacu KaTopura
KUpUTUIIManaunap. Maskyp coxa aipuM MHUHTaKaJapHUHI, MaMJIAKATIAPHUHI Ba
IaxapJapHUHT sUIMA TapOMAJIUHUHT acocuii ManOan xucoOnanamu. bup cy3 Owmman
ailTraHzia >KaxOH UWKTUCOAMETHUHHU, XYKaNIuruHu Oenrmnad OepyBudM acocuid
TapMOKJIapJlaH OupuIup.

Typusm coxacunu 2017 ¥un sikyHiiapu Oyiinda TaxJIMJI KAJICAK, COXaaa *KaxoH
SAWMuunr 10 %wu sparunran. Yuga 1,235 mapa. xajakapo TYpUCT MINTHPOK ITraH,
Typu3M 3kcnoptd — 1,4 TpaH. nosinapHu €KUM KyHMra 4 Mulpf. JOJUIAPHU TaIIKWI
stau. Coxana 1,220 tpad. nosuap suinu aapomai kypuinau. Jyué 6yiinua ypraua xap
10 xummpan 1 Hadapu TypusM coxacuia Xu3mar KUIaiu.

V36ekucron  Pecry6nmkacmaa  IOKOPUIArd — paKkaMIApHUHT — MaXaJlIdid
KYpUHHIIUIapU KyWuaarnda: Mamuiakatummsra 2017 iwmnma 2,69 MIIH. XOpHXKUR
¢yxaponap Ttampud Oyropran; 1,581 MiH. 101, Typu3M XHU3MaTJIapu SKCIOPTH
amanra omMpwirad; roprumusga 560 Typoneparopiap Ba 850 KOMIAITHPUINI
BOCUTAIapy MaBXKy/.

2017 imnmaH  V36eKMCTOH TypH3M COXAacHIa SHTH JaBp OOILIAH/IH.
Mamnakatumu3ga TYpPU3MHH, OKyMJIaJaH, MYKM Ba  XalKapo TYPU3MHHU
PUBOXIIAHTUPUII J1aBJIaT CUECATU Aapa)kacura KyTapwigu. SIKMH MKKH WA W4uaa
YUKapuwirad (papMoH Ba Kapopiiap, yjap OpKajiu Typu3M coxacuia TaaOupKopJiapra
sApaTHIaéTral npedepeHuusaap Ba UMTUE3Iap, TypJIu JaBiariap OwiaH y3apo BHU3a
PEXKUMIIADUHUHT COANAIAIITUPUIAETIAaHN, MaXaJUIMi axOJIMHUHT WYKU TypuU3MZAa
UIITUPOKH YUyH OepuinaéTraH UMTHUE3NIAp Ba UMKOHUATIIAP LIyjap KyMJIacHIaHIup.

bepunaérran maskyp wumTué3napaaH doiganaHraH Xojjga MaxaUIuid  Ba
XaJIKapo TYPU3MHU PUBOKIAHTUPHILTA Xap OUp Y30€KUCTOHIMK Y3UHUHT XUCCACHHU
KYIIUIm 3apyp ned xucoOnaiimu3. byHma mam onub TypuO xam coxa pUBOXKUTA V3
XMCCACHHU KYIITraH XucoOJaHaIu.

Typu3MHU PUBOXKIAHTUPHUII JeraHna Ou3 Kyp-KYypoHa XOpWXKHUI JaBiaTiap,
TypU3M PHUBOXKJIAHTAaH MMHTKajdap Ba MIaxapjap TaxXpuOACUHU TYFPUIAH-TYFPU
Kynnab OVnmainau. SkuHaa Oup makosia YKuO Koiaum, makoia myaumddu Ilapux
maxpura uuiaura 15 MuumoH cailéx tampud Oyropranu, Oy pakaMm XaTtTo OU3HU
MaMJlakaTuMu3ra Ttampud OyropraH cal€xjapjaH XaMm KYIJIUTMHU TabKHUJIAra.
ByHuHr 6up KaHuya Ky3ra KypuHaJUraH Ba KypuHMmac cadbabnapu MaBxyz.

[Tapmx Ba @PpaHUMAOArM TYPUCTHK IIAPOUTHU V36exucTon Ba byxopona
Ouppanura Mmak/UIAHTUPUO OYnmaiinu. ByHuHr ¥y3ura xoc cababmapu MaBxKy/I.
bynapan wuku Ba Tamku oMwiuiap ne0 xam axparcak Oymamu. Wuku ommimap
Aeranfia XyAyJHUHT TYpU3MHUHH PUBOXJIAHTUPUIIJA UHOOATra OJMUII 3apyp OYyiran
y3ura Xoc TOMOHJIAPH, aXOJUCH, YHHHI COHH, WKTUMOMHA Ba KacOuil TapkuOw,
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TypMYII JTapakacu, MUHTAJIUTETH, UKTHCOTUETUHUHT TY3WJIUIIIH,
UHQPACTPYKTYPACUHUHT X0JIaTU KaOU OMUJIAPHU KUPUTAMU3.

Tamku omuiapra 3ca Tabuatu Ba TaOUMI IIAPOUTH, MaMJIaKaTAard Ba YHUHT
SKUH KYIIHWJIApUAAru CUECUW Ba3HUAT, MAbMYPUU-XYKYKAU THU3UM, XYIYIHUHT
OolIKa XyayasiapAa MablyM Ba MAlIXypJIUTd KaOu OMIIJIAPHU KUPUTHUILL MyMKHH.

Byxopo maxpu Ba BUJIOSTH MHUCOJUAA TYPU3MHUA PUBOXKIIAHTUPHUIIIHUHT Y3Ura
X0C KUXATJIapUHU UHOOATTa OJIMIIHU Kapad YyMKcak, KyHuaaruiapra 1y4d KeJlaMus.

XaMMma Kola XaM TypU3MHU, UKTUCOAUETHU PUBOXKIIAHTUPHINT YIyH Ma3Kyp
XyAya TyFpucuaa Ousia TYIUK MabIyMOT OYmuIM 3apyp. YOy MakojJaHH E3UIl
apadacuna, 3apypar  TYFUIuO, coxa MyTacaaIuIapuiaH, TETUIILTN
MyTaxacCHclIapuaaH byXopo BHJIOSTUHUHT TYPUCTHUK TIIOTEHIIMATN TYFPHCHIA
MabIyMOTJIap CyparaHuM/a, Y3UM XOXJIaraH >KaBOOHH 0J1a OUIMaJHM.

Ty¥pu, ByXOpOHUHT TapuXuid, apXEOJIOTUK, UKTUCOUNA UMKOHUATIAPH, Oa3acu
TYFpucuga  OuUpKaHYa  MabBIyMOTJIap  MaBXyJ  (MEXMOHXOHaJap  COHH,
TyporiepaTopiap coHu, Tampud Oyropran caii€xjiap coHd Ba X.K.). bupok Oymnap xam
TYJIMK 5Mac Ba yJiap BWJIOSATHUHT TYPUCTUK CAJOXUSATUHU TYJIUK HAMOEH KUIUO Oepa
oJIMamIu.

busnuHr Taknudra kypa BUIOST TYPUCTUK CATOXUSATH MabIyMOTiIap 0a3acuHU
apatuin Jo3uM (BuwiosiTiaap Oazacu acocuna PecnyOnukanukuuu). YHAa Byxopo
BWJIOSITUHUHT TaOWaTHJAaH TOPTUO, TYNpPOFH, YCUMIIMIHM, XaWBOHJIapu, penbedu,
AKOJOTUSACH, MHHepalnl OyJIOKJIapu, KyMIUKIAp, 4yl XyAyUlapd, [1aBOJOBYH
XYCYCHSITIH, OaTYUKIN Ba OOIIKa peKpealnoH Xy y/iapy, ax0JdUuCH, YHUHT TypMYIII
Tap3u, KopxoHajmapu Ba 0. VYmOy wMabiymMoTiaap 0Oaszacuja TYpU3MHU
PUBOKIIAHTHPUII JJOUMXAJIAPH, JACTYPIIApH TY3UIIHILIN JTO3HUM.

Maszkyp MabiiymoTiapjian ¢oiganaHrad XoJi1a COXaHu PUBOKIIAHTUPHUII YIYH
TerHILIN MyTaxaccHclap/aH noopaT TaAKUKOTUMIApP TYPYXJIapUHU MIAKIUTAHTHPHUO,
aBBaI0 byXopo BWIOSTHHUHT TYPU3MHUHHM PHUBOXIIAHTHPHUIIAA V3UTa XOC
TOMOHJIapUHU Oenrwiad onuin 3apyp Oynaau. Ym0y MabiyMoTiaap TypUCTIApHH
*an0 Kwinill OWiiaH Oupra SHT aBBAJIO COXAHU KaM XapakaTjiap 3Ba3ura camapaiu
PUBOXIIAHTUPUIITA acOC OYIaau.

Opnuiirnaa Outra oMuna (OyHIal OMUIUIAp aHYarMHa Ba yJApHUHT Xap Oupu
WIMUN EHIONTYBHU Tallad KWian) Mucoiauaa byxopona Typu3MHHM pUBOKIAHTUPHIILL
UMKOHHUSITIIADUHU KYPUO YNKAMITHK.

byxopo maxpuHuHr reorpaduk skoinamraH Ypuu. [Hlaxap uyn wukIumu
XYKMpOH, KypFOKUMJI XyAy[dda, Tekuc penbedaa xonmamrad. [llaxapHuHr
reorpaduk >KOMIANTYyBH OMHJIM OOIIKAa OMMJUIADHUHT XaM MIaKJUIAHUIIHNTa acoc
Oynamu. VYHUHT UKTUCOAUETH, WXKTUMOUN coxajlapu, TaOuatu Ba TaOUMid
OoMMKIapu, Tapuxuii oouaanapu, yph-ogatiapu Ba X.K.

[y cababman Byxopo miaxpu Ba BUJIOSATHAA TYpPU3MHHU PUBOXIAHTHPUIIAA
YHHUHT Teorpauk »KOWIallyBUHU MHOOATTa OJUII MyXUM axaMuAaT kKacO stamau. Yyn
MUHTaKacuaa, KypFOKUYMJ MKIUMIIM XyAy[Ja >KojamraHu, byxopojga TypUCTHK
OOBEKTIIapHU KYpHIIJa, TYPUCTHK XU3MATJIapHU MIAKJUIAHTHPUIN Ba amajra
OIIUPHUIIIA YOy KYPCATKUWIAPHW MHOOATra OJIMIN, KenaéTraH caéxjap COHHHH
sHaJa OpTUIIMra oinud Kemaau. Maskyp oMui Kypa€TraH uMopariapja €3HUHT yTa
MCCUK, KHIIHUHT COBYK OYIWINWHW, €p OCTH CYBJIAPUHUHT, 3aXHHUHT €p OeTura
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SAKUHJIMTHHH, [1aMOJI KaM Oyicana, y acocaH YaHT-TY30HJIM COAUp OVIUIIHN, TaOUHii
nap€ Ba COWJIAPHUHT WYKJIUTH, KYJUITAPHUHT KaMJIUTU Ba MaBXXYJUIAPUHUHT XaM Y30K
Macodana >KOWJIAITaHWUHU, YyJ SHIOBIapH, OapxaHiap, TYKailap aH4ya OJIMCIA
KOWJIAINTaHWHU, YCUMJIMK Ba XaWBOHJApU Xa€T Tap3d Yy3ura XOCJIUTMHHU Ba
OomKatapHu HHOOATTa OJIHII 3apyp.

bupruna MUCOHM MKKHM XOJjaTaa Kypcak OyHra sHaja sSIKKOJ aMUH OYiamus.
Macanan xo3upja Kypwia€TraH UMOpaTiapuMu3/ia BHJIOSTHUHT TaOHHII-DKOJIOTHK,
penbed TY3WIHMIIM XyCYCHSTIApU KYNMHMHYAa HHOOATra OJMHMAWIM Ba mry cabab
VIApPHUHT TallKW JAW3alHUHHA TalIKWI JTyBUMJapu (r03a KomulamMacH, OVErH,
HaKnuiapu) Kucka myaaataa (5-10 iiunaa) kypuHuUII xK03u0aCUHU MTYKOTMOK/1a, STbHU
paHTH CYIMOKIa, 0hTOO OJaau, KOoIUIaMacH 3aX OKMOaTuaa Kydnuo Tymaau Ba X.K.

NkxkuHuM Xxonatna Oup Heya 103, allpumiiapu XaTTO MUHT MWJUITMK KaJIuMHI
EaropaukiapuMusa sca OyHaai KUCMIapy XaJiu Y3WHUHT )KO3M0ACUHU MYKOTMaraH.
UyHkH, Taxxpubaiu ota-00007JapuMu3 yJIapHU KypUIIa&TraHaa, XyJIyJIHUHT Y3ura
XOC TOMOHJIAPUHU, TAOUUI-DKOJOTUK IIAPOUTIAPUHU HMHOOATra OJUIIraH Ba
MHIIOATIApHU co TaOuui MaxcyloTiapJaH spaTuiirad. Ymly HHIIOATIaApHA
KypHIIJIa XyIyJHUHT ¥3UTa X0C XyCyCcHUsiTIapura Moc, yjapra >kaBod Oepa oyiaguras,
MeBEPUIAry MaTepralliap/iad Ba KypHUIll TEXHOJIOTUsIIapuiad (porjamaHuIIraH.

byxopona Typuctiapra Xxu3Mar KWJIUII, CEPBUC WIUIAPUHU OLUIMO OGopuiga
XaM XYIyJHUHT ¥3ura XO0C TOMOHJIAPUHU KHOOATIa OJUIII KaTTa aXxaMUsT KacO dTaju.
NKIMMHUHT KypFOKYWUINTH, HAMJIWKHUHT KaMJIMTH, XaBOJlard YaHT 3appajapu
MUKIOPUHUHT OOIlKa XyAyJjgapra HucOaTaH KYIUIMTH, Ky€ll paaualusiCUHUHT
IOKOPWINTH, CYB Ba TYNpOKJa MHUHEpall TapKUOHUHT HUCOATaH OFUPIUTH
CTUIITUPUIAETIAH KHUIUIOK XYXaJIUK MaxCyJoTjapu TabMujaa akc (Oomka
Xyayajnapaarura HucOaTaH Mas3ajid Ba KaJOpHUsUIA OYJIMINM IIYHJAH) STUIIM KaOu
KYpCcaTKU4YJIapHU UHOOATTa OJIMII KEepakK.

VMyMaH Xyjnoca KHmMG aiiTranma, Y30GeKHCTOH pecryOIMKacH, >KyMialaH
Byxopo BWIOSTUHUHT WXTUMOUN-UKTHCOJIUN, TaOUUN-IKOJOTUK XYCYCHUSATIAPUHU
TaJKUK ATHUII Ba yJapJaH KWJINO YMKKaH X0J/1a TYPUCTHUK XU3MATIapHU KYPCATUIITHHA
TalIKWJI STUII COXAHWHT SIHAaJa camapald PUBOXJIAHUIINATA ONHO Kelaau Xamja
V36eKUCTOHHIHT TYPUCTHK %030 OPIUTHHH OIIMPAIH.

Atoyeva R.O., Qodirov Sh.S.,
Buxoro shahri, O’zbekiston
TURIZM MAMLAKATIMIZNING ERTANGI KUNI

Sayyohlik sohasi dunyo igtisodining eng jadal rivojlanayotgan sohalaridan
biridir. Uning keng gamrovli taraqgiyoti esa, ko'plab mamlakatlar uchun katta
daromad manbayiga aylanib bormoqda. BMTning Jahon sayyohlik tashkiloti
ma’'lumotiga ko’ra 2015 yilda dunyo bo'yicha 1 milliard 184 million sayyoh qayd
etilgan bo'lsa, 2016 yil yakuni bo'yicha bu ko'rsatkich 1 milliard 235 millionga ya ni,
3.9 foizga oshgan. Sayohatchilarga ko'rsatilgan eksport xizmatlari giymati 2015 yilda
gariyb 1,5 trillion AQSh dollarini tashkil gilgan. 20162017 yillarda bu ragamlarda
katta tafovutni ko'rish mumkin. Bundan ko'rinib turibdiki, sayyohlik sohasi bugungi
kunning eng muhim iqgtisodiy sohalaridan biriga aylandi. Shu bois dunyoning ko'plab
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davlatlari ushbu sohani yanada rivojlantirish, bu borada tegishli infrastrukturani jahon
standartlari darajasida yaratish va sayyohlar ogimini oshirish bo'yicha barcha chora-
tadbirlarni amalga oshirish bo’yicha bir qancha loyihalar ishlab chigilmoqda [1].

Turizmning samaradorlik darajasi quyidagi ragamlarda o'z aksini topgan: 2015
yilda eng ko'p xorijlik mehmonlarni gabul gilishda Fransiya (83,7 million), AQSh
(74,8 million), Ispaniya (65,0 million), Xitoy (55,6 million) va Italiya (48,6 million)
kuchli beshlikda turishibdi. Germaniya, Buyuk Britaniya, Rossiya va Meksika kuchli
o'ntalikdan joy olgan. Birog bu ko'rsatkich bo'yicha Yevropa va Osiyoning bir nechta
shaharlari yetakchilik gilmogda. Bunga misol gilib Hongkong (27,7 million), London
(17,4 million), Singapur (17,1 million), Bangkok (16,2 million) va Parij (15,0
million) singari shaharlarni keltirish mumkin. Butunjahon turizm va sayohatlar
bo'yicha kengashi (BTSK) tomonidan berilgan bahoga ko'ra, O'zbekiston sayyohlar
tashrifi bo'yicha dunyo mamlakatlari orasida 150-o'rinni egallaydi. Yurtimiz jahon
sayyohlik bozorida o'z o'rniga ega bo'lishiga garamasdan, turistlarga qulay sharoit
yaratish, servis xizmatini yaxshilash, sayyohlik obidalarining jozibadorligini oshirish
va reklamani kuchaytirish kabi masalalar past darajada yo’lga qo’yilgan. Turizm
bo'yicha ragobatbardosh mamlakatlar reytingida dunyodagi (madaniy zaxiralar, arzon
infratuzilma, sayyohlik mahsulotlari narxi, xavfsizlik darajasi bo’yicha) eng
jozibador 140 ta sayyohlik maskani gayd etilgan bo'lib, ushbu ro'yxatda Qozog'iston
85-0'rin, Qirg'iziston 116-o0'rin, Tojikiston 119-o'rinni egallagan, O'zbekiston esa
Markaziy Osiyo davlatlari o'rtasida eng oxirgi o'rinda turibdi [2].

O'zbekiston— 7300 dan ortig gadimiy -me 'moriy va tarixiy obidalarga ega.
Ularning ko'pchiligi Samargand, Buxoro, Xiva, Shahrisabz, Termiz, Qo'qon va
Toshkent shaharlarida joylashgan. Yurtimizdagi 200 dan ziyod tarixiy yodgorlik va
obidalar YuNeSKOning madaniy merosi ro'yxatiga kiritilgan. Bu tarixiy obidalar
sayyohlik sohasini rivojlantirish uchun muhim ahamiyatga ega. Sayyohlarni
ohanrabodek jalb gilish hozirgi zamonning dolzarb masalalaridan biri sanaladi. Ana
shunday usullardan ayrimlari bilan tanishib chigamiz.

v’ Zamon talabiga javob beruvchi ko’pgina mehmonxonalarni barpo etish.
Mehmonxonalarda qulay narxlarni belgilash va xushmuomalalikni shakllantirish;

v' Turizmning yangi inovatsion yo’nalishlarini yo’lga qo’yish;

v Sayyohlik sohasidagi targ’ibot —tashfiqot (aynigsa reklama) ni keng yo’lga
qo’yish;

v Yurtimiz bo’ylab o’tkaziladigan festivallar e’lonini internet saytlarida
joylashtirishni keng yo’lga qo’yish;

v' Madaniy va tarixiy obidalarimizning jozibardorligini butun dunyoga ommaviy-
axborot vositalari yordamida targ’ib etish;

v Turistik faoliyatni amalga oshiradigan tashkilotlar faoliyati kengaytirish;

4 Xizmatlar sohasi yaxshilash;

Bu va boshga ana shunday turizm sohasini rivojlantirish usullarini keng yo’lga
qo’yish yaqin yillarda yurtimizda yalpi ichki mahsulotidagi turizm sohasining ulushi
5 foizni tashkil etishi ko ’zda tutilmogda.

Muxtasar gilib aytganda, turizm sohasini rivojlantirish mamlakatimizni yanada gullab
yashnashida, hattoki, yurtimizning chekka-chekka hududlaridagi infratuzilmasining
yaxshilanishida muhim o’rin tutadi.
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Foydalanilgan adabiyotlar ro’yxati
1. https://www.mf.uz/uz/novosti-uzbekistana.htmi
2. http://kun.uz/uz/news/turizmni rivojlantirish istigbollari

Hamroyev H.R., i.f.n., dotsent,
“Turizm” kafedrasi mudiri,
Buxoro davlat universiteti
SAVG OTI ISHLAB CHIQARISHNING NAZARIY ASOSLARI

Buxoro shahrida har yili o'tkazilib kelinayotgan “Ipak va ziravorlar” festivalida
ko plab turli millatdagi sayyohlar hamda festivalda o zlarining mahsulotlari bilan
gatnashib kelayotgan hunarmand ustalarning soni yildan yilga o'sib kelmoqda.

Turizm hunarmandchiligi turli xil soha va xizmatlardan tashkil topgan bo’lib,
ular o’zlariga xos ish faoliyatlariga ega bo’lishsada, bir biriga o’xshash ehtijoylari
mavjud. Jumladan: mahsulotni rivojlantirishga bo’lgan ehtiyoj; ishlab chiqarishni
rivojlantirishga bo’lgan ehtiyoj hamda bozorga kirish kabilar.

Sohalar turli xil bo’lsada hammasining maqgsad vazifasi ma'lum bir mahsulot
turining sifat darajasini oshirish, qo’lda yasalgan mahsulotlarning ham mahalliy aholi
ham chet ellik tashrif buyuruvchilar nazaridan joy olishini ta'minlashdir. Shu bois,
turizm hunarmandchiligi soha vakillari hozirgi zamon ishlab chigarish darajasi va
savdo sotig tamoyillaridan kelib chiqgan holda ma’lum bir reja asosida ish
yuritishadi. Har bir soha uchun, u yerda ganday hunarmandchilik mahsuloti ishlab
chiqarilishiga garab, o’zlariga xos nomlariga ega bo’lishadi hamda barchalari Buxoro
hunarmandchilik jamiyatiga garashli hisoblanib, ma’lum bir brend ostida faoliyat
yuritishadi. Albatta bunda barcha soha vakillarining birgalikda hamjihatlikda
ishlashlari muhim bo’lib, ularning birgalikda faoliyat yuritishlari zaruriyat sanaladi,
chunki bu hunarmandchilikni rivojlantirishga xizmat giladi. Lekin bundan oldin, har
bir soha vakillaridan turizmda hunarmandchilikni rivojlantirishga xizmat gilishga
bo’lgan xohishlari so’rab chiqiladi. Shundan so’ng, rozi bo’lgan vakillar bilan
birinchi uchrashuv tashkil gilinib, bu jarayon uchun ma’lum talab va standartlar
o’ylab chiqiladi. Uchrashuvda, tayyorlov kurslaridan o’tishi kerak bo’lgan vakillar
aniglanadi va jarayon boshlanishida qayta nazoratdan o’tkaziladi. Tayyorlov
kurslarida qatnashchilar bepul o’tkazilayotgan kurslar evaziga o’z vaqtlari va
resurslarini xarajat gilishadi. Bu orqgali gatnashchilarning tayyorlov kursini jiddiy
qabul qilishliklariga erishiladi. Yuqorida aytib o’tganimizdek, tayyorlov kurslardan
magsad, hunarmandlar mahsulotlarining hozirgi zamon bozor talablariga javob
berishilishiga erishish, hamda bu orgali turizmni yanada rivojlantirish.

Turistlarni mahsulotga kelishidan, mahsulotning o’zi turistda yetib borishi
osonroq. E'tiborimizni Buxoro turizmiga qaratadigan bo’lsak, bu yerda turistlar
hunarmandchilik mahsulotlarini ko’pincha biror yodgorlik chiqish eshiklarida,
mehmonxonalarda, shaharda joylashgan mahalliy do’konlarda hamda festivallarda
xarid gilishadi.

Hozirgi vaqtda, qo’lda yasalgan mahsulotlarni ishlab chiqaruvchilar mahsulot
rivoji uchun zarur barcha ishlarni o’zlari qilishsada, ishlab chiqaruvchilar, dizaynerlar

140


https://www.mf.uz/uz/novosti-uzbekistana.html
http://kun.uz/uz/news/turizmni

va marketologlar sohani rivojlantirishlari uchun o0’z javobgarlik hissiga ega
bo’lishlari kerak, ya'ni 0’z ishlarini o’zlari bajarishlari shart.

Boshgacha qilib aytganda, ishlab chigaruvchilar ishlab chigarish jarayonida
mahoratli bo’lishlari mumkin, lekin savdo ishlarida tajribasiz bo’lishlari mumkin.
Savdo ishi bo’lsa marketologlarning ishlari hisoblanadi. Har bir soha o’z vakillari
tomonidan bajarilishi lozim. Fagat shundagina, hunarmandchilik mahsulotlari
turizmni rivojlantirishda yetarli xizmat ko’rsatadi.

O’zbekistonda  turistik-maskanlarda  turistlar  uchun  xizmat  qiluvchi
do’konlarning xizmat ko’rsatish sifatini oshirish, ularning hunarmandchilik
mahsulotlarini  sotishlariga imkoniyat vyaratib berish zarur. Yuqorida aytib
o’tilganidek, keng qamrovda o’tkazilgan tayyorlov kurslari do’konlar xizmat sifatini
oshirib, ularning turistlar ehtiyojini qondirishlariga xizmat ko’rsatadi. Buxoro turistik
do’konlarida mahalliy qo’lda tayyorlangan mahsulotlar savdo sotig'ini rivojlantirib,
boshga hududlar, ya'ni Xiva, Samargand, Shahrisabz va boshga shahar va tumanlar
hunarmandchilik mahsulotlari savdo sotiini boshlash kerak.

Mahsulotlarga  bo’lgan  ehtiyoj oshgan taqdirda, yanada ko’proq
hunarmandchilik do’konlari ochiladi yoki bo’lmasa mavjud do’konlar yirikroq qilinib
quriladi. Bunda davlat tomondan sarmoyalar va bank kreditlari soha vakillariga
yordam sifatida berilishi mumkin. Hunarmandchilik do’konlari joylashuvi ham
turizm rivojlanishiga 0’z ta'sirini o’tkazmay qo’ymaydi. Ular ko’pincha, Buxoro
misolida ko’radigan bo’lsak, mehmonxona yaqinlarida, turistlar ko’p qatnaydigan
joylarda, masalan Kalon majmuasi va Ark majmuasida qurilishi mumkin. Bunday
do’konlarni shahar chetida yoki turistlar ko’p gatnamaydigan joyda qurib, u yerga
turistlar ogimini kutish behuda ish sanaladi albatta. Bundan tashqari, mahalliy qo’lda
yasalgan mahsulotlar brendi va dizayni o’ziga xos bo’lishi lozim, chunki chet ellik
tashrif buyuruvchilar ularni import gilingan boshga mahsulotlardan ajrata olishlari
lozim.

Mehmonxonalar va mahalliy hunarmand ishlab chigaruvchilar birgalikda
hamjihatlikda ishlashlari uchun shart - sharoitlar yaratib berish lozim.
Mehmonxonalarni hunarmandchilik mahsulotlarini reklama gilishga va sotishga jalb
gilish zarur. Ularning mahalliy ishlab chigaruvchilar bilan mahsulotni kelishilgan
narxlarda sotilishini, ikki tomonlama foyda bo’lishi uchun har ikki tomon uchun ham
ma'qul bo’ladigan dizaynni o’ylab olishlari kerak. Faoliyat boshlanishida
mehmonxonalar hunarmandlarni kerakli mahsulot hajmidan boxabar etishlari,
hunarmandlar bo’lsa shu mahsulotlarni tez orada sifatli holda yetkazib berish
chorasini ko’rishlari shart.

Hunarmandlar o0’z mahalliy bozorlari bilan kifoyalanib qolmasdan, boshqa
viloyatlar bozorlariga ham o’z mahsulotlarini chigarishlari, bunda ular reklama,
transport gilish xizmati, marketing va boshga xizmatlaridan foydalanishlari kerak.

Quyida ishlab chiqaruvchi hunarmand va olib sotar savdogarlar o’rtasidagi
munosabatning 3 yillik rivojlanish rejasi ko’rib chiqiladi:

1-yil

« Mavjud olib sotar savdogarlarni tayyorlov kurslaridan o’tkazib, ularni hozirgi
zamon savdo sotiq tizimi bilan tanishtirish, mijozlarga xizmat ko’rsatishni o’rgatish,
mijoz xohish istaklaridan boxabar etish;
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« Ularni mahalliy hunarmand ishlab chigaruvchilar bilan tanishtirish;

« Boshga ishlab chigaruvchi hunarmandlarni izlab topish;

« Buxoro gid kitoblarida barcha hunarmandlar va olib sotar savdogarlar do’kon
manzillari yozib borish;

e Mahalliy qo’lda yasalgan mahsulotlarni turistlar nazaridan chetda qoldirmaslik
uchun turli xi1l festivallar o’zkazish;

eMahalliy qo’lda yasalgan mahsulotlarni sotishga rozilik bildiruvchi
mehmonxonalarni aniglash;

«Yil oxirida barcha soha vakillari, shu jumladan ishlab chigaruvchi
hunarmandlarni ham jamlab yillik hisobot berish.

2 va 3 —vyillar

« Olib sotar savdogarlarning har yillik gayta tayyorlov kurslarini davom ettirish;

« Buxoroning boshga joylarida ham ishlab chigaruvchi hunarmandlar va olib
sotar savdogarlarni bir birlari bilan tanishtirish;

« Mavjud mahalliy hunarmandchilik mahsulotlariga brend o’ylab toppish;

elshlab chiqaruvchilar uchun turistlar haqidagi turli xil ko’rgazmalar
o’tkazilishi;

« Mehmonxona va boshga turizm maskanlari bilan yaqindan kelishib ularda
hunarmandchilik mahsulotlari savdo sotiini yo’lga qo’yish;

« Turizm savdo sotiini rivojlantirish uchun hunarmandchilik faoliyatini yanada
kengaytirish.

Ma’lum hunarmandchilik mahsuloti brendini yaratishda uning ganchalik
darajada turistlar tomonidan ma’qul ko’rilishiga bog'liq. Shu sababli, turistlarni yangi
ishlab chigarilayotgan mahsulotlardan boxabar etish, ular tashrif buyurayotgan
turistik maskanda mavjud hunarmandchilik do’konlaridan xabardor etish va bundan
tashqari turistlarga ma'lum mahsulot turini sotib olish sabablarini tushuntirish; noyob
hunarmandchilik mahsulotlarini boshqalaridan qanday qilib ajratish o’rgatiladi.
Turistik maskanlarda afisha va reklamalarda brend ostidgi yangi hunarmandchilik
mahsuloti hagida doimiy yangiliklar berib turilishi ham kerak. Hozirgi zamon
standartlariga javob berish uchun hunarmandlarning umumiy mahoratlarini va ishlash
prinsiplarini oshirish zarur.

Turli xil tayyorlov kurslari hunarmandlarning ish faoliyatida yakka holda
ishlashlariga majbur qilgan bo’lsada, bu tayyorlov kurslari umumiy qilib olganda
hunarmandchilikning turizm rivojiga katta ta'sir ko’rsatishiga olib keladi. Uni yanada
rivojlantirishda tayyorlov kurslarida malakali o’qituvchilarning mavjudligi ham
muhim rol o’ynaydi. Har bir tayyorlov kurs boshlanishidan oldin, mazkur kurs
hunarmandchilik sohalariga qay tarzda ta'sir ko’rsatib, sifat darajasini qanday
darajada oshirishini hisob qilib olish zarur. Bundan tashqari, har bir tayyorlov kurslari
doimo amaliy mashqlarni o’z ichiga olishi, hunarmandlarning kurs davomida
egallagan bilim-ko’nikmalari tajribada sinab borilishi kerak.

Ma’lum bir hunarmandchilik mahsulotini yaratishda va unga o’ziga xos dizayn
berishda ishlab chiqaruvchi hunarmandlarga mahalliy dizaynerlar, lozim bo’lganda
chet ellik mahoratli dizaynerlar ham jalb qilinishi kerak. Ularning bir jamoa bo’lib
ishlashlari mahsulotning yuqori sur atlarda rivojlanishiga olib keladi. O’ylangan
mahsulotlar mahalliy aholi gadriyatlari va an'analarini o’zida mujassam etishi zarur,
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ularning turizm bozori hayotidagi tutishi kerak bo’lgan o’rni o’rganib chiqilishi
kerak. Ishlab chiqgarilishi kerak bo’lgan yangi mahsulot gancha xom- ashyo talab
gilishi, bundan tashgari hunarmandlarning mazkur mahsulot uchun bilim-
ko’nikmalari yetarli bo’lishliligiga ishonch hosil gilinadi.

Shuni yodda tutish joizki, ishlab chigaruvchi hunarmandlarning turizm bozoriga
kirib borishlari ularning yaratayotgan mahsulot sifatiga boliqdir. Albatta, yangi
mahsulotlar ustida ishlash, ularni ishlab chigarish uchun ko’p vaqt sarflanishi
mumkin. Bu jarayon ma lum migdorda xom-ashyolar ham talab giladi. Bir mahsulot
turi ustida 3-4 yil ham ish olib borilishi mumkin. Lekin aynan mana shu jarayon
hunarmandchilik mahsulotlarini omma orasida mashhur bo’lishiga olib keladi va
turistlar e'tiborini qozonishga sabab bo’ladi.

Quyida hunarmandchilik mahsulotini rivojlantirishning 3 yillik rejasi:

1-vil

« Mahsulot vyaratishdan oldin, har bir soha vakillari malakasi baholanadi:
ularning mahoratlari tekshirilib, bozor iqtisodiyotini rivojlantirishga bo’lgan
gizigishlari aniglanadi;

- Mahsulot yaratilishiga chet ellik dizaynerlarni jalb qilish;

« Mahsulotning ilk ko’rinishlarini yaratish, zarur o’zgartirishlarni bajarish;

« Mahsulot brendi rivojlanishi uchun mahalliy dizaynerlar bilan suhbat olib
borish;

« Mahsulot ishlab chiqarilgandan so’ng uning sifat darajasini tekshirish;

- Mahalliy dizaynerlar uchun tayyorlov kurslari olib borish;

« Chet ellik dizaynerlarning mahalliy dizaynerlar bilan yagindan ish olib
borishlari;

« Mahsulot ilk ko’rinishiga o’zgartirishlar kiritishni davom ettirish hamda turizm
bozoriga tayyorlash.

2 va 3 —villar

- Mahalliy dizaynerlar gayta tayyorlov kurslarini doimiy olib borish;

« Turizm bozorining hozirgi sharoitidan kelib chiqgan holda mahsulotga zarur
o’zgartirishlar kiritishni davom ettirish;

« Mahsulotni turizm bozoriga chigarish.

Ishlab chigarishni rivojlantirish.

Ishlab chiqgarishni rivojlantirish hunarmandchilik mahsulotlarining turizm
bozorida rivoj topib ketishlarida muhim omil sanaladi. Bunda ishlab chigarishda
zarur bo’lgan texnologiyalarni mavjudligi, ishlab chigarish ish joyida hunarmandlar
uchun barcha shart-sharoitlarning yaratilganligi, hunarmandlarning texnik gismlarini
yuritishda bilim-ko’nikmalarga ega ekanliklari hisobga olinadi.

Quyida ishlab chigarishni rivojlantirishning 3 yillik rejasi ko’rib chiqiladi:

1-yil

« Hunarmandlar uchun zarur shart sharoitlarni yaratib berish hamda ularning
texnik gismlar borasida bilim darajalarini mustahkamlash;

. Ishlab chiqarishni rivojlantirishni boshlash.

2 va3-—yillar

« Mahsulot ishlab chigarishni davom ettirish.

Sarmoyalar va kreditlarning mavjudligi.
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Izlanishlardan shu narsa ma'lum bo’ldiki, Buxorodagi ko’pgina hunarmandlarda
sarmoyaning kamligi aniglandi. Bu turizm bozorida hunarmandchilik mahsulotini
rivojlantirishda katta to’siq bo’ladi va buning yechimi mahalliy kichik banklar bilan
hamkorlik gilishdadir.

Quyida bank kreditlarini hunarmandchilik mahsulotlarini ishlab chigarishga jalb
gilishning 3 yillik rejasi:

1-yil
-Kredit beruvchi banklarni aniglash va hunarmandlarga kreditlar olib berish.

va 3 —vyillar
-Ishlab chiqarishni rivojlantirib mavjud kreditlarni to’lab borish.

Yagona magsad yo lida, hunarmandchiligimizni asrab avaylash, yuksaltirish va
tanitish uchun hunarmandlar mahallalarini gayta bir joyga bir kompleks sifatida
to'plab uni barpo etish, hunarmandchilik mahsulotlari 0’z brendi asosida ishlab
chigarishni yo'lga qoyish zarur deb o ylayman.

Turizmni rivojlantirib mamlakatimiz iqtisodiyotimizga foyda keltiruvchi
omillarni tadbiq etishimiz zarur.

Oripov M.A., i.f.n., dotsent,
Buxoro davlat universiteti
BUXORO VILOYATIDA HUNARMANDCHILIKNI AN’ANAVIY
SOHALARINI RIVOJLANTIRISH YO’NALISH VA ISTIQBOLLARI

Hunarmandchilik gadimiy soha sifatida milliy igtisodiyotni rivojlanishiga
salmoqli ulushga egadir. Aynigsa, hunarmandchilikning an’anaviy sohalari:
nonvoylik, sartaroshlik, zargarlik, misgarlik, to’qimachilik, tikuvchilik, temirchilik
kabi an’anaviy sohalar uzoq tarixga ega bo’lib, ular ayni paytda ham o’z ahamiyati va
maqomini yo’qotmagan holda rivojlanishda davom etmoqda. Garchi nomlari
ko’rsatilgan kosiblikka asoslangan yakka hunarmandchilikka raqobatchi sifati hozirgi
davrda innovatsion mashinalashgan texnologiyalarga asoslangan sanoat korxonalarni
shakllanib  rivojlanayotganligiga qaramasdan, qo’l mehnati bilan ishlab
chiqarilayotgan  zargarlik, misgarlik buyumlari, to’qimachilik, tikuvchilik
mahsulotlari, tandirda yopgan non kabilarga aholi va sayyohlarning talabi o’sib
bormoqda. Aynigsa, Buxoro hunarmandlari tomonidan chiqarilayotgan “Buxoro”,
“Fors” gilamlari, adras, atlas va turli materiallardan ishlangan suvinerlar quroqchilik
mahsulotlari 0’z raqobatbardoshlik va bozorgirligi bilan farq qiladilar. Shu bois,
Buxoro viloyatida chet elda talabi katta bo’lgan hunarmandchilik mahsulotlarini
ishlab chiqarilishini yanada kengaytirish kerak. Masalan, Buxoroda qo’lda ipak va
jundan tabiiy bo’yoglardan foydalanib gilamlar ( 1.5m x 0.90m, 2m x 1.5m, 2m x
3m) ga Fransiya, lItaliya, Buyuk Britaniya, Germaniya va boshga Yevropa
davlatlarida aholining gizigishi katta. Bunday gilamlarni ishlab chiqgarilishi Buxoroda
an’anaviy hunarmandchilik sohasi sifatida ko’pyillik yo’Ini bosib, avloddan-avlodga
0’tib rivojlanmoqda.

Qayd etish kerakki kashtado’zlik, zardo’zlik mahsulotlarini ishlab chigarishda
ham Buxoro respublikamizda va uning tashgarisida ham o’z nufuziga ega. Biroq,
hozirgi davrda mazkur sohalarda hunarmandlar chigarilayotgan tovarlarning
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reklamasi va dunyo bozorida keng targatish marketing strategiyasi mavjud emas.
Ya’ni hunarmandchilik  mahsulotlarini ishlab  chiqgarilishi va sotilishi
mamlakatimizning ichki talabini qondirishga yo’naltirilgan. Hunarmandchilik
mahsulotlari ishlab chigarishni  kengaytirish orgali aholining bandligi va
daromadlarini yuksaltirish uchun, mazkur mahsulotlarga milliy va jahon bozoridagi
talabni chuqur o’rganish asosida hunarmandchilik mahsulotlarini bozordagi harakati
strategiyasini ishlab chigib amalga oshirish magsadga muvofiqgdir.

Aytish  joizki, islohotlar davrida ~mamlakatimizda hunarmandchilik
mahsulotlari ishlab chigarish bilan birga hunarmandlar tomonidan aholiga turli
xizmatlar ko’rsatish ham yuqori su’ratlar bilan rivojlanmoqda.(1-jadval).

1-jadval

BUXORO VILOYATIDA 1995-2015 YILLARDA AHOLIGA MAISHIY XIZMATLARI
KO’RSATISH HAJMI (MLN. SO’M)*

1995 2000 2005 201 2011 2012 2013 2014 2015

0
Aholiga pullik 76,8 | 4241,7 1844 405 4441 5500 8489 @ 1076 1389
maishiy Xizmat 8,5 | 46, 1,1 57 2,3 73,1 69,3
ko’rsatish hajmi, 1
jami
shu jumladan :
poyabzal ta’mirlash 2,3 520,3 | 374, 132 2078, 2465, 3455, 4179, 6486,
va yakka tartibda 2 7,7 9 3 7 6 2
tikish
Kiyim-kechaklarni 19,2 = 700,3 @ 889, 170 2476, 3031, 4220, 6016, 8197,
tuzatish va yakka 4 1,6 6 6 9 4 1
tartibda tikish
Radio, televizor 4,2 502,0 = 606, 164 2992, 3786, 5634, 7331, 1107
apparatlari, maishiy 7 1,5 0 2 3 2 2,0

xizmat mashinasi va
asbob-uskuna, metall
buyumlarni ta’mirlash
va yasash

transport vositalariga 4,4 413,1 | 2297, 560 9502, 1199 1652 2093 2966

texnik xizmat 7 04 0 3,2 6,6 9,5 3,0
ko’rsatish va

ta’mirlash

mebel ta’mirlash va 1,2 122,0 121, 521 8559 976,3 1415, 1762, 2387,
tayyorlash 3 3 0 9 2

* Jadval Buxoro viloyati statistika boshgarmasi ma’lumotlari asosida muallif tomonidan
tayyorlangan.
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1-jadval ma’lumotlari Buxoro viloyatida aholiga pullik xizmatlar ko’rsatish
xajmi 1995-2015 yillarda doimiy o’sish tendensiyasiga ega bo’lgan. Viloyatda
aholiga pullik xizmat ko’rsatishni rivojlantirishga hunarmandlar ham sazovor hissa
go’shganlar. Biroq jadvalda keltirilgan hunarmandchilik turlari bo’yicha xizmatlar
ko’rsatishni yanada oshirish zaxiralari mavjud. Aynigsa qishloglarda viloyatimiz
hunarmandlari ko’rsatayotgan maishiy xizmatlar bilan to’liq qamrab olinmagan.
Ayrim gishloglarda moishiy asbob-uskunalar va kompyuterlarni ta’mirlash va ularga
texnik xizmat ko’rsatish talab darajasida emas. Shuningdek, hunarmandchilik
mahsulotarini ishlab chigarish va xizmatlar ko’rsatishni sifatini oshirish va tashkil
etish tizimini ham takomillashtirish zarur. Hunarmandlar tomonidan ishlab
chigarilayotgan mahsulotlar va xizmatlarni sifatini oshirish uchun ularni malakalariga
baho berib, qullariga malaka darajasini aks ettiradigan rasmiy hujjat berishni joriy
etish magsadga muvofigdir. Chunki, ayrim hunarmandlar ma’lum vaqt usta shogird
turib hunarni puxta o’rganmasdan faoliyat yuritmoqdalar. Buni oqibatida ular
tomonidan ishlab chiqarilgan tovarlar yoki ko’rsatilgan xizmatlarning sifati past
bo’lmoqda. Aynigsa bunday kamchiliklar uylarni ta’mirlash va bezak berish,
tikuvchilik kabi sohalarda ko’p ko’zga tashlanib, buyurtmachilarning noroziliklariga
sabab bo’Imoqda.

Takidlash joizki, bir qator hunarmandlar yuridik shaxs sifatida ro’yxaydan
o’tmasdan faoliyat yuritmoqdalar. Bunday hunarmandlarni ro’yhatga olish magsadga
muvofigdir. Chunki ular ish bilan band bo’la turib, ish stajiga ega bo’lmay yuribdilar.
Shuningdek, “usta-shogird” tizimida fajliyat yuritayotgan barcha usta va ularning
shogirdlarini ham rasman ro’yxatga olib, shogirdlarga o’rnatilgan tartibda hujjat
berishni ta’minlash yaxshi samara beradi. Nomdor hunarmand ustalarni
tayyorlaydigan shogirdlarini faoliyatiga qarab rag’batlantirishni yo’lga qo’yish ham
sohada kadr tayyorlash va tovarlar sifatini oshirihga ijobiy ta’sir ko’rsatadi.

Khurramov O.K.
senior lecturer, department of tourism,
Bukhara state university, Uzbekistan
TOURISM -THE EFFECTIVE INDUSTRY OF THE COUNTRY'S
ECONOMY

What is the future of the tourism industry of the republic? Is it able to become a
new driver for the national economy? Ask such questions can all whom the sphere of
tourism is not indifferent. The Uzbek authorities are seriously puzzling the
advertising incident and turning the country into a kind of Mecca for all inquisitive
travelers.

Shavkat Mirziyoyev, was the refusal of the country's closeness. Despite the
apparent benefit, this process was rather difficult.

The previous administration made a bet on security, while sometimes imposing
unnecessary restrictions for both the guests and the citizens of the republic. For
example, in an effort to protect a young independent state from unwanted guests of
the special services, customs officers and diplomats determined that they would not
take away any desire to come to the country.
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Moreover, these restrictions also affected the Uzbeks themselves, for which
special exit visas issued by the Ministry of Internal Affairs were introduced. In
general, the authorities actively monitored that no one else came from abroad, and
their own did not scatter in other countries. It is necessary to recognize that in
difficult years of insecurity and a number of threats there were precautions. But the
situation is changing, and you need to keep up to date.

Moves in this area began with the advent of the new president. True, even here
it took a long and difficult journey. It would seem that at the end of 2016 the
authorities finally approved a new order, within the framework of which, from April
1, 2017, the visa regime was completely canceled for tourists from 15 countries for a
period not exceeding 30 days. In addition, the report should be accessible to citizens
who have reached the age of 55, from 12 other countries.

However, a month later everything turned upside down. According to the new
decree of the head of state, the abolition of visas for 27 countries, from above, was
postponed until 2021. Six months later, in August 2017, a new benchmark appeared -
a permanent working group was created to prepare proposals for the phased
simplification of visa and registration procedures.

Then it seemed that the representatives of the power bloc re-entered the case,
which would drag out this process for many years. But on February 10, 2018, a visa-
free regime was introduced for a period of 30 days for citizens of seven states - Israel,
Indonesia, South Korea, Malaysia, Singapore, Turkey and Japan.

Of course, these countries were chosen not by chance. For example, Turkey
and South Korea - one of the largest investors in the economy of the country,
representatives of these countries have long been living in the Uzbek market.
Travelers from Indonesia and Malaysia form a promising stream of pilgrimage
tourism, from Japan, Israel and Singapore - cognitive.

In addition, Uzbekistan with the same time has simplified the procedure for
issuing tourist visas for citizens of 39 countries, including the United States, China,
India, Australia and others. It provides for the issue of a visa within two working
days, not counting the reception of documents, as well as cancels the requirement to
provide a tourist voucher or an inviting legal or physical person to the Ministry of
Foreign Affairs

Another positive moment - in Uzbekistan since May 1, 2018 will start issuing
short-term visas to foreigners for a period of 72 hours. To speed up all inspection
procedures, the Uzbek side will introduce short-term transit access for foreign
travelers with such visas beyond the border zone of the airport for a familiarization
tour of approved tourist programs.

Tourists who come to Uzbekistan often say that they are ready to return, but
here the prices for flights and hotel rooms "bite". Indeed, for a European, for
example, it is cheaper to fly to Turkey or Thailand, rather than enjoy the beauties of
Samarkand or Bukhara.

Also in the long term, the cost of flights can be reduced through the
introduction of public-private partnerships in airport management. Today, they all
belong to the state and not only do not generate revenues, but are unprofitable. In
Russia, for example, private companies are engaged in the management of
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bathhouses, which earn money not only on servicing aircraft, but also in the market
of passenger services.

In the coming years, the first such experiment will be conducted in Uzbekistan.
Private owners are planned to transfer the airport "Karshi", to introduce there the
"Nepal” regime, including with the involvement of airline-low cost.

As for the regulation of prices for hotel rooms, Uzbekistan will not apply
administrative measures, but intends to operate market mechanisms. For example,
entrepreneurs willing to build new hotels will provide concessional loans, as well as
customs privileges for the import of necessary equipment. As a result of the
emergence of a larger number of players in the market and the aggravation of natural
competition, authorities believe, the prices for hotel rooms will go down.

Many foreign tourists are used not only to travel in comfort, but also to have a
rest for real. With this in the country there were certain problems - foreigners simply
had nowhere to go, and those entertainment establishments that worked closed at
23:00. The counted restaurant units worked until the last customer.

In addition, the process of issuing licenses for round-the-clock work will
become more transparent. Official sources will publish an order and a list of
entertainment facilities and other similar facilities with a 24-hour working schedule.
In this regard, in relation to such institutions, certain requirements will be established
for the availability of operational communication with the bodies of internal affairs.

Another important point - in the cities of the country there are practically no
zones with free Wi-Fi, to which the same Europeans are used. To stimulate business
to create them, the authorities provided a number of privileges and preferences.

Now, the tax base, including for a single tax payment, for operators, providers
and other economic entities engaged in this activity is reduced by the amount of
expenditures aimed at purchasing equipment and purchasing Internet traffic for the
deployment of Wi-Fi zones.

Remained in the past, and another unpleasant feature, which perplexed all
foreign tourists - a ban on photographing and shooting most of the public buildings.
Previously, militia mercilessly caught violators and forced to delete the cadres. In the
near future, everything will change, foreigners will even be allowed to shoot in the
holy of all the saints - the metropolitan metro.

Will be "entertain™ tourists and banks. They intend to invite them to buy gold
bullion as a memory of Uzbekistan and a good investment. Also in the country in the
coming months will simplify the procedure for exporting gold products abroad.

In addition, the program "Safe Tourism" is in full swing in the country. It
includes measures to equip tourist infrastructure with video surveillance, connect
objects that provide tourist services and ensure the safety of foreigners, to a single
information and communication system, to create a database of tourists visiting the
region.

Their role is intended to play and law enforcement. In the regional departments
of the Ministry of Internal Affairs a special post was created - deputy head of tourism
security. In addition, in Tashkent, as well as in Samarkand, Bukhara and Khorezm
regions, "special patrols” came on constant alert, which caused a real sensation in
social networks.
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Employees of this unit are equipped with mobile translators, speak several
foreign languages and are able to provide any necessary assistance to a foreign
tourist.

And of course, where without traditional Uzbek hospitality and affability. Both
the president and officials of different levels have repeatedly said that the country
needs to raise the culture of service in all areas - in transport, in the hotel business,
and in trade.

If a little more than 2.5 million foreign tourists visited Uzbekistan in the last
year, then with new rules and developing infrastructure this indicator can grow
several times in the coming years.
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Djuraeva D.D.
Teacher of tourism faculty,
Bukhara Satate University
THE TOURISM OPPORTUNITIES IN UZBEKISTAN

The implementation of measures for the development of tourism in Uzbekistan
deserves special praise. Our country has been attracting tourists with its rich history,
unique architectural traits and beauty of its nature. Thereby, under the leadership of
our President Sh.M. Mirziyoyev, wide-ranging reforms are underway in the area of
tourism development, in particular, the development of national tourism, raising the
potential of tourists in the country. As a result of the efforts to support tourism
development in recent years, its share in the country's GDP increased from 0.1% to
2%.

The visits in the country have increased 6 times in the last ten years. Our rich
historical heritage is an important factor in securing a strong place in the international
tourism market. Therefore, it is becoming one of the urgent tasks for today to use
such wide tourism opportunities correctly and wisely, making our paradise
Uzbekistan one of the best-loved destinations for tourists.

At least, tourism is not only a highly profitable sphere, but also a convenient
and effective system for promoting national culture, history, traditions and
achievements of countries. If the availability of favorable conditions and privileges,
hotel business development, existing historical monuments, existing transport
facilities, the availability of international airport, food infrastructure development, the
availability of natural resources, rich historical cultural factors, clean ecological
environment, the high interest of population in domestic and foreign tourism,
sustainable development of socio-economic situation, rich cultural and historical
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events, availability of museums are considered to be the strongest aspects of tourism
development in our country, the seasonality of tourist services, financial problems in
the hotel business, lack of sea routes, insufficient service provision, lack of specialists
of international level, lack of marketing potential in tourism companies, high tourist
prices in the national and world markets are going to be the weakness in developing
tourism respectively.

Based on the above, we can propose to develop tourism in the country:

- Harmonization of normative documents and standards for existing tourist
services with international standards;

- Development and implementation of international standards, including
implementation and development of 1ISO-9001 standards;

- Improving the quality of roads leading to tourist facilities;

- Development of external and internal information communications for
tourists, improvement of Internet sites, etc.

- Staff members of the local administration should be sent for training in
advanced countries (USA, Japan, Canada, France, Germany), taking into account the
lack of highly qualified specialists who can meet world standards;

- Development and implementation of large and small short and long-term
projects that comply with international standards and requirements and based on the
scientific method;

- Improvement of certification process;

- Raising the interests of young generation in the tourism industry and hotel
business, and teaching them the ways of rational use of opportunities in this field.

According to the World Tourism Organization on tourism services, the activity
of business entities in the tourism sector is directly and indirectly linked to at least 32
national sectors of the national economy and has a positive impact on their
development.

According to the World Tourism Organization, in 2012, 1,030 million
international tourists were registered worldwide, with revenues reaching $ 1070
billion, showing an increase of 4.0% compared to 2011. In 2012, France became a
leader in the list of tourist visits, where the United States and China ranked second
respectively.

In sum, for the sustainable development of the national tourism services
market, it is necessary not only to develop tourism but also other sectors of the
economy linked to tourism.

Ruziyeva G.F., o gituvchi,
Buxoro davlat universiteti, O zbekiston
BUXORODA TURISTIK ERKIN IQTISODIY HUDUDLAR YARATISH
ZARURATI VA IMKONIYATLARI

Turistik faoliyat Jahon igtisodiyoti tarmoglari orasida jadal sur atlarda
rivojlanayotgan sohalardan biridir. Undan keladigan foyda esa turistik
destinatsiyalarning siyosiy, ijtimoiy, igtisodiy, texnologik, innovatsion darajada
rivolanishiga o'z hissasini go'shmoqgda. Sohaning rivojlanishi 0°z navbatida
mamlakat iqgtisodiyoti uchun juda kata foyda keltiradi. Turizm sohasining muqobil
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rivojlanishi, mamlakat igtisodiyotiga foyda keltirishi uchun esa avvalombor turistik
salohiyatm infratuzilma yuqori darajada bo lishi lozim.

Turistik hudud bu shunday hududki, unda barcha sayyohlarni jalb giluvchi
turistik resurslar, sayyohlarga to'lagonli xizmat giladigan turistik industriya
jamlangan [1]. Bu aynan kompleks va bunday hududlarni zaruriy infratuzilmalardan
iborat gandaydir diqggatga sazovor obyektlar majmui deb tushunish to'gri emas.
Turistik hududda ma’lum bir shakllangan tur mahsulot to'lagonli tagdim etiladi. Bu
shunday hududki, unda siz bir vaqgtning o'zida ham diqgatga sazovor joylarni
tomosha qilish, ham muzey, teatr, festivallarda ishtirok etish, ham dam olish,
mehmonxona va umumiy ovqatlanish korxonalari xizmatlaridan foydalanish
imkoniyatiga ega bo'lishingiz kerak. Bunday hududlar barcha xizmatlarni ma lum
chegarada gamrab oladi. Bunday hududlarda ma’lum bir igtisodiy erkinliklar berilgan
bo’lsa ular turistik erkin igtisodiy hududlar deb yuritiladi. Iqtisodiy erkinliklar esa o'z
navbatida hududda barpo etilgan obyektlarga garatiladi.

Turistik erkin igtisodiy hududlarning barpo etilishi, o'z navbatida turizm
sohasining rivojlanishi, mamalakat igtisodiyotiga turistlarni jalb gilish orgali valyuta
tushumining ortishi, belgilangan iqtisodiy erkinliklar tufayli tadbirkorlarning erkin
faoliyatini targ'ib qilish bilan bir gatorda hududning jozibadorligini yuksaltirish
uchun ham amaliy asos bo'lib xizmat giladi. Bunday hududlarning barpo etilishi
mintaga ko rkiga ko rk go shishi shubhasizdir.

Butun dunyoda faoliyat olib borayotgan turistik erkin iqtisodiy hududlar
tajribasini o'rganib, jahon tajribasiga tayangan holda bugungi kunda respublikamizda
bir nechta turistik erkin igtisodiy hududlar barpo etish bo'yicha keng faoliyat olib
borilmoqda. Respublikamiz iqgtisodiyotida turizm sohasining ulushi igtisodiyotning
uchdan bir gismini tashkil gilmogda. Respublikamiz tabiati, tinch aholi, diggatga
sazovor joylarning, tog'li hududlarning ko pligi, umuman olganda resurslarning
mavjudligi evaziga kundan kunga sayyohlar soni ortib bormoqda.

Bu sonlarning ortishi esa 0°z navbatida, mamlakatimizda yaratib berilayotgan
chegaraviy erkinliklar, kirish va chigish jarayonlarining soddalashtirilganli evaziga
desak mubolag’a bo’lmaydi. Yaqin 2 yil ichida sohada ro'y berayotgan izchil
0 zgarishlar mahalliy aholining sayohat qgilishi bilan bir gatorda mamlakatimizga
Kiruvchi sayyohlar sonining ortishini ham keskin oshirdi. Xususan, go shni
mamlakatlar Qirg iziston, Qozog iston, Tojikiston hududlaridan keluvchi sayyohlar
soni ortishi kuzatilmogda. Buning uchun bir gator qulayliklarning yaratilganligi esa
0 z navbatida sayyohlarimizning ortishi uchun xizmat giladi.

Avval ta'kidlanganidek, turizm sohasida olib borilayotgan bunday o zgarishlar
bilan bir gatorda mamlakatimiz jozibadorligini yanayam oshirish magsadida barcha
hududlarda rekonstruksiya ishlari amalga oshirilmoqda, chet el investorlari
ko magida yangi mehmonxonalar, zamonaviy umumiy ovqatlanish korxonlari barpo
etilmoqda. Shu bilan bir gatorda igtisodiyotimizni rivojlantirish, davlatimizning jahon
hamjimiyatida o°z-o'rnini egallashi uchun erkin hamda turistik erkin igtisodiy
hududlar barpo etilib, eng avvalo mahalliy aholi ish bilan ta'minlanmoqda, shu bilan
birga chet el investorlari jalb gilinib, mamlakat jozibasi yanada ortib bormogda [2].

O zbekiston Respublikasi Prezidenti Sh.Mirziyoyev tomonidan 2017-2021
yillar davomida barcha sohalarni rivojlantirish dasturlari ishlab chiqgildi. Mazkur
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strategiyada turizm sohasiga alohida to'xtalib otilgan, xususan, me'yoriy-huquqiy
bazani va xalgaro hamkorlikni rivojlantirish O'zbekistonga va Respublikadan safarlar
ta'minlash, barcha hududlarida zarur infratuzilmani rivojlantirish, sayyohlik mahsulot
diversifikatsiya gilish va yangi turistik ob'ektlarni yaratish, shuningdek, ichki va
tashqi bozorlarda milliy turistik mahsulotlarning ortishini ta'minlash shular
jumlasidandir,

Misol uchun, dasturga muvofig Andijon viloyatida Xonobod shahrida dam
olish joylari qurish, Forish va Jizzax viloyati Arnasoy tumanida, Shahrisabz va
Qarshi tog™ tizmalarida yangi zamonaviy dam olish joylarini qurish kabi vazifalar
belgilangan. Bunday vazifalar ichida “Toshkent City”, “Samarqand City” kabi
obyektlarning qurilishi bilan bir qatorda, “Buxoro turistik erkin iqtisodiy hududi”,
“Chorvoq turistik erkin iqtisodiy hudud”larining qurilishi kabilar ham mavjud. Bu
boradagi faoliyat ham amalga 0"z tasdig ini topib bormoqgda.

1-rasm
Mehmonxona va shunga o xshash joylashtirish vositalari (2012-2016 yillar)
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2017 — yil 20-aprel, Ne 02-09/1091 sonli O zbekiston Respublikasi Turizmni
rivojlantirish  davlat qo mitasi farmoniga muvofiq hamda Prezidentimiz
Mirziyoyevning 2017 yil 19 maydagi “2017-2019 yillarda Buxoro viloyati va Buxoro
shahri turizm salohiyatini jadal rivojlantirish chora-tadbirlari to‘g‘risida”gi PP-2980-
sonli garoriga asosan viloyatimizda bu borada keng ko'lamli ishlar olib
borilmoqda[3].

Bu borada quyidagi ragamlarga nazar soladigan bo’lsak, ular orasidagi
farglarni yanada chuquqgrroqg anglashimiz mumkin.

2016 yilda butun Respublika bo’yicha mehmonxona va shunga o xshash
joylashtirish vositalari soni 750 tani tashkil gildi va 2012 yilga nisbatan 44,0 foizga
(229 ta) ko paydi. Ulardagi o'rinlar soni 2012 yilga nisbatan 40,8 foizga (11 ming
0 rin) ko payib, 37,8 ming o'ringa yetdi. Mehmonxonalarga joylashgan shaxslar soni
2016 yilda 1513,1 ming kishini tashkil qgilib, 2012 yilga nisbatan 27,2 foizga (323,5
ming nafar) ko'paydi. Bu sonlarning ko payishi yugori darajada bo’lishiga
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garamasdan, kata ogimdagi sayyohlar gabul gilish uchun yetarli darajada emas,
xususan Buxoro viloyatida bunday ogimni gabul gilish uchun infratuzilma yetarli
darajada emas[4].
2-rasm
Hududlar bo’yicha mehmonxona va shunga o xshash joylashtirish
vositalarida joylar fondidan foydalanish koeffisienti (foizda)
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O zbekiston Republikasi bo yicha mehmonxona va shunga o xshash joylashtirish
vositalarida joylar fondidan foydalanishkoeffisienti (o'rinlarning yil davomida band
bo’lishi) 2016 yilda 26,1 foizni tashkil gilmoqgda. Jumladan, eng yugori ko rsatkich
Sirdaryo viloyatida 40,0 foiz, Jizzax va Qashgadaryo viloyatlarida 36,5 foiz,
Toshkent shahrida 35,7 foizni tashkil gilmogda, shuningdek yil davomida joylarning
band bo’lishi Xorazm viloyatida 14,1 foiz, Farg ona viloyatida esa 14,6 foizni tashkil
etgan.

Buxoro viloyatida mazkur ragamlar 17,4 % tashkil gilayotgani yetarli darajada
emas. Kichik haj ziyoratining tashkil qilinishi evaziga, yoki bo’lmasa islom
mamlakatlari, xususan, Malayziya, Indoneziya davlatlaridan Buxoro viloyatiga
tashrif buyurish istagidagi sayyohlar soni tahlil gilinganda mazkur ogimni gabul
gilish uchun mehmonxonalar, sifatli xizmat ko rsatish uchun umumiy ovqgatlanish
korxonalarining yetarli darajada emasligi, yoki bo’lmasa, “7 silsilayi sharif” deb
yuritiladigan 7 piri bilan” mashhur viloyatimiz miqgyosida bunday hajmdagi
sayyohlar ogimini gabul gila olmasligi evaziga qurilishi rejalashtirilayotgan bunday
hududlar soha rivoji uchun amaliy asos bo'lib xizmat giladi.

“Ko’hna va bogiy Buxoro” deb nomlangan turistik erkin igtisodiy hududda
2017-2021 yillar davomida mehmonxonalar, muzey, teatrlar qurilishi, “Shaxriston”
bozorining gayta yo'lga qo yilishi, xorijiy investorlar ko'magida “Buxoro Palace”,
“Zarafshon”, “Varaxsha” kabi yirik mehmonxonalarning gayta ishga tushirilishi
evaziga viloyatimiz yanada gullab yashnashi hamda ichki turizm bilan bir gatorda
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chet ellik turistlarni qabul qila olish imkoniyati kengayishiga olib kelishi
shubhasizdir.

Bunday hududlarning faoliyati 0"z navbatida mavsumiylikning oldini olishga
xizmat qilishi mumkin. Yangi turistik yo'nalishlar, masalan, speleoturizm,
gastronomik turizm, etnoturizm, sarguzasht turizmi, biznes turizmi, ta’lim turizmi,
oilaviy turizm kabi turlarni rivojlantirib, mavjudlarini yaxshilash uchun sa’y-
harakatlar gilinishi ham sohaning rivoji uchun juda muhim omillardandir.

Xulosa qilib aytish mumkinki, turistik erkin igtisodiy hududlarning barpo
etilishi sohada bo layotgan o zgarishlarga sabab bo’lishi bilan bir gatorda, mintagaga
investorlarni jalb qilish, infratuzilmani va salohiyatni oshirish bilan biorga mahalliy
aholi uchun yangi ish o'rinlarni yaratish bilan bir gatorda mamlkatga keluvchi
turistlar sonini orttirib, davlat budjetiga foyda keltiradi.

Foydalanilgan adabiyotlar ro yxati:

1. Xoliqulov A.R. “Erkin iqtisodiy zonalar: nazariy asoslar va jahon tajribasi”,
Toshkent: “Sharq” nashriyoti. 2002. 186-b.

2. https://www.consultant.ru/law/ref/ju_dict/word/turistskaya_zona/

Koncynprantllntoc, 1997-2018
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4. Hamroyev H.R. O HeoOXoauMOCTU M 11€JIeCO00pPA3HOCTH CO3/IaHUsI CBOOOHOM
SKOHOMHUYECKON 30HBI MO TypusMy B byxapckom peruone. /BectHuk
bumkekckoro I'ocynapcTBeHHOTO YHUBEPCHUTETA 9KOHOMUKH 51
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Kurbanova M.X., o gituvchi,
Najmiddinov S.N., talaba,
Buxoro davlat universiteti, O’zbekiston
O’ZBEK MILLIY URF-ODATLARI, HUNARMANDCHILIGI JAHON
SAYYOHLARI E°’TIBORIDA

Turizm igtisodiyotning keng gamrovli tarmoglaridan biri hisoblanib, davlatni
igtisodiyotini ko’taruvchi, urf-odatlari va qadriyatlarini turistlar orqali dunyo bo’ylab
tarqatuvchi soha sifatida namoyon bo’lmoqda. Bu yo’nalishda O’zbekiston ham
0’zining gadimiy gadamjolari, pirlari, milliy urf-odatlari, gadriyatlarini, milliy xalq
jjodiyotini namoyon etish orqali jahon turizm bozorida 0’z ulushini oshirib kelmoqda.

2017 - 2021 yillarda O’zbekiston Respublikasini rivojlantirishing beshta
ustuvor yo’nalishlari bo’yicha ishlab chiqilgan Harakatlar strategiyasida ham
hunarmandchilik faoliyatini rivojlantirishga alohida e’tibor garatilgan. Xususan,
oilaviy biznes va hunarmandchilikni moliyaviy qo’llab-quvvatlash ko’lamini
kengaytirish orqali aholi tomonidan o0’z xonadonlarida milliy hunarmandchilik
asosida tadbirkorlik faoliyati amalga oshirilishi, qo’shimcha daromad yaratilishi
inobatga olingan. San’at va hunarmandchilik milliy ko’rgazmalarini tashkil etish
maqgsadi esa yosh avlod ongida ajdodlarimizdan meros qolgan, hozirgi kungacha
yetib kelmagan yoki unutilgan madaniy merosimizni qayta tiklash va ularga bo’lgan
hurmatni uyg’otish asosiy ahamiyat kasb etadi. Bu sa’y-harakatlar nafagat mahalliy
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aholi orasida madaniyatni targ’ib qiladi, balki xorjlik sayyohlar oqimini oshishiga
ham sababchi bo’ladi.

Shuningdek, 2016 yil 2 dekabrdagi O’zbekiston Respublikasi Prezidentining
4861-sonli “O’zbekiston Respublikasining turizm sohasini jadal rivojlantirishni
ta’minlash  chora-tadbirlari  to’g’risida”gi  farmoni  mamlakatimiz  turizm
industriyasida tub burilish yasagan asosiy hujjatlardan biri bo’ldi. Shu asosda
mamlakatimiz sayyohlik sanoatida qgator islohotlar amalga oshirilishi boshlandi.
Jumladan, “2017-2019 yillarda Buxoro shahri va Buxoro viloyati turizm salohiyatini
jadal rivojlantirish” dasturida turizm infratuzilmalarini qurish, turistlarning kechki
bo’sh vaqtini mazmunli o’tkazish uchun sharoitlar yaratish yo’nalishlarida milliy
hunarmandchilikni rivojlantirish uchun bir necha tadbirlar ko’zda tutilib, Buxoroning
tarixiy qismida (“‘Shahriston” bozori hududida) o’z ichiga an’anaviy hunarmandchilik
ustaxonalaridan iborat ikki qavatli uylar, milliy suvenir mahsulotlari, zardo’zlik
mahsulotlari, chop etilgan mahsulotlar, meva va sabzavotlar, shirinliklar va boshga
turistlar uchun qiziqgarli mahsulotlar sotiladigan do’konlar, ikki qavatli hunarmandlar
dahasini va yopiq bozorini qurish magsad gilib belgilab olindi. Bundan tashqgari,
“Abdullaxon” madrasasida milliy urf-odatlar va an’analarning namoyishini tashkil
etish, hamda “Ustoz-shogird” an’analaridagi hunarmandchilik ustaxonalarini yaratish
ham 2017-2019 yillarda qilinishi kerak bo’lgan asosiy ishlar qatoriga kiritildi.

O’zbekistonda turli millat vakillari istiqgomat qiladi. Ular har birining o’ziga
xos turmush tarzi, milliy an’analari, qadriyatlari shu jumladan, hunarmandchiligi
bilan farglanadi. Ovqatlanish madaniyatini misol sifatida keltiradigan bo’lsak,
mehmonlarni kutib olish, kattalar va kichiklarning o’tirishi, choy quyib berish tartibi,
taom pishirish jarayoni, turlari, uni tortiq gilish madaniyati, dasturxon ustida duo
o’qilishi, dasturxon atrofida mehmonlarning milliy liboslarda o’tirishi sayyohlar
orasida alohida qiziqish uyg’otadi. Bundan tashqgari, o’zining qadimiy, milliy va
qadrli bo’lgan marosimi sifatida to’ylar o’tkaziladi. Aynigsa, bu marosimlar fasllarga
bog’liq hisoblanadi, ya’ni qishki mavsumda o’tkaziladigan ziyofatlar, bahorgi
tantanali marosimlar, Navro’z, “Buxoro shahri kuni” festivali, Qovun sayli, Mehrjon,
“O’zbek shoyisi — jahon nazdida” nomli moda namoyishlari, ‘“Buxoro
hunarmandlari”, “Sharq taomlari”, “Nasriddin Afandi”, “Ipak va ziravorlar” kabi
festivallar yuqorida keltirilgan islohotlarning amaliy yechimi sifatida namoyon
bo’ladi.

Bunga o’xshash ko’plab tadbirlar boy o’zbek xalqimiz hozirgi kunda o’z
milliyligini jahonga ko’rsatishni yangicha yo’nalishi sifatida turistlarda qo’llash
orgali amalga oshirilmogda. Xususan, milliy urf-odatlarini namoyon etishni
festivallar, ko’rgazmalar, bayramlar orqali mujassam etib kelayotgan “Ipak va
ziravorlar” festivali nafaqat urf-odatlar, balki o’zining nodir va betakror buyumlari
orqali turistlarni 0’ziga jalb giladigan hunarmandlar alohida ahamiyat kasb etadi. Bu
yerda aynan hunarmandchilik mahsulotlari orqali o’zbek milliy urf-odatlari aks
ettiriladi, buni qo’g’irchoqlar misolida, gilamchilik mahsulotlari, zardo’zlik,
kulolchilik, kandakorlik buyumlari misolida ko’rishimiz mumkin.

Xalg hunarmandchilik mahsulotlari nafagat xorijiy mehmonlarda, balki
mahalliy aholining ham digqgatini tortmogda. Bugunga kelib, Respublikamizda 500
dan ortiq korxonalar aynan suvenirlar tayyorlash tizimi bilan shug‘ullanadi va ular
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butun dunyoga tarqatiladi [2]. Buxoro xalqi azaldan o’zining qo’l mehnati, ya’ni
zargarlik, zardo’zlik, misgarlik, kulolchilik, kashtachiligi bilan dunyoga dong
taratgan. XVIII asrdan XX asr boshlariga gadar esa misgarlik, kandakorlik bo’yicha
Markaziy Osiyoning asosiy markazi hisoblangan, aynan ma’lum bir hunarmandchilik
turiga ixtisoslashgan mahallalar faoliyat ko’rsatgan. Biroq, hozirda aksariyat
mahallalarda ota-bobolaridan golgan hunarning davomchilarini topish mushkul.

Prezidentimiz ~ Shavkat Mirziyoyev 2017 yilning 17 noyabrida
“Hunarmandchilikni yanada rivojlantirish va hunarmandlarni har tomonlama qo‘llab-
quvvatlash chora-tadbirlari to‘g‘risida”gi farmonni imzoladi. Hunarmandchilik
faoliyatini yo’lga qo’yishda, buyumlarni yaratishda turistlarni jalb qilish, turistlarni
ogimini oshirish va ularga qulay infratuzilma yaratish borasida davlat tomonidan
ishlab chigaruvchilarga ko’plab imtiyozlar [3], misol tariqasida, hunarmandchilik
faoliyati mahsulotlari (tovar, ish, xizmatlar)ni ishlab chiqarish va sotishda qat’iy
belgilangan soliq to‘lovidan to‘liq ozod etilishi, yoshga doir pensiya va nafaqa
oluvchilar byudjetdan tashgari Pensiya jamg‘armasiga sug‘urta badali to‘lovidan
ozod etilishi, qishlog tumanlarida ro‘yxatdan o‘tgan va faoliyatini amalga
oshirayotgan hunarmandlar o‘z faoliyatining dastlabki ikki yili mobaynida
byudjetdan tashqari Pensiya jamg‘armasiga belgilangan sug‘urta badalining 50
foizini to‘lashi, hamda hunarmandlarga o‘z mahsulotlarini eksport gilishdan tushgan
xorijiy valyutani erkin tasarruf etish, shu jumladan, bank hisobragamlaridan chet el
valyutasini nagd shaklda yechib olish huquqi berildi.

Berilgan imkoniyatlardan to’laqonli ravishda foydalanib, milliyligimizni qayta
tiklash, mahalliy va xorijiy sayyohlar orasida targ’ib qilish uchun bir necha takliflar
amaliy hayotga tadbiq etilsa Buxoro viloyatida hunarmandchilikning turizm
industriyasidagi roli yanada oshishiga olib keladi.

Xulosa qilib aytish mumkinki, O’zbekiston gqadimdan milliy urf-odatlari va
hunarmandchillik mahsulotlari asrlar mobaynida sayqallanib, 0’z jozibardorligini
oshirib kelmoqda. Bu borada davlat tominidan sohani rivojlantirishda ko’plab amaliy
ishlar gilinganligi va bu sohaga e’tibor kuchli ekanligi hozirgi O’zbekiston sharoitida
yaqqol 0’z aksini topgan.

Foydalanilgan adabiyotlar ro’yxati:
1. O’zbekiston Respublikasi Prezidentining “O’zbekiston Respublikasini yanada
rivojlantirish bo’yicha harakatlar strategiyasi to’g’risida”gi farmoni. PF-4947-son.
Toshkent. 2017 yil 7 fevral.
2. https://uzbektourism.uz/uz/tadbirlar/xalg-hunarmandchilik-mahsulotlari-

yarmarkasi
3. https://www.qgazeta.uz/0z/2017/11/2/hunarmand/

Kooupos /I.X.,
_ byxopo oasnram ynusepcumemu
IKOTYPU3MHUHI' ACOCUU ITPUHIUIIJIAPHA

DKOTypHu3M Xakujaa cy3 Oopap 3KaH, YHUHT aCOCHM TapKUOMM KHUCMH TaOWwHii
XyAyUtlapHu OapKapop PHUBOXKJIAHTHPHUII SKAHIUTH Hazapaa TyTWiaad. ObTHOOP
KapaTcak, 3KOTypU3M TYFpUCHAArd Tabpu(IApHUHT akcapusaTHaa OapKapOpIHKKa
SPUILIHUII MaKcaau €KW BOCHTAJapu ranupuiaiu. by “manmanuii Ba Tabumii Myxutra
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https://uzbektourism.uz/uz/tadbirlar/xalq-hunarmandchilik-mahsulotlari-yarmarkasi
https://www.gazeta.uz/oz/2017/11/2/hunarmand/

cayiouil TabCUPHU KamaiTupuir’, “rabuaTtHu acpaul Myiauna UKTUcoaui (HaolusaTHU
KydaTupuir” €K1 SKOJIOTHK Tapous 0ynuiu MymkuH. [IlyHUHT yayH FapOIMK oJuM
Kper JIuan6epr (Lindberg et al., 1998) onnuii, aMMo KoHIENITYad TabpUOHU TaKIU )
KUJIaau: ‘SKoTypusM Oy Oapkapop Ba TalOuarra KapaTWiraH TYpU3M Xamja
pekpeauusaup’.

Typusmaaru OapKapopiuK TYpPU3MHHUHT 3KOJIOTHK, WXTUMOHWI-MaJaHU Ba
UKTUCOANN yMyMHM M>KOOMM OanaHCHHM, IIYHUHTAEK Tampud OyropyBUUIAPHUHT
Ooup-Obupura y3zapo mwkobuil TabcupuHu Hazapaa tytaau. Ly Tydaitnu, sxonorus,
UKTHCOMUET Ba WKTHMOWHA PHUBOKJIAHUII HYKTaW Hazapujard WxoOWi camapacu
IOKOpHU OYNITaH TYPUCTHK (DAOTUAT TypiIapu KYTIPOK OapKapop XucobiaHau.

IOxopunarunapgan  kenu® YMKUO, OSKOTYPU3MHHHI KECKHH 3aMOHABHUU
TYIIyHYACHHU Tabuar OminaH OOFJIMK TYPU3MHHUHI OOIIKA TypJiapura KyJulaHaauraH
MPUHITUIUIAD MaXMyHWTa TaKalml MYMKHH. DKOTYPHU3MHUHT aCOCHHA TPUHITUILIAPU
Kyuuarnya:

1. Tabuartra caéxar, YHUHI acoCHMi Ma3MyHHU TaOuaT Ba Maxaumi ypd-omatiap
OMJIaH TaHWIIIHIII,

2. ATpo()-MyXUTHUHT KOJIOTMK OapKapOpJIMIMHU KYJIJIalll, SKOJOTUK Ba MaJlaHUMA-
MOKTUMOMH caliouii oKuOaTIapHu KaMalTHPUILL;

3. TabuatHu Ba MaxayuIuil MKTUMOUK-MaIaHUN MyXUTHH acpallr,

4. Dxonoruk tapobus Ba mabpudar;

5. Maxammii axOJUHUHT TYPUCTHK (DAOTUATAA HINTHPOKHU Ba JapPOMa/] OJIUIIIH;

6. Tampud Oyropwramuran XyayUIapHUHT OapKapop PUBOXIIAHWIIWTA camapaiid
WMKTUCOAMMN UIITUPOK Ba MaOJaF MyHAITUPUIIL.

Caéxar 9KOJIOrMK OYJUIIN Y9yH KyWHJIard »KaJBajijjlard TaMONUJUIap Ba y3ura
XOC KUXATIApU OYITUIIH JTO3UM:

[TpunnumIap DKOTYPU3MHHHT y3UTra XOC XyCyCHUATIIApH
ATpO(-MyXUTHUHT IKOJIOTHK [ pekpealuoH Kji1aManap TeruilId MebepaaH
OapKapOpJIMTUHU KYIUIall, OpTUKYa OyIManu.
9KOJIOTHK Ba MaJIAHUM-MKTUMOUN [ TypH3M pUBOXKIIAHTUPUII MYy(dacca
canbuii okuOaTIapHu peXalallTUPUIAIU, HA30paT KWIMHAIN Ba
KaMalTHpuUII OoLIKapuIaau

[J 3ué€paT yromTupuiIaaurad Tabuuit Xyyaiap
YUyH KouJanap uuuiad KUKUIaau Ba amall
KUJIUHAIN

[] cail€xJjiap MUHAIUTaH TPAHCTIOPT SKOJOTHUK
oynmaan

[} axJyar TanutaHManan, Maxcyc WHFUO OJMHAH
Ba DKOTEXHOJIOTUK KalTa UIUIaIra 1000puiIaim;
[] KyHasFa Ba ryJIXaHjiap Maxcyc »ounapaa
YpHaTWIANH,

[] TabmaT OOBEKTIAPHUIAH SAcCaNTaH CYBEHHUPIIAP
Xapuaura uysa KyuuimManau,

] Ky3UKOpHH, MeBaJiap Ba mudooaxi
Vcumimkiap, TaOuuil CyBeHUpJIap pyxcar
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Tabuat Ba MKTUMOHWI-MaJaHUN
MYXWTHH acpallra KyMaKJIaui

DKOJIOTHK TabJIUM-TapOusl Ba
Mabpudar

ATHIITaH >KOMIapaaH Tepusaiu;

1 Oremnap, KEMIIMHT, KyJ10agap 3KOJOTUK
3apap KeJITHPMaKIUraH Kounapaa Kypuiaaau,
yllap Maxauini JTaHamadTHA Ba MaH3apaHH
Oy3MacJuru Jo3um

[] oTeyib Ba KEMITMHTIIAP 3apapcu3
MaTepuaiapiaH Kypuiaau, yIapHUHT
AIIOBYMIIAPU OPTUKYA CYB Ba 3HEprus capd
3TMaii/Ii, OKaBa CyBjap To3alaHaau. Emuk
HKOTEXHOJIOTHSIIAp HYKCOHCU3 1apaxazia
KYJUTaHA/IU;

[] caif€xJiap OBKaTH 3KOJIOTHK To3a Ba (poiimanu,
YIIAPHUHT PALIMOHUIA MaXaJJIUH MaxCyJaoTaap
oynanu

[ TypuCTHK (aoJausT KypuKIaHAETTaH
XyJlyJIapHU KYIIMMYa MOJIUSBUNA MaHOAuHU
€KM TabuaTHU acpalll TaaOupIapuHH
TabMUHJIANUIN,

[} caiiéxyiap TabuaTHH acpamga OeBocuTa
UIITUPOK ATajuiap (BoJOHTEp, Ooanap
9KoJIarepu Ba 0.);

[] Typuctnap MaxajuiMid aHbaHa Ba MaIaHUU
oJlaTiapra XypMmaT OuiaH Kapaiauiap, TypMyI
Tap3UHU Ba KAJAPUATIAPUHY YpTraHaauIap

[] Typuctnap ca€xartnas OJIUH Typ YTaauraH
JKOM Ba TaOWaT XakKuaa MabIyMOTra sra
Oynmamuaap xamaa Kouganap OuaaH
TaHUIIANIIAP

] caiéxyrap TabuaTHH acpalll yuyH kaBoOrap
HKAHJIMKIIADUHU aHUK aH1a0 eTajauiap

[1 Typ Ba 3KCKypcHsiJIap IKOJIOTHK Mabpupuit
KOMIIOHEHTHU Y3HJ1a My»Kaccam 3Taau

[1 TypnapHH MyTaxaccUc TH]I-9KOJIOTIap 0Ju0
oopanu

[ 3ué€paT oObeKTIapH KU3UKAPIIU Ba IKOJIOTUK
KyJai Tabuuii Ba MajgaHuii JaHamadr
xXucoOJ1aHaIu

[ mactypra YKyB 9KOJOTHUK CYKMOKJap, Tabuat
MYy3€WIapH, YIKAIIyHOCIUK My3EHIIapH,
HKOTEXHOJIOTUK XY KAJIUKIAp Ba 0. KUpaIH.

] Typuctnap Maxayuiui 3KOJIOTUK MyaMmoJap
Ba TaOMATHU XUMOS KWJIHIII JTJOUUXaTapu
Oaxkapaaural €4uM Wyinapu Ouinax
TaHMILIAIAIIAD.
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[] Typuctnap y3JIapUHUHI Ky4H TOUpPACHIAru
MaxaJUIMM YKOJIOTUK MyaMMOJAap €4NMUHU
TOIHUIIA UIITUPOK dTaTUIIAP

Maxannui axoJIMHUHT TYPUCTUK [ acocaH MaxaJuimid MaxCysaoT Ba UITYM Ky4H

daonusATAA UIITHPOKH Ba AapOMaJ] UILIATHIATU

OJIMIIIH [] MaxaJaui axoJid TYPUCTUK OM3Hecra xajo
ATUJIAJU Ba Y3JIAPUHUHT aHbAHABUN XY KAIUK
HIAKJJITAPUHU PUBOXKJIAHTUPUII UMKOHUATUTA
ara Oymany.
[ sKOTypUCTUK (haOJIUATIaH TYIITaH JapoMaj]
TypJId IZKTUMOMI KaTiiaM Ba TypyXJap oJiaau
(Tabcup YTKA3UIIIHUA KEHTaUTUPUII TAMOWHUIIN),
OyHaa TaOMHUI MyXUTHHU acpall Maxaliui
axoyMra UKTHCOAMH (oiiaa KenTupaau

Tampud Oyropunanuran [ TypucTUK (aoJIUATHA PUBOKIAHTUPHUIITA
XYy IJTapHUHT OapKapop KOMILIEKC €HIAITYB

PUBOXIIAHUIIIUIATH UKTUCOAUM  [] MyKamMal peKajalliTUpII, MOHUTOPHUHT Ba
caMapaJiopJIvK OolIKapyB

] MaxaJIuid pUBOXJIAHTUPUII peKacCUTa
AKOTYPHU3M UHTErPALUSACH

[J Typnu coxa TalIKWJIOTIAPUHHUHT Y3apO
XAMKOPJIUTH

[ Typusmaaru napomaj Maxauini OropKkeTaaH
TYJIHUK TOPTUO OJTMHMANIU, OUPOK YHU
TYJAOUPUILTa Ba MAXaJIUA UKTHUCOIHU
KYJUIallra iyHanTUpUiIaan

3aMOHAaBUH HSKOTYPU3MHHU CaNMEXJIADHUHT MOTHUBAIUSICK Ba TYPUCTHUK OKHM
X@KMUHU MHOOATra onMail TypuO TacaBByp KWJIMII KUIMH. AcocHil Macana Tabuar
KYWHUTa 3KOTYPUCTHK TYpPHHU TAIIKWJI KUIyBUWIap OyHAail caéxaTiap TaOuuii Ba
MaJIaHMK MYyXHTra KaHJald TabCUp KYpcaTHINM XaMmja KaHaal okuOaTiaapra oiuo
KEJINIIMHYU aHTJIaluIapy 3apypiauruaa.

Xynoca  KWITaHJa, »dSKOTYpPU3MHHMHI  ajoxujaa Oab3u  TaMolwLiapu
OaxxapuiaauraH Ba OCEBOCUTA HATIXKACH TaOWWKA MYXUTHH acpaliHu SXIIAJIAII
OyamaraH caéXxaTHHU SKOTYpUCTHUK caéxat Ae0 aiThb 0ymmaiiau.

Azimova M.A.,
Shofirkon tuman 3-maktab o’qituvchisi
BUXORO VILOYATIDA XIZMATLAR SOHASI RIVOJLANISHINING
TAHLILI

Buxoro viloyatida xizmatlar sohasi rivojlanishi o’ziga xos jihatlarga ega.
Masalan, Respublikamizda YalMning yarmidan ortig’ini Xizmatlar sohasi
berayotgan bo’lsa, Buxoro YaHMning 47 %ini Xizmatlar sohasi beradi. Bu holning
bir gator kelib chiqgish sabablari bor. Har holda, xizmatlar sohasi Buxoro viloyatida
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ham yugori sur’atlarda rivojlanmoqda. Masalan, 2000 yilda Viloyat YaHMning 25
%ini bergan Xizmatlar sohasi hozirda o’zining ulushini 22 %ga oshirib, 47 %ga
yetgani bu fikrning isboti bo’la oladi.

1-jadval.

Buxoro viloyatida 2007-2016 yillarda YaHM hamda Xizmatlar sohasining
rivojlanishi, mird so’m

Yalpi Chakana Jami Pullik xizmat
hududiy Tovar xizmatlar ko’rsatish
mahsulot aylanmasi

2007 1944,2 516,3 653,1 164,8
2008 2 510,9 702,3 874,2 231,9
2009 3424,6 1054,1 1193,3 283,0
2010 3901,1 1290,2 15129 394,8
2011 4693,1 1726,5 1938,6 5448
2012 57139 2259,7 2511,5 745,5
2013 6 589,3 2958,2 3387,8 1007,2
2014 7250,0 3683,5 4288,1 1264,6
2015 9354,9 4440,9 4817,2 1530,4
2016 10924,4 5595,8 5173,0 1868,6

Jadval muallif tomonidan Statistika qo’mitasining Buxoro hududiy boshgarmasi
ma’lumotlari asosida tuzildi.
Oxirgi 10 yilda Buxoro viloyatida YaHM hamda Xizmatlar sohasining rivojlanish
ko’rsatkichlari kuzatilganda quyidagilarni ko’rish mumkin bo’ldi:
1. Odatda, Buxoro viloyatida ko’rsatilgan Jami xizmatlarning hajmi Chakana
Tovar aylanmasidan ko’p bo’lgan, faqatgina 2016 yilga kelib Chakana Tovar
aylanmasining hajmi biroz ortib ketgan.
2. YaHM har yil o’rtacha 21 %dan o’sganda, Pulli xizmatlar hamda Chakana
Tovar aylanmasi 30-31 %dan o’sib kelgan. Jami xizmatlar esa, 26 %dan o’sib kelgan.

Yalpi Chakana Jami Pullik
hududiy | Tovar wizmatlar Xizmat
mahsulot | aylanmasi ko’rsatish

2007 | 1944,20 516,3 653,1 164,8
2008 | 2 510,90 702,3 874,2 231,9
2009 | 3424,60 | 1054,1 1193,30 283

2010 3901,10 | 1290,2 1512,90 394,8
2011 | 4693,10 | 1726,5 1 938,60 5448
2012 | 571390 | 2259,7 2511,5 745,5
2013 | 6 589,30 | 2958,2 3387,8 1007,2
2014 7250 3683,5 4288,1 1264,6
2015| 93549 4440,9 4817,2 1530,4
2016 | 109244 5595,8 5173 1868,6
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Buxoro viloyatida Chakana savdo va Xizmatlar sohasi ko’rsatkichlari Umumiy Yapli
Hududiy Mahsulotga qaraganda o’rtacha 5-10 % yuqori sur’atlarda rivojlanmoqda.
Demak, boshqa sohalarga garanda Xizmatlar sohasi juda ham yuqori sur’atlarda
rivojlanishi Viloyat YaHMning o’sishiga asosiy hissa qo’shib kelayopgan sohadir.

1-jadval.
Buxoro viloyati hududlarida Jami xizmatlar ko’rsatilishi

2010 2011 2012 2013 2014 2015

1 | Buxoro 682,7 895,2 935,7 1224,6 |2178,8 |2193,5
shahri

2 | Kogon shahri | 70,3 96,7 119,5 153,1 141,5 174,4

3 | Buxoro 58,6 75,4 114,1 164,4 141,4 167,8
tumani

4 | Vobkent 41,5 54,3 82,1 114,3 126,8 151,2
tumani

5 | Jondor 45,6 68,8 96,8 129,7 125,2 160,8
tumani

6 | Kogon 48,4 65,1 91,4 144.8 106,3 122,9
tumani

7 | Qorako’l 43,7 55,7 88,2 115,4 124,1 162,5
tumani

8 | Qorovulbozor | 211,1 239,5 388,9 4925 498,2 608,0
tumani

9 |Olottumani |49,9 56,7 139,9 196,1 171,1 226,2

10 | Peshko’ 33,1 42,0 67,4 99,8 104,6 150,3
tumani

11 | Romitan 59,8 80,3 117,0 168,0 153,0 178,6
tumani

12 | Shofirkon 38,3 52,7 69,4 103,4 118,3 143,0
tumani

13 | G’ijduvon 129,9 156,1 201,0 281,6 298,7 378,0
tumani

Viloyat 1512,9 |1938,6 |25115 |3387,8 |4288,1 |4817,2
bo’yicha

Jadval muallif tomonidan Statistika qo’mitasining Buxoro hududiy boshqarmasi
ma’lumotlari asosida tuzildi.

Buxoro viloyati bo’yicha 2010-2015 yillarda ko’rsatilgan Jami xizmatlarning
44%i Buxoro shahrida ko’rsatilgan. Undan keying o’rinda 13% hissa bilan
Qorovulbozor tumani turibdi. 8 % hissa bilan G’ijduvon tumani uchinchi o’rinni
egallab turibdi.
Olot tumanining ulushi 5 %ni tashkil etsa, qolgan shahar va tumanlarning hissa 3-4 %
atrofida turibdi.
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2010-2015 vyillarda Buxoro viloyati shahar va tumanlari orasida Jami xizmatlar
ko’rsatish bo’yicha tagsimotni ko’rib chiqib, eng yuqori sur’atlarda o’sish bo’yicha
dastlabki uch o’rinni egallagan hududlarni aniglab oldik.
1. 2010 yilda Viloyat jami ko’rsatkichi oldingi yilga nisbatan 15,6 %ga o’sgan
holda, Qorovulbozor tumanida 64,6 %, Olot tumanida 62,7 %, Peshko’ tumanida 47,5
%Ii o’sishga erishilgan.
2. 2011 yilda Viloyat jami ko’rsatkichi oldingi yilga nisbatan 16,5 %ga o’sgan
holda, Buxoro shahrida 18,3 %, Kogon tumanida 17,5 %, Shofirkon tumanida 17,4
%ga o’sishga erishilgan.
3. 2012 yilda Viloyat jami ko’rsatkichi oldingi yilga nisbatan 16,8 %ga o’sgan
holda, Qorovulbozor tumanida 44,4 %, Vobkent va G’ijduvon tumanlarida 17 %ga
o’sishga erishilgan.
4, 2013 yilda Viloyat jami ko’rsatkichi oldingi yilga nisbatan 22,8 %ga o’sgan
holda, Kogon tumanida 31,9 %, Buxoro shahrida 27,3 %, Shofirkon tumanida 24,4
%ga o’sishga erishilgan.
S. 2014 yilda Viloyat jami ko’rsatkichi oldingi yilga nisbatan 17,8 %ga o’sgan
holda, Olot tumanida 27,5 %, G’ijduvon tumanida 23,9 %, Shofiron tumanida 22,6
%ga o’sishga erishilgan.
6. 2015 yilda Viloyat jami ko’rsatkichi oldingi yilga nisbatan 13,9 %ga o’sgan
holda, Peshko’ tumanida 33,4 %, Olot tumanida 20,9 %, Jondor tumanida 19,2 %ga
o’sishga erishilgan.
7. 2010-2015 yillarda Viloyat tumanlari orasida Jami xizmatlar ko’rsatish
bo’yicha oldingi yilga nisbatan eng ko’p o’sgan hududlar orasida Olot va Shofirkon
tumanlari 3 martadan; Buxoro shahri, Kogon tumani, Peshko’ tumani va G’ijduvon
tumanlari 2 martadan; Vobkent va Jondor tumanlari 1 martadan dastlabki uch
o’rinlardan birini egallab kelgan. Kogon shahri, Buxoro tumani, Qorako’l tumani va
Romitan tumani esa biron marta ham dastlabki uch o’rinni egallamagan.

Demak, Buxoro viloyati hududlari orasida Jami xizmatlarning o’sishiga asosiy
hissani Olot va Shofirkon tumanlari qo’shib kelayotgan bo’lsa, Kogon shahri, Buxoro
tumani, Qorako’l tumani va Romitan tumani autsayder sifatiga ega bo’ldi.

Opunoe M.A., oouenm,
Mamamosa H.X., 0ouenm
byxopo oaenam ynueepcumemu
BYXOPO BIJIOSATU TYPUCTUK CAJIOXUSATUIAH KOMIIJIEKC
O®OUJATTAHUIIUHAHT KOHIENTYAJI UYHAJIMIILIAPHA

MamakaTuMu3aa TYpU3MHH JKaJgal PUBOKIAHTHPHUIN I013ap0 Macamamapu
cudpaTuia XyKyMAaTHMH3HUHT JOMMHH AWKKAT Mapkasuga Typuomu. Macanas,
V36exucron Pecrybmukacu Ipesunentunnnr 2016 i 2 nexaGpmaru 11D-4861-
COHJIN “V36ekucTOH  PecnyONMKACHHHHT — TypH3M  COXacMHHM  JKajal
PUBOKJIAHTUPHUIIIHA TabMHHJIAII Yopa-Taadupiapu Tyrpucuna” Tu ¢dapMoHUIa
TYpPU3MHHM DPHUBOXJIAHUIIMHYU KAJAJUTAIITUPUII Ba COXa CAJOXUATUHHU TYIIApOK
peanM3anys KWIMIIHU TabMHUHIANI OYiu4a KaTop dYopa-Taadupiap OeirujaHras.

(13

CDapMOHI[a ...... TYPU3MHHU PUBOXIIAHTUPUIIHUHI  AXJIWUT KOHICIIIMACHUHN
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IAKJJIAHTUPUII Ba M3YWJI amajra OLIMPHUII, Typu3Mra UKTUCOAUETHUHT CTPATETUK
CEeKTOpH MaKOMUHHU Oepull, ymoy coxaHu Oapua XyIyajJapHU Ba ¥3apo OOFIHK
TapMOKJIAPHH KOMIUIEKC PaBUUIAB JKAaJaJl PUBOXKIAHTHUPUIIHWHT €TAaK4Yd Ky4yura
alIaHUII JI03UM OYJraH MKTUCOAMETHU TUBEpCU(pHUKAIUIALI, TAPKUOUM Y3rapuIiu
Ba 0apKapop PUBOKJIAHUIIHUHT KyApPATIM BOCUTACUTa alJIaHTUPUIL, SpaTUIaIuTraH
SIIMA MYKU MaxCyJIOT/Aa, MaXaJTui OOJDKET JapoMajjiapujia TYPU3MHH YIYIIHMHU
KYNaWTUPHIL, Ul OWJIaH TabMHHJIAI, aXOJWHUHT TYpMYLI Japakacu Ba cU(aTUHU
OLIMpUII OyiMYa TU3UMIIA 4Opa- TaAOMpJapHU aMalira OLIMPHIL 3apypiIUTrH Kaia
sTrirad. Maskyp ¢hapMOHHU MXKPOCUHU TAbMHUHIIAII MaKCaaua IOpTUMHU3Aa Ky1aad
WOUIAp aMajira OLUMPWIMOKJIAKH, yjap HATHKacHhla TYypHU3M COXaCHIa CHJDKHIL
fo3ara KenMokma. Macaman, 2017 iimn skymiapura kypa Ys0ekucronra 2,69
miH.Haap ¢ykapo tampud Oyropran, nry xymiaagan byxopo Bumositura 154631
Hadap xopwxuil cait€éxyiap Tampud Oyropran. byxopo Bunosituaa 2016 iinnga 91 ta
TYPUCTHUK TaIIKUJIOTIAp (aosuaT roputran Oyica, ynapHuHr conu 2017 hunma 162
TaHW TAIKWI 3TraH. DHI MyXUMH BWJIOSATIA TYPUCTIAPHUHT ypTaya Kosmumu 2017
munaa 2,6 kyHHU Tamkwi 3Trad, 6y 2016 itwira 2 kynra Huc6aran 0,6 KyH kynaup.
By roxopu cypbart OuiaH ycran mxobuii HaTwka xucobnanaau. YyHku, kenrad caiéx
IOpTUMHU3ra KaHya Kymn Kojica, y IIyHra MOC paBUIIAa KYNPOK TYPUCTHUK
xu3Matiapaan Qoiinananwiaad. by sca TypUCTUK TalIKWUIOTIAPUHUHT JapOMaJIuHU
omuiura cabad Oymanu Ba mupoBapiuja TypU3MHHU sSHaJa PUBOKIIAHUIITA acocC
oynanu.

[Ily ©Oouc, IOPTUMH3HUHT TYPUCTUK TMOTCHIMAIUAAH sSHaJa KEHIPOK
¢doipananum  3apyp. UyHkM, TypusM OyTTyH JAyHEOA OSHI KEHI Ba Te3
puBOXkIaHaéTraH 0o30p caHamaau. BMT xankapo Typu3M TalIKWJIOTHHUHT
MabJIyMOTJIAPUra Kaparanjaa , )KaXOHHUHT S WIKA MaxCcyloTHHUHT 10 % Typusm
coxacuaa sipatwinb, coxa EKWIFM, KUME Ba O3MK- OBKAT CAHOATHAAH KeWuHru 4
VpuHIaru HUpUK coxara aisiaHuO, TYpu3M MaxCyJOTIapUHUApATUIIIA TyHENA OaH/
axonuHuHr 10 Hadapumgan 1 Hadapu daomust xkypcarmokna. Opannus, Mcnanus,
Urtanus xabu Mamiakatiapuga 3ca TYPU3MHHUHT MKTUCOMUETIATH COJIMOFH sTHA/Ia
XaM IKOpUpokaup. Typusm Oy mMamiiakaTiapja CTpPATErMK MYyXHM COXa MOKOMHIa
sra Oynranura anya Oynran. Maskyp MamiiakaTiapja TYypU3MHU — KEHT
PUBOXKIIAHUIIINTA ACOC yJIapaaru 00l TYPUCTUK CaJOXUSATH Ba reorpaduk KOMWIaIyB
MaBKeH OWJIaH Oupra COXaHUHT WH(PATY3UIMACHHU PUBOKIIAHTAHIUTHUANP.

IIly Gowc, IOPTMMH3Ia TYPU3MHH PUBONIAHTHPHIIA  Y30EKHCTOH
[Ipesuaentununr I1D-4861-connu QapmoHuaa Kala ISTUITAHUACK KOMILUICKC
€HJallral XoJ/1a COXaHu KOHUENTUYall PUBOXKIIAHUIL CTPATETUSICHHU UIILIA0 YMKHILI
no3uM. BusHuHrda, VsGekucronmarn MadTyHKOp Ta0uaTH, Tapuxuii obunaa Ba
MaJaHui  Mepoc,  OeTakpop  XyHapMaHIUWIMK  MaxcyjJoTiapH,  IOKCak
MEXMOHAOPUYMIIMK (pa3unaTiiapu, aHbaHaBUM Ma3aHAAUUIIMK, 3UE€pAT MaCKaHJapH,
TOTJII MEBa-cab3aBOTIIapyM TypUCTJIapHU OedapK Koiaupmaiinu. bupox OymapHH
OapuacuHM JyHE TypUCTJIapura KypcaTHIl y4yH OWpWUHYM HaBOaTAa TYypHU3M
uH(ppaTy3uIMacu PUBOKIAHTUPHUIIIHA XaMJa TJIO0AT Typu3M CEpPBUC XHU3MATIapH
aH7jO03aJapura MOC XHU3Matiap Takiaug JTHUIIHUA TaKo30 ATaau. AWHHKca, byxopo
BWJIOSATHAA TYPU3MHH PUBOXJIAHTHPUIN ydyH HadakaT byxopo maxpw mamgaHwii-
Tapuxuil oOBEKTIapura caii€éxaT Ba 3UEpAT TYpPU3MHU PUBOKJIAHTHPUINTa, OAIKu
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BWJIOSITHUHT 0apya TyMaHJIapuaa MaBXyl TYPUCTHK CaJOXUATHIAH KOMIUIEKC Tap3/a
dolijalaHUIIHA  TabMUHJIAIT KYHHHUHT JIoJ13ap0  MacajanapujiaH XucoOJaHaIu.
bynunr yuyH nactnab, Byxopo BuiosTuAa odalraH TapuXuid axamHsITHTa 3ra
MEPOCUMM3HU VYpranuO, y >KOWJIaApHU TYPUCTUK MAacKaHjapra ailaHTUPUIIMMU3
3apyp. Macanan, Bapnonca (xo3upru Bapmonze Illodupkon tymanuma), Pomtun
(Pomun Tymanuna), Bapaxma (OKonmop Tymanmna), Boiikana! (ITolikent, Kopakyn
TyMaHu) KaOu 3CKU 1axapijap KOJJIUKJIApUHU KaiiTa TUKIIA0, TYPUCTUK MacKaHapra
allllaHTUPUII MaKcaaAra MyBOQUKINP.

Maskyp xoinapaa ManaHuii-Tapuxuii oobekTaapra caéxar Omian 6upra 3Ko-
arpo, 3u€par, caxpo, reCTpaHOMMsI ~TYpU3MH Ba KaJUMHK JaBOJIAHHUILIHU TAIIKHII
ATHII UMKOHUSTIIAPH MaBXKyA OYIn0, ylapaaH KOMIUIEKC (POWIaIaHuII 3apypaup.

buzHuHIYa, BWIOATUMM3JIard TypU3M MOTECHIMSCUIAH SHaAa camMapaiupok
doiijalaHuIll yYyH YHHMHI XYJIyJAWHH, TAPUXUHU  YPraHud, Tapuxuil —maaaHuii
OOBEKTIIApHU XAaTJOBJAH YTKa3uO, yJapHU TYPUCTUK MacKaHjapra aujaHTUPHII
OpKaJId 000 JOHJIAIITUPHUIIL JABP TaIaOUIup.

Macanan “Bapnonze” kypronu (Bapmona kambacu) aiilHU KyHJa apXeoJIOTHUK
KazWJiMallapy HaTWXKacuja BaiipoHara ailanran Ba y epparu “‘bypku Capmact”
3U€paTroxXy XaM KapoBCHU3 XoJsarra keiaubd xosrad. Jlekun, Oy >koiHU caii€xjap ydyH
Tapuxuil Ba 3u€paT MacKaHuTa aWiIaHTHUpUO, aTpoduaa 3ca caxpo TYPU3MH, arpo
Typu3M Ba cai€xjapHu KymJaH (oiijanaHuIl OpKajiud JaBOJIAITHU Hynra KYyHuII
MYMKHUH.

Taknud >TUmaérraH TYpUCTUK MAaCKaHJIApHU 0aopro STUIUIIM aXOJUHU
OaHIJIMI¥ Ba JApOMAJMHU OIIMpUII OujaH OWUp KaTopla, FOPTUMHU3ra XOPHKUAN
caléxJiapHu KU3UKUIIMHU OPTULLIUTA XaM acoC COJIaIH.

[y Oouc, byxopo BUJOSTHM TyMaH Ba IIaxapiapuja KOMIUIEKC EHAallyBra
acoCJIaHraH TYpU3M KJIACTEPUHU PHUBOKIAHTUPHUILIHUHT CTPATErMK  HMCTHUKOOJUIH
KOHIIENIUACUHU Talépall J1aBpHUHT TaKO30CHUIUP.

Anadouér
1. A6y bakp Myxamman ubn Xawdap an —Hapmaxuit byxopo tapuxu /Tapuxuit
acoc/ Taxpup xaitpatu: b.Axmenos Ba 6omk. / T.: Kamamak, 1991-336 6. 98-100
OeTmapna.
Djafarova N.A.,
o’qituvchi, Buxoro davlat universiteti
TURISTIK HUDUDLARNING TARKIBIY TUZILISHI HAMDA
FAOLIYA DOIRASI

Turistik hudud sifatida har qgaysi dunyodagi eng mashhur shahar, yoki
turistlarni jalb qiluvchi yodgorlik va digqatga sazovor bo’lgan joylarga ega aholi kam
yashaydiga joylar bo’lishi mumkin. Turistik hududlar bir-biridan keskin farg qilishi
mumkin.

Turistik hududda birlashgan turistik tashkilot mavjud bo’lishi juda muhim
sanaladi. Bunday tashkilot 0’z hududida kooperativ (birgalikda bajarilishi kerak
bo’lgan) vazifalarni amalga oshirishni 0’z bo’yniga oladi. Bir tomondan bunday
tashkilotlar turistik hududda o’zaro muvofiglashtiruvchi funksiyasini oluvchi
tashkiliy tuzilma boshgaruvining o’zgacha ko’rinishi bo’lib hisoblanadi. Menejment
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uchun alohida tashkilot bilan bir gatorda turistik hududlar ham maxsus tashkiliy
tuzilmalar tomonidan koordinatsiyalanishi muhim sanaladi. Boshga tomondan,
turistik tashkilotlar turistik vositachilar sifatida katta ahamiyatga egadirlar, ya’ni
bunday ko’rinishdagi turistik tashkilotlar marketing funksiyalarini bajarishi kerak,
kooperativ xususiyatni o’zida jamlashi va davlat miqyosida yoki yakka tartibda ishni
tashkillashtira olish imkoniyatiga ega bo’lishi kerak.

/°reklama N 4 * hudud bo’yicha N
prospektlarini ekskursiya;
hozirlash; * safarlar;

* turoperator va * sportga oid
turagentliklar programmalar;
bilan * simpoziumlarni
hamjihatlikda tashkillashtirish
ishlash; va h.o.

* turistik hududda
sotuv va
imidjning
oshishini
rag’batlantiruv-

\_ chi tadbirlari. Turistik J

Kommunikatsiya

: tadbirlarni
va sotish

o’tkazish

Turistik

T binolarni ishga

Turistik

infratuzilmani 4\

tayyorlash va . >
egs}; luatatsiya rejalashtirish
* kurort b i
pavilyonlari; O?Z(:;lilsh-
» meditsina e o
bo’limi; e
» mehmonlar va ) tlJ.I‘lStl'k i
e tashkllotla;‘nmg
buyuruvchilar _—
e vy muvofigligi.
* ovqatlanish
\_bo’limi / N 4

1 - rasm. Turistik hududning faoliyat doirasi.
Manba: MenemkmeHT Typusma: Yued. mocooue.- Mu.: BI'DY, 1999. - ctp. 72.
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Har ganday holatda ham, turistik tashkilot turistik siyosatni vujudga keltiradi,
ya’ni turizm uchun manfaatli golibga solingan shartlar-sharoitlar yaratish va uni
garamog’i ostidagi hududda rivojlanishini  rag’balantirishi lozim. Bunday
tashkillashtiruvchi tuzilmalar xususiy (birlashgan) yoki davlatga oid turistik
tashkilotlar tuzilmalari hisoblanadi.

Turizm - bu nafaqat iqtisodiyotning muhim bo’lagi, balki murakkab tashkiliy
tuzilma hamdir. Turizmga taallugli bo’lgan hamma narsani aynan aniqlab bo’lmaydi:
iste’molchilar turistik tuzilmaning o’zaro yaqin aloqadorligini sezishmaydi, turistik
tashkilotlar vakillari esa umumiy sistemadagi faoliyatlarining fagatgina bir gismini
ajratib ko’rsatishadi. Shu qatorda turizm tuzilmasi turistik hudud, korxona va
tashkilotlarda ish o’rinlarini va ishni tagsimlash bilan ham shug’ullanadi.

Turistik tuzilmaning boshqgarilishi deganda, magsadlar va vazifalarni
strukturaviy bo’limlar va tashkilot ishchilari orasida maqgbul ravishda tagsimlash
tushuniladi. Tashkiliy tuzilmaning tarkibini birikma, o’zaro bog’lanish, o’rnashish
tartibi va tashkilotning alohida tagmoqlari o’zaro alogadorligi tashkil giladi.

Turistik tashkilotlar tuzilmalari o’z faoliyatlarini 3 darajada amalga oshirishadi:
milliy (federal), viloyat va mahalliy.

Milliv darat Milliy
illiy daraja turistik
birlashma

Viloyat darajasi Turistik
birlashma

Mahalliy daraja Mahalliy turistik tashkilot

2 - Rasm. Turli xil turistik hududlarni boshqarish iyerarxiyasi.
Manba: MenemkMeHT Typusma: Yueb. nocodue. — MHu.: BI'DY, 1999. — c1p. 73

Turistik boshgaruv organlari va birlashmalar avvalam bor moliyalashtirish turi
bo’yicha quyidagi turlarga ajratiladi: boshgaruv organlari davlat budjetidan,
birlashmalar esa a’zolar to’laydigan badallar va xususiy turistik tuzilmalar daromalari
hisobidan faoliyat yurituvchi tashkilotlar sanaladi. Boshgaruv organlari va
birlashmlar turistik boshqaruvlar oldin bajarmagan ishlar bilan shug’ullanishadi.
Bular:

e turistik infrastrukturani tashkil etish;

o reklama;

e mehmonlarga xizmat ko’rsatish;

166




o turistlarni joylashtirish xizmatiga vositachilar.

Misol keltiradigan bo’lsak:

e Hududning jozibadorligini oshirish uchun kempinglar qurish rejalashtirilgan;

e Turli xil zamonaviy texnikalardan foydalanib yarmarkalarda turistik hududni
prezentatsiya qilish;

e Shahar bo’ylab ekskursiya, shaharda bo’lib o’tadigan qizigarli tomosha va
bazmlar to’g’risida ma’lumotlar taqdim etish;

e Oldindan bron gilmasdan tashrif buyurgan sayyohlarga bo’sh o’rinlar mavjud
bo’lgan mehmonxona va tunash mumkin bo’lgan joylar haqida ma’lumot
berish.

Turistik hudud menejmentida davlat tashkilotlari bilan bir gatorda Xxususiy

korxonalar ham mavjud. Ular orasida quyidagilar ajratiladi:

e Turistik vositachilar birlashuvi. Bunday turdagi tashkilotlar turistik
tarmoqda bitim tuzish, tarmoq faoliyatini himoya qilish, nogonuniy ish
metodlarini chetlatishlar kiradi;

e Xususiy mehmonxona va restoranlar kabi turistik tashkilotlar;

e Mahalliy darajadagi turistik tashkilotlar;

e Xorijly turistlarni e’tiborini jab qiluvchi reklama tashkilotlari.

Turli xil territorial darajasi — hududiy, viloyat, mamlakatlardagi turistik
tashkilotlar faoliyati muhim sanaladi. Darajadan kelib chiqgan holda menejment
vazifalari turlicha hal gilinadi.

Turistik tashkilotlardan kutiladigan vazifalar: turistlar uchun informatsion
byuro tashkiloti; bozorni o’rganish; yuqori pog’onadagi tashkilotlar turistik hudud
muammolaridan xabardor bo’lishi; xalgaro bozor uchun marka ishlab chiqish;
kadrlarni tayyorlash va malakasini oshirish dasturlari; mehmonxonalarda o’rinlarni
bronlash sistemasi; yarmarkalarda umumiy gatnashish; OAV; alohida hududlarda
marketing va boshgalar.

Nosirova D.M.,
Bukhara State University
HISTOIRE TOURISME DEL’OUZBEKISTAN

Nous savons que, actuellement le tourisme developpe sans cesse. Auparavant il
y avait une grande route de la soie. Le pays est donc assez éloigné de la France, avec
3 heures de décalage horaire, ce qui n’empéche pas d’avoir tout de méme 700 000
touristes environ par an. C’est relativement peu, ce pays de 30 millions d’habitants
est encore ¢épargné par le tourisme de masse. Pourtant, les paysages ouzbeks, ses
monuments et surtout [’hospitalit¢ de ses gens en font un des pays au plus fort
potentiel de croissance touristique. Chaque année, ce sont de plus en plus de touristes
étrangers qui viennent découvrir les charmes de 1’Asie Centrale, la plupart des
groupes de Francais, qui n’ont pas peur d’affronter le climat continental, trés chaud
en ¢té, tres froid en hiver. Il ne faut pas oublier que le pays est un ancien pays
communiste, encore peu habitué aux « commodités » du monde capitaliste. Du coup,
niveau « Sum », la monnaie locale, les habitants ont I’habitude d’éviter de passer pars
les banques, étant donné des procédures (vraiment) fastidieuses pour justifier tout
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mouvement d’argent sur les comptes bancaires. Résultat: un marché noir existe pour
le change de devises avec les touristes, qui est beaucoup plus intéressant si vous
pensez a arriver avec des euros ou des dollars en poche. Sinon bien sir il y a quelques
bureaux de change dans les grandes villes (Tachkent, Samarcande, Boukhara...) mais
quoiqu’il en soit, oubliez nos bons vieux distributeurs automatiques de billets pour
obtenir des Sums (ou Cym). Un vaste programme de construction de lotissements est
en cours dans tout le pays. La majorité du pays est couverte par le plus grand désert
d’Asie Centrale, le Kyzyl Kum, « Sable Rouge » en langue ouzbek. Encadré par deux
grands fleuves, I’Amou-Daria et le Syr-Daria, ce désert était 1’étape cruciale de la
route de la Soie, il était impossible de le traverser si on était mal préparés.
Aujourd’hui, le coté désertique a été fortement L’Ouzbékistan, un pays de haute
culture qui est profondément ancré dans les siécles d’histoire d’Asie Centrale. Dans
toute son histoire 1’Ouzbekistan a été un pont entre I’Orient et 1’Occident, entre les
peuples et les nations, un croisement d’anciennes routes, un lieu de rencontre entre
les hommes a travers toutes leurs diversités linguistiques, culturelles et religicuses.
En effet, la Grande Route de la Soie a joué un réle primordial dans le développement
culturel de I’Ouzbékistan, mais aussi dans tout 1’Orient et toutes les civilisations
mondiales. Cette terre ancestrale a connu les guerres des empires, 1’essor et la
décadence des civilisations, elle a vu naitre la pensée scientifique, les merveilles
architecturales de 1’urbanisation. Sur cette terre de grands savants et théologiens ont
vécu et des lieux sacrés de 1’islam se sont ¢€levés. Nos ancétres ont beaucoup
contribué au développement de la civilisation mondiale. De grands savants et
penseurs comme Avicenne, Oulougbek, Al-Berouniy, Alicher Navoi, Al-Khorezmi
sont connus dans le monde entier. [2]

Les plus anciennes villes du monde comme Samarkand, Boukhara, Khiva, Kokand,
Shakhrisabz, Tachkent se trouvent en Ouzbékistan et sont connus par leurs chefs-
d’ceuvre originaux de I’architecture du Moyen Age et des maitres d’artisanats. Dans
le pays il y a environs quatre mille monuments dont la plupart est admie par
I"UNESCO, comme de précieux témoignages de la civilisation dans cette région du
globe. L’Ouzbékistan est connu non seulement par son riche héritage historique,
culturel et spirituel, par I’originalité de son patrimoine historico-architecturale, mais
aussi par ses infrastructures, son secteur industriel et par son industrie touristique bien
développées. Nous avons tous une destination exotique et inconnue, €¢vocatrice de
mille réves et d’histoires. Tout au long de ma vies, j’ai beaucoup lu et appris sur de
trés nombreux pays, a un tel point que parfois, méme sans y étre allé, j’ai
I’impression de déja connaitre. Aujourd’hui, rares sont les pays qui échappent a cet
¢tat de fait, mais il existe encore quelques endroits de la planéte complétement
inconnus, délaissés par le tourisme de masse ou les médias. Ce sont les pays traversés
par I’ancienne Route de la Soie, pratiquement inconnus de nos contrées.

Ancien pays de P'URSS L’Ouzbékistan a obtenu son indépendance en 1991, a
I’effondrement de I’URSS. Englobé dans le I’ancienne grande puissance soviétique, il
ne pouvait pas étre inclus dans les grands reportages touristiques ou culturels a cette
époque, I’URSS étant solidement cadenassée et protégée des touristes et des médias
occidentaux. Seuls quelques connaisseurs privilégiés qui n’avaient pas peur d’utiliser
I’agence touristique d’Etat « Intourist », venaient en Ouzbékistan, flanqués en
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permanence d’un guide chargé de les surveiller autant que de les guider. D un point
de vue européen, ce n’est pas le nom du pays qui est connu, mais plutot le nom de
Samarcande, 1’ancien carrefour principal de la Route de la Soie, ville du commerce
international par excellence depuis I’ Antiquité. [2]

Statue équestre de Tamerlan devant le Palais des Congres sur la place Amir
Timur.Certaines personnalités originaires de ce qui est aujourd’hui 1’Ouzbékistan
sont trés connues dans nos contrées occidentales, bien plus que le pays lui méme:
Tamerlan « Timur le Boiteux » est né a Chakhrisabz, au sud de Samarcande. Il est
plus connu en Ouzbékistan sous le nom d’ Amir Timur, ¢’est-a-dire « I’Emir de Fer »,
le grand conquérant du XIVe siecle. Une autre personnalité, moins connue, eu
pourtant bien plus d’impact dans notre civilisation moderne: Al-Khawarizmi « qui
vient de la province du Khwarezm ». Originaire de Khiva, principale ville du
Khwarezm dans I’ouest du pays, il n’est autre que le théoricien de I’algorithme, dont
le mot n’est qu’une déformation de son nom! Il est également la personne connue
comme étant 1’un des péres de 1’Algébre, (mot issu d’ailleurs du titre de 1’un de ses
livres) ou la personne qui popularisa I'utilisation des chiffres arabes. Son importance
scientifique mériterait qu’il soit au moins aussi connu qu’Archimede. [2]. Carte de la
Route de la Soie, affichée a Khiva. Histoire de 1’Ouzbékistan est riche et trés
ancienne. Lieu de passage, travers¢ d’est en ouest et du nord au sud par les
commergants, il a subit I’influence de nombreuses civilisations, que nous retrouvons
encore aujourd’hui, que ce soit architecturalement ou culturellement. Le pays est
donc extrémement brassé, il n’est pas étonnant de voir des personnes aux yeux bridés
mais parfois clairs, parler une langue d’origine turque, a la peau brune, de religion
musulmane et de culture économique ouzbeque.

Bibliographies
1.Malreaux A. MCH La Condition Humaine. — P., 1985.
2.www.google.uz
Doniyorov B.N.,
BuxDU Ekologiya kafedrasi o’qituvchisi
Buxoro sh., O zbekiston
TURIZM SOHASIDA AHAMIYATLI BUXORO VILOYATI
AGROSENOZLARIDAGI MANZARALI VA SAYROQI QUSHLAR

Aholi soni kunsayin ko’payib borayotgan bir vagtda, antropogen ehtiyojlar
ham chegarasiz yuksalmogda. Masalan, ozig-ovgat, kiyim-bosh, qurilish materiallari,
kundalik faoliyat uchun zarur buyumlar va boshgalar. Bular orasida 14 - asrdan
rivojlanib kelayotgan turizm sohasi alohida o’ringa ega. Insoniyat o’zi anglagan
ehtiyojlarini qgondiruvchi noyob manba borliqdir. Tabiat bilan insoniyat orasida
betakror muvozanat mavjud. Turizm sohasi mazkur mavjudlik komponentidir.

Tabiatni muhofaza qilish, turizm uchun ahamiaytli turlar xilma-xilligini va
tarixiy obidalarni mavjudligicha saqlab qolish, ular bilan bog’liq ekoturizmning bus-
butunligini ta’minlash hozirgacha ham umumbashariy ahamiyatga ega bo’lgan
muammo sifatida e’tirof etilmogda. Bunday muammolarni bartaraf etishda,
insonlarning ekologik-huqugiy savodxonligini, ongini, ekologik-huquqiy ta’lim va
tarbiyasini, madaniyatini yuksaltirish muhim vazifalardan biri hisoblanadi.
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Turli  xildagi madaniy meros obidalari, shuningdek, milliy-madaniy
yodgorliklar bilan bir gatorda Buxoro viloyati agrosenozlaridagi manzarali va
sayroqi qushlarni o’rganish masalasi dolzarbligicha qolmoqda. Mazkur masalani hal
etish nafaqat tarixiy obidalarni qushlar ta’siridan saqlash orqali ekoturizm sohasini
yuksaltirish, balki Buxoro viloyati agrosenozlaridagi  manzarali va sayroqi
qushlarning bioekologiyasini  o’rganish, ularning turizm sohasida ahamiyatini
aniglash orgali ekologik turizmni bargarorlashtirish imkonini beradi.

Tadqiotlarimiz turistik ahamiyati juda yuqori bo‘lgan Buxoro viloyat
agrosenozlaridagi manzarali va sayroqi qushlarini tur tarkibini aniglash, biologiyasi
va ekologiyasini o’rganish hamda shu asosda ayrim xulosalarni umumlashtirishdan
iborat bo‘ldi.

Buxoro viloyatidagi turistik ahamiyat kasb etadigan istirohat bog’lari,
xiyobonlar, bog’lar va kichik ekin maydonlari, ta’lim muassasalari va turli
tashkilotlar hovlisidagi daraxtlar, o’simliklar shu jumladan, tarixiy obidalar sayroqi
qushlarning uya qurishi, oziglanishi, dam olishi, tunashi va boshga hayotiy
jarayonlarini o’tkazish joyi bo’lib xizmat qiladi. Shuning uchun mazkur hududlar
doirasida manzarali va sayroqi qushlar ekologik o’rnini o’rganish turizm sohasini
rivojlantirishning ustivor yo’nalishi hisoblanadi. Buxoro viloyat agrosenozlaridagi
manzarali va sayrogi qushlar tur tarkibi va uchrash xususiyatlari quyida 1-jadvalda
keltirilgan

1-jadval
Buxoro viloyat agrosenozlaridagi manzarali va sayroqi qushlar tur tarkibi va
uchrash xususiyatlari

T/r
Turlar Uchrash
Xususiyatlari Rasmi
slagfdes
£13S:8¢
o | X5 9=
1 | Coturnix coturnix- +
Bedana
2 | Phasianus ++
colchicus-
Qirg’ovul
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Cuculus canorus —
Oddiy kakku

Apus apus —
Qora uzunganot

Upupa epops —
Sassiq popishak

Hirundo rustica-

Qishlog
galdirg’ochi

Motacilla flava-
Sariq jiblajibon

Motacilla feldegg-
Qoraboshli
Jiblajibon

Motacilla alba-
Oq jiblajibon

10

Motacilla
personata-
Nicobli jiblajibon

11

Lanius schach-
Uzun dumli
gargunog

12

Oriolus oriolus-
Zarg’aldoq
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13 | Acridotheres ++
tristis —
Mayna

14 | Sturnus roseus- +
Ola chug’urchuq

15 | Sturnus vulgaris- | ++
Oddiy
chug’urchuq

16 | Pycnonotus +
lucogenys-
Andalib

17 | Cercotrichas +
galactotes-
To’qay bulbuli

18 | Remiz pendulinus- +
Vahimaqush

19 | Parus ++
bokharensis-
Buxoro chittagi

20 | Passer montanus- | ++
Dala chumchug’i

Jami 5 9 6
Izoh: Jadvaldagi qushlardan quyidagilarni bedana, qirg’ovul, sassiq popishak, sariq
jiblajibon, qoraboshli jiblajibon, zarg’aldoq, to’qay bulbuli, buxoro chittagi manzarali
va sayroqi guruhiga, kakku, qora uzun qanot, qishloq gqaldirg’ochi, uzun dumli
garqunoq, mayna, ola chug’urchuq, andalib, vahimaqush sayroqi guruhiga,
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oqjiblajibon, niqobli jiblajibon, oddiy chug’urchuq, dala chumchuq manzarali
guruhga shartli ravishda kiritish mumkin[1.,2].

Bedana uchib ketuvchi manzarali-sayroqi qush bo’lib, ko’pincha uni gafaslarda
saglab parvarish qilinishini guvohi bo’lamiz. Tabiatda bu tur cho’llar, sug’oriladigan
yerlar, to’qayli o’rmonlar[3] va inson tomonidan o’zlashtirilgan hududlarda panoh
topadi. Uning teri hosilalari yengil sanoat va kasmetologiyada gadir topgan. Go’shti
va tuxumi foydali parxezbop ozuqaligi bilan kishi e’tiborini tortadi.

Qirg’ovul muhofazaga olingan o’troq tur bo’lib, erkagi bilan urg’ochisi orasida
jinsiy demorfizm shakllangan. Turga Xxos manzarasi va yangrog ovozi Kkishini
hayratga soladi. Vohalarda va butazorlarda uni ko’p ko’rish mumkin. Oziqgasini
yerdan topsa ham kechasi daraxtlarda tunaydi.

Zarg’aldoq ko’zga kam tashlanib, yoqimli ovozi bilan o’zini tanitadigan,jinsiy
demorfizmga ega, kelib uyalab ketadigan tur. O’ziga tortadigan ovozi va betakror
manzarasi qisqa vaqtda kishilar e’tiboriga tushadi.

To’qay bulbuli bir ko’rganda boshqga turlardan ajratish oson bo’lgan, qishda
uchib ketadigan jannat qushi. Inson tomonidan o’zlashtirilgan suv havzalari atrofida,
butazorlar orasida yashaydi. Ertalab tongda va kunning ikkinchi yarmida jonli
sayrashi insoniyat borki, uning nazariga tushadi.

Bedana, girg’ovul, zarg’aldoq va to’qay bulbuli kabi Buxoro agrosenozlaridagi
manzarali va sayroqi qushlarni viloyat hududida yaqin kelajakda sonini muvozanatli
ko’paytirish turizm sohasidagi serqirra ehtiyojlarni yechimini topishga qo’l keladi.

Xulosa qilib aytganda Buxoro viloyatidagi ko’kalamzorlar, suvliklar va ular
atrofidagi to’qayzorlar hamda ko’ngil ochar va dam olish markazlari, ziyoratgohlar,
alohida muhofaza gilinadigan hududlarda uchrovchi manzarali va sayrogi qushlarga
nisbatan mehr shavqat ruhida munosabatda bo’lish yaqin kelajakda ular turizm sohasi
istigboli uchun xizmat gilishini garovi hisoblanadi.
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B/1Y ukmucoo kageopacu oouenmu

XYHAPMAHIAUYNJINKHUHI PUBOXJIAHUIIN BA AXOJIM Ul BUJIAH
BAH/IVIMTUHUHI FOKCAJIUIIIN

AXOJMHHUHT I0OKOPH Japakafa Uil OuiaaH OaHAJUTU YHUHT TYpPMYII Japaskacu
FOKOpHU OYIIUIITN, MaMJTaKaT UKTUCOANI PUBOXKITAHUIIINTA MKOOUN TabCUP KYpcaTau.
HaBowuil BuiosTHAAa TAalIKUI KUJIMHTAH, XO3UPrH BaKTAa camapaiu (aoyusT
IOPUTAETTaH JPKMH HKTUCOAMM WHAYCTpHUAJI 30HAJard SHIW TaIIKWI TONraH
KOpXOHAJap MaMJIaKaTUMU3 MKTHCOAMETH  IOKCANMINUAA  Y3UHUHT  MXKOOMM
camapacuHu KypcaTMokaa. byHpail Xyaynnap KeWHWHrM Wujuiapaa AHIPEH Maxcyc
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MHAyCcTpHuan 30Ha Ba JKu33aX MKTUCOAMN MHIYCTPHUAI 30HAIAP MIAKIWAA TOIIKEHT,
Kuzzax Ba Cuppap€ BuiIoATIapUAa XaM TalIKWI KWIMHIW. XO3UPTd BaKTIa
KaJMMUI maxapiaap XyayAauaa SpKUH TypU3M XyIyJIapy TallKu KUWIMHMOK/IA.

Typusm coxacuaa KUYMK OM3HEC Ba XYCYyCHH TaaOMpPKOpIUK (GaoIUsTHHU
PUBOMIIAHTUPUII MWUIMA HKTHUCOIUETUMU3 OapKAPOPIUTHHU TAbMHUHJIAITHUHT
MYXHUM MaKpPOUKTUCOJIUNA OMUIIapuAaH OUpu XUcoOIaHaIu.

XyHapMaHAUUIIUK JKaMHUAT y4yH OOIIKAa KOpXOHaIapra HUCOATaH KYIpPOK SHTH
TOBapyiap eTrkazub Oepa oyiagu Ba Oy OwilaH MCTEHMOJ TOBapJjiapu 0o30puaa Xamiaa
WCTCHbMOTUMIIAPHUHT Tala0MHU KEHTpOK ypranuO, ¥3 QaonausTuHu Tanadra
MOCJIAIITHPA OJAIH.

byxopo maxpuna daommsat kypcaraérran «lllax6osz-Illaxpom» xycycuit
dbupmacuHu OyryHru KyHAa pecmyOnukamu3ia sXimy ownumanu. Ymoy ¢upmanu
pax0apu Myxa060ar Temaea 2006 ¥unna Ilpe3suaeHT COBpUHU YUyH YTKa3ujiraH
«Tamab0yc» KYpuUK TaHJIOBH pecnyOiuka OOoCKuuMIa «IHT SXIIHM TaAOUPKOPH»
HOMUHAIUSACUIA FOTUO YUKKaH.

Mmmra 700 MUHT KBajgpaT MeTp THJaM Tailépiam KyBBAaTUra 5ra KOPXOHA
SKUH BaKTrauya MyXuM XOM-alll€ CUHTETHK UIT-KaJlaBaHU XOPYIKJIAH UMIIOPT KUJIap/iy,
2010 #mnHuHT Oommaa OyHra 3apypar KojiManau, 4yyHku EBpora PuBoskimanuin Ba
Tapakku€t 6ankuHuHar o6up muwmuod AKIL gonmnapu Mukgopuaaru KpeauT acocuaa
CUHTETUK WIM-KajaBa UIUIA0 YMKAPUIN 1I€XU TAIIKWI STUIAN. X03up Oy KOpXoHanaa
43 xumum MexHat Kwino, vuiura 3000 ToHHarada MaxcyJjaoT UIIad YUKapUJIMOK/A,
yi0y HM-KajdaBaHUHT OMp KUCMHU MYKHM HILIA0 YMKAPUIITa KETMOKAA, KOJTaHJapH
pecnyOIuKaMHu3ard TypIoul KOpXoHalapra Fo0OpHUIMOKAA.

byngan  tamkapu, bByxopo  BuioAtumaru — tagOupkopiap  ¢akar
pecnyOnuKaMu3aa sMac, OAJKK XOPUAIIMK IIEpUKIAp OulaH XaM SIKUH XaMKOPJIUK
aJOKAJIapUHU YpHAaTMOKJanap, OyHMHr ca0aOu, yinap y4yH KyJlal HWHBECTHIIHOH
[IAPOUTHUHT SIPaTHO OESPUIIMINY Ba YET AJ1 CAPMOSICUHU ka0 3TUO, YHIIaH YPUHITH Ba
camapayiu (poramaHUIIIUP.

Byxopo BuiosiTHIa XyHapMaHIYMWINKHA Ba Oy OpKaJId Wil OWIaH OaHJIMKHU
siHaJla OIIMPUII YUYH KyWHIard Taa0upiaapHu Oaxxapuill MyXum J1e0 XucoomanMms:

— V36ekncron Pecny6nukacuaard XyHapMaH[UIAp XaMm7a YJIapHHHT HILIa0
YUKapraH MaxcyJoTJIapH, YIAPHUHT cu(aT, MaxCyJoT HapXJjapH, COTUO OJUHTaHa
KypcaTuiaéTraH Xu3Matiiap Ba OollKaizap TYFpUCHAA TYJIMK MabIyMOT OepyBYH
KaTaJiorjiap Uiuiad YMKapuIIHU HyJira KyWdIl Ba MaMJIaKaTHUHT Oapya Xyyajapura
eTKa3WJIUIIMHA TAHbMHUHIIAI,

— Bunosr oMMaBuii ax0opoT BocHUTaNapuaa XyHapMaHIJap XYKYKJIApUHU
Myxo(daza KujgaJaural KypcaTyBiap Ba HAIIPJIApPHUA TAITKUAJ KWAJIUII Ba KYTTAUTUPUIIL.
Macanan, “XyHapMaHnJ - TaIOUPKOp” TEICKYPCATYBUHH TAIIKIII KHJIUIIL;

— V36ekucToHma  XyHapMaH[UIApHM — pyHXaTAaH  YTKasHIAAd  ylapHH
pyiixataaH VTKa3uill TU3UMUHU aBTOMATIAIITUPUO, Oy kapaéHaa Xyayajiap
MaKOMHMHH OIIMpUII 3apyp. Bumoar mapkasujparum 1maxapiapaa KopxXxoHara HOM
cypam aonusity 3-4 KyHra, BUWIOSTHUHT YEKKa XyayAuaard Tymannapaa 1-2 xadra
BakT capduianuimra cabab 6yaMokna. X03upru BakTaa Y36ekucToH Pecrnybimkacu
Cratuctuka Kymuracu TomoHuian OyHaail niuiapja aHda KyJalJuKiap SpaTUiraH,
JeKuH Oab3M XoJaTiapjaa »dJEKTp Ba HHTEpHET OwiaH OynaérraH MyammoJiap
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TaAOUPKOpIAp UITMHA KUMMHIAIITHPMOK/IA.
Xodjiyeva M.S.
Buxoro shahri
AGROTURIZMNI RIVOJLANTIRISH ISTIQBOLLARI

Annotatsiya: Agroturizm — turizm industriyasining yo’nalishi bo’lib, tabiiy,
tarixiy-madaniy va boshqga qishloq xo’jalik resurslaridan foydalanishga asoslangan,
sayyohlik kompleksini yaratish uchun mo’ljallangan sohadir. Respublikamizning
gariyb barcha hududlarida agrar turizmni amalga oshirish imkoni mavjud. Buning
uchun zaminimizda hamma sharoitlar mavjud va ko’plab viloyatlarda shu soha
bo’yicha ko’plab ishlar amalga oshirilmoqda.

AHHOTaIusl: ArpoTypusM — 3TO OJWH U3 HaNpaBJICHUN Typu3Ma,
OpPUEHTUPOBAHHBI HAa HCHOJb30BAHUE IPUPOIHBIX, KYJbTYPHO-UCTOPUYECKHX U
Apyrux peCypcCoB CEJILCKOH MCCTHOCTH, OJIsI CO3JaHUSA TYPHCTCKOI'O KOMILJICKCA.
IToutu BO Bcex PCTHOHAX Hamiein peCHy6JII/IKI/I CCTb IAHCBI JII pPa3BUTHA
arporypusma. I[J]H 3TOIr0 €CTh BCE HGO6XOI[I/IMBIC YCJIOBHUA WM MHOIHMC PCTHUOHBL
HCIIOJIB3YIOTCA OTHUM.

Annotation: Agrotourism — is one of the directions of tourism, focused on use
of natural, cultural and historical and other resources of rural areas, for creation of a
tourist complex. Almost in all regions of our republic there are chances for
development an agrotourism. For this purpose, there are all necessary conditions and
many regions are used by it.

Kalit so’zlar: ekoturizm, agroturizm, somon xirmoni, baliq ovi, mehmon,
mehmondo’stlik.

KitoueBbie cioBa: 3KOTYpU3M, arpoTypu3M, CEHOBaJl, phlOajika, MOCETUTEND,
TrOCTCIIPUUMCTBO.

Key words: ecotourism, agrotourism, mow, fishing, visitor, hospitality.

So’nggi yillarda jahon turizmida agroturizm sohasi jadal tarzda rivojlanib
bormoqgda. Agroturizm, qishloq turizmi, yashil turizm, gishloq xo’jaligi turizmi —
bularning bari qishloq joylari (ovul, gishloq, fermer xo’jaligi, shaxsiy hudud) dagi
olib boriladigan turizm turining sinonimidir. Ushbu joylarda shovgin-suronli
shaharlardan kelgan sayyohlar aholining urf-odatlari, yashash tarzi bilan tanishishadi,
qishlogdagi uylarda yashashadi hamda qishloq xo0’jaligidagi ishlarda ishtirok etishadi.
Bayram hamda festivallarni nishonlashda sayyohlar turli xildagi musobagalarni
tomosha qilishlari va ularda ishtirok etishlari mumkin.

Avvalo, uzoq tarixga ega bo’lgan, o’zida o’tmishning urf-odatlarini saglab
qolgan, aholisi ajdodlardan me’ros bo’lgan xalq folkloridan foydalanuvchi ovullar
ko’plab sayyohlarni o’ziga jalb qilib kelmoqgda. Shu bilan birga, sayyohlar ekologik
toza qishloq taomlarini ta’tib ko’rishlari, toza havodan bahramand bo’lishlari,
qaysidir qishloq xo’jalik ishlarida ishtirok etishlari, organizmni jismoniy hamda
psixologik tomondan tiklash imkoniga ega bo’lishadi. Boshqacha qilib aytganda,
agroturizm turli faoliyatlarni o’rganish imkonini beradi. Bularga: ot minish, meva va
sabzavotlar yig’im-terimida qatnashish, echki va sigir sog’ish, taomlar tayyorlash,
hunarmandchilikning turli sohalarida ishtirok etish (tikish-bichish, to’qish,
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kashtachilik, kulolchilik va h.k) kabilar kiradi. Sayyohlar hududlardagi urf-odatlarni
o’rganish, ularning madaniyati va folklori (musiqiy namoyishlar, odatlar) bilan
tanishishadi.

Agroturizm Yevropa mamlakatlarida yaxshi rivojlangan. Sayyohlarni gishlog
uylari va fermer xo’jaliklariga joylashtirishdan tashqari yana qayta ta’mirlangan
qadimiy qasr, cherkov, tegirmonlarda yashashi uchun sharoit yaratiladi. Shu yo’l
orgali sayyohlarda gadimiylik bilan yagindan tanishish imkoni yuzaga keladi. Qolgan
xizmat turlari — qishloqg uylarida yashash, gishloq mahsulotlari bilan oziglanish,
o’simlik va mevalarni terish, uy hayvonlarini parvarishlash, o’tlarni o’rib,
g’aramlash, baliq ovi, ko’ngilochar mashg’ulotlar va boshqa xizmat turlari yuqori
darajada tashkillashtirilgan.

O’zbekistonning gariyb barcha hududlarida agrar turizmni amalga oshirish
imkoni mavjud. Chunki respublikamizning katta gismi agrar hudud. Qulay ekologik
va iqlim sharoiti, kerakli infrastruktura, misli ko’rilmagan etnografik madaniyat
hamda an’anaviy mehmondo’stlik — bularning barchasi bizning davlatimizda mavjud
va agroturizm uchun xizmat gilishi mumkin.

Turizm ushbu yo’nalishining rivojlanishi qishloq xo’jaligi iqtisodiyoti
rivojlanishi va mustahkamlanishiga asos bo’ladi, mehmondorchilik sanoatida yangi
ish o’rinlari yaratiladi, qishloq aholisining shaharga ko’chib kelishi kamayadi,
gishlog aholisining intellektual va madaniy salohiyati oshadi, ekologik toza ozuga
mahsulotini yetishtirish imkoniyati oshadi. Tabiiy resurslarning saglanib golishida
agroturizm katta rol o’ynaydi.

Agrar turizm ekologik turizm bilan juda o’xshash, ammo bu turizm turlari bir-
biridan farq qiladi. Bunday o’xshashlik yurtimizdagi turizm rivojlanishida katta hissa
qo’shmoqda. Chet el sayyohlarini yurtimizdagi nimalar o’ziga bunchalik jalb giladi?

Avvalo — O’zbekistonning 0’ziga xos turistik brendlari, 0’ziga xos tabiati, misli
ko’rilmagan sharqona arxitektura, tut va teraklar bilan qurshab olingan rang-barang
gishloglar, somon va toshdan qurilgan ajoyib uylar, ot, tuyalar, mazzali sharq
taomlari, mehmondo’stlik, daturxon, meva va sabzavotlar va boshqa ko’plab narsalar
sayyohlarni o0’ziga jalb qiladi.[1]

O’zbekistoning barcha hududlarida agroturizmni rivojlantirishda turli
usullardan foydalanilmogda. Samargand va Toshkent viloyati hududlarida
uzumdorchilik  yaxshi rivojlangan bo’lib, sayyohlarga wushbu yetishtirilgan
uzumlardan ta’tib ko’rish, o’sha uzumdan tayyorlangan vinoni ichib mazasiga baho
berish imkoni yaratilgan.[2] Yana ba’zi hududlarda oqar suvlar, kanallar, ariglar
ustida katta tapchanlar o’rnatilib, shahardan keluvchi mehmonlar, turli yo’nalish
haydovchilari, sayyor sayyohlarni jalb qilib, u yerda dam olish imkoni yaratiladi.[1]
Tog’li hududlarda esa asosan ichki turizm hamda tibbiyot turizmi amalga oshiriladi.
Bundan tashgari hududlarda agroturizmning yana ko’plab turlarini amalga oshirish
mumkin.

Yevropa mamlakatlarida shaharlik sayyohlar dam olish magqsadida tog’li
rayonlarga borishni istashsa ular tog’da yashovchi aholi bilan kelishilgan holda ish
tutishadi. Ya’ni, tog’lik aholi sayyohlar uchun o’z uylaridan joy ajratishadi. Buning
evaziga sayyohlar uy egalariga gishloq xo0’jalik ishlarida yordam berishadi. Sayyohlar
aholiga mevalarni terish, dorivor o’simliklarni yig’ish, poliz ekinlarini o’stirish va
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terishda yordamlashishadi. Buning natijasida sayyohlar toza ob-havodan bahramand
bo’lishadi, qishloq xo’jalik ishlarini o’rganishadi, dorivor o’simliklarni
yovvoyilaridan ajratishni o’rganib olishadi, ruhan va jismonan dam olishadi, toza
ekologik mahsulotlardan oziglanishadi. Shunday usullarni bizning mamalakatimizda
ham amalga oshirish imkoni mavjud. Tog’larda istiqomat qiluvchi aholiga xo’jalik
ishlarida ishtirok etish, asalarichilik ishlarida yordamlashish, vyilgichilik,
parrandachilik, pillachilik, chorvachilik va hokazolarda ishtirok etish kabilarni
amalga oshirishni yo’lga qo’yilsa, ham agroturizm sohasiga katta hissa qo’shilgan
bo’lar edi. Natijada esa sayyohlarda ushbu soha bo’yicha talaygina tushunchalar
shakllantirila